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Guild, Bascom 
Gets Ralston’s 
Cereals, Ry-Krisp 


San FRANCISCO, Sept. 23—Four 
months after its initial West Coast 
assignment for Ralston Purina Co., 
Guild, Bascom and Bonfigli has 
been appointed to handle national 
advertising on all consumer prod- 
ucts for the St. Louis milling com- 
pany. 

When it takes over the account 
in about 90 days, the San Francisco 
agency will supplant Gardner Ad- 
vertising, St. Louis, which has 
handled the account since the es- 
tablishment of the agency in 1908. 
Gardner will continue as_ the 
agency for Ralston’s heavily-pro- 
moted line of Purina Chow feeds. 


# Announcing the Ralston agency 
switch, Walter Guild, GB&B presi- 
dent, listed Ry-Krisp, Rice-Chex, 
Wheat-Chex and Instant Ralston 
as products the agency will handle. 
Campaign plans will be announced 
later, he said. 

According to Publishers Infor- 
mation Bureau figures, Ralston 
Purina last year placed $2,425,000 
worth of national advertising in 
the four major media. Of this, an 
estimated 60% was devoted to con- 
sumer products. 

Guild, Bascom & Bonfigli, which 
billed $3,120,000 last year, got its 
first piece of the Ralston account 
last June (AA, June 14) when it 
was appointed to handle a special 
West Coast campaign for Ry- 
Krisp. Reportedly, a major factor 
in the new appointment was the 
agency’s success in the television 
field. Special mention was given to 
its succesful tv promotion of Skip- 
py peanut butter for Good Foods 
Inc., Minneapolis. 

Another Guild, Bascom charac- 
teristic has been off-beat, often 
zany, copy approaches for such 
products as Regal beer (“Good for 
the hole in your head”) and 
Girard’s French dressing (“Warn- 
ing to Women: Don’t dab Gi- 
rard’s...behind your ears!”). A 
series of tv commercials criticizing 
tv commercials for Skippy peanut 
butter got it into trouble with the 
Four A’s early this year (AA, 
March 1). 


‘Show-House Expands | 


Magazine List, Will 


Start New Service 


NEw York, Sept. 22—Show- 
House, an advertising service or- 


ganization which runs spreads in|. 


The Saturday Evening Post for 
non-competitive national advertis- 


ers of home products, is expanding | 


into other magazines. 

The Post will continue to be 
used in 1955 as the key mass me- 
dium but each Post spread will 
also appear in Living for Young 
Homemakers. 

In addition, starting in the No- 
vember issue of Good Housekeep- 
ing, a new feature to be known 
as Best in the House will be 
launched. Six non-competitive 
home product advertisers will par- 
ticipate. Rate for the November is- 
sue will be $7,590 per advertiser. 
In March, when the Good House- 
keeping rate goes up, the all-in- 
clusive rate per advertiser will be 
$8,180 per participation. This in- 
cludes all bleed space costs, pre- 
liminary sketches, finished art- 
work and editorial copy, produc- 
tion expenses, a weekly inquiry 
report and 15% agency commis- 
sion. 

The 1955 rate for the Show- 

(Continued on Page 4) 


We will be open Sanday and Monday 


*~ ‘No Specs, No Dog and Pony Shows’... 


(SEPTEMBER 5" and 6") 
to conduct an umazing vale for quality | roadloom eurpet sehers! 


| 
UNITED CARPET Fm e+ on OvERUS &- BV. One rnd OP RES 


"Too Much Business’ 


SCREAMING MIMI—United Carpet & 
Rug Mills (Rothman Bros.) ran 
this ad in the New York Post Sept. 
3 and the New York World Tele- 
gram & Sun Sept. 17 with a 
change in sale dates. The news- 
papers reportedly commented en- 
thusiastically on the ad to Harold 
| Miller Co., the agency, but the New 
York Times refused to run the ad 
because it was “blatant and gro- 
tesque.” 


Tarcher Departs Cecil & Presbrey; 
Brings Biow Three or More Accounts 


Benrus Will Replace 
Bulova as Agency's 
New Timepiece 


New York, Sept. 23—Biow Co. | 


sherry, and Peter Dawson Scotch), 
Personna blades and Eagle Pencil 
Co. 

Best guess is that not all the ac- 
counts will make the transfer; 
Benrus, Seeman, Julius Wile are 


| 


today pulled a major coup in the Slated to go. Biow has Eversharp, 


advertising agency business. 


1t|Probably blocking anything else. 


ticked off a major and troublesome | 4bout 18 to 20 people made the 


client, and it picked up the equiv- 
alent in billing by the addition of 
J. D. Tarcher and his major ac- 
counts from Cecil & Presbrey. 
The sequence went like this: 


died (see obituary, Page 61). 

2. Tuesday, Bulova announced 
that “its association...with Biow 
Co...is terminated, effective Dec. 
31.” Biow put out a similar release, 
emphasizing 
“mutual agree- 


/move to C&P with Mr. Tarcher. It 
|is not thought that many will go 
'to Biow with him. 


The move had strong repercus- 


‘(Continued on Page 8) 


Makes D’Arcy Drop | 
~ $500,000 Account | 


CLEVELAND, Sept. 23—The Cleve- 


‘land Illuminating Co. and D’Arcy 


Advertising Co., which have sung 
this city’s praises as “the best 
location in the nation,” will dis- 
continue their business duet on 


Jan. i. 


Announcing it was quitting the 
$500,000-plus account, the D’Arcy 
office here said something had to 
go to make room for heavier and 
new business. 

“Resignation of the account,” the 
agency’s statement said, “was nec- 
essitated by a rapid increase in 
business tempo at the Cleveland 
office, resulting both from record 
1955 ad budgets of present national 
accounts and from the addition of 
two major accounts.” 


a Stan P. Seward, D’Arcy v.p. 
and Cleveland manager, declined 
to name the new clients “until I 
can talk with them and plan the 
announcements.” 

Outwardly, harmony seemed to 
prevail between Cleveland Illumi- 
nating and D’Arcy as Elmer L. 
Lindseth, president of the utility 
firm, spoke favorably of the agen- 
cy and its contributions in helping 
CEI promote northern Ohio’s 
growth for the benefit of both in- 
dustry and residents. 

The CEI executive referred to 
D’Arcy’s services since 1941, han- 
dling the utility’s area develop- 
ment, sales and public relations as 
well as advertising campaigns in 
newspapers, magazines, trade jour- 
nals, posters, radio and tv. 

Meanwhile, reports in ad circles 


sions at Cecil & Presbrey, an agen- ‘blamed personality discords for 
1. On Saturday, James M. Cecil), - 


ending the D’Arcy-CEI harmony. 


Last Minute News Flashes 


Three Major Textile Companies Form Combine 
New York, Sept. 24—Announcement today of a working combine 


ment.” 

3. Today, after 
an inquiry last 
week from Ap- 
VERTISING AGE, 
Biow announced 
that J. D. Tar- 
‘cher would join 
the agency as v.p. 
and group head 
lals 1. it was 


Fireworks Over; 
Duane Jones Case 
Sputters to End 


New York, Sept. 21—A bitter,'that the Biow agency would be- 
no-holds-barred battle that flick-| come Biow, ng & Toigo. (See 


ered and flared in and out of! 

court for 38 months came to a sub- sory om Page ©.) 

dued finish yesterday with a brief, | # No mention was made of the ac- 

bare, joint announcement: counts Mr. Tarcher was to bring 
“All differences outstanding be- to Biow. When he abandoned his 

tween Duane Jones Co. and Duane own agency and on Jan. 1, 1953, 

Jones individually, on the one “joined forces” with Cecil & Pres- 


J. D. Tarcher 


hand, and Scheideler, Beck 4% brey, Mr. Tarcher brought the fol- | 


Werner and the other parties“in- lowing accounts to C&P: Benrus 
volved in the various litigations/| Watch Co., Seeman Bros. (White 
on the other hand, have been com-| Rose tea and coffee), Julius Wile 

(Continued on Page 81) ~~ Sons & Co. (Benedictine, Dry Sack 


involving American Woolen Co., Textron Inc. and Robbins Mills, with 
Amerotron Inc., a new corporation, taking over sales and other func- 
tions, to provide operational economies and help “revitalize styling, 
sales promotion and advertising,” sparked speculation about the pos- 


# | sible emergence of a major new advertiser. American Woolen’s cur- 


rent agency of record is Weiss & Geller of New York; Doyle Dane Bern- 
bach is Robbins Mills’ agency, and Textron currently has no agency 
of record. 


Metropolitan Business Districts Organize 


Cuicaco, Sept. 24—Thirty-five cities in the U. S. and Canada were 
represented at a meeting of central business district groups here today. 
They set up a new organization, the International Downtown Execu- 
tives Assn. (IDEA) to “promote, develop and maintain downtown 
shopping.” Harry Morrison, Downtown Business Men’s Assn. of Los 
Angeles, was elected president. 


Bulova Considering Seven Agencies for Account 


New York, Sept. 24—Benton & Bowles, William Esty Co., Lennen 
& Newell and Young & Rubicam are currentiy close to the inside rail 
_among six or seven agéncies that Bulova is thought to be considering 
after its separation from the former Biow Co. (See Page 8). “Although 
we have made no decision,” Lester Krugman, Bulova’s ad manager, 
‘told AA, “We do know pretty much what we are looking for, and that 
is a completely fresh look in our advertising.” 


| (Additional News Flashes on Page 85) 


How Agency Helped _ 
Pullman Pick Agency 


List of 44 Questions 
Was Key to Screening 
Process for 20 Agencies 


OMAHA, Sept. 24—A local agency 
has been poking into the most inti- 
mate affairs of 20 other agencies 
some 500 miles away for the past 
four months—and most of the 
agencies involved have not been at 
all reluctant to discuss their oper- 
ations in great detail. 

This somewhat unusual spirit of 
cooperation between parties that 
are normally fiercely competitive 
was brought about because of a 
situation entirely new to the agen- 
cy business: 

An agency (Buchanan-Thomas 
Advertising Co.) had been hired 
by an advertiser (Pullman Co.) to 
help select a new agency (MacFar- 
land, Aveyard was the final 
choice). 


® This was certainly not the first 
time in the history of advertising 
that an advertiser had sought out- 
side counsel in making an agency 
selection. But it was believed gen- 
erally to be the first time an agen- 
cy had been assigned the task of 
screening a number of its fellow 
agencies, and then making final 
recommendations to an advertiser. 

(Both Campbell Soup Co. and 
the Railway Express Agency this 
year employed former agency ex- 
ecutives to assist them in picking 
an agency. John Orr Young was 
Railway Express Agency’s adviser 
and aided in the selection of Ben- 
ton & Bowles last February [AA, 
March 1]. At about the same time, 
Raymond Rubicam—once a part- 
ner of Mr. Young’s in the agency 

(Continued on Page 53) 


First Reactions 
to Cigaret ‘Code’ 
Are Smooth, Mild 


NEw York, Sept. 24—The Fed- 
eral Trade Commission is off to a 
good start in its campaign to set 
up voluntary standards for cigaret 
advertising, with three of the lead- 
ing tobacco companies having en- 
dorsed the idea in principle. 

American Tobacco Co., P. Loril- 
lard Co. and R. J. Reynolds Tobac- 
co Co. all have notified FTC that 
they agree with the general aims 
of its proposal for a list of do’s 
and don’ts for cigaret claims. 

Asserting that neither Lucky 
Strike nor Pall Mall nor Herbert 
Tareyton is using “questionable 
claims and implications,” Paul M. 
Hahn, president of American To- 
bacco, wrote the commission that 
his company would “look with fa- 
vor upon any process that would 
provide an effective means of 
bringing about general adherence 
to such a policy throughout the 


(Continued on Page 81) 
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Three British 
Dailies Launch 
Papers for Kids 


LONDON, Sept: 21—Three chil- 
dren’s newspapers made a sudden 
appearance in Britain this month, 
plunging Fleet Street into a fierce 
circulation war for the pennies of 
6,000,000 youngsters. 

This “catch ’em young” war, the 
most startling development in 
postwar journalism here, was 
launched by three mass-circulation 
papers, the Daily Mirror, Daily Ex- 
press and Daily Sketch. 

All three claimed big initial suc- 
cess in the new field, which was 
bypassed in the hard days of news- 
print rationing, now nearing their 
end, and forgotten in the prewar 
hurly-burly of competition among 
adult papers. 


= Admen gave strong support to 
the Junior Mirror, Junior Express 
and Junior Sketch, on the sound 
premise of nothing ventured, no- 
thing gained. The 7-14 age group 
represents an entirely new medium 
and a big question mark hangs 
over its potential. 

Lord Beaverbrook’s Daily Ex- 
press and the tabloid Daily Mirror 
put out junior papers on the first 
of the month. Both are 16-page 
tabloids selling at 2¢ a copy. Lord 
Rothermere’s Daily Sketch joined 
the fracas a week later—with one 
major difference: The eight-page 
Junior Sketch is free. 

The free supplement boosted the 
circulation of the adult paper, now 
“in excess of 900,000,” by several 
hundred thousand. But the Sketch’s 

(Continued on Page 87) 


National Brewing 
Seeks to Buy Control 
of Altes Brewing 


BALTIMORE, Sept. 21—National 
Brewing Co. is negotiating for con- 
trolling interest in Altes Brewing 
Co., Detroit, for $2,500,000, or 
about $6.25 a share. A joint an- 
nouncement of the sale has been 
made by Gerald C. Hoffberger, 
president of National, and H. H. 
Colby, president of Altes. 

National has a reported capacity 
of 950,000 barrels of beer. In 1953 
its sales were 850,000 _ barrels, 
which placed it 24th among the 
25 leading producers, according to 
the current issue of “Brewing In- 
dustry Survey,” issued by Re- 
search Co. of America. 

Altes’ reported capacity is 1,- 
000,000 barrels. Its 1953 sales were 
314,000 barrels. 

Mr. Hoffberger said his com- 
pany is purchasing Altes to meet 
some of the competitive conditions 
existing in the brewing industry. 


a Altes has operated under its 
present name since 1948. It is the 
successor of Tivoli Brewing Co., 
Detroit. Last year it is reported to 
have earned a net of $230,656, or 
30¢ a share on net sales of $5,505,- 
444. Present plans are for it to 
operate as an affiliate of National. 

Control of 135,498 shares out of 
a total of 764,755 shares of Altes 
stock is subject to litigation in 
Michigan. The purchase by Na- 
tional would involve 400,000 


shares. Heirs to the estate of the| 
a former | 
Altes president, are seeking to re-| 


late L. W. Schimmel, 


move Mr. Colby as a co-trustee 
with the Detroit Trust Co. of the 
135,000-block of stock. The case is 
periding before the Michigan su- 
preme court. 

W. B. Doner & Co., Detroit, is 
the agency for Altes and Kenyon 
& Eckhardt handles the National 
account. AA was told that it is 
too early yet to say how future 
advertising will be handled. 


CHARLOTTE AREA MOTORISTS! See how your 
Kemper Approved inseraece Advisor cam give yes 


Plus the Complete Local Service You Heed ! 


Let coe of these Romper Approved lassrnece Adv isort 
show you bow you can cet more for your 
bee Seek omen oct 


sHOARS 
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The Best Dollar Value 
in Auto Insurance 


LOCAL ANGLE—Ads like 
this will appear in 125 
newspapers in 33 states 
beginning Sept. 26 and 
continuing till next 
June. All insertions 
will feature photos of 
local insurance agents. 
The campaign grew out 
of two-state tests con- 
ducted last spring. 


John W. Shaw Adver- 
tising, Chicago, is the 
agency. 


Popcorn Industry and 


Makers of Tie-In 


Products Set $4,000,000 Fall Campaign 


CHICAGO, Sept. 21—A $4,000,000 
ad and sales promotion campaign 
will promote the annual Popcorn 
Fall Festival in October, November 
and December and Popcorn Week, 
Oct. 24-31. 

Sponsored by the International 
Popcorn Assn. and popcorn proc- 
essors, $3,000,000 of the expendi- 
ture will be spent on tie-in adver- 
tising and sales promotion by the 
Morton Salt Co., Wesson Oil & 
Snowdrift Sales Inc., Seven-Up 
Co., Pineapple Growers Assn., C. 
F. Simonin’s Sons Inc., Penick & 
Ford Ltd., A. E. Staley Mfg. Co., 
and Continental Can Co. 

Tying in with publicity and 
trade promotion will be the Pop- 
corn Institute. 


= Two of the leading tie-in prod- 
uct companies, which have parti- 
cipated in the festival since it was 
started in 1950, are Morton Salt 
and Wesson Oil. They will launch 
their portion of the campaign in 
the Oct. 25 issue of Life with a 
page color advertisement. 

In October, Morton Salt also 
plans insertions in Grit and House- 
hold. In November, Wesson Oil 
will sponsor full pages in color in 
Better Homes & Gardens, Ladies’ 
Home Journal and Sunset, while 
Morton Salt will run ads in Better 
Living, Family Circle, Farm Jour- 
nal and Pathfinder. 

In addition, Morton Salt will use 
100-line b&w insertions in 700 
newspapers and outdoor advertis- 
ing in 582 markets. Wesson Oil 
will feature the popcorn promo- 
tion on its “Hawkins Falls” tv 
show in 85 markets. 

Tying in for the second straight 
year will be the Seven-Up Bot- 
tling Co. Seven-Up’s campaign 
starts with a color page in the 
Oct. 5 issue of Look; this ad will 
be repeated in American Magazine, 
Country Gentleman and Ladies’ 


Home Journal. Other ads will in- 
clude one-third page insertions in 
198 Sunday comics sections, plus 
spot radio and tv and outdoor. 


= A newcomer to the tie-in list 
will be the Pineapple Growers 
Assn. on behalf of pineapple juice. 
Its program was launched Sept. 13 
in Life with a color page ad. This 
ad will be repeated in Better 
Homes & Gardens, Ladies’ Home 
Journal, McCall’s and Woman’s 
Home Companion. 

C. F. Simonin’s, popcorn oil sup- 
plier, will use direct mail as well 
as spot radio and tv. A. E. Staley 
and Penick & Ford Ltd. (maker of 
Brer Rabbit molasses), will pro- 
vide publicity, news releases and 
feature material to newspapers, 
magazines, radio and tv stations. 
Continental Can Co., maker of 
popcorn containers, will sponsor a 
trade promotion direct to whole- 
salers, brokers, jobbers and retail 
grocers. 

The International Popcorn Assn. 
will select a popcorn princess 
through a nationwide contest, and 
she will be featured at the Popcorn 
Industries convention and exhibi- 
tion here Oct. 31. 


Court to Decide If 
Fair Trade Affects 
Non-Profit Co-ops 


PHILADELPHIA, Sept. 23—A full 
and final hearing on the question 
of whether state fair trade laws, 
particularly those of Pennsylvania, 
apply to non-profit cooperative as- 
sociations, has been set by the fed- 
eral court here for Oct. 25. 

The question was raised in a suit 
filed Aug. 26 by General Electric 
Co. against Civic Service Em- 
ployees’ Cooperative Assn. here. 
After a GE attorney applied to 


‘|later date. 


J. RAYMOND LENAHAN has been ap- 
pointed v.p. and general manager 
of the San Francisco office of 
Grant Advertising. He previously 
was president of an automobile 
dealership in New Haven, Conn., 
a v.p. of Ruthrauff & Ryan, New 
York, and New England manager 


Judge William H. Kirkpatrick for 
a preliminary injunction, the de- 
fendant’s counsel filed an answer 
challenging the court’s jurisdiction 
and arguing that fair trade laws 
do not apply to cooperatives. 
Counsel for the civil service 


group argued that, under the Rob- 


inson-Patman Act, cooperatives 


_jare privileged to give their mem- 


bers the benefit of discounts or re- 
funds at the time of sale, or by way 
of distribution of -profits at a 


’ | Chefs’ Seal Available 


The American Culinary Federa- 
tion, 349 W. 48th St., New York, 
which includes regional and na- 
tional chefs’ groups, has begun is- 
suing a seal of excellence, “a guar- 
antee to the trade that products 
advertised have been tested and 
approved by an advisory council” 
of chefs. Currently using the seal 
are advertisers of a broiler-rotis- 
serie, a meat tenderizer and a 


of Manhattan Shirt Co. 


soup mix. 


$750,000 Print 
Campaign Mapped 
by Kemper Group 


New York, Sept. 22—Kemper 
Insurance companies will launch 
a $750,000 newspaper advertising 
drive Sunday which will hammer 
away at two points: The low net 
cost of auto insurance with Kem- 
per, and “complete local service.” 

Kemper, whose previous top ex- 
penditure for national advertising 
was $275,000 a year, is handled by 
John W. Shaw Advertising, Chi- 
cago. 

American Manufacturers Mutu- 
al, New York, and American Mo- 
torists and Lumbermens Mutual 
Casualty, both of Chicago—all di- 
visions of Kemper Insurance—will 
take space ranging from 900 to 
2,000 lines in Sunday sports sec- 
tions of 125 newspapers in 33 
states. Newspapers in major mar- 
ket areas will get a series of six 
insertions—three this fall and 
three in the late winter and spring. 
Some other areas will get four in- 
sertions each. 


a A feature of the ads will be the 
use of photos of agents doing busi- 
ness in the areas covered by the 
newspapers. “These ads will com- 
mand attention and will build up 
our producers in the minds of their 
prospects as insurance men with 
outstanding qualifications,” ac- 
cording to the companies. In addi- 
tion to the photos, the names, ad- 


dresses and phone numbers of lo- || ‘ou 


cal agents will be given. 

N. C. Flanagin, sales v.p of Lum- 
bermens, said the newspaper pro- 
gram was tested last spring in 
Connecticut and North Carolina. 
Photos of 253 agents were featured 
in 64 ads. 

“Our agents in the test states 
reported that our story registered 
with thousands of insurance buy- 
ers in their communities,” he said. 
“They expect additional business to 
result in the months ahead. Their 
enthusiastic support of the test has 
been a major factor in our decision 
to invest a substantial sum in ex- 
panding the program on a nation- 
wide basis.” 


s He added that the campaign is 
designed to attract net only auto 
insurance prospects, but also fire 
and other insurance business. Lo- 
cal agents are being urged to tie 
in with the national advertising by 
buying their own space in news- 
papers. They will also receive free 
mats, stickers, window decals, and 
special inserts. 

Basis of the forthcoming cam- 
paign is a public opinion poll 
which Kemper conducted last 
spring. 

“We found,” said Mr. Flanagin, 
“that 48% of those insured in spe- 
cialty non-agency companies who 
expressed an opinion would pay 
from $2 to $10 more for local agen- 
cy service, and that 79% of agency 
policyholders and 54% of non- 
agency company policyholders pre- 
fer to deal with someone they 
know when a claim occurs. 

“Our agents provide the service 
that the public values, so we have 
designed this carraign to help 
them meet and beat the aggressive 
merchandising of the specialty 
non-agency companies.” 


Wendt Gets State Wine Drive 

Wendt Advertising Agency, 
Great Falls, Mont., has been ap- 
pointed to handle advertising for 
Christian Brothers wines and 
brandy in the state of Montana, 
effective Oct. 1. Burke Co., Seat- 
tle, which previously handled 
Christian Brothers’ advertising in 
both Washington and Montana, 
will continue to direct the Wash- 


ington campaign. 
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Ceresota Flour Ads 
Feature Brands of 
Coffee with Offer 


Cuicaco, Sept. 22—Standard 
Milling Co. of New York is helping 
coffee makers sell their brands 
here and in Milwaukee through a 
special promotion of its Ceresota 
flour. 

Ads, which began running in 
newspapers in the Chicago and 
Milwaukee markets on Sept. 16, 
offer up to 28¢ savings on a brand 
of coffee by using the coupon on a 
bag of Ceresota. The artwork in 
the ads includes packages of re- 
tailer, regional and national brand 
coffees. 

The Sept. 16 ad showed 20 pack- 
ages of coffee, such as A&P’s Eight 
O’Clock, McLaughlin’s Manor 


SAVE:28' 


on your favorite COFFEE 
wth mesma COUPONS 


House and Chase & Sanborn. Fu- 
ture ads, which will run through 
October, will contain several addi- 
tional brands. 


s According to the company’s 
agency, Rutledge & Lilienfeld, 
which handles the advertising in 
St. Louis and Chicago, the coffee 
makers are not helping to pay for 
the ads. But some of them are 
having their sales organizations 
call on retailers to urge them to 
use the Ceresota promotion. These 
salesmen also are helping the re- 
tailers work out displays. 

Standard has run similar pro- 
motions, offering coupons with 
money off on butter last April and 
on ice cream this summer. How- 
ever, in those there was no tie-up 
with specific brands. This is also 
the first time the company has used 
newspapers, newspaper advertising 
in the past having been confined 
to co-op advertising. 

According to the agency, this 
promotion is in the nature of a 
test, and the results will determine 
whether or not similar campaigns 
will be run in the future. 


Washington Senators 
to Cut Home Game 
Telecasts in 1955 


WASHINGTON, Sept. 23—Baseball 
fans will see fewer home games of 
the Washington Senators on tele- 
vision next year, according to Cal- 
vin Griffith, exec. v.p. of the 
Washington Baseball Club. 

The number of away games tele- 
cast will remain unchanged, Mr. 
Griffith said, but the number of 
telecasts of home games will be 
reduced to 13. This is less than 
half as many as were telecast this 
year. 

Mr. Griffith said the change was 
‘not the result of a sudden decision. 
“When we made the deal with Na- 
‘tional Brewing Co. for radio and 
tv, we stipulated that tv home 
games would be gradually cut un- 
| til in the last year of the contract, 
1955, there would be only 13 tele- 
vised Washington home games.” 
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Regional Sponsors 
Added to DuMont's 
Football Telecasts 


NEw York, Sept. 22—Several 
regional advertisers have joined 
Schick in the sponsor’s box for 
DuMont’s coverage of the Na- 
tional Football League schedule, 
but there is still room for more. 


Schick (Kudner Agency) has! 


bought one-quarter of the series 
for national sponsorship on 91 sta- 
tions. This covers one game in 
each city each week. Some of the 
professional games are scheduled 
on Saturday night and some on 
Sunday. 

Regionally, Atlantic Refining Co. 
(N. W. Ayer & Son) will co-spon- 
sor 12 home and away games of 
the New York Giants on a New 
York-New England hookup. 
This company also will share ad- 
vertiser credits on six away games 
of the Philadelphia Eagles and six 
road games of the Pittsburgh Steel- 
ers. These will be televised on 
Pennsylvania and Ohio stations. 


= Co-backer for the Steelers games 
is the Chevrolet Dealers of West- 
ern Pennsylvania (Ketchum, Mac- 
Leod & Grove). Piel’s beer is co- 
sponsor for the Eagles’ telecasts. 

Carling’s Brewing Co. (Lang, 
Fisher & Stashower) will co-spon- 
sor 12 home and away games of 
the Cleveland Browns on Ohio 
and Pennsylvania stations. 

Goebel Brewing Co. (Brooke, 
Smith, French & Dorrance) and 
Speedway Gasoline will present 
the Detroit Lions home clashes in 
Michigan and Illinois. 

Gunther Brewing Co. (Joseph 
Katz Co.) will co-sponsor six road 
games of the Baltimore Colts and 
five games of other teams in Bal- 
timore, Washington and York, Pa. 

Nationally, DuMont is still of- 
fering a quarter of this schedule. 
In sections where the games have 
not been sold or only partially 
sold to a co-sponsor, the stations 
are free to sell them on a co-op 
basis. 


‘TV Guide’ Joins List 
of Football Sponsors 


WASHINGTON, Sept. 23—The 
Washington - Baltimore - Virginia 
edition of TV Guide has signed for 
six 15-minute pre-game _ sports- 
casts to precede the Washington 
Redskin professional football 
games on WMAL-TV, Washington. 
Other advertisers participating in 
football broadcasts on WMAL-TV 
this fall include Amana; Maytag; 
Zenith; R. J. Reynolds; Colgate- 
Palmolive; Hecht Co., department 
store; Campbell soups; the Eve- 
ning Star; Government Employees 
Insurance; Charles Antell; Amoco; 
Steuart Motors; Ambassador Grill; 
Merchants Transfer & Storage; 
Valley Forge Distributing Co., and 
Suburban Trust Co. The station 
carries the NCAA game of the 
week, as well as the Redskins. 


Bozell & Jacobs Oftice Moves 


Bozell & Jacobs has moved its 
Houston office to larger quarters | 
at 421 Prairie Ave. 


| 
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Del Monte Pineapple Juice 


San Francisco, 


prepared the ad at left for Canned Pineapple Industry, to run 
in magazines in November. The industry drive will begin in 
the Nov. 15 issue of Life and will continue in Better Homes & 


Gardens, Ladies’ 


Home Journal, 


McCall’s, Modern Romances, 


Parents’, True Story and Woman’s Home Companion. California 

Packing Corp. will capitalize on the promotion by running the Del 

Monte ad at right in Dec. 14 issue of Look. McCann-Erickson, San 
Francisco, handles Del Monte advertising. 


FCC’s Lee Opposes Network Regulation, 
But Warns That Codes Must Be Observed 


VIRGINIA BEACH, VA., Sept. 22— 
Federal Communications Commis- 
sioner Robert E. Lee warned today 
that any effort to regulate radio 
and tv networks might easily 
spread to an effort to regulate ad- 
vertising agencies, talent agencies, 
program packagers and others 
serving the industry. 

In a speech before the fourth 


‘regional meeting of the National 


Don’t Judge Color 
by Ratings Alone, 
Says NBC's Eiges 


CINCINNATI, Sept. 22—Continu- 
ing the network’s drum beating 
campaign for color tv, Sydney H. 
Eiges, National Broadcasting Co. 
v.p., today invited advertisers to 
get into the medium now. Mr. 
Eiges addressed a meeting of the 
Advertisers Club here. 

The NBC executive said leader- 
ship-minded sponsors should con- 
sider the news-plus of colorvision 
and not be deterred by the num- 
ber of sets, since “the factor of 
circulation can be discarded for 
the present from consideration in 
the purchase of color.” 

Mr. Eiges said color tv now has 
a great deal to offer to advertisers 
who want to protect and increase 
their share of the market. Com- 
panies with distribution or brand 
identification problems also could 
use it to advantage, he added. 


s Color is priced higher because 
it requires more elaborate equip- 
ment and more and more intricate 
studio installations for lighting 
and controls than does black-and- 
white, it was pointed out. Cos- 
tumes are a bit more expensive, 
but carefully planned shows re- 
quire no extra rehvarsal. 
NBC-TV charges $2,400 an hour 


(Continued on Page 86) 


Please send check with order. 


‘Discount Selling’ Reprints Available 


Reprints of the complete series of four articles by E. B. Weiss 
on the Off-List Revolution are now available for immediate 
delivery. This thoughtful, provocative study of the major mer- 
chandising problem of the age is “must” reading for sales man- 
agers and general executives, as well as for advertising men 
interested in the realities of retail selling and buying. 

Order copies from the Library, ApvEeRTISING AcE, 200 E. Illi- 
nois St., Chicago 11, IU. The price is $1 for single copies; 80¢ 
each in quantities of 5 to 49 copies; 70¢ each for 50 to 99 copies; 
55¢ each for 100 to 499 copies; 40¢ each for larger quantities. 


Assn. of Radio & Television 
Broadcasters, he said FCC already 
has enough authority to deal with 
any abuses that may crop up in 
station-network relationships. 

He expressed a firm belief that 
networks do not dominate the in- 
dustry at this time, and he said he 
felt sure the investigation now be- 
ing launched by the Senate inter- 
state commerce committee will 
not lead to a decision to pass legis- 
lation putting networks under 
FCC control. 


# Commissioner Lee pointed out 
that “networks are only a small 
part of our national advertising 
media. They must compete with 
magazines, billboards, newspapers, 
trade publications and a myriad of 
other media, including national 
spot representatives who distrib- 
ute programs by rail and mail. 

“Their field is limited by the 
very nature of national advertis- 
ing,” he pointed out. 

“Radio and television combined 
(including national spot) ac- 
counted for less than 20% of the 
national advertising in 1953,” he 
continued. “In short, radio and 
television, although significant, do 
not hold a dominant place in the 

(Continued on Page 60) 


Pict-Sweet Uses 


Magazines, Outdoor 
in Fall Campaign 


MT. VERNON, Wasu., Sept. 21—A 
full-scale program of consumer ad- 
vertising using “The Harvest Hoe- 
Down” as the theme has been 
launched by Brisacher, Wheeler & 
Staff, San Francisco, on behalf of 
Pict-Sweet Foods Inc. 

The campaign, with full-page 
four-color ads, will reach full con- 
centration during October. Every- 
woman’s Magazine, Family Circle, 
Good Housekeeping, Parents’ 
Magazine and Western Family will 
be used. 

The magazine ads will be backed 
by 24-sheet outdoor posters in 121 
key markets, plus an assortment of 
four-color display materials to be 
furnished grocers. 

The display materials include 
giant wire hangers, leaders, ban- 
ners, window streamers, pennants, 
cabinet strips and similar mate- 
rials. 

Continuity with the animated 
fruits and vegetables so successful 
in theming Pict-Sweet’s normal 
advertising schedule will be main- 
tained by use of the colorful scare- 
crow which has come to be asso- 
ciated with Pict-Sweet. 
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Premium Ad Group Told Only Quality 
Items Are Acceptable to Retailers 


Premium Men Hear About 
Retailers’ Experiences 
at Four Day Convention 


New York, Sept. 22—The ideal 
premium promotion for a super- 
market should consist of ten stock 
or specially designed advertising 
items so the store operator doesn’t 
have to think or plan. 

Joseph Bildner, president of 
King Markets, Irvington, N. J., a 
string of 11 supermarkets operat- 
ing in northern New Jersey, gave 
this advice to the Premium Adver- 
tising Assn. of America conference 
yesterday. The conference was a 
part of the four-day PAAA con- 
vention. 

The complete premium promo- 
tion for a supermarket should have 
window signs, over-the-wire pen- 
nants or banners, shelf talkers, 
display signs, bag stuffers, punched 
cards with a special punch or en- 
velope if it is a tape plan, special 
packaging for display purposes, 
reminder buttons and hats, news- 
paper mats and electros, Mr. Bild- 
ner said. 


a “We are not carnival operators, 
and we don’t like shoddy mer- 
chandise that is all flash without 
substance,” he reminded his audi- 
ence of representatives of some 
480 premium manufacturers. 

Mr. Bildner said, 


“We see our 


customers every day, and the pre- 
mium must make friends for us, 
build good will for us. Only good 
merchandise can do this. We pre- 
fer items with a good name, some- 
thing that will last.” 

A supermarket has to have two 
basic requirements to handle an 
adequate premium promotion, a 
good parking lot and decent meat 
and produce departments, he said, 
citing recent examples in which 
King Markets fell short. 

From Feb. 1 to May 8 his in- 
dependent supermarket chain ran 
a promotion called the “Mothers’ 
Day Gift Club,” in which six items 
were given free for register tapes 
totaling $200. They were sets of 
dishes, silverware, cutlery, a pair 
of lamps, a horse-and-lamppost 
stand and a boudoir doll. 


a “Everything about this promo- 
tion was good but it cost us $22,- 
000,” Mr. Bildner said. “These 
items cost us $4 apiece plus 
freight, advertising and promotion. 
All necessary material was fur- 
nished us free.” 

Mr. Bildner told AA that he 
needed a 15% increase in sales to 
break even, based on 50% redemp- 
tion. While the chain received 14% 
increased business and 60% re- 
demption in six stores, the re- 
maining five supermarkets ran up 
| against customer resistance be- 

(Continued on Page 82) 


Admen and Salesmen Must Adapt Selves 
to Leisure-Plus-Money Market: Wachtel 


NEw York, Sept. 21—Declaring 
that “a marketing revoiution is in 
progress based on high purchasing 
power and plenty of leisure,” W. 
W. Wachtel, president of Calvert 
Distillers Co., told the Sales Execu- 
tives Club here today that new 
sales programs must be tailored to 
the new conditions. 

This is an age of specialization, 
Mr. Wachtel said, and companies 
must sharpen special appeals di- 
rected at specific buying groups. 

“In advertising and selling, par- 
ticularly,” he said, “‘specifics must 
be used to support the general. 
Negro models should be used in 
Negro publications; you can’t sell 
pork to Jewish people or cream 
cheese to Italians. 

“Lift the copy curtain of banali- 
ties that has been lowered since 
the war by timid advertisers,” he 
urged. “Copy stereotypes have 
standardized advertising, bored 
readers, made them sated because 
of the lack of a fresh story. 


a “We must dare to increase ad- 
vertising expenditures over and 
above increases needed merely to 
cover rate rises,’”’ he declared. “We 
must unite all marketing functions 
of a company behind a single sell- 
ing idea at a given time,” Mr. 
Wachtel said, “and so forge an in- 
tegration of effort with a single 
sales target. The same basic story 


and format should be used in all 
media, including car cards, out- 
door, sales promotion, point of sale 
and in appeals to special publics if 
we are to get the greatest possible 
accumulated impact and impres- 
sion for a basic selling message.” 

Salesmen, he said, must make a 
little extra effort. “If each of 300 
salesmen were to make just one 
extra call on one customer a day,” 
he said, “you would have 1,000,000 
new calls a year.” 

The importance of price in ad- 
vertising, Mr. Wachtel said, has 
been over-rated. Surveys, he said, 
conclusively show that  brand- 
name goods of higher price outsell 
by a wide margin lower-priced, un- 
known products when both are 
displayed equally. 

All marketing programs, he de- 
clared, must flow from a policy of 
continuous product improvement 
and a comprehensive product 
knowledge by admen and sales- 
men. 

“Every advance is someone’s 
advantage,” he concluded, “and 
every change represents sales op- 
portunities. When the auto pushed 
the horse off the roads, when plas- 
tics and nylon replaced other 
materials, when movies took peo- 
ple out of their homes and televi- 
sion brought them back, new busi- 
nesses were born as quickly as 
other existing ones folded.” 


PICT-SWEET AND HOE DOWN—Fiddle-playing scarecrow will help Pict- 
Sweet Foods’ fall campaign sparkle on 24-sheet posters like this. 
Brisacher, Wheeler is the Pict-Sweet agency. 
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Show-House Expands 
Magazine List, Will 


Start New Service 


(Continued from Page 1) 
House program in Living for 
Young Homemakers and The Sat- 
urday Evening Post will be $8,590, 
reflecting the new rate in both 
publications. The current rate is 
$7,850. The rate drops to $8,000 per 
issue if an advertiser buys an ex- 
clusive nine-time franchise in both 
magazines. In the Post and Living, 
ten advertisers share the spread. 

Charles H. Albin, managing di- 
rector of Show-House, told AA 
that since Show-House started 
about a year ago (AA, Aug. 10, 
53) eight out of ten of the par- 
ticipating companies have renewed 
their contracts. This is even more 
impressive, he said, “when you 
realize that we don’t accept com- 
petitive accounts.” 

Commenting on the reasons why 
40 different national advertisers 
have found Show-House a “good 


buy,” Mr. Albin emphasized that 
the Show-House coupon has set 
new records for reader inquiries. 
Each ad, he said, pulls about 14,000 
inquiries and sells about 3,800 
home plans. Moreover, Mr. Albin 
pointed out, “advertisers are as- 
| sured of high readership, which is 
‘supported by Starch figures, and 
‘they have found that the related 
product promotion makes plenty 
of sense.” 


e Six non-competitive home prod- 
jet advertisers will participate 
in each issue of the forthcoming 
Best in the House feature in Good 
Housekeeping, Mr. Albin said. The 
format will be similar to Show- 
House but with a different edi- 
torial concept, developed by Jule 
R. von Sternberg, Mr. Albin’s 
partner. The emphasis will be on 
home product news; the appeal 
will be aimed at the lady of the 
house. It will appear in a full-color 
bleed spread, the Good House- 
| keeping Seal will be tied in and a 
| coupon for reader inquiries will be 
| featured. Each advertiser will have 


one of the * main illustrations, 
and his proc ct: Will be integrated 
in the spre: . 

Most of t) © 'vertisers are using 
business pa: pace to reach their 
respective < r organizations in 
advance of Good Housekeep- 
ing ad. Th. ». 3azine will extend 
its merchar ig aids to the ad- 
vertisers © is promoting the 
ad to 1,70: “evartment stores. 

Advertis 1 the first issue will 
be Celanes ~p. of America (El- 
lington & 9.); International 
Molded Pi: 5 Inc. for Brook- 
park dinne: e (Grant, Schwenk 
& Baker); sto-Mat Co., San- 
dura Co., f.. and wall coverings 
(Hicks & G:. t); Orchard Bros., 
for Aluma |}. .e (Dubin & Feld- 
man); and :. National Adequate 
Wiring Bursa. (Celanese and 


Orchard Bro: ire also advertisers 
in Show-House.) 


BAB Signs ‘wo Stations 
WBAL, Ba..more, and WISN, 
Milwaukee, h°. joined the Broad- 
cast Advertisi::\z Bureau. Both are 
Hearst-owned -tations. 
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...sells ALL THREE: 


| Jobers 


Field survey results from both Kemp Research Organization and 


Lloyd H. Hall Co. add up to this proven fact: SUPER SERVICE 


STATION is the only magazine effectively selling ALL THREE: 


Station Operators, Oil Jobbers and Oil Company Tire, Battery and Accessory 


Marketing Executives. A free copy of “The Impact of Super Service Station” 


will give you full details on why SUPER SERVICE 


STATION is the gasoline service station field’s most effective 


SAFE 


For Rodees . Sanaened DRIVING 


Published monthly by 
The Irving-Cloud Publishing Co. 
8th Floor, Daily News Bidg., 
Chicago 6, Ill. 


pre-selling medium. Write today. 


Advertising Age, September 27, 1954 


Agency-picking agency tells how 
it went about selecting MacFar- 
land, Aveyard from 20 candi- 
dates to handle Pullman ac- 
WO 555s Sosa 5h ec 


Tarcher leaves Cecil & Presbrey 
for Biow, takes three accounts; 
agency name to become Biow, 
Beirn & Toigo 
British dailies start fierce battle 
among themselves to capture the 
children’s market with special 
sections 
Retailers want premiums that are 
strictly quality items, not “flash 
without substance,’ premium 
advertisers told 
Ratings aren’t everything, NBC’s 
Eiges says in a pitch for color 
tv and its news value to adver- 
tisers 
Insecurity causes agency switches, 
Ernest Dichter announces after 
a look at what makes creative 
people tick 
Bakery workers advertise their 
employers’ products to help in- 


crease business and, in turn, 
their own wages ...... Page 16 
REGULAR 
Advertising Market Place ...86 
Along Media Path .......... 38 
Coming Conventions ........ 717 
Creative Man’s Corner ...... 66 
Department Store Sales ...... 32 
AP ee 12 
Employe Relations .......... 68 
Farm Publications Linage ...52 
Getting Personal ............ 48 


Looking at Radio & Television 66 


Liquor sales are falling because 
retailers are lagging in adver- 
tising, modernization, Continen- 
tal Distilling v.p. says ..Page 24 

Australian television will start 
next year under restrictions as- 
sailed by admen there as “semi- 
nationalization” 

Warren Hull, “Strike It Rich” em- 
cee, declares he will fight New 
York City’s unlicensed-charity 
charge to the limit ....Page 36 

Discount selling is taking business 
back to the Dark Ages, Louis 
Goldblatt charges, blaming 
greedy manufacturers .Page 37 

Three out of five advertisers are 
using contests and expect to use 
more in the future, an API sur- 
vey discloses 


Creative Man wonders how a beer 
is able to cool you off, tilt your 
hat, button your collar and tie 
your tie 

Variety chains handle five times 
as many items as they did 15 
years ago, have expanded store 


size but not numbers, study 

PPAR er ere core Page 83 
FEATURES 

Looking at Retail Ads ...... 70 

Magazine Linage ............ 73 

Obituaries ..... 57, 60, 61, 84, 85 


On the Merchandising Front . .68 


Photographic Review ........ 78 
Production Tips ............ 70 
Pree rere 12 
Salesense in Advertising ..... 65 
This Week in Washington ....10 
Voice of the Advertiser ...... 62 


what eS 
market t 


Sales Management Figures 
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News a 


* GREENSBORO, NORTH CAROLINA 
° Represented by Jann & Kelley, Inc. 


rreensboro — 
1M Record 


This is the size they buy in the 
Growing Greensboro Market!” 


WY @ 


} 
| 


GET YOUR CLAWS ON EASIER SALES—in the Growing 
Greensboro ABC Market—where 1/6 of North Carolina’s 4- 
million people account for 1/5 of the state’s retail sales! ... 
Whether you’re selling lobsters or lazy-boys, the Growing 
Greensboro ABC Market is loaded with buy-minded folks who 
are ready and willing to be convinced that you’ve got exactly 
need. ... . If you’re looking for a consistently busy 
at majors in sales growth, better get the complete 
run-down on the Growing Greensboro ABC Market, and the 
job that’s done every day by the 100,000-plus salesmen of the 
GREENSBORO NEWS and RECORD 


Only medium with dominant coverage in the Growing Greensboro 
ABC Market, with selling influence in over half of North Carolina! 
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“THAT GUY SIEGEL 
MUST BE AN 
ACROBAT!” 


Paul Siegel of the Minneapolis Star and 
Tribune photographic department is an 
acrobat. To what extent his former train- 
ing on a circus trapeze helps in the snap- 
ping of prize-winning pictures is Siegel’s 
secret. Good newspaper photographers 
are a breed apart, artists of unpredictable 
skills. The 17-man photo staff of the 
Minneapolis Star and Tribune includes 


ae 


a ee 
; 5 Z 


an erstwhile accountant, an ex-bomber 
pilot, a couple of short order cooks and 
a former stage manager, all of whom 
have contributed to the more than 100 
major awards the department has won in 
the last 5 years for outstanding news and 
feature shots. 


This talented aggregation travels over 
100,000 miles a year, often risking necks 
and cameras to bring complete photo 
coverage to Upper Midwest readers. 
They’ve climbed tall oil derricks for pan- 
oramic shots of North Dakota’s new oil 
fields, dangled perilously from planes for 
spectacular aerial views, frozen feet and 
lenses in 40-below blizzards. One got into 
a burning hotel ahead of the firemen, 
emerged with priceless negatives and 
scorched hair. Another almost drowned on 
a small town’s Main Street while seeking 
“just one more picture” of a surging flood. 


* "Explosion at Third” by Paul Siegel 


Grand Prize: LOOK Magazine all-sports photo 
contest. 

First place, sports; second place, best of show: 
National Press Photographers Association—En- 
cyclopedia Britannica competition. 

First place, sports: University of Missouri picture 
competition. 

First place, sports: Minnesota Associated Press 


newsphoto contest. 


Second place, sports: Kent State University short 
course contest. 


Honorable mention, sports: Inland Daily Press 
Association contest for newspapers with more 
than 50,000 daily circulation. 


Medal Award: 1954 Graflex photo contest. 
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To complement their unerring instinct 
for picture possibilities, the 17 are armed 
with some of the finest camera equipment 
available in the country today, including 
several cameras developed at the Min- 
neapolis Star and Tribune. Special cam- 
eras in the hands of the well-coordinated 
R.O.P. color photo team have helped 
produce front-page color pictures within 
12 hours after the event took place. In at 
least one instance the time was cut to a 
breathless 8 hours. 

This continuing effort to bring more 
color, more glamor, more lively ‘‘on-the- 
spot” pictures to Upper Midwest readers 
contributes much to the freshness and 
wide human appeal of the Minneapolis 
Star and Tribune... helps explain why 
these newspapers are the best-read, best- 
enjoyed, most-respected in a 224-county 
area in 3 states. 


Minneapolis 
Star zzd Tribune 


EVENING MORNING & SUNDAY 


620,000 SUNDAY - 485,000 DAILY 


JOHN COWLES, President 
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to increase sales...and decrease costs 
cs o 
advertise more in new: apers 


J. Harvey Howells, Advertising Man- 
ager of the Lever division, has this to 
say about newspapers, “We believe in 
the extensive use of newspaper adver- 
tising. Maximum local impact cannot 
be achieved without the use of local 
newspaper advertising.” 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


J. Harvey Howells 
Lever Brothers Company 


Advertising Age, September 27, 1954 


That Sinking Feeling 
May Cause Clients 
to Stray—Dichter 


New York, Sept. 22—Agency 
shifts—apparently—have arrived 
at a level of frequency which 
makes them legitimate subjects for 
analysis by the Institute for Re- 
search in Mass Motivations. 

“We, like everyone else,” says 
a memo issued today by the insti- 
tute’s president, Dr. Ernest Dichter, 
“were intrigued by the recent 
step-by-step coverage in ADVER- 
TISING AGE of the shift of Block 
Drug’s Amm-i-dent account from 
Cecil & Presbrey to the Harry B. 
Cohen agency...We were inter- 
ested enough to conduct an infor- 
mal analysis on ‘Why Accounts 
Leave Home.’ ” 

Agencies get stale, Dr. Dichter 
concludes from his research, be- 
cause “the truly creative person is 
very rarely fully certain of him- 


self. Deep down he often distrusts 
his own ingenuity. And he is afraid 


59,714 replies in 10 days 
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Every Sunday, 1,120,000 people read PICTURE 
Magazine, the highest readership of any section in the 
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RALPH LINDER has joined Tatham- 
Laird, Chicago, as a contact super- 
visor. Mr. Linder formerly was 
with Dance r-Fitzgerald-Sample, 
Biow Co. and Kenyon & Eckhardt. 


that someone will discover his 
feeling of inadequacy.” Result: he 
becomes afraid to make changes, 
hangs on to the successful formula, 
becomes stale, disappoints an ac- 
count. 

Accounts could be held, says the 
memo, if agencies would make it a 
point constantly to analyze the fac- 
tors that make their initial client 
relationships successful. Too often, 
according to Dr. Dichter, does the 
agency fall back on a “Let’s not 
rock the boat” attitude, assuming 
that an approach that worked be- 
fore will automatically work again. 

“Failure to find out what spe- 
cific factors made for success will 
often give a competing agency the 
opportunity to perform such an 
analysis, and the ‘pioneer’ is left 
far behind.” 


s Taking notes while agencies talk 
to him from their supine position 
on his couch, Dr. Dichter comes up 
with the answer that they must 
“acquire inner conviction and psy- 
chological certainty.” You: do this, 
he says, just as you turn on a 
light, so you can proceed without 
hesitation after you’ve entered a 
dark room. The advertising man’s 
uncertainties should cause him to 
“turn on the light” by asking him- 
self three major questions: 

Do I reach the right people? Do 
I sell the right product appeal? Do 
I say the right thing in the right 
way? 
“Perhaps the major reason for 
being uncertain in these three 
areas,” the memo continues, “is 
that the answers are not ordinarily 
available through standard market 
research. What is involved is the 
emotional attitude of the customer 
and how he sees the product and 
the advertising message.” 


Leblang Co. Moves Office 


Mack Leblang Co., New York 
agency, has moved to larger quar- 
ters at 720 Fifth Ave. 


( ADVERTISEMENT ) 


Charles E. Banks 
Elected V. P. of 


National Airlines 

Charles E. Banks has been elected 
vice president in charge of production 
at National Air- 
lines, Inc. Nation- 
al is one of the 
nation’s major air- 


————a 


lines. Its annual 
equipment pur- 
chases average 
$15,000,000. Of- 
fices are in 33 
cities. In his new 
position, Mr. 
Banks will be re- 
sponsible for im- 
proving efficiency 
in all operations, and will take over 
planning and maintenance investiga- 
tion. 

Like many other National executives, 
Mr. Benks reads The Wall Street Jour- 
nal as part of his business day. This 
habit is shared by 295,367 other sub- 
seribers and nearly twice that many 


£8 Moines Sunday Register — 


‘total readers. This tremendous market 
‘for goods and services is reached di- 
rectly, speedily and economically by 
The Journal. What an advertising 
/medium! 
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leads. When a company uses 


advertising to develop leads for salesmen, 


a magazine has got to produce or get 


off the list. The insurance companies are 


a case in point. And they have found 


that one magazine consistently gets 


them the right kind of inquiries. It is The 


Saturday Evening Post, and it carries 


more insurance advertising na the 


next three general 


weeklies” combined. 


The Post gets to the 


heart of America. 


Life, Collier's, Look 


A CURTIS MAGAZINE 


By Fred Russell 
September 
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Tarcher Departs Cecil & Presbrey; 
Brings Biow Three or More Accounts 


(Continued from Page 1) 
cy which has lost Block Drug Co. 
and Sylvania in recent weeks. The 
agency was organized with five 
senior v.p.s, who—omitting Mr. 
Tarcher—were Samuel Dalsimer 
(drug products), David Lyon 
(Philip Morris, etc.) T. J. Ma- 
loney (Sylvania, Auto-Lite, etc.), 


Biow had a 33-year background 
‘with Bulova Watch Co. The ac- 
count had grown from a shoestring 
to $4,000,000. But it had the dis- 
advantage of (1) a close relation- 
ship between Arde Bulova and 
Milton Biow (who were investors 


‘together in radio station properties, 
‘including the 
E. B. (“Ted”) Noakes (IBM, etc.).. 


highly-profitable 
WNEW in New York) and (2) 


y TRACTORES 


e@ THE FARM TRADE 
e@ OVER 20,000 AUDITED COVERAGE 
Write for Market & Media File 


IMPLEMENT & TRACTOR INTERNATIONAL CORP. 
OFFICES: NEW YORK * CHICAGO + CLEVELAND + KANSAS CITY * LOS ANGELES 


IMPLEMENTOS The FARM MAGAZINE for 


e GOVERNMENT AGRICULTURAL OFFICIALS 


LATIN AMERICA! 
COVERS LARGE ACREAGE RANCHERS, 
PLANTERS, COMMERCIAL FARMERS 


GRAPHIC ARTS BLDG. 
KANSAS CITY 5, MO. 
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years. 


On the Benrus side, J. D. Tar- handles its 
milar experience, | Block moved its major billing out 
having handle the account for 30 of the shop, chanting the while 


Advertising Age, September 27, 1954 


restiveness— 3ul va had been talk-|in Rhode Island in June, charging 
advertising agencies, patent infringement. ~ 
among then Wi liam Esty Co. 
ly when the Tarcher # The news that $4,000,000 in 
and with it the | business, most of it spot radio and 
tch on to the $2,-. tv, 
ccount, and prob-|agency new business men scur- 
t much in addi- rying last week. It was pretty clear 
iow took it. Ben-|that the sudden decision to leave 


was loose, sent advertising 


| 


to be on the move | Biow had left no time for the usual 

’ beth in watches and | preliminaries to a divorce, under 
and experiment-|which an cid. agency is usually 
oroduct lines. 


able to resign the account publicly 


Cecil & Presbrey initially would 


active in tv, and Rutnrauff & Ryan 
print advertising); 


| that C&P had done a great job of 


The two w-ich companies are establishing the brands; and Syl- 
‘also opponents in litigation. Ben-| vania took a running jump into 


‘rus sued Bulova in federal court!the arms of J. Walter Thompson 
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Highway Ad 


gives you 40% 


vertising 


readership 


On an average, 40% of all motorists who pass NATIONAL Highway Advertising signs read and 
remember the sales message. This high readership score is based on extensive surveys taken by 
National Quality Interviewers, Princeton, N.J. Enjoy the sales benefits of thousands of readers daily 
for your brand name advertising by using NATIONAL maintained Highway Advertising with 
SCOTCHLITE® brand reflective sheeting. Write NATIONAL Advertising Company today for details. 
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ey WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 
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_ Copyright 1954, National Advertising Company 
WATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE 
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AT THE LOWEST COST 


one day before the appointment. 
2 dominance of ra-|of the new agency is made. 
ilova’s thinking, it | 
that the man who concede only that Benrus was in 
. at Biow, C. Ter-|the process of moving. C&P was 
_ move with the ac-|clipped hard when the network 
it goes. He is def-| pre-empted the time on which it 
Biow, where his had handled Auto-Lite’s “Sus- 
* v.p. in charge of pense” (Auto-Lite is currently in- 


Co., which had recently lost RCA. 
Cecil & Presbrey had had all of 
Sylvania except the instruments, 
which were handled by Roy S. 
Durstine. 


s For Biow (or Biow, Beirn & 
Toigo) it was a nice addition, nice- 
ly-timed. The change in agency 
name seemed to reenforce the im- 
pression along Madison Ave. that 
the Biow Co., for so long an agency 
geared to its kinetic founder, had 
settled into a definite organiza- 
tional pattern. Despite the loss of 
National Distilling, Gunther Brew- 
ing and more recently two Proc- 
ter & Gamble products (Lava and 
Joy) insiders said the confidence 
of Mr. Biow in his new manage- 
ment team was unshaken. 


New Names on Door 
as Biow Co. Becomes 


Biow. Beirn & Toigo 


NEw York, Sept. 23—Effective 
Jan. 1, the Biow Co. will change 
its name to Biow, Beirn & Toigo, 
incorporating the names of Ken- 
neth Beirn and John Toigo, re- 
spectively president and v.p. in 
charge of special plans, with that 
of the agency’s founder and board 
chairman. 

Mr. Beirn joined Biow in 1948 
as a v.p., became exec. v.p in 1950 
and president in early 1953. He 


Milton Biow F. K. Beirn 


had previously been with Dancer- 
Fitzgerald-Sample, Grant Adver- 
tising and Pedlar & Ryan. During 
the war he did a stint with the 
campaigns section of the Office of 
War Information. 

Mr. Toigo joined Biow in 1951, 
having previously been with 
D’Arcy Advertising Co., McCann- 
Erickson, and Batten, Barton, Dur- 
stine & Osborn. He entered the 
advertising field in 1921 and de- 
veloped the Armour study on 
“meal of the month,” a milestone 
in market research. 


a Mr. Biow, the fantastic, hard- 
driving adman who built his agen- 
cy on vigorous merchandising and 
astute use of broadcast media, 
made the agency a front-runner, 
and such devices as Johnny and 
his “Call for Philip Morris’ are 
now part of advertising agency 
legend. 

In reviewing the agency name 
change, Mr. Biow said it acknow- 
ledged the contributions of Mr. 
Beirn and Mr. Toigo and “gave 
them the recognition to which 
they are entitled.” He said it had 
taken ten years to give the agency 
“organization strength and dimen- 
sion.” He also said: “Just a short 
time ago, this agency had one 
stockholder [Biow]. In 1955 it 
will have 30. In the last five years 
the Biow Co. went from $25,000,- 
000 to $50,000,000 in billings, and 
1955 looms ahead of 1954.” 


Williams Joins Agency 

Boettiger & Summers Advertis- 
ing Agency, Charlotte, N.C., has 
appointed S. C. (Bill) Williams 
director of its new market analy- 
sis and research department. Mr. 
Williams formerly was with the 
Charlotte News. 


Everhart Joins Sorensen 

W. T. Sorensen & Associates, 
Chicago art studio, has appointed 
Robert Everhart, formerly with 
Ross Llewellyn Inc., Chicago, pro- 
duction manager. 
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Average circulation of the Chicago 
Daily News for August, 1954, was 
569,781, 29,717 higher than for Au- 
gust, 1953, and the highest August 


daily average in this newspaper’s 


history. a 


SATURDAY 


Average circulation of the Chicago 


Daily News for August, 1954, was 
565,632, 40,143 higher than for Au- 
) gust, 1953, and the highest August 


Saturday average in this news- 


paper’s history. 
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Olian & Bronner Adds One 
Pastorelli Food Products Co., 

Chicago, has appointed Olian & 

Bronner, Chicago, to handle ad- 


vertising for its Italian-Chef pizza. 


Newspapers, television, direct mail 
and point of sale will be used. 


NBC Promotes Hitchens 

Robert Hitchens, formerly su- 
pervisor of sales presentations for 
the radio network of National 
Broadcasting Co., New York, has 
been named manager of sales pres- 
entations for the network. 


‘Gentry’ Adds Chicago Oftice 

Gentry has opened a midwest- 
ern office at 360 N. Michigan Ave., 
Chicago. Jack Provol is in charge. 


This Week in Washington... 


Postal Deficit Is Under Cor 11 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, Sept. 23—So many 
heated words have been ex- 
changed over the administration’s 
demands for higher postal rates 
that everyone, including Post- 
master General Arthur Summer- 
field, seems to be overlooking the 
fact that the department recently 
turned in its best year since 1948, 
and is heading for an even better 
one. 

From a peak loss of $727,000,000 
in the fiscal year that ended June 
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IN ADVERTISING AGE NEXT WEEK 


30, 1952, the cit was trimmed 
to $650,000,( vy June 30, 1953, 
and $440,000 »y June 30, 1954. 
Last Janua *resident Ejisen- 
hower pre: it would be 
brought do: . $330,000,000 by 
June 30, 19 ecent budget re- 


Vr. Summerfield 
get, or do even 
ales” are off or 


views indic 
will hit the 
better, unles- 
costs are up 


has been a net 
of the mail and 
er, for there have 
been some raic creases and some 
changes in the nethod of keeping 
the books. Ne. ertheless, the new 
broom has been sweeping cobwebs 
from every noo: of the huge postal 
establishment. ~ervice is better, 
and operating « sts have been cut 
by hundreds of ‘nillions of dollars. 

While the administration is like- 
ly to renew its request for general 


ws Not all t 
saving to us 
taxpayers, ho 
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rate increases, Mr. Summerfield sees no benefit for struggling in- 


cannot assume that rate hikes will 
take his department out of the 
red. Postal workers are after pay 
increases which can offset any 
rate bill Congyess is likely to con- 
sider. Congress might decide to 
approve a rate bill which will 
keep the department from drop- 
ping deeper into debt. But the 
liquidation of the remaining defi- 
cit will be achieved only if Mr. 
Summerfield and his associates 
continue to find ways of cutting 
costs. 


. e < 
The Federal Communications 
Commission is waiting to see how 
networks and other multiple own- 
ers react to the rule change an- 
nounced last weekend permitting 
ownership of a maximum of seven 
tv stations instead of five. There’s 
a catch, of course; at least two of 

the seven must be u.h.f. 
Commissioner Frieda Hennock 
dissented bitterly. She feels multi- 
ple owners will make out fine by 
gobbling up u.h.f.s in the few prof- 
itable high-band markets. But she 


Leo in there. 


PHOENI 


We’ve got a lot of other champions, too. 

It was only a few years back they planted the Miss America crown 
on our Arizona entry, Jacque Mercer. 

And while we don’t have any blue ribbon to show for it, we’ve got 
enough new faces to prove Arizona is the fastest growing state in the 48. 

We have the most sunshine and the clearest days. Which accounts for 
the thousands of tourists from your state and every other who hurry out 
every winter to enjoy our championship scenery and sun. Our climate 
accounts for the steady flow of folks who come to live the year-around, 
as well as for the expanding number of industries. 

We've got champions in speed, too. In the air, Capt. Edward Kenny 
of Luke Air Force Base here, just won the Bendix trophy at the National 
Aircraft Show. On land, Jimmy Bryan of Phoenix is the leading point 
winner in this year’s AAA racing ; hampionship. And on water, we have 
a fellow named Marion Beaver up n Parker who holds two national titles 
in speed boat racing. 

Our cotton is championship quality, and we grow more of it per acre 
than any other state. We’re the top copper producer, too. 

Say hey, we’ve got the world’: champion hoedown fiddler, Garlard 
Green, over in Tempe . . . and the fastest-moving horned toad in or out of 
captivity out at Glendale. 

The Republic and Gazette are champions, too, in delivering results 
for advertisers. And if you don’t think this is a prize market, just ask us. 
We'll furnish the proof. 

Yes, sir, Arizona’s got what .t takes to produce champions — all 
kinds of them. That’s why we arer ‘ at all surprised about the Giants and 
the Indians. It was just bound to ha) pen. 
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Who’s surprised about the New York Giants and the Cleveland 
Indians playing in the 1954 World Series? 

Nobody from Arizona. Not by a long one over the left field fence. 
We’ve watched those champions develop out here in Arizona. We call em 
the Phoenix Giants and the Tucson Indians. 

They’ve pitched their spring training camp in Arizona since 1947. 
So we’ve come to know them well, and to love them. Why there are folks 
hereabouts who'd even like to run Leo Durocher for governor. They think 
Laraine Day would be a mighty pretty first lady, and they reckon Califor- 
nia wouldn’t give us any lip in our fight over Colorado River water with 


THE PHOENIX REPUBLIC AND GAZETTE 


ARIZONA 


National Representatives: Kelly-Smith Company 


dependents who can’t get network 
affiliation or national advertising. 

FCC’s majority felt there would 
be renewed interest in building 
good u.h.f. equipment if networks 
and other big interests have a 
stake in those stations. Purchase 
of the outlets remains subject to 
FCC approval, and the commission 
has expressed hope that multiple 
owners will place their u.h.f. in- 
vestments in large pre-freeze mar- 
kets where v.h.f.-only set satura- 
tion is high. 

* a = 

Figures for the first seven 
months of 1954 show that the U.S. 
is heading for another record baby 
crop. For seven months, the 2,- 
271,000 registered births were up 
2.3% from the 1953 record for the 
same period. On the basis of cur- 
rent returns, the ’54 crop will 
number 4,100,000. 

The marriage rate isn’t keeping 
pace, however; in seven months 
there were 832,000 marriages, a 
4.5% drop from the same period 
last year. 

° & * 

Serious-minded government of- 
ficials are less relaxed about the 
business outlook than the public 
statements suggest. Employment 
and sales made a good comeback 
during the summer, but there has 
to be a more definite recovery in 
employment in the weeks just 
ahead. 

Aside from the fact that there 
has been a drop in business ex- 
penditures for new plants and 
equipment, there have not been 
any downward signs. The uneasi- 
ness stems simply from a feeling 
that sidewards movement isn’t 
good enough. To keep people at 
work, the economy has to con- 
tinue to grow, they say. 

« * 

The U.S. Attorney’s office here 
ran into difficulties this week 
when it tried to prevent a local 
photographer from giving women 
nude pictures of themselves. The 
case may not have important com- 
mercial implications, but it seems 
worth reporting. 

Municipal Judge Frank Myers, 
in tossing out the case, ruled: “The 
court is still of the opinion that a 
beautiful woman with a beautiful 
body can have her picture taken 
for herself if she wants to, or even 
that such pictures can be delivered 
to her in proof form to select that 
picture which she wants to keep 
for future posterity for exhibition 
to herself any time she feels na- 
ture has dealt unkindly with those 
beautiful talents.” 

Judge Myers said he had in- 
spected the evidence and “found 
nothing suggestive.” He observed: 
“Nudeness is not, as such, ob- 
scene.” 


Rlein’s Sets Biggest Drive 

Klein’s Sporting Goods Inc., Chi- 
cago mail order firm, is planning 
the biggest fall and winter cam- 
paign in its 70-year history. In- 
cluded will be full pages in Amer- 
ican Rifleman, American Rod & 
Gun, Field & Stream, Outdoor Life 
and Sports Afield, plus monthly 
and annual sports publications. 
Large-size ads also will run in the 
Chicago American, Daily News, 
Sun-Times and Tribune. Schram 
Co., Chicago, is the agency. 


10,000 EAGLECOLOR POSTCARD 


PACKAGE FOR $170 
(much less in larger quantities) 

Give your products the smash of 
this “new” advertising plan. Let 
us take ne Pie cman & from 

hoto an atem. g to 
oe finished ousted. Printed on 
Krome-Kote in Full Natural Color. 
Write: 

4-COLOR ADVERTISING 


Eagle Division 


100 N. LaSalle Chicago 2, Ill. 
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—AND GETTING BETTER ALL THE TIME! 


Official Media Records figures covering 
the 50 leading Evening Newspapers for 
the first 7 months of 1954 show that 


| The Washington Star 
is #2 in 


| The United States 


4 IN TOTAL ADVERTISING 

i IN TOTAL DISPLAY ADVERTISING 

| IN RETAIL ADVERTISING 

"<4 IN DEPARTMENT STORE ADVERTISING 


The Star, of course, leads Washington’s morning newspaper by MILLIONS of lines! 


Advertisers have always shown a high and very special regard for 
readers of The Star. Advertisers know that Washington families 
traditionally shop the ads at home in the evening .. . and that The 
Star is Washington’s Great Home Newspaper. Consequently, The 
Star is recognized everywhere as the strongest and most consistent 
selling medium in and around The Nation’s Capital. 


‘The Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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The Need for Creative Atmosphere 


Within recent years the literature on creative thinking has been 
increased by the addition of at least two books by well-known crea- 
tive advertising people—James W. Young of J. Walter Thompson Co. 
and Alex Osborn of Batten, Barton, Durstine & Osborn. 

In addition, there have been numerous experiments in the develop- 
ment of creative ideas by individual organizations and companies, 
such as the one described in ADVERTISING AGE last week, reporting 
how Motorola found 132 worth while suggestions when 16 top execu- 
tives were invited to submit 100 suggestions each. 

The work of these men and organizations has developed a new in- 
terest in the creative process, and has sparked a new look at the crea- 
tive function. Osborn’s writings on the subject, for example, have 
blossomed into courses at scores of colleges and universities. 

Naturally, we find all this wonderful. But we think it is important 
that the basic requirement for creative thinking not be overlooked 
in a discussion of methods or techniques. 

The one thing that is essential for creative activity as far as com- 
panies or organizations are concerned is the right kind of atmosphere. 
If the department head or the company management welcomes crea- 
tive thinking and suggestions, and makes a real effort to encourage 
such thinking, they’re pretty sure to get them. If they don’t welcome 
this kind of thinking—not just passively or by paying lip service to 
the idea—the finest techniques for developing mental motion won’t 
get them any piace. 

This is, obviously, kindergarten reasoning, and there seems little 
point in bringing it up—except that the total number of instances in 
business in which creative thinking is frankly and deliberately 
frowned upon must add up to the millions. Frequently, top manage- 
ment is completely unaware of the fact that any mental operations 
beyond the call of simple day-to-day duty are definitely not encour- 
aged by certain department managers or foremen or minor officials. 
And yet there are, we are certain, millions of business “cells” in 
which the immediate boss doesn’t want anybody thinking up any 
way at all to mess up the comfortable existing routine. 

The business that expects all its people to be on their toes, pitching 
up new suggestions and ideas day after day, has to create the climate 
for this sort of thing. And it has to make certain that the climate is 
the same in all departments and at all layers of management. 


Agency Bureaucrat at Work 


We're in the publishing business, of course, but we like to feel 
that we’re in the advertising business, too. So part of our job is to do 
our best to convince publishers—and especially business paper pub- 
lishers—that agencies are not really pains in the neck. 

The vigor of our defense is, unfortunately, reduced considerably 
by a letter we have just seen from a gentleman in the media depart- 
ment of one of the largest agencies. “In order to complete a 1955 anal- 
ysis of publications for one of our clients, [unnamed],” he asks in 
a two-page letter for 21 separate items of information, most of it 
going back five years. Ten of these questions relate to circulation 
and are pretty easy to get off an ABC or a BPA statement; several 
others relate to rates and are equally easy to get off a rate card. But 
our friend wants the material “immediately in condensed letter form.” 

To supply the data, including “complete list of current advertisers 
using three pages or more” and other advertising data going back 
five years, plus case histories, plus a run-down on editorial content, 
would require a “condensed letter” of perhaps 15 pages, and perhaps 
three or four days’ work. 

No wonder some business publications think agencies have nothing 
to do but make simple things hard. 


Advertising Age, September 27, 1954 


the beautiful receptionist 


“I’m out checking to see if there’s a demand for that sort of product 
before the client invents it.” 


What They're Saying 


RFD Not Sate Guide 

for Reaching Farmer 

In more and more _ instances, 
farm magazines, advertisers, and 
agencies are placing less and less 
importance on the RFD address as 
an accurate guide as to where the 
farmer lives. 

It would make the job of oper- 
ating in the farm market a great 
deal easier if everyone knew that, 
Q.E.D., all RFD boxholders were 
farmers. Unfortunately, such is 
not the case, and the disparity 
between the two grows greater 
day by day. Right now, less than 
60% of families on RFD routes 
are on rural farms. 

Back in the ’20s, the relation- 
ship between the two was a great 
deal closer. Then there were 
6,751,204 rural farm families and 
6,498,078 RFD boxholders. By 
1950, rural farm families had de- 
creased to 5,420,195 while 9,294,171 
families were getting their mail 
via RFD. 

Take one state at random. In 
Michigan, while its rural popula- 
tion was climbing from 1,764,450 
to 2,268,067 from 1940 to 1950, the 
number of farms dropped from 
187,589 to 155,519 in this time. 
One obvious conclusion from all 
this is that there are many fam- 
ilies living in rural areas and re- 
ceiving RFD postal service who 
haven’t the faintest connection 
with the farm market. 


—Rural Marketing, published by 
Country Gentleman, the Magazine 
for Better Farming. 


New Habits 

Are we reading fewer papers? 
Obviously the answer must be yes 
in terms of our growing popula- 
tion. Is television io blaine? Prob- 
ably partly so. At least there is an 
indication from a McCann-Erick- 
son research study that in metro- 
politan areas of 500 thousand and 
more population daily newspaper 
circulation is off somewhat. But it 
is my opinion that television is 


In recent years we have seen 
newspaper mergers and it is axio- 
matic that two will have more than 
the one combination. We have seen 
the subscription, carrier and news- 
stand costs go up. Both of these 
moves definitely have the tendency 
to wash out duplication. But I have 
a firm conviction—although only 
opinion and observation—that 
there is another factor at work that 
might possibly bear some consider- 
ation and study. 

I feel that the young marrieds, 
those persons getting married to- 
day, who are accounting for this 
increase in U. S. households, are 
not the newspaper readers that we 
were 20 years ago. The younger 
people have grown up in first the 
radio and then the television era of 
mass communications. ®hey have 


formed different habits... 
—William C. Dekker, v.p., McCann- 
Erickson Inc., speaking before the 
Texas Daily Newspaper Assn. in 
Galveston. 


Investment in Efficiency 

I’ve seen, recently, 2 study to 
mechanize a large department 
store warehouse. In brief, the pro- 
posed changes would result in 11 
non-furniture stock men instead 
of the present 28; nine furniture 
stockmen instead of the present 
20; two porters and elevator op- 
erators instead of seven. In all, 
some 30 jobs would be eliminated 
and overtime penalties cut dras- 
tically. 

That a few of our large depart- 
ment stores around the country 
have invested heavily in such al- 
terations since World War MII 
should have been the signal for a 
continuing investigation of time 
and motion studies. That so few 
managements have done so seems 
to be attributed to the traditional 
bugaboo of “how much will it 
cost?” 

Investment in efficiency pro- 
grams should be figured on “how 
much will it save?”; not “how 
much will it cost?” 


only one factor in the equation. 


—Harry Martin, in his column in Re- 
tailing Daily, Sept. 8 issue. 


Rough Proofs 


If the proposed FTC cigaret code 
is adopted, manufacturers and 
agencies hope they will still be 
permitted to say that their prod- 
ucts contain tobacco. 


MacFarland, Aveyard was ap- 
pointed the agency for the Pullman 
Co., with the aid of Buchanan- 
Thomas, another agency. These are 
difficult days for new business 
men. 


The Ft. Worth Star-Telegram, 
with a meaningful look in the di- 
rection of Houston and Dallas, ad- 
vertises, “And still the largest 
circulation in Texas.” 


“Pink” is the name of a new 
shaving cream for women, a devel- 
opment which probably has noth- 
ing to do with the appearance in 
the ads of gorgeous gals wearing 
striped toreador pants. 


“Hurricane blows hard, sales off 
5%,” reports the world’s greatest 
advertising journal. 

It’s an ill wind that blows no- 
body good, and this was it. 


Whitney sees easier selling for 
those who are prepared, the story 
says. 

But only the competition can 
determine if you are fully pre- 
pared. 


It’s entirely possible to have too 
much of a good thing, and LeRoy 
M. King is firmly convinced that 
grocery deals and promotions fall 
into this category. 


If, as E. B. Weiss suggests, the 
state of the stock market affects 
consumer psychology, this is the 
time when everybody should be 
taking the rubber band off the 
bankroll. 


American women are not happy 
with their lipsticks, according to a 
survey of Home Testing Institute. 

But, on the other hand, they’d be 
very unhappy without them. 


Louis deGarmo has finally 
written a book for the golfer who 
can’t hit the ball 200 yards and 
very seldom breaks 100. Like all 
successful merchandisers, he’s 
going for the mass market. 


Chicago department stores, the 
news story says, are breaking out 
in a rash of warehouse sales. 

Price advertising isn’t likely to 
win awards as the highest form of 
art, but it seems to get a slightly 
terrific reading. 


Bob Galvin reported getting 132 
new sales and merchandising ideas 
as a result of a conference of key 
executives. 

This should please everybody 
but the management counselors. 


Baseball fans the country over 
seem to be delighted that the sub- 
way world’s series is no more. 

Copy Cus. 
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Getting all the facts about the state of business 
is a daily must with business executives. THE 
INQUIRER carries more news of finance, busi- 
ness, industry than any other Philadelphia 
newspaper; is the only Philadelphia news- 
paper publishing closing market quotations 
in every edition. So, advertisers choose THE 
INQUIRER to reach leaders of business 


Che Philadelphia Pnquirer 


The Voice of Delaware Valley, U.S. A. 


and industry in Delaware Valley, U.S.A. Just 
as advertisers prefer THE INQUIRER to tap 
the total $8,000,000,000 buying power of 


this great ata. 


That’s why THE INQUIRER is FIRST in finan- 


"Seats of Learning’’ on the 8:22 - 


Industry is diversified in 


DELAWARE VALLEY, U.S.A. 
Representation in 85% of all industrial clas- 


sifications stabilizes Delaware Valley econ- 


cial advertising, as well as national advertising, - omy and maintains a consistent high level of 


retail advertising, classified advertising and 


business factors. 


total advertising. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


DETROIT 
GEORGE S. DIX 
Penobscot Bidg. 

Woodward 3-7260 


West Coast Representatives: 


SAN FRANCISCO LOS ANGELES 
FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
155 Montgomery St. 3460 Wilshire Boulevard 


Garfield 1-7946 Dunkirk 5-3557 
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‘Furniture Makers Aim 
at Own Backyards 


with New Promotion 


| SEATTLE, Sept. 22—Furniture 
| manufacturers in the Pacific 
Northwest are stepping up promo- 
ition to sell their wares in their 
|}own backyards. 

| The manufacturers will run a 
special 12-15 page section in the 
northwest edition of Sunset next 


March. Ten ;.g°S have already 
been sold, acc: “d'1g to the North- 
west Furnitt e Manufacturers’ 


Assn., which : 
motion. H. J. 
ates is the ag: 


® The first pa 
be an institu 
the associatio’ 
facturer ads « 
factured in the 
for Northwest 


prise the rema’'. 


'andling the pro- 
| Grath & Associ- 


{ the section will 
il ad signed by 


iidividual manu- 
“he theme “manu- 


acific Northwest 
ving” will com- 
er of the section. 


Advertising Age, September 27, 1954 


Tie-in promotions with window 
displays and mailing pieces are 
planned for retailers in Washing- 
ton, Oregon and Idaho. 

The association iias sponsored a 
July furniture market for many 
years and this year has scheduled 
a showing for November. 


AA Misspells Name 

In a notice on the death of Her- 
ald Beckjorden in the Sepi. 13 AA 
issue, AA unfortunately erred in 
spelling his name. Mr. Beckjorden, 


who was executive secretary of 
the New York Society of Profes- 
sional Engineers at his death and 
a former v.p. of the American 
Assn. of Advertising Agencies, was 
inadvertently called Arnold Beck- 
jordan in AA’s obituary. 


Pyrch Joins ‘TV Digest’ 

Ted Pyrch, formerly with Spon- 
sor Publications, has joined the 
business staff of “Television Di- 
gest,” Washington, a weekly news- 
letter. 


ALFRED J. CARTER, formerly assistant 
to the v.p. in charge of sales of 
the Barbara Gould division of 
Bourjois, New York, has joined 
Doherty, Clifford, Steers & Shen- 
field, New York, to handle all 
Be product merchandising on the 
i Bristol-Myers account. 


Swank Slates $150,00C Drive 
Swank Inc., Attleboro, Mass., 
manufacturer of men’s accessories, 
will spend $150,000 for its Christ- 
mas ad campaign in nine Sunday 
supplements and five consumer 
{ magazines. Color pages are sched- 
; led in Dec. 12 Atlanta Journal, 
a Buffalo Courier, Chicago Tribune, 
s Columbus Dispatch, Denver Post, 
New York Times, Philadelphia In- 
quirer, Seattle Times and This 
Week Magazine, December Esquire 
and Good Housekeeping, Dec. 6 
Life, Dec. 11 Saturday Evening 
Post and Dec. 24 Collier’s. A four- 
color page plus a b&w column is 
slated for Oct. 8 Men’s Wear. Rob- 
ert M. Marks & Co., New York, is 
the agency. 


Loud Machine to Davison 
Loud Machine Works, Pomona, 
Cal., manufacturer of ground han- 
dling and hydraulic equipment for 
aircraft, has appointed Walter C. 
Davison Co., Glendale, to handle 
its advertising. Initial campaign 
, will include 26 two-color page ads 
: in Aviation Week and 12 two- 
color pages in Applied Hydraulics. 
Other trade publications will be 
used later, and a monthly news 
letter to the trade is planned. 


Disney Names Thompson 
Jack Thompson has been ap- 
* pointed to handle national adver- 
tising tie-ins for Walt Disney Pro- 
ductions, New York. He formerly 
was sales promotion manager of 
R. K. Laros Co. 


& BIG 2-STATE, 36-COUNTY MARKET 
Greatest — 
Retail Market 
between Richmond: | 
and tlanta — 


_ EFFECTIVELY COVERED. 
_ BY ONE ONE enone 


The a 
Newspaper 
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First in the Carolinas in 
TION - ADVERTISING - NEWS 
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-° Bees help you make sales in Ohio — big, 
° steady sales every month of the year. 


° They signify wide diversification — uni- 
° versally practiced in Ohio to keep dollars 
‘* rolling in right around the calendar. With 
ny ‘ots of cash in his pocket all the time, the 
Chio farmer keeps the sales registers ring- 
ing regularly. 

So, your best place to sell is in Ohio, 
where full diversification means prosperity 


Not only a honey bee—but a money bee! Seed yields 
are often trebled when an adequate number of bees 
visit the blooms. More than 50 crops in the United 
States are dependent upon insects for pollination. 
And, most of them are found right in Ohio, where 
crop seed and fruit play an important part in mak- 
ing Ohio a top-third state in farm income. 
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Comics Group Names Ruder 

The Comics Magazine Assn. of 
America, New York, which plans 
self-regulation of the comics book 
industry, has named Ruder & Finn 
Associates, New York, to handle 
its public relations. 


Dalgin Joins Ridder-Johns 
Eugene V. Dalgin, formerly with 
the New York Times, has joined 
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RCA Victor Plans 
Yule Campaign for 
Radio and TV Sets 


CAMDEN, Sept. 22—An intensive 
Christmas promotion for RCA 
Victor radio and television receiv- 
ers is currently being planned to 
break late in November. It will be 
preceded by a heavy trade publi- 
cation campaign. 

The Christmas selling drive will 


Mit aaa 


be heralded with a five-page gate- 
fold in the Nov. 27 edition of The 
Saturday Evening Post. 

One of the features for Christ- 
mas selling will be what RCA calls 
a “revolutionary” new clock-radio 
which will automatically change 
to pre-selected station and volume 
level. 

The new “Pre-Set” control is the 
first major development in clock- 
radio instruments in more than 
six years, according to RCA Victor. 

The Westclox division of Gen- 


eral Time Corp. designed the new 
“Pre-Set” clock-radio system and 
provided the clock mechanism. 


® The new clock-radio will be fea- 
tured in all RCA Victor consumer 
advertising throughout the Christ- 
mas period, including radio and 
television. Spreads are expected 
to be used in Life and other mass- 
circulation books. 

Other new instruments added to 
the RCA radio and phonograph 
line for merchandising late in the 


Ridder-Johns, New York news- 
paper representative, as research 
manager. 
%e . e 
. e . - ; 


all year long. Best way to sell is through 
THE OHIO FARMER, the farm paper with 
two issues every month devoted exclusively 
to Ohio agriculture. You're sure of reader- 
ship — sure of action! 


Similar publications in similar markets 
are MICHIGAN FARMER and PENNSYLVANIA 
FARMER. Get the facts on all three today. 
Write T1013 Rockwell Avenue, Cleveland 
14, Ohio. 


Cleveland, Ohio 


ea 


(Percent Farm Cash Income Received Each Month) 
11.0% 


10.3% 10.3% 


tt ne een Hemme cm eer ene 


yin 73% 7 THK 
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Jon. Feb. Mar. Apr May June July Aug. Sept. Oct. Nev. Dec. 


Based on eight year study of Ohio Farm Income — 
(Government payments not included) 


Advertise in OHIO where it’s payday all year ’round 


MICHIGAN FARMER 
East Lansing, Michigan 


PENNSYLVANIA FARMER 
Harrisburg, Pennsylvania 


15 


year include a new Orthophonic 
high fidelity 45rpm Victrola tabie 
model, a_ high-fidelity, three- 
speed, three-speaker phonograph 
ensemble and a decorator series of 
table-model radios. 

There also will be a three-way 
“Personal” portable radio and a 
new series of table radios. 

Kenyon & Eckhardt is the agen- 
cy on the account. 


Bell Heads Pharma-Cratt 

Frank F. Bell, formerly v.p. in 
charge of sales and advertising of 
Grove Laboratories, St. Louis, has 
been elected president of Pharma- 
Craft Corp., New York manufac- 
turer of Fresh deodorant and phar- 
maceuticals. Mr. Bell succeeds 
Charles A. Howell, who has re- 
tired. 


MCA TV Opens in St. Louis 

MCA TY, television film syn- 
dicator, has opened an office at 
1700 Liggett Dr., St. Louis. Henry 
L. Luhrman, formerly with Fred- 
eric W. Ziv Co., will direct the 
new office. 


mut 
: BALLOONS 


RUDOLPH 


THE RED-NOSED 
REINDEER 


© Rim 


SANTA 
CLAUS 


FROSTY 


THE 
SNOW-MAN 


© HILL & RANGE 


Ne. 613 SC 


No. 418 FS 


Santa Claus, 

Rudolph the Red-Nosed 
Reindeer and Frosty the Snow- 
man balloons have great popular 
appeal with millions of young- 
sters. These quality Oak balloons 
in several shapes and sizes are 
truly outstanding for winter pro- 
motions. Order as soon as possible 
for Christmas use. Write for de- 
tails and prices. 


World's Largest 


Manufacturer —_i 
Toy Balloons. Sn 


‘The’ Oak RUBBER Co 


~ Ravenna Onio. 


Re tai ae nee ee ay j - ie ks" s SP oat Bape ee mie cbt): SS : ; re: ence ae 71 Sherr Ratna cc eiROaes 110 0c cde ae oa : Py aa. RA Ricettee < aye So ge 
a . chy ‘3 ’ ‘ coe eign ’ str r : 7 ee ey Le wc ge ree ¢ j a ah : d ae ae . Ses hits A Kies ace ge Bu Pil . Nae fos ok ae aie Ee 
a heels i 6 i + ~ Mad nl hig ee he RT Merced ats We TS tay Rave ce Soe Po Melb ah . k i . Rk et tee peat ; Pee reig sh Pee Moan CL Notes Me Ia ey Oa cA ah, oper ang ieee) el tie Ry RS Nin ye, ahd Re Mie hos 
ey Sat oe ay Ang eee, Se : , a a OS a ay ete : eh ina Te ad Si Re". ee Rae a ae ary Wt epee gr ae ‘a eur Ory ee att neato ening om ee P Pa See Neer eae po ? Y pea Fae gies Ta te ie He BOW MOL A 7c era epgie ¢ gh hii ee s 
TREE Oe Mae: Ait mae ee Se eR, Pee. Ghee eg yee ace ae aed pe) Seas : renee rat Pores ; rove ha ae : Sree ie ‘ ue. at ig TAM he oer a é oe rine ee ORE SOUL Me Set Pm ke Maat pra 
ape ns ay pain aye Uh oe ae dame Lie aay pte FS te Sear by ees sens f Maes Fs ot ety s % F ie i Feo ets (See ys os : s . Ba na Re Bee ¥ aoe core hee eo m' ‘ Fee eed > shh eas ue * ; 
2 BE se PE 5 oa eee Ln Se Rd tA ON Nia he ee ad ea REE “2 ES ialammalaais : -  ah Sly Ra Rha ch aL te a Pe Ta es ee ow Tt a ete ASR ay. | Cpe eOnadiarsg se Sei ay 
GOERS Nica a r Epes Tee tie Mn” Sah) ea Rae pe ee a Toy. sae ae yaa ee as tna Pe aes eBay Parone Be a: bia Cigtet ee POLAR fh ee ing at Re ets ae Sigs Seay Re . 
; age ge 1 ‘ ee ei < Z ee ae ne $4 wi? =e wie fie ‘ ¥ re Pe a ee ie ae rt DPR ere aes hoe eee ise Ta. Sa ieee 2B eee 
Ca > oe eee ‘ ce Fie 2 Oe al 4 es CT pee oie ei Tih bate We a, 1S RG = ae, fn! ee = RSME . gh oe any temerane « 
RR ene esis eek ne oor te sete te ages eae ae ie ing eae : Siac corte Bag SE Seas ee ae ae a Rete oem ; Bs tae einem are SN Uecrar 
Migs. aa Py f " et 2 oe Ee Cis <p e ao oat Matai ‘ re a : fee 2 GS: « a :. en vk ke ae Ald < " Blois : 4 x: ray oenat! = 60 aN ; oe i ‘ “i 5 $ Z ” a ae ee: 
ial cis : f i : : - > - 
ae , Sane 
: aye 
Ne ee 
an = ee 
“ ae 
» ¥ / 
| | = : 
‘ - is ig 
vas han 
’ : Ren 
ae 
ae: 
7 ee 
; ‘as 
| aces 
F ee 
x Rain 
| ee 
.- ss 
= Pe at 
: BaP 
roe 
oe ied: < 
‘ Le 
| | oe. 
| eS: 
: ey 
i 
: oe 
odie 
7 fig 
i | e bt tee. 
ae | go oe 
- ee ee 
pears: 
. ae 
vf Te 
. ee 
P " sal 
Se ° eens 
. — ere 
e.. 7 ier aed 
= rg Behe 
: -. . SELENE RU NSERTARBENRE ronan t ae 
e it ee 
= i a 
. e ae? i rs 
x e (oe en a aie eS eee 
ney! 
| *. ’ a 
u os cat 
. a aoe 
are ag aa oe 
Ps s e i pares 
° ° asia he 
° e sh 
bd e 
« y* e 
« + 
e : 
e e 
7 ‘ 
e ‘ee 
e Pie 
. ° Soe Sta 
° e nb ase ios 
e . : 
. e — -_ 
4 - a ateie 
. Ree a 
= ° a ial . 
: e . oe 
"4 2 0 0 % * 
. 7 e t ee 
" ° gd 
> ~ oh > 
. e ae 
° e cit is ~ ” 
: fe " ou" eee 
. e No. 418 RUD ones aie 
e . pove went ae 
a ° es é “oh #3 on 
p e eee 
” *. raeome 
| ” e , pod fal ay 
| e638 ®@ ss @ * Ve : 
7 e j ; ; 
e e z 4 yee 
‘ - ° " unoure ge 
‘ Lrrr4 i fits hee? 
j . ° Aad ees 
e Fe ee 
’ . . \ Ssh ae 
e ‘ “ é . e . Bee it 
° e N oes. S 
e Ser 
a e* 1D ey 
ee ee? be : 
| es 
| , 
x 
4 thy " 
| we ce es 
{ ' eae Balle 
2 — rai 
s 
5 ear ie 
ee { cane eo 
8.9% 8.6% Nhe Rent owed eer e Le 
O00 cece ene tececss-..++...........,...- EEE aermoeee yr ete e 
; i | ; Br ee 
j i feo 15 no ee 
| » Spee poe 
peed A cF3) ie 
| | ' > ar. ae ae 
| a saa 
eee See ee—eeoeE-_—_—_e EO ie: Sa 
: & SONGS, INC. : 
ae No. 7 oie 
2 Ohba PFS oe * 3p. 
Spend ee 
4 a. : 
Le ie x Wasco 
: a Ea ie 
4 Page armen 
- ° © erry . - Pee: ai 
3 ; ° ke 4 a] clases 
s Cipeaties 
4 . ‘ ‘TS: re SE , i" + eee axa ee > 1 ht Sa 
. eee Fai ee, SOT Ae nee Se ae Pha ia Ct 8 ee } mae e ~ one 
St cage 3 BE RE tea RR FC : . ee 
4 af pi te ea R iy: se Se ee e , r t 5.4 » * Bree oe ty 
ERAT PRI EOE 0 Ee Nar tn rt 9 aps / -F" : o- ze 
4, ‘op se ~~ Wage Se Mek og : t . . / 
f ¥ ; ‘a “ | et Dp ex — ue “Se | a PF ae 
re Bee |e cusowine 5 ye {77 se, "en 74m ae ae \ Pe No. 613 FS ee 
: me oe secs J Sat # R fk es ee AS A ad ce ee a t E “A * ae out Ai ae 
tees TR i RE he ieee, ag Me gh Nee , Bae | aes WN >}: it: eee coe. 
oc gene : ete r : Pais Masel Er aes Michigan 4 TL é@ - ] se ee ge 
ue ‘ Wotan tee Oe ee ae ee a ef ets ; : i farmer ba be = | Neigel 
: <3 1 oi + a ‘ v) ra Re 
es - g 3 
af -“ ion es ; — 
Lee Po Bas , 
2 Ae . 4, 1] eo 
. 6 . : 
bine Pe es 
mi ‘ ; hoe 
< ¢£ ; de. 
i) . 4 i 
e a ~— ee 
o } ; 
: - 
are e - : As 
| 
4 : 
bef | bee fee 
ef _— Sats 
hel pace 
es | ‘ 
: 4 2 
‘ | a ‘7 
re * — : 
; , : : = 
Ck ee oS eo Staal ak Zod ayes at ena my) Aaa es ei ah Re ot Kar esr Soe Cy ey ter RTE ST eR Nae eg. eR Oe Ie, Sl a a Atk s 
ee ee ¥ S ry eee eer ‘ mF Ne ae oR 7, * =f ah wae Ewe of re “2 ‘3 i ea * ‘/ 7 te ae | IA wp ge? aa 2 ants 2 2 * heel “ ~ ae are € ae A sgt MGS 2 ta, Por ne ale a 


Bristol-Myer 

Edmond W 
pointed to * 
brand advert: 
tol-Myers C 
Bristol-Myer 
been mercha 
1953. 


Blum Head. 
Robert Bi 
ager of Blum 
Agency, has bx 


committee of 
of San Fran: 


Caples Goes 

Caples Co. ! 
City office at 
rected by Eul 


| offices. 


- Boosts Morris 


of the adver! 


dent of Public: 
S. A. The agency now has seven 


Wi vris has been ap- 
» new position of 
non manager of Bris- 
‘ew York. With 
ce 1946, he has 
ig Manager since 


_\ club Committee 


oroduction man- 
irect Advertising 
named chairman 
ng departmental 
Advertising Club 


» Mexico 
opened a Mexico 
v. Juarez 97, di- 
o Sanchez, presi- 
cad Interamericana 


Advertising Age, September 27, 1954 


Bakery Union Locals 
Buy Space in Papers 
to Push Boss’ Bread 


MADISON, Wis., Sept. 21—Two 
north-central Wiscersin union 
locals have discovered that by 
publicly boosting their employer’s 
product they are helping their 
members increase take-home pay. 

The two locals, located in Ste- 
vens Point, have been placing 
newspaper ads in localities where 
the employing bakery, which man- 
ufactures Bake Rite and Home 
Style bread, sells its products. 

The latest ad appeared recently 
in the Capital Times and the Wis- 
consin State Journal here. The 
ads were four columns by 10%”. 
Other ads have appeared in Ste- 
vens Point and Wisconsin Rapids. 

The ads are paid for by Local 


rT 


r. Oversight Misses the Roundup 
in Texas’ Top Cattle -Producing Area... 


He Overlooked The Houston Post ! 


He overlooked The Houston Post in reaching an area where more cattle are raised than in 
any other comparable area in Texas—the cattle state! And in this booming cattle area The 
Houston Post is king . . . in circulation gains... in pulling power . . . and in editorial excel- 
lence . . . capturing a total of 5 AP Editorial Awards in 1953. Extend your brand in this rich 
market. Put the dynamic new Houston Post to work for you now . . . write, wire or phone 


your nearest Moloney, Regan and Schmitt office today. 
Starch studies made regularly. Details available on request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


... and still growing! 


Now Up To 188,857 Daily—206,567 Sunday* 


tt Takes THE HOUSTON POST 
te Sell the Houston Marker! 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
of Advertisin 
Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
March 31, 1954 


Your Union Brothers of General Drivers’ 
Union, Local 354 and Bakery and Confec- 
tionery Workers’ Union Local 387 Say: 


THANK YOU 


Every Time You Buy A Loaf of 


100% Union Made 100% Union Delivered 


When Union-Made Products 
Make Good, That's Good for Labor 


— 


354, General Drivers union, and 
Local 387, Bakery & Confectionery 
Workers Union, both at the Bake 
Rite bakery. Local 354 has about 
700 members in Stevens Point and 
Wisconsin Rapids, who drive the 
trucks and work on commission. 
Local 387 has 36 working in the 
bakery. 


@ The ads say: “Thank you every 
time you buy a loaf of Bake-Rite 
or Home Style bread. 100 per cent 
union made. 100 per cent union de- 
livered. When union made pro- 
ducts make good, that’s good for 
labor.” 

John Arnold, Wisconsin Rapids, 
business agent for both locals, says 
that the purpose of the ads is to 
get more people, especially union 
men, to purchase the _ product, 
increasing drivers’ commissions, 
and enabling the workers in the 
bakery to get a better wage. 

“By advertising the employer’s 
product, we help the drivers’ busi- 
ness and provide more work for 
the inside people,’ Arnold says. 

He says the unions run ads 
when business begins to fall off, 
or where there is serious compe- 
tition from non-union bakeries, 
as there is in Madison. 

Although the ads plug the faci 
that the bakery goods are union 
made, it does not attack non-union 
competition. The ads are not 
scheduled, but are only run peri- 
odically when and where business 
conditions seem to call for them. 


‘Des Moines Register’ Boosts 
Richard Lee, Lyle Lynn 
Richard C. Lee, formerly farm 
advertising manager, has been ap- 
pointed retail advertising manager 
of the Des Moines Register and 
Tribune. He succeeds Eugene Mc- 
Guire, who will remain as consul- 


Richard Lee 


tant to the retail department until 
Feb. 1, 1955, when he will retire. 

Lyle A. Lynn, formerly sales 
representative in the farm adver- 
tising department, has been named 
to succeed Mr. Lee as farm ad 
manager and advertising manager 
of the Iowa Farm & Home Regis- 
ter, farm magazine published 
monthly with the Sunday Register. 


WDVA Names Robert Keller 
Robert S. Keller Inc., New York, 
which has been doing sales pro- 
motion for the station since 1952, 
has been named national repre- 
sentative for WDVA, Danville, Va. 


Lyle Lynn 


‘Churchnews’ Names Barber 
Walter E. Barber Co., New York, 

has been named national adver- 

tising representative for the Epis- 


copal Churchnews. 
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Round and round they go—and every 


time around another bit of rubber left 


by the wayside. Bend hard into a curve 


—a little more goes. Speed up, slap on 


the brakes—same result. 


Tires today are tough. Tougher than 


they ever were. The only way to wear 


them out is to pile on the mileage. 


TRUE readers drive 26,785,500,000 


You’d squeal, too! 


miles a year—or 58% more miles an- 


nually than the national average. Fig- 
ure it out. That’s roughly 7,000,000 


tires being worn out—fast. 


7 million tires! That’s more tires than 
are on all the 1,679,000 cars in Los 
Angeles—a city that has more cars than 


any other in the world. 


We've got one more pertinent fact be- 


fore we sign off. This is it. Jt’s the man 
who buys cars, parts and tires. And 
2,000,000 of them read... 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MAN’S MAGAZINE 


One of the Fawcett family . .. serving millions 
of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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Schenley Offers Ad Mats 
to Dealers on ‘Value Festival’ 
Schenley Distributors Inc., New 
York, is offering its retailers an 
ad mat service as part of its “Big 
ONLY TOYS an NOVELTIES Fall Value Festival.” A brochure 
; outlining the service includes 12 
OFFERS ADVER™ SERS MORE sheets of mats, one on the festival 
theme, “Bigger Savings—Better 
IN SPECIAL SEF f ICES — Values,” and 11 showing logotypes 
and bottle reproductions of the 11 
° ) List of more than 300 FACTORY Schenley brands in the promotion. 
_. REPRESENTATIVES The brands are Schenley Re- 


' . serve, I. W. Harper bottled-in- 

: "teammate ee = ONC SACD AH pOP iw inn atta 

: wigiiered ty aie “ters in TAN. cient Age, Sir John Schenley, Old 

Mailed Free! a. | Schenley, Schenley gin, Old Stagg, 

hai i ee Cream of Kentucky, Cascade and 

© Assistance in securing | new “toy TO MAKE YOUR Belmont. Each illustration is 
ideas a available in several sizes. 


7 A AUYER'S GUIDE, more than 540 ADVERTISING MC RE EFFECTIVE 


@ Completé direct mail service to ll 
important toy gutiets : 


. 98-page booklet on MARKETING 
_ and MERCHANDISING OF TOYS — 


«outer To BUYING “Ti = depen 
ment stores, wholesalers and chains 


Wasserman to Zachary &-Liss 

ichigan Phil Wasserman, formerly with 

CHICAGO 1, 307 Ut W. Michigan Avense | Robert S. Taplinger & Associates, 

NEW YORK 10, 200 fifth Avenue New York, has joined Zachary & 

Tel. ORegon 5-1566 | Tiss, New York, as an account ex- 

LOS ANGELES 17, 1127 Wilshire Bivé. ecutive. Both are public relations 
son 6-361! | Urganizations. 


Your prospects are best in the Growing West. 


Salt Lake Intermountain Market — 


Fenced-in by the Rockies and Sierras, 14 million prosperous prospects of the Big Salt Lake 
Intermountain Market work, play and shop together like one huge neighborhood. In fact, 
Salt Lake City furniture stores make regular neighborhood deliveries to points 200 miles away 
every-other-day. Best of all, the whole neighborhood receives The Salt Lake Tribune or the 
Deseret News and Telegram. Use their combined power to reach and sell this treasure chest 


in the heart of the West. 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS 
Salt Lake Felegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


moar She 


Advertising Age, September 27, 1954 


Sales Objectives 
Govern Choice of 


Premium Used: Loew 


Los ANGELEs, Sept. 21—The type 
of premium used, and the promo- 
tion plan followed are directly 
governed by the sales objective 
sought, Jack E. Loew, manager of 
the premium department of Ger- 
maine’s Inc., told members of 
the recently formed Premium Club 
of Los Angeles last week. 

Mr. Loew pointed out that dif- 
ferent objectives—getting box 
tops, creating salesman enthusi- 
asm, increasing ad_ readership, 
meeting competition, price-cutting 
—will be most effectively a- 
chieved by choosing a premium 
for the specific job. 

He said premium promotions 
will not get results unless they 
are integrated with a company’s 
over-all marketing picture at 
every level. The premium should 
be pushed strongly in advertis- 
ing, there should be effective 


jpoint of sale material, salesmen 


must be enthused so they can en- 
list distributor and dealer cooper- 
ation. 

Mr. Loew said some companies 
think they can mention a premium 
just casually in advertising and 
still get results. “If a premium 
offer is right, and you are going 
to use it, then the offer justifies 
every promotional boost you can 
give it,” he said. 


a He said he would not advise 
the use of self-liquidating prem- 
iums by small companies. Often 
such companies feel they can of- 
fer a_ self-liquidating premium 
and it won’t cost them any money, 
but this is not necessarily true. 
Mr. Loew said such companies 
have limited advertising budgets 
and are in no position to compete 
with the large companies which 
can saturate all media with com- 
parable offers. 

The most effective means a 
small company can use to pro- 
mote sales through premiums is 
by strong point of sale materials. 
Using a premium enclosed or at- 
tached to the package, a small 
company can compete on equal 
terms with anyone. He supported 
this viewpoint by saying research 
now shows close to 60% of all 
purchases are made on impulse. 

Discussing types of premiums, 
Mr. Loew said they must be se- 
lected for specific markets just as 
carefully as products themselves. 

Agreeing it is desirable to of- 
er a premium that ties in with 
the company’s products, he said 
he would rather have a good 
premium that does not tie in, 
compared to having a poor offer 
that does. Mr. Loew said a common 
pitfall is the offering of season- 
able premiums at the wrong 
times. 


RCA. Victor Separates Radio, 
TV Field Sales Force 

The radio and Victrola phono- 
graph division of RCA Victor, 
Camden, N. J., has organized a 
field sales force devoted exclu- 
sively to radio and Victrola mer- 
chandise. 

Fourteen representatives will 
operate from eight regional dis- 
tricts, promoting sales of radios, 
Victrolas and combinations in co- 
operation with distributors. Previ- 
ously this product activity has 
been handled in conjunction with 
the television receiver line by a 
single field sales staff. 


Berghoff Assists V. P. 
Pittsburgh Piate Glass Co., Pitts- 
burgh, has appointed Guy J. 
Berghoff assistant to Donald C. 
Burnham, v.p. in charge of the 
company’s merchandising division. 
Associated with Pittsburgh Plate 
since 1934, Mr. Berghoff has been 
director of public relations and ad- 


vertising for the past seven years. 


Ets Gar eeueae, wh ci cenit va : cages 9 Be Sa ES ee ree, Bet ge Ne eb argh et ee : . coke Yemen rae tes, ee ea ee ae Bet re ae $4 Psat week A ia ete) NaS, asty hae Pa ots a ee Women 
lene omen retegy eacr J Eps: ; ip ae i ee ht Kook Fan 25 . ict? By ta Me 2 ka io till Sat ae ded hs i a hate res Pe pak ie = ay: ERD ee a gees sree ear Te 5 acre Sakis. ae Fetes - 
aaa ) : , sees 
i LR || ne 
: eae 
: are 
= , _- € 
ar ; ; sic by 
£ nes ; 
a 7 Sad 
ae ay pie 
= a . 
2 = 
ge 
a / : | 
Bes | q 
: : 
3 oe Emow a oo Bs 
oe Write For Further Information | rs ye i Be 8 
Ss Baste a, ge eae. Bre ages: Snead | kK A ee 
; | = * 
” re RR «= rg eon saan: vied 
= to | : 
é ————— es 
is Se let le a ee 
ey em | x y: 
a ts aes 
a i. Be Sd x - e 3 ‘ ts K 
: ‘ ees 
; ‘ Pg 
: oon Ee ig neignbornooa = 
, | ioe 
oe hee ges ’ | ] a - 
: | ori = i| : ‘ | 
i ee / ae aS ere “5 ae 
foe e J > th e _ 2 ; >. - ——_—_— : ° e 
meh 7. yeas - 7 = pear se 
k WA yd ) 0 0 (0 poids Taal tll: . ne — 
) - ye ; ° ed | a ee 
Sag ee lon OB \ oO. aes : = 
_* , f ae ste fe) =o <Q he, > ince 
= c-- y., i? ¢ 4 AY Se: Wa coo 1 ei iA | a. sory. ‘Ng UIUR | — 
. ‘ 3 7 = ee 4 " an ee & fi : 1 Be Ww wv ox: ta. 2 es 
- / ee Y: : ira 14 ’ “y ar, aS? TS on 
7 aad ‘ S ¥ ; A cae & * : * UF a Bue L oe" e- 4a K RS wae 4 fy) ; 
‘ — - > Ps i, f i ee ae an A ” Vv. os a = ZF | : 
Bas a > ng 4 > ; 2s pct i : ae 4 . ~ ——- phags) 4 5 a 
se ° : ee — 7 ) ae Fe ; fe: oy “u/ Ba; @t< Ee ae gee 
eee Pe 9 Ss ae : ks é # a7] Se pgs Ry. oat 
& “ta 0 @ ? — FF ¥ pa As eee '? 26 «2B i‘ Yas | 
5 oe ‘ q (\ as & | |e Mag ee" 4 > As f i ~~ i fee 14 3 £ St \ } 
ce : y SS ae N > Cue > 88 BEB | - | a 
sui yy 8 A , ‘ A : eS 4 acess The. £ 3 ics yi Hehe i) be) Sa » wie & | my 
= wo / i path \ ae. a Be By ° i ae a & i Do. rae J e/ " o™ 3 | *: 
' 5 - Mine ea a eQes RE OD a 7 — — a ee ety sy i ae 
54: Q°-o0))Sn.nL nn ee rr as re oe ’ i , ee bp BES 77 Ay: . 
7 ee OL RA FAD z 
¥ * ‘ PS r " as % v 
— os CS- v¢ — . i ; ‘ iM 
ae eae fa. | ? 
ar Sd . “ 
a ; = 
a". 
4 a Bee 
, —\) ~. + OSS = 
3 - 
eee . of —_—— ee . 
: W | / A ~ i 
“a A 7 Z “ACERT | a 
: 7 Ne \ = ND a 7 
| : x if au ~ 
: ? — 
| a | on 
: e 


Xtra tolier™” irs snr 
r79 mortgage aran axes 


Tuey,* pte . 
-, 14 ae TION, MOTE 5 '**-+-C.39 : 
Bae Go8 iat ONO ma gs oves ss tay AM 
LRP, inne AUTO Ang MRD raja ceng | INN 
: Tr: 5 “es NY 
a Gy A CEomat ranean 


City 


Denvs 
SuENBY . 
unalone, AREA» Dany! lice Ute fa 

#2 Non go" 


2170 | Mae Nen, +... Dts), DETRo TATE iy... “C4 amare CHog, 


L Lo, ? 
Cura “« Bre ***+s, 4 
Sree C. ¢/ p,HOMES*—Mo 


wot *e0e. o| TRA ROM ** 
. . 
“ee. 


tee 


* Pees 


9 © are IN 
G23 foupliances gront eRe Aw, 
+ | Priced’ ™Plete ater Whoies tT. | W, my 
om S15 e 


One of the World’s Greatest Market Places! 


The tremendous family and home readership advertising in THE DETROIT NEWS than 
of THE DETROIT NEWS make its Want in both other newspapers combined. 


“ an VDA See Sie! pad oom: To all advertisers, big and small, THE NEWS 
munications center for ALL Detroiters. Over rer ‘ 
offers all three of the requisites for economi- 


Li _enilli : 
+ even Weant Aas Fee Hy eee peg cal advertising results:—largest trading area 


annually testify to that... more than twice ~, 
; . l d th 
as many as in both other Detroit newspapers circulation, largest total circulation, an e 


‘iliaailieiadll largest ABC-recognized home-delivered cir- 2 - 
culation in America! 


Detroit’s Retailers, too, know there’s nothing For advertising with maximum effectiveness 
like THE NEWS to reach their customers. in the Detroit Market, you MUST USE THE 
Linage figures show they place more of their NEWS! 


The Detroit News 


THE HOME NEWSPAPER : 
Weekday Circulation 451,237—Sunday Circulation 561,830 ABC 3/31/54 


* hele 


Eastern Office: 110 E. 42nd St., New York 17 Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. Pacific Coast: 785 Market Street, San Francisco, Calif, 
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Levittown Now Has 
‘Own Daily Paper 


Levittown, Pa., Sept. 21—Rol- 
land L. Adams, publisher of the 
Atlantic City Press and the Beth- 
lehem Globe-Times, has converted 
his semi-weekly Bucks County 
Press to a daily known as the Lev- 
ittown Evening Press (AA, Sept. 
20). 

Bernard Glaser, general mana- 
ger, said a six-week circulation 
drive for charter subscribers has 
netted an initial circulation of 
10,000 for the new daily, which 
will print two editions each day, 
Monday through Friday. The na- 
tional line rate of the Evening 
Press is 12¢, and the paper will 
accept black and one color. 


w Mr. Glaser said the Evening 
Press is being published in a new 
plant and that the project repre- 
sents a $400,000 investment. The 
Bucks County Press, launched as 


a weekly in November, 1952, was 
printed in the Atlantic City Press 
plant while a 10,000 sq. ft. brick 
and steel plant was being con- 
structed here. The move to Levit- 
town was made last June. - 

Mr. Glaser said the new daily 
is aiming at an eventual circula- 
tion of about 25,000. He said the 
city zone encompasses a popula- 
tion of 101,614. 

Jule Balaban is advertising man- 
ager of the daily, and Samuel Un- 


New York, wi’! represent the 


newspaper. 


‘Pacific Archiie i’ Expands 
Pacific Archit: * & Builder, pub- 
lished by Pacific Builder & Engi- 
neer, Seattle, wi!! extend its edi- 
torial and circ lation coverage 
from the Pacific Northwest and 
Alaska to include the entire West 
Coast, effective with the February, 
1955, issue. Before a change in 
name in July, the publication was 


gerleider Jr. is editor. Delisser Inc., 


published as the Architecture & 
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Building edition of Construction 
News Bulletin. Until recently a 
subscriber paid service, it now ac- 
cepts display advertising. 


Saks to Open Men’‘s Shop 

Saks Fifth Avenue is remodeling 
an addition to its Chicago store at 
669 N. Michigan for a new men’s 
shop, which will feature men’s 
clothing, furnishings and _ sports 
apparel. William Handelman, for- 
merly manager of Saks Fifth Ave- 
nue in Ft. Lauderdale, Fla., will be 


in charge of the Chicago addition, 
which is scheduled to open late 
in October. 


Book Tells How to Use Agency 

“Today’s Executive Techniques” 
is the title of a book published by 
the Young Presidents’ Organiza- 
tion, New York, telling how to 
make the best use of an advertis- 
ing agency and public relations 
counsel. The volume is a tran- 
script of the group’s fourth annual 
convention. 


Now! 


From the findings of Latin America’s most extensive 
media research: 


“A new look at magazines 
serving Latin America” 


NTIL NOW, advertisers in Latin 

America have had little reliable 

information to aid them in the selection 
of magazines. 


Although individual publications 
have offered data on their own audi- 
ences, never in the past has there been 
an adequate basis for comparing the 
advertising effectiveness of the leading 
Spanish-language magazines. 


To fill this pressing need—to provide 
advertisers with definitive answers to 
their most frequent questions— Selecci- 
ones del Reader's Digest commissioned 


r 


Latin American 


International Public Opinion Research, 
Inc., to undertake the most extensive 
series of magazine studies ever made 
in Latin America. 


These research findings—from more 
than 10,000 personal interviews in 
seven representative countries—pre- 
sent an accurate, detailed picture of the 
principal Spanish-language magazines, 
both international and local, serving 
Latin America today. 


Now you can compare them — for 
market coverage, audience character- 
istics, advertising readership and cost. 
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IPOR audience study in 17 Latin American 
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circulations of leading cities (Based on 4,746 personal interviews) 


International Spanish- 
language magazines 


Per cent who read 
Selecciones 


Per cent who read ai 
second magazine ie 
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With nearly five times the circulation of the second-place 
magazine, Selecciones del Reader’s Digest now offers the 
most complete coverage of Spanish-speaking Latin America 
available through any single advertising medium. 


Exactly as you must have it... 
at the lowest final cost to you! 


IPOR found that a single issue of Selecciones was read by 
27% of the population in the cities studied. In addition, 
Selecciones leads all other magazines in penetration among 
the most desirable prospect groups. 


Agency Ad Composition iis 
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Berger Opens Allentown Office 

Ted Berger has formed Ted Ber- 
ger Associates, advertising and 
public relations, at 522 Hamilton 
St., Allentown, Pa. Mr. Berger for- 
merly was associated with Lewis 
& Gilman, Philadelphia agency. 


Britton Joins Leber & Katz 

John J. Britton Jr., formerly a 
copywriter for Sullivan, Stauffer, 
Colwell & Bayles, New York, has 
joined the copy department of Le- 
ber & Katz, New York. 
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Ac‘cent Schedules 
Biggest Campaign 
in Its History 


Cuicaco, Sept. 21—The largest 
ad campaign in the history of 
Ac’cent, seasoning product, will 
be conducted this fall by Interna- 
tional Minerals & Chemical Corp. 

Color pages on usage of Ac’cent 
with vegetables will appear in 
Family Weekly, Good Housekeep- 


ing, Ladies’ Home Journal and 
McCall’s. These ads will include a 
“double your money back” guar- 
antee and will be supported with 
point of purchase material. 
Spreads, which will contain a 
list of names and addresses of food 
stores and racks where Ac’cent is 
displayed, will be inserted in 
Gourmet and The New Yorker. 
A 13-week schedule of newspa- 
per and radio and tv advertising 
is scheduled for the following 
markets: New York, Philadelphia, 


Boston, Baltimore, Washington, 
Hartford, Chicago, Worcester and 
Providence. 

Batten, Barton, Durstine & Os- 
born is Ac’cent’s agency. 


Forbes Lithograph Names 5 
Forbes Lithograph Mfg. Co., 
Boston, has added five men to its 
staffs in the home and branch of- 
fices. They are Vincent C. Lanigan 
a member of the gravure division 
in Boston; Ogden J. Olson, the 
New York branch staff; Harrison 


MEXICO 


297,259 


S MOST WIDELY 


Colombia . . . 73,011 


Costa Rica . . 12,247 
ae 120,229 
Dominican 

Republic .. 7,467 
Guatemala . . 16,500 


PERU-ECUADOR 


Available as a 
separate edition. 


Total 77,549 


Selecciones is the only magazine offering a separate edition for each of these major marketing areas! Circulations for a typical month are shown. 


CONSIDER THESE FACTS in 


@ Selecciones has by far the largest circulation and 
audience of any Spanish-language magazine. 


@ IPOR found that Selecciones leads all other maga- 
zines in readership among the higher income groups; 
the better-educated; executives; home and auto owners 
... categories of special interest to advertisers. 


@ Selecciones not only reaches more readers in these 


SOUTHERN HEMISPHERE 


oo eee 16,950 Uruguay..... 55,100 
CBs oe edocs 75,100 Ecuador..... 20,722 
bees 10,573 Pate, .cccces 


primary prospect groups than the next most popular 
magazine, it does so at far lower cost. 


a 


\ 


Personal interviews with 
4,565 dealers, distributors, 
and professional men 


Selecciones. ......0eeeeee00++3016 
Life en Espafiol........02000++1739 
MecGnica Popular........++++. 790 
WIE. ove cviccccsivcdcccese Fe 


CARIBBEAN 


Honduras... 6,807 
Nicaragua .. 12,375 
Panama.... 8,923 
Puerto Rico . . 19,325 
El Salvador . . 10,936 
Venezuela . . 67,213 
ewes 355,033 


od t GEN 


BRAZIL 


Served by a separate 
Portuguese-language edition— 
SelegSes do Reader's Digest 


380,000 


LANGUAGE MAGAZINE 


200,000 


THE ARGENTINE 


planning your Latin American advertising 


@ In Latin America today, only Selecciones offers ad- 
vertisers five separate editions serving logical market 
areas. Thus your advertising can match the distribu- 
tion of your product. 


Let us give you all the details of the surveys referred 
to here. For a complete presentation, ask to see 
“A New Look at Magazines Serving Latin America.” 


Reader’s Digest International Editions, Inc. 
New York * Chicago * Los Angeles 


AUDIENCE DUPLICATION a 
INCOME GROUPS 
Read only Read Read only 
Selecciones both life 
Read regularly 
66% AccccccccccceccesecSI® 29% 20% 
38% Sais 45 33 22 
17% ée % % % 
17% 4 Se ee 17% 18% 


Pe 


-y 


A separate study of magazine preferences and reading habits 
among eleven categories of dealers, distributors and pro- 
fessional people in six countries revealed that two-thirds of 
them were regular Selecciones readers. 


As this chart shows, Selecciones del Reader’s Digest is read 
by 80% of all A income readers who read either or both 
magazines. Fifty-one per cent of this audience is exclusive 
to Selecciones; only 20% read Life en Espajiol exclusively. 


S. Wilson the New York sales of- 
fice; George E. Lasch Jr., Cleve- 
land office staff, and J. S. Wan- 
berg, Chicago area representative. 


Free Pocket Book Offered 
with Four Pairs of Socks 

Rudin & Roth, New York, this 
month launched a new sock pro- 
motion which offers free a 25¢ 
Pocket Book with every four-pair 
package of boys’, misses’ and 
men’s socks. Dealers get 100 Pock- 
et Books free with every 60 dozen 
order of socks. 

Direct mail, newspaper ad mats 
and point of sale aids, including 
counter displays, will be used. 
Business papers may be used later. 
Sloane-Stoll Inc., New York, is 
the agency. 


Gay Moves to D’Arcy 


Bernard J. Gay, formerly assist- 
ant space buyer at Lennen & 
Newell, New York, has joined 
D’Arcy Advertising Co., New York, 
as a space buyer in the media de- 
partment. 


To the 


Circulation Dept. of 


THE PACKER 


(from the Copy Dept. of 
your Advertising Agcy. ) 


THANX, Jim: 


You have no idea how your 
latest ABC circulation figs. 
for The Packer have boosted 
the morale of us boys who 
write The Packer ads. 


For months, now, we’ve been 
‘telling how The Packer 
"reaches the top men and 
firms who represent more 

80% of the Fresh Fruit 
and Vegetable Industry’s 
buying power"..."a market 
of over $7 billion"...with 
The Packer’s circulation of 
"almost 15,000." 


It was that word "almost". 
It just didn’t fit into a 
copywriter’s vocabulary. 
It’s weak. It lacks the old 
zing. It’s a sour note in 
the most singing copy. 


NOW you have eliminated it 
from our Packer copy style 
sheet. From this day on we 
can tell all those who want 
to reach the leading ship- 
pers, growers, processors 
and marketers of Fresh 
—" and Vegetables 


THE PACKER DOMINATES THE 


FF&V MARKET WITH M THAN 
15,000 CIRCULATIONT { et pd. 


ave. circ. ABC, Publisher’s 
Statement, 6 months ending 
June 30, 1954, 15,017). 


Again, Jim — THANX 
Ed 


THE PACKER 
PUBLISHING CO. 
201 Delaware St. Kansas City, Mo. 
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Mark Clements Opens Office 
Mark Clements, formerly direc- 
tor of research and sales develop- 


A Complete Sign and Display Service 
/ 

© Seles Presentations @ Charts 

@ Advertising Art © Testimonials 


rn ce? Mine 36380 


ment for Pines Publications, has 
opened his own marketing re- 
search consultant company at 516 
Fifth Ave., New York. 


Seaberg Joins Joshua Powers 
Ingmar G. Seaberg, formerly as- 
sistant advertising manager of the 
Swedish American Line, has joined 
Joshua B. Powers Inc., New York, 
international publishers’ represent- 
ative. He will head Powers’ Scan- 


7 
T 


Daily News and Gazette. 


—. 


here’s no “back door” to 
the TEXARKANA Market... 


No Dallas, Shreveport or Little Rock newspaper can right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 
when the combined circulation of all their metropolitan 
papers fails to reach 4rd the coverage of the Texarkana 


TEXARKANA Gazette i DAILY NEWS 
CIRCULATION OVER 29, 


dinavian department. 


cual 


Canadia: Wives Put 

Cigarets 1 Grocery 

List, Say: illey 
Orrawa, Se; 21—It is mother, 


buys the family 
:», according to A. 
ir charge of sales 
Tobacco Co., 


not father, w! 
cigarets nowac 
R. Tilley, v.p. 
for the Impe il 
Montreal. 
Speaking bei 
Trade Practices 
Mr. Tilley said ‘ 
of hewsehold 
the job of the 
come the wife's 


e the Restrictive 

Sommission here, 

at the purchasing 
-igarets—formerly 
,usband—has be- 

chore. She picks 
up a carton of . zarets along with 
her weekly gro 2ry order, he said. 

Mr. Tilley said the housewive’s 
purchases of cigarets are one rea- 
son for the entry of Canada’s store 
chains into the tobacco retailing 
business. Mr. Tilley said such pur- 
chases, however, are only inciden- 
tal to a woman’s shopping. He 
added that few people would go to 
a chain store specifically to buy 
cigarets, even though they might 
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be a cent per package cheaper. 

Cigarets made of blended tobac- 
co, Mr. Tilley pointed out, are most 
popular in the U. S., but Canadians 
prefer straight Virginia cut. Again 
in contrast to Americans, Mr. Til- 
ley said Canadians iike their cig- 
arets packaged in cardboard or 
some other hard material, rather 
than paper containers. 


Rad Products Launches 
Bleach in New England 

Rad Products, New York, will 
launch Rad White Crystal Bleach 
in New England with 330- and 
1125-line ads starting Sept. 28 in 
the Bridgeport Post Telegram, 
Hartford Times, New Haven Reg- 
ister and Springfield Union News. 

The ad schedule calls for a total 
of 5,025 lines in each paper. Eight 
insertions are scheduled in each, 
once a week, for eisht weeks, and 
the campaign will be supported by 
radio and tv. Rad Products plans 
to expand the campaign market 
by market. Duane Jones Co., New 
York, is the agency. 
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advertising has appeared 


GY compective jAbieg 
in every issue of the IOWA 


FARM and HOME REGISTER* 
SINCe July ot 1947! No other farm 


publication can equal this record of consecutive Massey-Harris 


advertising. 


During the past eight years the IOWA FARM and 
HOME REGISTER has been the basic farm adver- 
tising medium in Iowa for The Massey-Harris Co, 
. » » the period of their greatest sales expansion 


in Iowa, 


LICATION, 


“Since 1947, when we first started ad- 
vertising in the IOWA FARM and HOME 
REGISTER, our lowa business has in- 
creased 415%. We are confident the 
IOWA FARM and HOME REGISTER has 
played an important part in building 
this sales volume.” 


“Lam sure, that over the years, our lowa 
dealers get more advertising impact, per 
advertising dollar invested, by using the 
IOWA FARM and HOME REGISTER to 
reach their farm customers. 
proved most effective in building sales 
for them.” 


M. G. COOK, Branch Manager 
The Massey-Harris Co., Inc. 
Des Moines, Iowa 


It has 


RALPH GALLUP, Branch Manager 
The Massey-Harris Co., Inc. 
Omaha, Nebraska 


%& READ BY MORE IOWA FARM FAMILIES AND FARM 
SUPPLY DEALERS THAN ANY OTHER FARM PUB- 


Delivered the first Sunday ef every month 
with The Des Moines Sunday Register to 
more than 535,000 familles. 


Represented by: Scolaro, Meeker & Scott — New York, Chicago, Detroit, Philadelphia; Doyle & Hawley — Los Angeles and San Francisco 


ee 


Liquor Retailers Told 
to Modernize, Use 
More Advertising 


LOUISVILLE, Sept. 2iI—A search- 
ing reappraisal of liquor store 
merchandising techniques is need- 
ed to halt the decline of liquor 
sales, R. Robert Smith, v.p. of 
Continental Distilling Corp., 
warned the annual convention of 
the National Retail Liquor Pack- 
age Stores Assn. last week. 

He pointed out that sales are 
falling off mainly because retail- 
ers have failed to keep abreast of 
changing times and changing cus- 
toms. 

While recognizing the handicaps 
imposed on the industry by exces- 
sive taxation, Mr. Smith pointed 
out that leisure time plus an added 
ability to pay has created a dy- 
namic economic force in this 
country. He added that the al- 
coholic beverage industry has not 
been a beneficiary of the growing 
market for leisure goods. 


# A three-point program to 
“Modernize, Specialize and Adver- 
tise” was presented by the distil- 
lery executive as a way to instill 
showmanship into retail selling 
in the liquor trade. 

Showmanship, he said, is the 
difference between the store own- 
er who just sells things and the 
merchant who has his customers 
coming back. 

“The retailer who just passes a 
wrapped bottle across the counter 
is building nothing for himself or 
for the industry,” he stated. 

He also claimed that the alco- 
holic beverage trade in the coun- 
try is under-advertised because 
the retailer assumes the distiller 
does his advertising for him. 

“Yet the distiller, like any pro- 
ducer, does his advertising for his 
product and secondly for the re- 
tailer,” said Mr. Smith, emphasiz- 
ing that liquor store owners should 
set aside a minimum of 2% of 
their gross volume for advertising, 
as do department stores and spe- 
cialty shops. He indicated that 
most retail advertising is limited 
to cut-price areas and that little 
is done in territories where prices 
are set by regulation and where 
|profits come easier. 


# He also urged retailers to spe- 
cialize by catering to the public’s 
taste and background. He urged 
such things as a browser’s corner 
for fine imports and fine whiskies 
and specialties. 

Mr. Smith also charged that too 
many liquor stores are dingy, 
| small and crowded and may suffer 
| the same fate as the corner grocer 
‘unless they remodel and expand. 

He said retailers commit five 
deadly sins: (1) They don’t wait 
on customers properly; (2) too 
many push small bottles and 
“economy” sizes; (3) too few sing 
a song of quality and too many a 
song of price; (4) too many forget 
to push liquor as a gift item, and 
(5) too many lack an interest in 
the product they are selling. 


Williams Fall Campaign 
Aims to Aid Local Dealers 


The Williams heating division of 
Eureka Williams Co., Bloomington, 
Ill., will base its fall sales cam- 
paign on building up the prestige 
of its dealers in their local com- 
munities. The drive, which will in- 
clude direct mail pieces, radio, tel- 
evision, local newspaper and na- 
tional advertising, will stress the 
importance of the services of a 
“practical heating engineer” in the 
installation and servicing of home 
heating equipment. 

Window streamers and ceiling 
hangers also are being made avail- 
able to dealers of the Williams Oil- 
O-Matic and Gas-O-Matic burn- 
ers and furnaces. Henry M. Hemp- 
stead Co., Chicago, is the Williams 
agency. 
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ry BIG AUDIENCE 


EARLY 


pore HOLDS IT ALL 


EVENING! 


\ 


Just look at this daily all-star line-up 


5:00 p.m. ‘Pinky LEE’’—Network kiddies’ show 
that beats competition in Philadel- 
phia by more each rating period. 
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5:30 p.m. ““Howpy Doopy’’—Tops year after 
year—always holds major share of 
audience in this time period. 


6:00 p.m. “‘FRONTIER PLAYHOUSE’’—Now fea- 
tures films made for television—‘‘Wild 
Bill Hickok,” ‘‘Range Rider,” ‘Kit 
Carson.”’ 


6:30 p.m. “AWARD THEATRE” —WPTZ’s new top 
feature films. 


7:25 p.m. LATEST NEws—Features Taylor 
Grant, the newsmen’s newsman. 


BL a BD OD PR ee 


7:30 p.m. NBC Procrams—Tony Martin, 
Dinah Shore, Eddie Fisher—all top- 
flight shows. 


EE 


Keystone of this great new audience-building 
strip is “Award Theatre,” an exciting series of 
skillfully edited movies . . . featuring the finest 
films available in television. ‘Frontier Playhouse” 
has always been one of television’s top attractions 
and “‘Award Theatre” which now follows will 
deliver even bigger audiences. 


‘“‘Award Theatre’’ is designed to hold the high 
number of sets-tuned-in by the junior citizens 
for ““Pinky Lee” and “‘Howdy Doody,’ plus the 
large adult following that regularly watches 
“Frontier Playhouse’? (more than 50% adult 
viewership!). Advertisers have the advantage of 
purchasing participations adjacent to TV’s choice 
A time at almost '% the cost. 


Among the many stars who will appear on 
‘‘Award Theatre” are: David Farrer, Douglas 
Fairbanks, Jr., Anna Lee, Susan Hayward, Barry 
Fitzgerald, Louis Hayward, Lucille Ball, Kirk 
Douglas, Bing Crosby, Charles Coburn, Valerie 
Hobson, Gregory Peck, Bette Davis, Ronald 
Coleman, Celeste Holm, Charles Laughton, 
James Stewart. 

This new early evening line-up is another 
example of the audience-building programming 
that continues to make WPTZ your best buy— 
by far—in Philadelphia television. 

For availabilities call Alexander W. Dannen- 
baum, Jr., WPTZ Commercial Manager, at 
LOcust 4-5500, or Eldon Campbell, WBC Na- 
tional Sales Manager, PLaza 1-2700, New York. 


first in television 
in Philadelphia 


WPT 


CHANNEL 3 


300 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


wetz -Kyw, Philadelphia; wez-weza + wez-tv, Boston; KoKA, Pittsburgh; wowo, Fort Wayne; kex, Portland; xpix, San Francisco 
National Representatives, FREE & PETERS, INc.; KPIX represented by THE Katz AGENCY, INc. 
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Many Gift Packages Fail Because Their 
Re-Use Is Unsuited to Product, Says Weill 


New York, Sept. 21—Most fail- 
ures in gift packaging result from 
misguided attempts to force an 
after-use that is not related to the 
product, according to Milton Weill, 
president of Arrow Mfg. Co., West 
New York, N. J., creator of gift 
packaging. 

He told the Merchandising Ex- 
ecutives Club last week he has seen 
“many merchandisers reach way 
into left field to find a re-use val- 
ue.” 

Arrow has turned out some gift 
packaging for Bulova, Jacques 
Kreisler, Trifari, Remington, Ever- 
sharp and Eversharp Schick. 

“A package should be a straight- 
forward presentation of the mer- 
chandise which highlights its fea- 
tures or the advertising theme,” 
Mr. Weill said. “The design of the 
package should never fight with 
the design of the product. Such at- 
tempts only confuse the con- 
sumer.” 


s He cited instances in which 
men’s belts were packaged in in- 


’ expensive ash trays, gift boxes for 


after-use as picture frames and 
plastic cigaret cases. 

“In most instances, the re-usable 
boxes do not measure up in quality 
and value to the products them- 
selves,” he said. “Instead of setting 
the merchandise in a proper at- 
mosphere, these packages cheapen 
it. Consumers are accustomed to 
buying their ash trays as ash trays, 
not as gift boxes.” 

Mr. Weill explained that he is 
not against re-use gift packages, 
but against the use of “just anoth- 
er dog.” 

He said it’s logical to package a 
spare set of false teeth in a gift box 
of velvet and satin as a psycholog- 
ical uplift, and that there is a 
growing trend toward luxury type 
gift boxes for many products not 
usually associated with this kind 
of packaging. 


s “Even in so practical and clinic- 
ally-minded a market as the doc- 
tor’s, luxury packaging can double, 
triple or even quadruple the unit 
of sale,” he said. “A jewelry-type 
box of ours helps Squibb sell more 
liver extract.” This package holds 
three vials of Rulivan instead of a 
loose unpackaged vial, and the 
physician can keep the box as a 
re-use container. 


NATION'S LARGEST TRADE TeeRITORY 


ELECTRIC METERS 
IN EL PASO 


UP 137% 


1953 Total 


it's A Swell Place To 
Sell Applionces 


Paso Times 
An Independent Newspaper 
Morning and Sunday 
El Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 
_TWO Separate Newspapers 

30° Line BUYS BOTH! 


To sell two watches instead of 
one, Bulova has its duo package 
with watches for “him” and “her,” 
stimulating the sentiment of a 
double gift for an engaged couple 
or the father and mother on their 
anniversary, he said. 

Items as commonplace as Beld- 
ing Corticelli’s spool of thread lend 
themselves to gift packaging, Mr. 


Weill explain 
12 spools a 
packaged in 
package is 
stores, gift st 
“In the fie 
in the past t 
interested in 
seen Hickok 
val with gift 
dise ranging - 


cessories,” Mr 


ws The mercl 


d A sewing kit with 
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, jewelry type gift 
d in department 
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years we who are 
erchandising have 
ge a whole carni- 

,ackaged merchan- 

rom belts to bar ac- 
Weill added. 


idising executives 
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also heard how gift packaging has 
turned the belt and suspender in- 
dustry into a mu!ti-million dollar 
business. 

Ralph Roberts, exec. v.p. of 
Pioneer Suspender Co., Darby, Pa., 
told the group how his company 
helps hold up the nation’s collec- 
tive pants. 

Pioneer has increased its busi- 
ness more than 100% in the past 
several years by stepping up its 
promotional efforts and merchan- 
dising its products primarily as 


gifts, Mr. Roberts said. Pioneer 
also manufactures and gift pack- 
ages braces, garters, wallets, 
jewelry and leather accessories. 

“As merchandisers and planners, 
we are also cost men, with two 
basic plans,” he said. 


= These are (1) to discover a way 
to manufacture at a lower cost 
than anyone else making a similar 
product, telling enough people 
about the lower price and proceed- 
ing quickly to build a profitable 


National 
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business while holding the man- 
ufacturing advantage, and (2) to 
maintain the selling price by 
creating and adding a merchandis- 
ing idea that does not increase the 
cost but does increase the personal 
appeal of the item so much that 
the consumer prefers it to some- 
thing else. 

Mr. Roberts cited as an example 
a report from Pioneer’s research 
department that Americans are in- 
terested in antiques, hobbies and 
miniatures. 


Pioneer, by combining these in- 
terests, he said, launched a cam- 
paign of manufacturing authentic 
miniature reproductions of antique 
automobiles, trains, guns and early 
sailing vessels in cuff links and tie 
bars. 


# “In the miniature gun line, 
Pioneer gift packaged each set in 
a wooden box to give the feeling of 
a gun case for the Frontier Colt, 
early American flintlock, Isaac 
Hull pistol or English over-and- 


under,” he said. “1 
after-use value as 
cigaret container, 
cost us any more t 
jewelry package.” 
To lend further 
promotion, a displa 
duplicated the gift 
scale, including a 
one of the guns ca 
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Since our recent announcement that National Petroleum Ne 
would be published monthly starting in November, many 
our friends in oil marketing have asked, «‘Why?’’ Here are t 
main reasons—digested to help you judge NPN’S add 
effectiveness in serving the marketing division of the petrolei 


industry. 


National Petroleum News, as a weekly, for 
many years has been the magazine of oil 
marketing. As a monthly, it will continue to 
be the marketing man’s own publication. As 
a monthly, NPN will be able to expand its 
news interpretation efforts. This is the kind 
of information readers want and tell us they 


need. 


As a monthly, NPN will give more thor- 
ough coverage to progressive developments 
and ideas that will help oil marketing men in 
their daily business. These developments will 
be analyzed and reported in depth—literally 


—THE PUBLISHE 


gets far beneath the : 
takes the time to tell th 
well as the what. Nati 
will bring to the oil ms 
kind of intensive and 
munications that ind 


asked for. 


To do this bigger jol 


given “the full treatment” —rather than being 


covered as flash news items. New presenta- 
tion techniques will make possible efficient, 


speedy reading. 


As a monthly, NPN will provide compre- 
hensive statistical data . . . will contain 
whole new departments . . . will present 
latest shifts in trends and interpret their 


significance. 


This ‘is the kind of editorial coverage that 


its staff—in expertness | 
In addition, it calls uy 
the services of a nation 
network of corresponde 
ness is business comm 
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Smiles,” to be advertised in The 
Saturday Evening Post and The 
New Yorker with a_ four-color 
half page and a b&w page in 
November issues for the Christmas 
season. “VPY” consists of a gold 
foil paper extension piece on all 
gift boxes, permitting the giver to 
write a message in gold. 
Currently, Pioneer salesmen are 
on the road testing this approach 
with a belt-and-wallet combina- 


promotions, “Very | tion gift box. 


yurs” and “Sports| “Sports Smiles” is a series of 
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cuff links for fishermen, golfers, 
bowlers and hunters, with humor- 
ous scenes by artist Albert Aquino. 
One shows the hunter stalking his 
prey, with a rabbit tiptoeing be- 
hind him. 

Joseph Katz Co., Baltimore, is 
the Pioneer ad agency. 


Sessions Opens N. Y. Office 

Sessions Clock Co., Forestville, 
Conn., has opened a New York 
sales office at 405 Lexington Ave. 
Leonard A. Roulier, district man- 
ager, is in charge of the new oper- 
ation, reporting to Douglas A. Lap- 
ham, marketing manager, in For- 
estville. Other sales offices are 
located in Chicago, Minneapolis, 
San Francisco and Detroit. 


Cellu-Craft Names Robles 

Harold Robles has been ap- 
pointed general sales manager of 
Cellu-Craft Products Corp., New 
Hyde Park, L. I., a new position. 
Mr. Robles’ company, Robles 
Transparent Products Corp., New 
York, merged with Cellu-Craft in 
August. 
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‘To QUALIFY FOR THE EDITORIAL STAFF of Mademoiselle, Charm or Living for Young Homemakers, a woman 
is compelled to lead a double life. One, the life of an editor and the other, the life of her reader. 


Living the life they write about, these editors write with validity. Readers are quick to sense this understanding of 
themselves. On this basis of experience mutually shared, a strong relationship grows between editor and reader. This 

twin life of an editor is equally important to an advertiser. For his advertising dollar is spent not for white space, but for 
readers. And the editor is the selector of his advertising audience. As she writes, the character of the audience is determined. 


Trade influence, too, is measurable by the stature of the editor. Trade influence follows editorial authority. Advertising 
campaigns influence wholesale and retail distribution only to the degree this reputation exists. An editor earns this reputation 
not only by knowing her readers intimately, but by knowing the channels through which advertised products reach them. 


So in picking media, people should be balanced against statistics. People weigh more heavily than figures in influencing 
advertising results. These people are readers and editors. Editors are chiefly useful because they find the readers. And 
the kind of readers most advertisers like best are to be found in Street & Smith’s*** three star edition for advertisers, 

the combined circulation of Mademoiselle, Charm and Living for Young Homemakers, sold as a single advertising unit. 


On figures, too, the*** three star edition looks awfully good. High family income, high education level, and an average 


age that promises ten extra years in the use of an advertiser’s product. Plus a Group Discount that delivers this audience 
at a new low cost-per-thousand. 


STREET & SMITH’S* * ¥ three star edition % MADEMOISELLE %* CHARM %* LIVING FOR YOUNG HOMEMAKERS 


For a copy of a folder full of factual answers, write for a copy of “Questions Media Men Ask” 
to Bob Park, Advertising Director, Street & Smith Publications, Inc., 575 Madison Avenue, New York 22, N. Y. 
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Business Paper Success Story... 


Chadbourn Hosiery Mills Finds Its 
Low Budget Ads Bring High Sales 


CHARLOTTE, N. C., Sept. 22—An 
aggressive campaign begun a year 
ago in two business publications 


| the women of the country and the 
‘retailers who sell them stockings 
was the obvious problem. It was 


by Chadbourn Hosiery Mills has placed in the hands of the Mitchell 


sold retailers and, indirectly, thou- 


‘agency to solve—with a budget 


sands of women on the firm’s | that barred ventures into national 


straight-seam gimmick. 

This was done—despite a 
limited budget—so well that in 
June the company bought five 
consecutive pages in one of the 
business papers to outline a pro- 
motion for the Larkwood 3V ho- 
siery. 


The two publications are 


Women’s Wear Daily—which got | 


consumer advertising. The agency 
| worked closely with the company 
'on this and other sales and adver- 
‘tising matters through Beatrice 
Dudek, advertising manager, and 
Charles E. McCarthy, v.p. in 
charge of sales, both in New York, 
and Burke Hamas, sales manager 
of the Larkwood division. 
Together they devised a pro- 


the five-page ad—and Hosiery & gram which proved to offer the 


Underwear Review. 


= Details of the promotion were 
related to AA by Harold M. 
Mitchell, head of the New York 
agency bearing his name, who 
worked out the campaign and 
placed the ads. He pointed out that 

‘a major problem in the highly- 
_/tie hosiery industry is 
that there are numerous mills’ 
using much the same equipment to 
produce much the same product. 

Most of these goods look almost 
identical. Besides, there is the 
complicated distribution pattern— 
which now sees that nylon stock- 
ings are sold not only in depart- 
ment and specialty stores, but in 
drug outlets, grocery stores and 
even gasoline stations. 


solution—a vigorous campaign in 
the two trade papers, backed up 
by all possible effort by the Lark- 
wood sales staff of 25 men. To this 


SALESGIRL FINDS = ‘XWO0D 3V's 
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Advertising Age, September 27, 1954 


_LEGMAN INVESTIGATES 
CROOKED SEAM RACKET 


‘ Eee 
GIRL FRIDAY FINDS WAY 
TO STRAIGHTEN IT OUT 
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LEG WATCHERS—Chadbourn Hosiery Mills used five consecutive pages 
(here are two of them) in Women’s Wear Daily to sell stores on its 
straight-seam promotion. 


effort was added cooperative 
newspaper advertising as markets 
were opened up. 

(Chadbourn devotes most of its 
facilities to making unbranded 
and unadvertised hosiery, the 
Larkwood line so far being a 
minor fraction of its total produc- 
tion. However, it is a rapidly 
growing fraction.) 


= The big kick in the initial ad- 
vertising came from a serious sur- 
vey to learn how many women 
wear their seams crooked. This 
ultimately provided copy enumer- 
ating the percentage of crooked 
seams in 29 cities, with an average 
of 46.25%. Figures ranged from a 
depressing 71% in Buffalo to a 
pretty good 27% in New York 
City. 

The survey data were immedi- 
ately used, with photographic 
illustrations, in the business 
papers. Modifications of the theme 
were used in local newspaper 
cooperative copy. 

Here is a typical ad: 


The Chadbourn company devel- 
oped an intriguing device which 
gave its name to the hosiery—a | 
nylon stocking marked by three! 
V-shaped patterns at the top, two | 
small Vs on the sides of a large V. | 
Chadbourn worked on the theory | 
that the widespread difficulty | 
which women have in keeping) 
their seams straight (most stock- | 
ings still have seams, in spite of! 
the modest growth of the seamless 
variety) can be solved simply by 
centering the center V of the 
Larkwood nylons above the knee. | 
The stocking is so constructed as to} 
bring automatically the seam at. 
the back into the desired straight | 
up-and-down line. | 


= How to get this idea across to 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern Industry. Write 
or call today. You will find this 
booklet valuable. 


DUN'S REVIEW 


wd Modern Industry 


99 Church St., New York 8, H. ¥, 


WOW ! PEOPLE 
SURE SPEND 
MONEY IN ALBANY! 


THEY SPEND 
I7 PERCENT MORE 


THAN THE U.S. 
AVERAGE 
AT RETAIL? 


i) ¢ 


= 


PUCK. The Comic Weekly 
SELLS the U.S. 


...Note Al 


JUST LOOK AT THE WAY PUCK 


THE COMIC WEEKLY GETS 


TIMES-UNION! 


AROUND WITH 
2a, | THE ALBANY 
Sra) 


V ior example 


ACTUALLY, PUCK 
GIVES 84% 


FAMILY COVERAGE 
IN THIS MARKET! 
a 


IT’S THE | 
BIGGEST MEDIUM 
IN THE 
~ ALBANY 


AREA ! 


Oo 
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,“Legman investigates crooked 
seam racket—girl Friday finds 
way to straighten it out.” These 
were the head and subhead. Cap- 
tions read as follows: “Legman: 
Meg, I’ve clocked 40 pairs of 
crooked seams! If this weren’t an 
‘assignment I wouldn’t give these 
babes a second look. Hey, that gal 
has ’em straight. Hurry! Get the 
story!” 

Then: “Meg: I’m from the 
Chronicle. We’ve learned that 1 
out of 3 women in America have 
crooked stocking seams. Will you 
make a statement about how you 
keep yours so straight?” 


@ Straight Seam Girl: “Sure. Hop 
in and I’ll tell you.” Below this, a 
row of photos revealed the 
“straight-seam girl” in her taxi 
showing “Meg” her nice straight 
seams, with these comments: 
“Here’s the trick—see these V’s at 
the top of my stocking? I just 
place the center V above my knee 
and—Presto! My seams are always 
straight—without any time or 
trouble. I might add, 3-V Nylons 
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LARKWOOD DISCOVERS A WAY TO MAKE 
NYLON STRETCH STOCKINGS SHEER. 


ie oh a 


-ARKWOOD fabulous STOCKING X* 0. 


tore -@ stretch nyton stucking as ewer as the sheen nylon atoeking on the market. The 
aebtnation @ pectect & and steornet has remiced is a mocking more beautiful than snp ever 
cuewed, Rorebing Xo. rade in 4 eee only Tall Avemge, Pete - to St al oe vingsitications. 
Ye wholesale priow @ $2080 » destin. Te’ iasgyested reta® price * $2.96 a pour, "Pakents ae 
ersiing fer the ree CSadinios” rantied wl procemiing the sybor yearn and lmicting the stacking 
Legiatewtion tae toes sgspledt (ur Tovanivien showk! be sesst to Chmdbourn Hickory Milly Tie., 
thariotte, N.C. or Chadhougs Sales Comp, Rropiw State Builiting, New York 1 ® 


NEW LINE—Following up the success 
of its seam-straighteners, Chad- 
bourn pushed its “nylon stretch” 
hosiery with this page in the Au- 
gust Hosiery & Underwear Review. 


fit like a dream and I never have 
garter runs.” 

Store promotion, based on the 
material furnished by the com- 
pany, facilitated the progress of 
the campaign and of the sales re- 
sulting from it, and new accounts 
came along steadily to prove the 
success of the seam-straightening 
idea and justify further advertis- 
ing. The popularity won by the 3V 
nylons has brightened the prospect 
of some national consumer adver- 
tising. 


s A development not related to 
the 3V line, but which impinged 
upon it, is the Larkwood “Stocking 
X.” This is “a stretch nylon stock- 
ing as sheer as the sheerest nylon 
stocking on the market.” Though 
tentatively priced at $2.95, it was 
marked for immediate popularity. 
Contributing to its success is the 
confidence in both “3V” and “X” 
expressed when Chadbourn de- 
cided it would sell neither brand 
to any store which did not buy 
both; and buy both they did, with 
enthusiasm. 


British Travel Chief Resigns 


Sir Alexander H. Maxwell, head 
of the “Come to Britain” cam- 
paign since 1947, has resigned as 
chairman of the British Travel 
Assn. because of ill health. He has 
served as Britain’s tobacco con- 
troller during World War II and 
will remain as tobacco adviser to 
the Board of Trade. E. L. Taylor, 
deputy chairman of the travel as- 
sociation, will serve as chairman 
until a new appointment is made. 


Ford Joins Hicks & Greist 

Gerald F. Ford, previously with 
Cecil & Presbrey, has been named 
executive radio-tvy producer at 
Hicks & Greist, New York. Ben G 
Allen, formerly of Kiesewetter, 
Baker, Hagedorn & Smith, has 
joined the agency as senior copy- 
writer. 


Friedlich Gets Promotion 

Bruce Friedlich, formerly a 
salesman for Fortune, has been 
promoted to manager of the maga- 
zine’s New York sales staff. 


DO ALBANY 
PEOPLE SPEND 


YES SIRE, THE AVERAGE 
ALBANY FAMILY SPENDS 


~ RETAIL 


$4,205 EACH YEAR IN 


STORES! 


LOOK, SHE LOVES 
READING ADS IN 


, TOO, 


PRACTICALLY 
EVERYBODY 


THE PUCK GrouP’s 
NATIONAL CIRCULATION 


~| THE BEST 
ADS IN PUCK GET 34%TO | BUY FOR 
5 TIMES MORE READERS | ADVERTISERS! 


IN NATIONAL 
WEEKLIES! * 


*Readers per dollar 


THE COMIC WEEKLY 


The Only NATIONAL Comic Weekly 
63 Vesey St., N.Y., Hearst Bldg., Chicago, Hearst Bldg., San Francisco 


{ PUCK Is 2 


€ King Features Syndicate 


Averages 44% coverage in 55 markets 


accounting for 42% of all U.S. retail sales 


always pays in the..... 


; 
RICH, GROWING 


NORTH CAROLINA 
~—WARKET 


BETTER... coverage 


than ever before is yours with 
RADIO in the... ....4. 


Winston-Salem 


NORTH CAROLINA 


BEST. .s buy morning, 


afternoon and evening is 


HEADLEY-REED CO. 
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Wilson Succeeds Bernhard 
Arthur W. Wilson, newly elected 
president of the Assn. of Publish- | 
ers Representatives, succeeds Mur- | 
ray Bernhard in that post and not | 
Walter C. Elly as was erroneously | 
reported in the Sept. 20 issue of | 
AA. Mr. Elly was president of the | 
group before Mr. Bernhard’s elec- 
tion. 


Department Store Sales... 


Week's Sales Are ona Par ‘ith 1953 


WASHINGTON, Sept. 23—Depart- 
ment store sales in the U. S. for 
the week ended Sept. 18 were on 
a par with the corresponding week 
of 1953, according to the Federal 


MEET 7 THE beal | 


ue A as 


IN ADVERTISING AGE NEXT WEEK 


Reserve Boar 
District sa 
greatly, rangi’ 


figures varied 
from a 12% gain 
in Boston to « °% loss in Cleve- 
land. Reports ../icated that sales 
of home Remich! ags were heavy in 
most parts of | © country for this 
time of the ye d 

Sales from Jan. 1 through Sept. 
18 were 2% »ehind the corre- 
sponding perio: of 1953. 

Chicago di. riect department 
store ex" ve Jan. 1 to Sept. 18 
moved 1% ad of the corre- 
sponding aa. | of 1953. This was 
the first time .n six months that 
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any major district turned in a 
favorable year-to-date sales com- 
parison. Sales in both Chicago and 
Milwaukee, key cities in the Chi- 
cago district, were ahead of ’53. 
% Change from ’53 


Week Ended 
Federal Reserve Sept. Sept. 
District, Area, and City 4 11 
UNITED STATES  ........0:.0000 r+12 — 5 
Boston District  .............000 +10 —21 
Metropolitan Areas 
Boston +23 —18 
Downtown Boston ........ +27 —20 
Suburban Boston ............. +13 —13 
III. Yorderasecervcetonsascss —5 —20 
Lowell-Lawrence _............. +15 —34 
Cities 
CTI dccernetnisnerecreesnesesese +16 —26 
IE aicissensisevicacceosesenss e —23 
New York District .............. r+30 —i2 
Metropolitan Areas 
Buffalo r+15 —2 
New York-N.E. New 
Jersey r+31 —15 
TOG, | seiscicnreninccvrnvisneveces r+47 —20 


IN INLAND CALIFORNIA (ano western NEVADA) 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local 
.. and in Inland California more listeners than the 
2 leading San Francisco stations and the 3 leading Los 
... and at the lowest cost per 


stations . 


Angeles stations combined 


thousand! (SAMS and SR&D) 


Beeline listeners in this independent inland market spend 
over $3 billion annually at retail, nearly a billion annually 
for food alone. (Sales Management’s 1954 Copyrighted 


Survey) 


M°CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Representative 


Department Store 
Sales Barometer 
Change from 1953 


0% 
s = 
Week Jan. 1 
Ended to 


Sept. 18, 1954 Sept. 18, 1954 


New York 


pitesvimisivhicndlatins r+30 —13 
IY i cansectnesinchbesniiienibtaas r+42 — 6 
IIE sic cnisceniescestnsdoacchenive r+33 —7 

Philadelphia District .......... +19 —12 
City 
PhRidladelphata  ......c0...ccccccsscees +20 —13 
Cleveland District ................ +17 —12 
Metropolitan Areas 
I sinlabaceicbccaditcssvessascisbicia +7 —13 
ee ere +16 —9 
Cleveland .......... +24 —16 
ik +18 — 6 
IE aitinchneianabndisaksiiadsigeacints +29 —10 
Re eS + 9 —1l1 
City 
IIE 35 ccivsnsbsisacesvoctoyers ° . 
Richmond District ............. +20 —Il1 
Metropolitan Areas 
IIL. <sssstiatekadseceeesssnes r+21 —12 
Downtown ene r+17 —13 
| | a —l1 
BINNIE shdlenaistncessosdrciacsdarcens +15 —l1 
Atlanta District ................... r+ 6 — 6 
Metropolitan Areas 
a ae PD +7 —15 
Facksonville — ............0cc000 + § —3 
MIE <causdhebiniovishacciecdedtiipetens +11 + 5 
PEIN. Sivctinedisevccansentialiaiiien + 5 —10 
PE. Sthaibinsititilemaaai +11 —10 
a.” Ea ree r+ 3 --6 
ITED sctncnsepiiescsnnenesineocsinal +11 — 6 
City 
TIE» ccntatceettisteneticinccrceens 0 —10 
Chicago District .................... r+ 3 —1 
Metropolitan Areas 
PID shastelinsnasniavoinsisibusseccceath +16 + 7 
RNIN > scsseiiseccsssisibanion +11 —8 
IEEE ailidiiahitiiddncsskastoncctnabiovion +12 —9 
gh eee +17 + 3 
St. Louis District .................. + 6 —4 
Metropolitan Areas 
3 - are —1 —1 
IEEE, Wincatagavecdesencieivacntny +9 —16 
Sis SENIMIIER, ~ Senesalabenbedycencesasdnaonte +10 —2 
IIR“ eiknchsdahicnoisincteaseitenens — 5 + 6 
Minneapolis District ............ +16 + 6 
Metropolitan Areas 
Minneapolis-St. Paul ...... ° bd 
Minneapolis City ............ +19 + 8 
i, NN TE cstscecceenssseseee . . 
Cities 
Duluth-Superior ................ + § — 6 
Kansas City District .......... + 3 +4 
Metropolitan Areas 
I silted caartsoseieccscoineensavsiee +3 +16 
I | clhcdicchepcbteedeveorsistasuivia r 6 —l1l 
IEE. Rishiitiahanssrcnevciesingrisnesen r+ 8 + 3 
Bee IE ‘etesanasconepncszeeseeinss — 7 +9 
PTUGUOT GUO nccccsccccsecsessccces —5 —7 
GRERONR CI  ccceicccccesesss +15 +12 
TIEN * sivcamsscsantbiecsednadensnriaiaeitas r+ 1 —12 
City 
Kamsas City o.ccccccsesessesessenees : 2 +4 
Dallas District .............6006 —i1ra4 
Metropolitan Areas 
BIE Useitlasdenctasthnlanetsctanveivenees —1 —2 
TE, MMPI: destecbedasivneteesrecansntinss — 1 —15 
FEE WER, cnccciisccccsscsccseveccee — 5 —2 
TROCIIOTTR csccecescessoscnccesseseeccesces +1 + 5 
San Francisco District ........ r— 3 + 3 
Metropolitan Areas 
7 geen —l1 +7 
Downtown Los 
EE + 2 
Westside Los 
PIII ctstinsitssinssnasdatéosiveciens, > +17 
EE = BIND. ccicsbecsvinescceseevsrevens —7 —1 
San Francisco-Oakland .. 0 +1 
San Francisco City ........ 0 + 2 
Cakkland Clty nrcccecccscorcsceses —1 0 
BO ODD ceicacisrctsicsvensscovnesssee +1 —17 
RII  ttecaeisidtsiecucseceusocssersh +12 + 6 
ae ee anne + 2 —10 
ID: eoicicenagescblsscsienicnvisevecneee + 3 +3 
CIT. cacsnincverssevicctarnesssionsce +9 +2 
TIED acectceniataensessbicosibinp hints +13 + 3 
r—Revised. 


*—Data not available. 


S. F. Adclub, Golden Gate 
College Offer Ad Courses 
The San Francisco Advertising 


'Club in cooperation with the school 
lof advertising of Golden Gate 


College will sponsor four adver- 
tising courses, beginning Oct. 4. 
N. B. Cole, production manager 
of Batten, Barton, Durstine & Os- 
born, will instruct advertising pro- 
duction; Alan Cundall, assistant ad 
manager, Roos Bros., will teach 
retail advertising and sales promo- 
tion; Arnold J. Horowit, director 
of marketing, the San Francisco 
Examiner, will teach general ad- 


'vertising, and Carol Levene, Carol 


Levene Productions, will instruct 
writing for radio and television. 
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“People believe in The American Magazine 


—and this belief is confirmed by consistent and healthy 
circulation increases, such as July newsstand sales of 


911,000*—up 16.9% over July ’53! 


Compare this July newsstand growth with sales of any of the other four 
leading general family magazines. People who believe in The American 
Magazine put down more cash at the newsstand per issue than is registered 
by any of the other four leaders! 


The “buy-ability” of these readers for your products is shown by 
their family interests and responsiveness. For example, in the important 
“Do It Yourself” field, a survey for the year ending June 30, 1954, 
shows these facts :** 
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1,743 PLANS for this Outdoor Picnic Table, offered in The American 
Magazine, were purchased by readers at 35c each . . . typical of the belief in, 
and the response to, American Magazine editorial and advertising content! 


ecause The American Magazine believes in people!” 


© 1,922,000 American Magazine families (73% of the total) engaged 
in “Do It Yourself” projects. 

¢ A total of 6,620,000 home work projects were done during the past 
year—an average of 3.4 jobs for each family. 


If you are a maker or seller of carpenter tools, power tools, paints and 
wallpapers, hobby materials, work clothes, gardening supplies, or related 
items .. . think what this market can mean to you! 


And it is a new market . . . readership duplication with the other four 
leading general magazines is very low. 

When you are preparing your advertising budget, look at all five of 
the leading general family magazines. On facts and figures, you’ll buy 
The American Magazine! 


* Estimated 
**Complete survey now available upon request. 
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MAGAZINE 


It moves goods because it moves people! 


© The Crowell-Collier Publishing Company, 640 Fifth Avenue, N. Y. 19, N.Y. 
Publishers of The American Magazine, Collier's and Woman's Home Companion. 
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TV Due in Australia at End of 1955; 
Restrict Number of Private Stations 


Sypney, AusTRALIA, Sept. 21— 
More than 100 enterprises have 
applied for a government license 
to operate the first commercial 
television stations in Australia, but 


Government plans are based on 
the recommendations of a royal 
commission on television set up to 
investigate ways and means after 
parliament agreed in principle to 


last May that 
perate with the 
iependence from 
.s it does in the 
0. 


sized in its re; 
the ABC shou’: 
same degree of 
political contr: 
case of sound ° 


sed the need for 
ure that televi- 
‘ul service to the 
community. T commission fa- 
vored some fo.» of program con- 
trol on two co’ Ss: 


s But it also s 
safeguards to 
sion fulfills a | 


do tremendous harm, especially in 
the early stages when its novelty 
encourages viewers to look at any- 
thing. 

2. As television enters the home, 
all ages are exposed to its in- 
fluence. The commission con- 
tended that, where children are 
concerned, the community has al- 
ways been prepared to accept reg- 
ulations more easily than when 
they relate to adults only. 


Advertising Age, September 27, 195¢ 


a wider knowledge of foreign and 
political affairs and generally con- 
tribute to a higher level of taste, 
the commission said. 


Miller's Sons Head Agency 
Leonard J. Miller has been 
named president, and Robert Mil- 
ler chairman of the board and exec. 
v.p., of Miller Advertising Agency, 
New York, to take over manage- 
ment from their father, Sam Mil- 


only four will be granted in the 
near future. 

Postmaster-general Hubert An- 
thony set these limits on commer- 
cial development in a statement 
today on government plans to in- 
troduce television in Australia. | 
First transmissions are expected | 
late next year. 

The restrictions add to the fears | 
of admen that their television | 
plans will be stifled by what they 
call “semi-nationalization.” Six | 
years have already passed since | | 
television was first considered and|** } 
now, they say, private expansion is | 
fettered to government develop- | 
ment. 


ler, who has announced his retire- 
ment. 


1. Television — so effective as a 
medium that iis wrong use could 


television more than two years ago. 
The royal commission empha- 


iy 
: 7 3 1a ee 
* a 
. 
= 


Properly handled, television can} 
promote reading, creative activity, 


= Commercial stations will oper- 
ate in the same way as those in the 
U.)\S. Many are expected to be 
ned by newspapers, which con- 
trol a large number of commercial 
radio stations in Australia. What 
form of program control will be 
adopted remains to be seen. 

The Australian Broadcasting 
Commission, which now governs 
national radio, will operate the 
first government television sta- 
tions in co-existence with private 
stations in Sydney and Melbourne. 

The government plan allows two 
commercial stations to operate 
alongside its national station in 
each of these principal cities. Na- 
tional stations will be set up later 
in other towns and in country 
areas. It is hoped to have six in 
operation by 1958. Commercial 
licenses will be issued in step with 
national expansion. 

Applicants for the initial licenses 
in Melbourne and Sydney must 
state their case to the government 
at public hearings, due to open 
shortly. 
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a Station 3DB, one of dozens of | 
commercial radio stations now 
operating alongside national radio, 
is considered a logical choice for a 
license. The station, owned by the . See ; : 
Melbourne Herald newspaper | 4 ey. : ; = ; 
chain, is the biggest in Australia, ies Me it ot : the 
with outlets in most states. i 
| 


on the Storer Stations. 


MAKE YOUR 
ADVERTISING 
MEAN 


~ BUSINESS! 
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Tre eye-catching, 
customer- stopping 
brilliance of 
DAY-GLO® Daylight 
Fluorescent Colors— 
the Brightest Colors 
in the World—make 
all your advertising 
mean more business 
for you! Ask us about 
the 8 wonderful 
ways to use them. 
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SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave.+ Cleveland 3,Ohio 
meta SALES COMPANY 


4097 Madison Avenve, Montrea! 28, Quebec 
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Four Roses to Have 
Christmas Bottle, 
Bright Gift Wraps 


|bottle and carton. The 1953 Paul, made in executive publications for florist boxes 


} 


| 


containing three car- 


Jones gift carton will be repeated | both brands. The traditional Four tons of Four Roses and the legend, 


‘this year. 


The program was announced to. 
retailers by Ralph Reese, Frank- 
‘fort ad manager, in a 20-station | 


NEw York, Sept. 23—Four Roses ,closed circuit tv meeting.. The 
and Paul Jones whiskies will re-| |Christmas season begins—in the 


ceive their biggest 


drive yet in the Christmas cam-_| 


paign planned by Frankfort Dis- 


promotion | | promotional field, at least—this 


week with traditional heavy 
schedules in magazines and news- 


tillers Co. division of Seagram papers. 


Distillers Corp. 


| Ros ses eggnog ad will reappear in |‘ 


magazines just before Christmas. 
| Newspaper space will be used 
‘throughout the campaign, with a 
color series for Four Roses to start 
the first week in November. Out- 
door posters will support both 
brands. Exterior transit advertise- 
ments also will be used. 

Display material includes a 
moving bell display, a Christmas 


Four Roses will get a new gift = In October, insertions will be bell back-bar and wall piece and 


‘the perfect gift—a dozen roses.’ 


s The Four Roses bottle and car- 
ton also is being merchandised 
through 3-D color photos mounted 
in a throw-away stereo viewer 
distributed by Taylor-Merchant 
Corp., New York. 

The new bottle is embossed in 
a metallic material and packed in 
a canary yellow carton upon which 
are printed the brand’s four red 


Ragin: 


GIFT WRAPPED—Four Roses will have 

a metallic embossed bottle and a 

red-on-yellow gift carton this 
Christmas. 


roses. 
Young & Rubicam is the agency 
for both brands. 


Stickin Around 
with KLEEN-STIK 
“STICKLISH” SITUATIONS ... 


| regularly succumb to the sales- 
| winning ways of marvelous mois- 


| tureless, self-sticking KLEEN- 


STIK. It’s amazin’ what you can 


| accomplish building sales with 
| this versatile adhesive — plus a bit 
| of good old-fashioned imagination! 


« 


By Gum—What an Idea! 


Here’s a switch—a P.O.P. piece 
designed especially to be covered 
! This lifelike reproduction of 
WRIGLEY GUM packages was 
created by the Wrigle art and ad- 
vertising staff as a ‘‘place card”’ to 
help stock clerks in stores keep dis- 
lays fully stocked with yummy 
a Fruit, Spearmint, and 
Doublemint. Printed on super- 
stickin’ KLEEN-STIK, it’s simple 
for salesmen to apply on shelf, 
counter, or rack .. . yet permanent 
as can be! Handsome printing job 
beautifully executed by NEELY 
PRINTING CO., Chicago, and 
LAMCOTE laminated by ARVEY 
CORP. for lustre and long life. 
Seems a shame to hide it! 


K-S Labels for T-V Tables 


lo keep competitive TV sets off 
their glamorous new ‘*Tele-Carts”’ 
in dealers’ showrooms, HALLI- 
CRAFTERS CO. of Chicago wanted 
to identify the tables as their prod- 
ucts, to be used only for their sets. 
Permanent nameplates were styl- 
ishly undesirable, so Ad Mgr. RAY 
BERMOND “tuned” to these mini- 
ature streamers, backed with spots 
of ever-stickin’ KLEEN-STIK. They 
take only seconds to peel-’n-press 
in place .. . hold like lions... re- 
move like lambs. Prestige design 
by RUSS DICKERSON — classy 
printing handled by RAY PFLUM 
for HILLISON & ETTEN CO. 


Whether your sales strategy calls 
for smash or subtlety, K REN. 
STIK “holds up” its end of the 
deal. P.O.P. displays for walls, 
a = nywhere—on a wide 
variet ity papers — are avail- 
able ty of qua your regular printer, 
pe a somes or screen printer. He’ll 
gladly give you samples and advice 
. - . and we'll gladly send our free 
““Tdea-Of-the-Month” — just write! 


“KLEEN- STIK PRODUCTS, INC. 


225 North Michigan Avenue « Chicago 1, Ill. 
Pioneers in pressure sensitives fer Advertising and Labeling 
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Advertising Age, September 27, 1954 


‘Strike It Rich’ M.C. - 
Assails New York, 
TV Network Chiefs 


PHILADELPHIA, Sept. 21—Warren 
Hull, tv master of ceremonies, as- 
serts that he will take his pattle | 
with the City of New York to the 
Supreme Court, if necessary. 

Mr. Hull and Producer Walt 
Framer are charged by New York 
with violating the city’s adminis- 
trative code by publicly soliciting 
funds without a welfare depart- 
ment license (AA, April i5, et 


seq.). The hassle developed after| micHagi L. STIVER h, ! 
Welfare Commissioner Henry i. ER has been appointed 


McCarthy complained that his de- ae Tae a 
partment had been forced to care Ltd ; di ~~ 
for 55 families which wound up td., succeeding the late E. C. 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


= Huntington, a trading center for 613, 
z 400 people who spend $415,842,000* 
2 annually, is serviced completely by the 
3 newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the aréa through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


: : flat broke when they failed to hit Jackson. Mr. Stiver, with JWT 
HUNTINGTON, WEST VIRGINIA Lejohn Manufocturing Compary is typical pay dirt on the Hull-Framer| since 1929, has been manager of 
of scores of major industries who swell the “Strike It Rich” telecast over CBS-| company offices in New Zealand, 

* te ; io Valley. TV i mn 
SM oe edies by The Katz Agency payrolls of the rich Central Ohio Valley Australia, England and the Argen 


Mr. Hull struck back at Mr. Mc-| tine, and most recently was an ac- 


‘Carthy in an address to the Poor| count representative in the Ne 
Richard Club here last week. He “3 : “8 


York office. 
A WISE WORD FROM AESOP = Once all the other members of the Elephant’s body accused the New York commis- 
TO ADVERTISING EXECUTIVES: rebelled against his Mouth. gd Sell mgr 4 — car 
“You so-and-so,” they complained. “You stuff yourself all day, only on the advice of his attorneys 
while we do all the work!” | aoe po Preqponmafioe 0: ne acan 
Bae P : e facts” on the air. 
So Trunk, Ears and Legs said, “We'll have nothing to do with the 
Mouth.” But before very long, everyone was weak and sick a In — 4 wre emcees 
: ; id that: 
from lack of nourishment. is 1. eh eereiedciey , 
. The director of welfare could 
So the Mouth said, “If everyone will do his own job, everything will be not produce any names of his re- 
all right.” And they did, and everything was all right. ported 55 persons who “landed on 


New York’s doorstep.” 

2. Mr. Framer offered to reim- 
burse the city for any funds it dis- 
bursed to help _ unsuccessful, 
stranded candidates for the pro- 
gram. 

3. An independent accounting 
firm has checked the “Strike It 
Rich” books and has found all 
contributions recorded and expen- 
'ditures properly handled and ac- 
counted for. 


# Mr. Hull said the mail from 
viewers throughout the country is 
overwhelmingly in favor of “Strike 
It Rich” and its efforts to help un- 
fortunate persons. 

He explained that originally the 
show was to discuss humorous 
needs, not those of people in dire 
straits. However, the audience 
compelled the producers to set up 
the agony format, he said. 

Moving to a different topic— 
the future of television—the speak- 
er criticized networks for allegedly 
trying to impose a monopoly on 
the entire industry. 

“Can you imagine newspapers 
preparing all ad copy, layouts, etc., 
and then just billing the advertiser 
or agency for it?” he asked. 

Networks are trying to push in- 
dependents and agencies and small 


i f th levisi ic- 
MORAL: In a chain, each link is indispensable wee 


“That’s monopoly with a capital 
M,” he added. He also accused net- 


works of using producers who 

? + ope ° ne ; : a og “live in such ivory towers as the 

“4 super a Haire trade magazine is the _tailer through Haire papers—the indispensable Gini Kah? be: aeetens tanh, an 
in ispensable link in ev manufacturer’ ‘ link i the chan isi chain. plaining further that these pro- 
bs " . m adver = a. dising ros sca ail ducers evidently do not know what 
tising and selling chain. It selects precisely the the public wants. He took a deeper 


dig at CBS and NBC by asserting, 
“$150,000 spectaculars won’t over- 
come bad programming.” 


ABP Unit Starts 20th Year 

The speakers’ bureau of Associ- 
ated’ Business Publications, New 
York, has added a sixth program 
ito its previous schedule, to mark 
‘its 20th consecutive year of serv- 
ice to professional advertising 
groups, colleges and universities. 
The film, “Tomorrow Is a Big 
Market,” is now available in addi- 
tion to talks on business paper 
problems. 


people who buy his goods. It insures their 
thorough readership because its editorial service is 
devoted exclusively to their business. Feed the re- 


Arcan Names Mathews A. M. 

Arcan Corp. Ltd., Hamilton, 
Ont., has appointed R. E. Mathews 
Ontario sales and advertising man- 
ager for its materials handling di- 
vision. 
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heavyweight champ 


Painted bulletins provide one of the most 


powerful continuing impacts in all advertising. 


They are highly effective in creating 


desire and delivering prospects. 


Just ask any ADMIRAL Dealer. 


outdoor advertising reaches the most 
people — most often — at lowest cost 


THE STANDARD GROUP OF OUTDOOR ADVERTISING COMPANIES 


ODS DONT DRY OUT! 


Admiral — 


DUAL-TEMP REFRIGERATORS 


FEDERAL DEPARTMENT STORES 2uunitie 


SS 


| | 


. B Outdoor Ady ) ————_—] 


CONSULT witht YOUR ADVERTISING 


444 MADISON AVENUE, NEW YORK 22 
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Intaglio Issues Gravure Guide 305 E. 46th St.. New York. The 

An up-to-date listing of gravure brochure, ‘Mechanical Require- 
mechanical requirements has been ments,” includes all gravure-using 
issued by Intaglio Service Corp., publications and gives the gravure 


SIMPLE MARKET 


emer ‘ 
eS) S10u* City 
aw 


de 


14 800 MY _NEWSOE 
» «814,800 ron ————, 
. . . BILLION DOLLAR BUYING POWER 
- + + UNLIMITED SALES POTENTIAL S 
"Sales MANAGEMENT 
ry pM lb dy ation 614800 


There’s SALES POTENTIAL UNLIMITED 
in the 4-state Siouxland market. Get your 
share of what this rich agricultural and 
industrial area spends. Contact our National 


ws 
DZ 


so.oan. Ut 


Representatives now. 


Che Sioux City Sournal 


JOURNAL-TRIBUNE 


NATIONAL REP. JANN & KELLEY, INC. 


The Sioux City newspapers 
are the dominant sales medi- 
um in Siouxland. 


specifications for 
plements and m 
index to printing ints of gravure 
supplements an a Chart with 
/measurements fo \.ewspaper sup- 
‘plement four-c« space units. 
The brochure, w ch will be re- 
‘vised as change occur, may be 
lobtained from I: iglio Service. 


zines plus an 


_Alan Wood Names Doremus 
Alan Wood Steve! Co., Consho- 
-hocken, Pa., has appointed Dore- 
|mus-Eshleman Co., Philadelphia, 
‘to handle its product advertising, 


‘effective Jan. 1, 1955. The agency | 


|has been handling the company’s 
institutional advertising and pub- 
lic relations for the past several 
years. 


_Deeco Inc. Names Edwards 

| Deeco Inc., Los Angeles manu- 
|facturer of aluminum outdoor fur- 
'niture, has appointed Edwards 
_Agency, Los Angeles, to handle its 


‘is planned. 


‘wspaper sup-! 


| will move to Minneapolis Oct. 1. 


_advertising. A national campaign | 


-ERWIN H. KLAUS has been named. 
|head of the marketing-advertising 


1 
| 
| 


| 
| 
| 
| 
| 


| 


department of Northrup, King & | 


WKY-TV Reports 


Its Pioneer Work 


in Colorcasting 


OKLAHOMA Clty, Sept. 23— 
WKY-TV, which says it is the 


.| first non-network station to pro- 


gram a live studio colorcast, has re- 
counted its experiences as a 
pioneer in the medium in a little 
booklet titled ‘Close-Up on Color 
5 i 

The booklet is the second in a 
series of reports on color television 


Co., seed firm. Formerly marketing released by Katz Agency, national 


director of the company’s Pacific ‘epresentative for WKY-TV. 

division in Berkeley, Mr. Klaus| . P. A. Sugg, manager of the sta- 
‘tion, placed his order for color 
;equipment with Radio Corp. of 


Jack Herman, a member of the | america in September, 1949. The 


Pacific division sales staff, has 


been promoted to the new post of 
division marketing supervisor. | 


re ee ee 


LEADS IN CITY ZONE CIRCULATION + NO. 1 WITH WOMEN, TOO 


You'd expect the Daily Enquirer—with its City Zone 
leadership—to reach more women than any other 
Cincinnati daily. It does. Recent surveys leave no 
doubt that more women not only read but prefer 
the Daily Enquirer. Makes it your basic buy, 
doesn’t it, among Cincinnati dailies? 


SOLID CINCINNAT! READS THE CINCINNATI ENQUIRER 


W PLAYING 


2 sg RNR TRIES hg, NET 
ae . 


“Probably a couple of big space buyers. Figure it helps them 
remember the Daily Enquirer reaches the MOST WOMEN in Cincinnati.” 


CITY ZONE CIRCULATION 


Daily Enquirer 


136,275 


- Post 


134,290 


Times-Star 


131,838 


Represented by Moloney, Regan and Schmitt, Inc. 


Sunday Enquirer 215,219 
Source: A.B.C. Publishers’ Statements, March 31, 1954 


lalities. A 
| bought the show and invited 1,500 


camera and other equipment began 
arriving last spring. About two 


/weeks after the studio had been 
‘converted for tint tv, WKY-TV 
/went on the air with a variety 


show featuring its biggest person- 
television set dealer 


business men and local leaders to 


_see it on color sets installed in a 
| warehouse. 


s A few days later the station 
started a regular five-day-a-week 
color schedule. The show: An hour 
homemaking stanza, “Cook’s 
Book.” Participations on the show 
cost $70. Advertisers are asked to 
use live pitches or slide films until 
the 16mm color projector arrives. 

WKY-TV has already invested 
$400,000 in color equipment. This 
includes the cost of revamping the 
studio, control room and lighting 
plant; modifying the transmitter, 
two live camera chains, one spare 
camera, a slide chain and the still- 
to-be-delivered film projection 
chain. 

However, WKY-TV points out 
that the cost of conversion to color 
will vary from station to station. 
Some studios may require more 


|/extensive remodeling, for example, 
‘and some stations may want more 


live cameras than others. 

On the technical side, WKY-TV 
found that color equipment is more 
complicated than b&w and takes 
up more room, but the station’s 


' technicians soon learned to handle 


the more complex circuitry. 


® Extra videomen are needed for 
color. It takes a man to monitor 


each camera, whereas in b&w one 
man handles two or three at this 
western station. For color, 


each 
camera must be manned by two 
operators, one to dolly and one to 
focus. Twice as much lighting is 
used and the balance must be uni- 
form if results are to be satisfac- 
tory. 

WKY-TV anticipates a “chain 
reaction” of intense interest in 
color tv to be set off this fall and 
winter by the super shows on CBS 
and NBC, by the larger screen sets 
and by advertisers’ eagerness to be 
first in the exciting new medium. 

The station has been using news- 
paper ads to whip up enthusiasm 
in the home territory and figures 
all this effort will pay off when it 
can offer pioneer color sponsors 
the benefit of practical experience 
in colorcasting. 

Copies of “Close-Up on Color 
Tv” are available on request from 
the Katz Agency, New York. 


Toledo Steel to Duffy Co. 

Toledo Steel Products Co., Tole- 
do, the automotive replacement 
parts division of Thompson Prod- 
ucts Inc., Cleveland, has appointed 
John Duffy Co., Cleveland, to han- 
dle its advertising. Duffy succeeds 
Ruthrauff & Ryan on the account. 
A 1955 campaign is being planned 
in trade publications directed to 
jobbers and dealers in the replace- 
ment parts field. 
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WHEN WILLIE SUTTON, THE CRIMINAL WHO WAS CAUGHT 
RECENTLY, WAS ASKED WHY HE ROBBED BANKS, HE REPLIED: 
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37 Remember these S Important Facts! 


1, THE MONEY IN A FOOD STORE IS MADE ON PERISHABLES! 

76% of the total net profits come from the Meat, Produce, Dairy 
and Frozen Food Departments. 

2, MEAT and FOOD MERCHANDISING is edited to interest in- 

dependent owners and chain executives by featuring sales helps 

and articles for those departments WHERE THE MONEY IS! 

, Its circulation covers the stores that do 81% 4 

3 of the nation’s total food store sales. Adver- — “Facts ) 

tise in the market WHERE THE MONEY IS! See | 

Figures (x 4 a\ 
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DANDY CANDY—Seemingly puny workmen effortlessly hoist 20’ candy 
bag cutout into place in this Imperial Candy Co., Seattle, rotating 
bulletin. The board was designed by Peter Meilleur, Pacific National 
Advertising Agency art director, and placed by Sunset Outdoor. 


Discount Selling Is Threat to America’s 
Modern Merchandising Structure: Goldblatt 


Cuicaco, Sept. 21—Discount sell- 
ing is taking American business 
back to the Dark Ages of merchan- 
dising. But in this country of de- 
mocracy and free enterprise, busi- 
ness will benefit by the mistakes 


it is making today, and will soon) 


move ahead with renewed 
strength. 

This was the message which 
Louis Goldblatt, exec. v.p. of Gold- 
blatt Bros. department stores, de- 
livered last night to the Chicago 
Merchandising Executives Club. 

Mr. Goldblatt termed discount 
selling the “missing link that holds 
together the important requisites 
for improved merchandisng and 
promoting.” He laid the entire 
blame for discount selling at the 
doorstep of greedy manufacturers. 


s “The missing link is the man- 
ufacturer who has scientifically 
perfected a product that the con- 
sumer wants,” Mr. Goldblatt said. 
“He has promoted and advertised 
the product nationally. He has 
educated the consumer on its mer- 
its and has created a consumer ac- 
ceptance. He has established a 
price that provides a fair profit to 
him, to the retailer and to the con- 
sumer. 

“Then, in a moment of greedi- 
ness, he has in one swoop de- 
stroyed all of these virtuous 
elements. I am referring, of course, 
to certain classifications of na- 
tionally branded merchandise— 


“the manufacturer won’t have 
money for research, laboratory 
testing or improvement of his 
product. The result would be that 
everyone suffers.” 


. 
Meat and Feed ,/ 


Werele cu ulisi ng 


105 SOUTH NINTH ST. ST. LOUIS, MO. 


STUDY SHOWS 


INCREASE ADVERTISING READERSHIP 


Publication A 


AVERAGE READERSHIP OF EACH ADVERTISEMENT INCREASES FOR ADVERTISERS 
CHANGING FROM A PART-YEAR SCHEDULE TO A FULL-YEAR SCHEDULE 


Average Readership* score of the advertisements in 1952= 100 


51 Starched Ads of 8 Advertisers 
appearing less than 12 months in 
1952 


ge etme oS 0. of ERR i | Peis ean a 


mainly appliances, television sets, 
furniture, rugs and isolated items 
from other classifications of goods. 

“These manufacturers no longer 
care who their retailers are. They 
are mainly concerned with distrib- 
uting more goods, and in doing 
more business for the moment, 
rather than the future.” 


# According to Mr. Goldblatt, this 
“dog eat dog business” is having 
disastrous results for American 
business at the present time. 

“The price structure has been 
destroyed,” he said. “The profit 
incentive has been killed. Without 
a uniform policy designed for the 
future, and without a profit incen- 
tive, the retailer no longer stresses 
the nationally known brand. 

“In many cases, the retailer has 
told the customer not to buy the 
nationally known brand, that it is 
not good, and has tried to switch 
the sale into a competitive item 
that is more profitable. In still 
more cases, many important man- 
ufacturers have discontinued the 
nationally branded item complete- 
ly. Consumers are no longer rush- 
ing to buy these nationally branded 
) items at retail stores or discount 

| houses. 

, “The customer no longer knows. 
what a fair price should be on a 
product, nor what kind of service 
should be given for the price paid. 
The customer has had to become a 
shrewd and sharp buyer.” 

Mr. Goldblatt said American 
business will be forced to halt this 
vicious trend or else nationally 
branded items will regress in sales 
and disappear from the market. 

“If this happens,” he concluded, 


Ads of same 8 advertisers appear- 
ing all 12 months of 1953 


Publication B 


81 Starched Ads of 7 Advertisers 
appearing less than 12 months in 
1952 


Ads of same 7 Advertisers appear- 
ing all 12 months of 1953 


128 


*READERSHIP SCORES used in this analysis are those developed by Daniel Starch and Staff through 
personal interviews of readers. Field interviewers conducted approximately 2,400 readers through the 
issues page by page and asked in each case, 


“Did You Read Half or More of This Advertisement ?’’ 


TO DETERMINE the readership of advertise- 
ments in relation to the number of months per 
year in which a company advertises, McGraw- 


CONCLUSION: This study (summarized in 
Data Sheet #5127) indicates that advertisers 
whose advertisements appear consistently —in 
Hill Research analyzed the readership ratings issue after issue—attract more readers at less 
of all the advertisers in two business publica- cost per reader. a = 
tions who used part-year, discontinuous sched- 25 


ules in 1952 and who expanded to full-year TO SERVE YOU: McGraw-Hill Research is 
eqnupnnneteeign one of the many services maintained by the 
THE RESULTS showed that advertisers using McGraw-Hill organization for its advertisers. 
continuous, full-year schedules averaged from If you want facts on subjects related to adver- 
23 to 28% greater readership per advertisement tising performance and effectiveness, ask your 
than when they used interrupted schedules. McGraw-Hill man. 


McGRAW-HILL PUBLISHING COMPANY, INC. 
AbD 330 WEST 42nd STREET, NEW YORK 36 N. Y. @ 


HEADQUARTERS FOR 


MGRAW HILL & feo 
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Ferrin Signs Andy Devine 

Frank Ferrin Productions, Hol- 
lywood, has signed Andy Devine 
to replace the late Ed McConnell 
as star and narrator of “Smilin’ 
Ed’s Gang,” sponsored by Brown 
Shoe Co., St. Louis, over ABC-TV. 
The program will continue in its 
present format, but the title will 
be changed to “Andy’s Gang.” 
Brown Shoe’s agency is Leo Bur- 
nett Co., Chicago. 


YOU CAN’T PREDICT 
the day when someone 
will accuse you of 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES © CLIENTS 
all can have 
INSURANCE 


against this hazard, at very little expense. 
It's smart to have our special policy — 


AND BE PROTECTED 


WRITE FOR DETAILS AND RATES 
EMPLOYERS REINSURANCE 
“CORPORATION 
INSURANCE EXCHANGE | 
KANSAS CITY, MISSOURI 


Along the Media Pai’ 


eWFIL-TV, Philadelphia, has,e On Sept. 26,W! W-TV, Topeka, 


come up with a plan to keep re- 
minding its viewers of the availa- 
bility of color. All identification 
slides and promotional spots will 
be in color and audio mention of 
the color will be included in every 
spot. In addition, current adver- 
tisers are being offered the oppor- 
tunity to use color slides at no 
extra cost. 


e A portable wide-screen visu- 
rama, complete with lecturer, and 
station wagon, has started a na- 
tionwide tour in an unusual pro- 
motion of Life’s editorial science 
series, “World We Live In.” It is 
expected that by next summer the 
traveling show will have visited 
150 cities and towns. The show in- 
cludes color underwater movies 
and still-life slides of jungle life. 


' dedicated its new | 910’ tower and 
a new transmitte’. Guests at the 
dedication were -erved a real 
chuck wagon lunch 


@ Weekend Magazive is now being 
carried by the Winnipeg Tribune, 
the 24th member newspaper in the 
past three years to join the group 
which carries this supplement. 


@ On Sept. 15, the Los Angeles 
Mirror began publishing classified 
advertising in color on a regular 
basis. The spot color, at a nominal 
premium rate, is available at any 
time for any classified ad of 70 
lines or more. 


e Airplanes flying banners over 
the big football games this fall 
will kick off a coast-to-coast cam- 
paign promoting Holiday as a 


shopping medium for Christmas 
gift buying. Radio spots, newspa- 
pers, newsstand posters and direct 
mail also will be used. 


e McGraw-Hill reports that its 
publications now have a total of 
1,082,470 paid subscrikeis. 


e McCall’s has announced its sixth 
annual supermarket newspaper ad- 
vertising competition, open to all 
member stores of the Super Mar- 
ket Institute. Stores in three sales- 
volume classifications will be able 
to compete for awards in five 
categories. The categories are com- 
munity service, customer relations, 
agricultural service, effective store 
selling of national brands and ef- 
fective use of manufacturers’ pro- 
motions. Awards will be an- 
nounced at the SMI top manage- 
ment meeting in Boca Raton, Jan. 
9-13. 


e The Battle Creek Enquirer & 
News on Sept. 12 published a 24- 
page section tying in with the Bet- 
ter Homes & Garderis “Home for 


Youth is the time for learning and yearning 


an aa 


Cee ak ee OC oe 
BES. 


SCHO 


Look back on your high-school days and you’ll probably recall them as the 
time for dreaming about what you were “going to be.” That yearning to 
be a great scientist — or engineer, perhaps, or inventor — was part of 
growing up. But along with the yearning you did plenty of learning 

—and the classroom was the place to do it. That’s still true in 


oe 


ee 
“io 


high school where millions of young men and women are planning ahead 
for their life’s work. For 34 years Scholastic Magazines have 
helped students to choose the right career. These popular 
classroom publications publish many articles and features on 
job opportunities. The issue of March 16, 1955, will be largely 
devoted to guiding young readers toward the right career. 


This issue will be studied and vigorously discussed in 
over 20,000 schools. It will provide timely information 


for our 1,500,000 student subscribers and 
over four million readers. You — as an 
advertiser in this issue — can also help 
these young Americans to choose the 
right path. You can best do it by telling 
them what your company or industry has 
to offer in terms of opportunity and 
achievement. Ask us for information 
about this important March 16 
issue. Call or write today. 


Advertising Age, September 27, 1954 


All America” (AA, Aug. 23). The 
section consisted of editorial de- 
scription of the home, built locally 
by Cobb Bros., with editorial-style 
ads for appliances and other home 
furnishings pointing up how they 
fit in with the new home. 


e WILK-TV, Wilkes-Barre, Pa., 
has contracted with General Elec- 
tric Co. for the first 45kw u.h-f. 
television transmitter. The new 
transmitter will be used with a 
new antenna and_ transmission 
lines to broadcast 1,000,000 watts 
effective radiated power, the max- 
imum allowed by the Federal Com- 
munications Commission. 


e The New York Herald Tribune 
on Sept. 20 launched a new circu- 
lation-boosting contest, ‘Tangle 
Towns.” Participants can win up 
to $10,000 by untangling a jumble 
of characters which spell out the 
name of some historical New York 
town. Clues in the form of the his- 
tory of the town are given with 
the puzzles. 


e Better Living has added four 
Super Market Institute members 
who will distribute the magazine 
beginning with the September is- 
sue. They are George Theriot’s 
Super Food Marts Inc., Lake 
Charles, La.; Pay’n Save Food 
Market, Grants Pass, Ore.; Von’s 
Grocery Co., Los Angeles, and 
Stop-N-Shop Food Stores, Ashta- 
bula, O. 


e Hablemos, the Latin American 
newspaper supplement, is decreas- 
ing the advertising rates of its 
Mexican edition on Nov. 1. The 
page rate will be $480 instead of 
$589.60. The step was taken as a 
result of the devaluation of the 
Mexican peso. 


e Shipping Management, New 
York, with its September issue, re- 
orientated its editorial content and 
changed its format. Articles now 
have a “how-to” slant on packing, 
traffic and shipping problems and 
new developments. 


e A 22-page section in the Sept. 2 
Morning Herald, Durham, N. C., 
hailed the launching of WTVD, on 
Channel 11, the city’s first televi- 
sion station. 


e A new publication, Western Ski 
Trails, will be launched in Seattle 
in October by Pacific Western 
Publishing Inc. It will be issued 
monthly from November through 
April. John Geehan Jr. is business 
manager, J. Allen Mades is adver- 
tising manager and Dick Wynne is 
editor. 


@ Department of New Laurels 

American Lumberman & Build- 
ing Products Merchandiser reports 
its ABC statement for the first six 
montks of this year shows the big- 
gest lumber and building products 
dealer circulation in its 81 years— 
23,078. 

The Sept. 24 issue of U. S. 
News & World Report breaks two 
records in the magazine’s history. 
It has the largest number of total 
pages—164—and 79 pages of ad- 
vertising, a new high. 

American Motel’s average total 
paid circulation jumped 5.5% the 
first six months of 1954, compared 
with 1953, to push it over the 20,- 
000 mark. 

The October issue of American 
Home closed with a gross ad rev-_ 
enue of more than $1,000,000, the 
third time the magazine has topped 
that figure during 1954. 

The Sept. 13 issue of Life con- 
tained a record volume of adver- 
tising, with advertisers investing 
over $3,500,000 in this single issue. 


Greenfield to Impellitteri 
Joseph R. Greenfield, former.y 
production director for Alfred 
Davidson Associates, New York, 
has joined Betty Impellitteri As- 
sociates in the same capacity. Da- 
vidson and Impellitteri are public 


relations and promotion counse- 
lors. 
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COME ON, 


ANOVE 


@ Harness horses are bred for a special job—and tops at any race where 
they appear are those hailing from the famous Hanover Farm. 


In the same way, the CounTRY-SIDE UNIT was created and built to 
do a special job for advertisers throughout the Country-Side market. 
And like the famed Hanover trotters, the CSU is the progeny of a 
noted publishing house—people who know this market best. 


Just two years ago the CSU made its debut with a handful of national 
advertisers who wanted to put their money on a “winner’’. Today, the 
advertisers riding with the CSU have become an impressive array 
at the post—they include 9 out of the nation’s 10 biggest advertisers. 


A mighty fine record on any handicapper’s dope sheet! 


THE Count Sine Unir 


Farm Journal * Town Journal + Washington Square, Phila. 5, Pa. 
Graham Patterson, publisher + Richard J. Babcock, president 


Home delivered to more than 4,450,000 families! 
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Ownership Changes 
Alter Canadian 


Magazine Business 


ToRONTO, Sept. 21I—A new pub- 
lishing house has been formed, 
four magazines have changed 
hands and the name of one has 
been altered. The changes involve 
Hugh C. Maclean Publications, 
Select Publications, and Westman 
Publications, all in Toronto. 

Hugh C. Maclean has purchased 
two magazines and a printing 
plant which was owned by West- 
man Publications. The magazines 
are Canadian Chemical Processing 
and Canadian Metals. Some of the 
key personnel at Westman are not 
: moving with the magazines. In- 
~ stead, they have bought two other 

magazines and formed a new pub- 
lishing company. 

The new company, Arthurs- 
Franklin Publications, will be di- 
rected by Norman J. Arthurs, 
president, and Howard D. Frank- 


lin, secretary-treasurer. Mr. 
—«CBa 
mm =| MASS TRANSPORTATION 


is your best 


a ss / 


tia a 


5 Z - 
Complete Coverage! 
BW... TRANSPORTA- 


TION completely blankets the 
big transit field. 


It goes to top executives in 
every one of America’s 3,018 bus, 
streetcar and rapid transit com- 
panies. 

MASS is read by men who set 
policies, fix budgets, chart the 
course of industry, make the final 
decisions on purchases . . . OK 
transit’s use of your product. 
There’s no waste circulation. 
Every reader is important to you. 

The MASS market includes 
60,000 buses . . . 20,000 street- 
cars, trolley coaches and rapid 
transit vehicles. It has 300,000 
workers and a $250 million an- 
nual outlay for maintenance and 
operating materials alone. 

To tap this profitable market, 
use MASS TRANSPORTA- 
TION, the magazine that’s read 
most and enjoyed most by the 
men that count most.* A-9645 


*Write for proof of this statement. 
See SRDS, 21. Or write for rate card. 


TRANSPORTATION 


222 WEST ADAMS ST. 
CHICAGO 6, ILL. 
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Arthurs was formerly assistant 
general manager of Westman Pub- 
lications, and Mr. Franklin was 
sales manager for Westman. The 
Select Publications which they 
have purchased are Canadian 
Beautician and the Floor & Wall 
Journal. 


s Immediate changes will in- 
clude: (1) changing the name of 
Canadian Beautician to Canadian 
Hairdresser, (2) both magazines to 
CCAB circulation and (3) increas- 


ing the number oi ssues of Floor 
& Wall Journal fr six per year 
to 12. 

Arthurs-Frankli. Publications 
will represent Ca: idian Chemical 
Processing and Canadian Metals 
in the U. S. and Canada. 

Editors of the Arthurs-Franklin 
Publications were formerly asso- 
ciate editors of the magazines now 
owned by Hugh C. Maclean. They 
are Margaret Duncan, editor of 
Floor & Wall Journal, and Pat 
Gray, editor of Canadian Hair- 
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dresser. Mrs. Margaret Griffin 
will be advertising and production 
manager of both publications. Ad- 
dress of the newly. formed 
Arthurs-Franklin Publications 
Ltd. is 75 St. Clair Ave, E., 
Toronto. 


Roy Rogers Adds Licensees 
Roy Rogers Enterprises, Holly- 
wood, which leases brand rights 
to name of the cowboy store to 
manufacturers of clothing, toys, 
furniture and novelties, has in- 


creased the number of licensees 
from 44 to 47 during 1954. The 
number of manufactured items 
has been increased from 277 to 
360. The leasing company at one 
time had 85 licensees, but the 
number was reduced to consoli- 
date production and increase sales. 


NBC Boosts Ellis Moore 


National Broadcasting Co., New 
York, has promoted Ellis Moore 
from the press department staff 
to director of press. 
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“~~ Blue pencil and sieve symbolize Chil- 
ton’s everlasting efforts to maintain editorial 
excellence and quality circulation—the com- 
bination that makes Chilton publications a 
dynamic power penetrating deep into the 
fields they serve. 


Chilton editors set stern standards of edito- 
rial conduct. This gives the advertiser the 
advantage of sustained reader interest. And 


It is the skiilful use of blue pencil and sieve 
that makes Chilton publications so effective 
in moving goods and selling services in the 
fields Chilton serves. 


to help the advertiser make the most of this 
advantage, Chilton circulation managers sift 
out readers under the most rigid regulations 
to make sure the advertiser’s message reaches 
those who make the buying decisions. 
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Connell Elected Norge V. P. 


R. C. Connell has been elected 
v.p. of sales of the Norge division 
of Borg-Warner Corp., Chicago. 
Director of sales since November, 
1953, Mr. Connell joined the com- 
pany in 1948. 


Dick O’Leary Joins KCOP 

Dick O’Leary, formerly a sales- 
man for KTTV, Los Angeles, has 
joined KCOP, Los Angeles, as an 
account executive. 


CBS Radio Signs for 
Nielsen In-Home and 
‘Auto Plus’ Ratings 


CxHicaco, Sept. 21—CBS Radio 
has signed a two-year contract for 
Nielsen reports on nationwide car 
radio listening and in-home net- 
work audience composition. These 
are the first such regular reports in 
broadcasting history, the company 
says. 


Early last year Nielsen released 
a single report on non-home radio 
listening, in which it was found 
that car radios added 6.5% to in- 
home listening on weekdays, 10.6% 
on weekends (AA, April 27, °53). 

The new Nielsen data on auto- 
mobile radio listening will be re- 
ported to CBS 24 times a year as 
a supplement to audience measure- 
ments in each national Nielsen Ra- 
dio Index ratings report. 

Information in each report will 
be based on a two-month moving 


average of auto listening, by in- 
dividual quarter hours. 


® Data will come from Audilogs, 
Nielsen’s new type of diary. These 
diaries are kept by automobile 
operators and are verified by the 
Recordimeter, an electro-mechani- 
cal device. 

The new audience composition 
data on network radio shows, 
being reported nationally for the 
first time on a regular basis, will 
include information on the number 
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of listeners per program per home, 
together with the percentage dis- 
tribution of men, women, teenagers 
and children. It will be issued 
three times a year. The data will 
come from a national panel of 
homes using Audilogs which are 
also verified by Recordimeters. 
The first audience composition 
and “auto-plus” data will be re- 
ported shortly after the beginning 
of 1955. 


Gorton-Pew Offers Server 

Gorton-Pew Fisheries Co., 
Gloucester, Mass., is offering a Wm. 
Rogers 9%” silver server for 50¢ 
and two labels from any Gorton 
product (fish sticks, frozen fillets, 
fish cakes, codfish cakes or scal- 
lops) or two servers for three 
labels and $1. The offer will be 
promoted in Better Living, Every- 
woman’s Magazine, Family Circle, 
Good Housekeeping and Woman’s 
Day, plus newspapers, radio, tv, 
car cards and 24-sheet posters. 
Gorton’s agency is Harry M. Frost 
Co., Boston. 


Dominant and almost 
complete one-paper cover- 
age of this great market 


on every Buying day. 


esuits 


Positive sales results as- 
sured by 92% circulation 
concentration in all-im- 


portant Cuyahoga County. 


esearch 


Continuing Cleveland 


Press market research 


gives a quick and sure 


measurement of results. 
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BABY PICTURES SELL 
MERCHANDISE 


DIRECTORY OF 
CHILDREN PHOTOS 
All ages and types. Boys and 
girls. Free directory mailed 
upon request. State whether 
you wish to be placed on 


: A mailing list. 


NATIONAL PHOTO EXHIBITORS fa7 
421 N. Beverly Drive ~ 


Beverly Hills, California 


Camden ‘Courier-Post' Names 
Burk A. M., Boosts 4 Others 

The Courier-Post, Camden, N. J., 
has promoted John Burk, formerly 
a member of the national adver- 
tising staff, to national advertising 
manager. 

Other promotions on the news- 
paper’s staff include William 
Goodman, formerly classified ad- 
vertising manager, assistant retail 
advertising manager; Herman 
Trasmondi, previously a member 
of the classified staff, classified ad 
manager; Joseph Connell, former- 
ly assistant detail manager, detail 
manager, and James Hendricks, 
from the classified staff to the 
retail advertising staff. 
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Advertisers Jsing 
More Conte ts, API 
Survey Disc vers 


Cuicaco, Sept. ‘'—The market 
for contest merci «idise and serv- 
ices is expanding | apidly, accord- 
ing to a survey just completed by 
Advertising Publications Inc., pub- 
lisher of ADVERTISING AGE, Indus- 
trial Marketing and Advertising 
Requirements. 

More than three out of every 
five advertisers polled are current- 
ly using contests, and they expect 
to expand the number of contests 
next year. Many companies which 
have not used contests are plan- 
ning to do so. 

The survey, made among 500 ad- 
vertisers and 500 agencies, is sum- 
med up in a report, “How Adver- 
tisers and Agencies Buy Contest 
Prizes.” Returns came from 32% of 
the advertisers and 23% of the 
agencies. 


@ The advertising manager or 
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members of his department were| 
often found to wield influence in 
regard to the contests. Among 76 
answers, 35 advertisers reported 
that the advertising department! 
placed the actual order for goods 
or services to be used as contest 
prizes. The sales department was 
named by 13. The sales prumotion 
department and the purchasing de- 
partment were each named by 
nine. 

When asked who usually origi- 
nates the idea of conducting a con- 
test, 30 advertisers said the sales 
manager, 25 the advertising man- 
ager and/or sales manager, 22 the 
advertising manager or sales pro- 
motion manager, and three the 
sales promotion manager and sales 
manager. Other replies indicated 
that it is a staff decision (three), 
advertising manager for con- 
sumers, sales manager for trade 
(one), merchandise manager 
(one), sales manager and presi- 
dent (one) and committee (one). 


# Merchandise continues to be the 
incentive offered by most com- 


S] 
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3-D SMOKES—For this Camel cigaret 
thermometer, created for R. J. 
Reynolds Tobacco Co., Robertson 
Sign Co., Springfield, O., was 
awarded first prize in the metal 


For bigger sales to Cincinnati men, follow the footsteps of advertisers of men’s shoes, who placed more 
linage in the Times-Star during the first six months of ’54 than in all other Cincinnati papers combined. 


NATIONAL REPRESENTATIVES: O'MARA & ORMSBEE, INC., NEW YORK, CHICAGO, DETROIT, LOS ANGELES, SAN FRANCISCO 


division of the fourth awards com- 
| petition sponsored by the Lithog- 
_raphers National Assn. The pack- 
| age and cigarets are embossed. 


panies. Of the respondents, 37 said 
they usually offered merchandise; 
18 said cash and/or merchandise: 
10, cash; five, tours and travel, 
nine, all three; three, merchandise 
or travel; two, merchandise or 
services; two, bonds and merchan- 
dise; two, cash and travel; one, 
cash or company stock; one, cash, 
bonds or merchandise, and one, 
travel and company stock. 

The advertiser’s agency has some 
influence in planning the coutests. 
Of the advertisers, 63 said that 
their agency does not help, but 21 
replied yes; eight said sometimes; 
three, “to some extent,” and two 
said their agency prepares the pro- 
motion. One answered the agency 
helps in planning contests only 
when the distributor is involved. 


ms Of the agencies replying, 90 
said they advise clients on the pur- 
chase of merchandise to be used as 
contest prizes; 12 said they didn’t, 
nine said occasionally, and four 
said they advise some clients. 

Also, 98 of these agencies are 
consulted by clients on specific 
items to be purchased for the con- 
test; eight are consulted occasion- 
ally, five are not consulted at all, 
four are consulted by some clients, 
and one answered “fifty-fifty.” 

Catalogs are the most popular 
source of information on products 
available for use as contest prizes, 
19 naming this as their best source; 
17 said salesmen are their 
best source; 10, sales incentive 
houses; six, business papers; four, 
contacts; advertising agency, na- 
tional advertising, direct mail and 
local wholesalers were each named 
by two, and premium shows by 
one. 

Most of the replying advertisers 
(75) conduct contests for sales- 
/men; 46 for distributors; 21 for 
‘dealers and six for consumers. 
| Many contests embrace more than 
|one category. 


Erwin, Wasey Names Two 
Erwin, Wasey & Co., Chicago, 
|has appointed Bob Zelens to the 
copy and contact staff of its Chi- 
cago office. Mr. Zelens formerly 
| was with Ewell & Thurber Associ- 
‘ates. The Los Angeles office of the 
‘agency has appointed Earl W. 
‘Timmons Jr., formerly research 
|director and a partner of Market 
|Research Associates, Los Angeles, 
‘assistant research director. 
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more store-wide 


So far this year: 38,120 top 
Food and Drug stores 
across the country have — 
tied in on a storewide basis 


MOLO) Swill deliver 


promotions in the Food ‘ 


and Drug Classifications 
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Right now: 13,258 


leading Food and Drug 
stores are tying in 

with PROTO retail 
promotions featuring 
LOOK-advertised products. 
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New York Newsp ipers 
Retail Advertising Gain: & Losses 
May- August 1954 


Journal-American gain 418,867 
Other evening popers gain 248,441 
All morning papers loss 779,581 


Source: Media Records 


NOTE: Gains and losses based on total retail advertising linage, daily 
and Sunday. “Other evening papers” publish six days weekly. 
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| analyze it... 
| The New York Journal-American is the 
i « 
q hottest advertising buy in town! 
| i 
| tt O NEED to be a Freud authority to —_ advertising dollars. They know the Journal- 
: iT see what's motivating New York = American’s city and suburban impact sells 
7 | retail advertisers. Just look at the record = merchandise like hot cakes. They know 
| ... the past four months, for instance. more people buy the Journal-American 
: th ther New York nickel R 
yi From May through August, the Journal- Ta. 


And that more city and suburban people 
buy the Journal- American than any 
other Sunday New York paper selling for 
twenty cents. 


American chalked up a retail advertising 
GAIN of 418,867 lines over the same 
period in 1953... against a total retail 
advertising LOSS of 112,273 lines for all 
New York newspapers. How about it, Mr. Advertiser? What's 

good for dollar-canny New York retailers 
can be very good for you. 
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Advertising Age, September 27, 1954 


Rogers to Perfection Industries| Business Pa; 2r Success Story... 


Perfection Industries Inc., De- 
troit, has appointed Buck Rogers 


LOOP SHOWCARD Asin 


and advertising director. He for- 


SERVING ADVERTISING merly was sales promotion manag- 


general sales promotion manager Extensiv Tr ade Publication Push 


4 . * f * * 
+ Sales Presentations er of Ralph Sharp Advertisi d P S ll : M l] k V F b 
: al ee radio and tv Genstce aad denere: re els Wi} en 5 Isa a rie 


sales promotion manager of Russ s 
Green Advertising. NEw York, Sept. 21—Deering 


pe Milliken & Co., a company estab- 


lished in the 1860s and engaged for 
LIMA. 


many years in the production of 
Northwestern Ohio 


fabrics for women’s garments, 
found itself on a tough assignment 
when, in the middle ’40s, it entered 
the field of selling men’s wear 
fabrics. 

However, it did fairly well, 
with volume increasing for sev- 
eral years. And it did even bet- 
ter when, in 1950, it offered the 
manufacturers of clothing a rayon 
and wool fabric called Worsteray. 
Through Lewin, Williams & Saylor 
it ran a successful business paper 
campaign to sell the retailers on 
the new cloth. This prepared the 
way for its big success when it 


Hub of A Prosperous 
Trading Area 


Center of 6 country trading area 
with retail sales of $262,790,000 
Source: 1954 Consumer Markets 


THE LIMA NEWS 


He BULLS EYE PAPER OF THE BUCKEYE STATE 


® 


Nationally Represented by Story, Brooks & Finley, Inc. 


developed, in 1951, a fabric of 55% 
Dacron and 45% wool which was 
given the name of Visa. 


# Announced to the trade at a 
show at the Waldorf-Astoria Hotel 
in May, 1951, and initially sold ex- 
clusively to Hart, Schaffner & 
Marx, Visa achieved immediately 
a real success among the retail 
trade, due to the qualities which 
were advertised to the public by 
the retailers. 

Visa’s resistance to wrinkling 
(making it especially desirable for 
travel use), the ease with which 


casual spots could be sponged out}! . - 


at home with soap and water, its 
lightness (20% lighter than ordi- 
nary tropical fabrics) and its long- 


She’s probably a teen-ager. If she isn’t a bride already, the 
chances are she’ll be one soon ... because 45% of all first brides 
are teens today. So Seventeen’s readers are stocking hope chests 
with linens, china, glass and silver... are eyeing furnishings 
and household goods, are interested in foods and appliances of 
every type. Seventeen covers these topics in a special way that 
teen-agers like ... that’s one of the reasons why Seventeen 
dominates the big, expanding market of 714 million Girls Under 
Twenty. How about your product story? Is it being told where 
teens concentrate their reading and buying—in Seventeen. 


42.0% 
+4.4% 
+9.1% 


t 
. 
* 


eventeen sells! \\ 


The one magazine that dominates the rapidly expanding teen-age girl market. : Lie ee 


+12.7% 
+15.7% 
+ 18.5% 
+ 28.1% 
+ 35.3% 
+41.4% 
" ee * 445.1% 


“8,971,000 


“The shot 


ae 
__ the arm... / 


There's no gamble with Veo— io debreries. i pecfermunsse (0 merbdowns. 
Ban's get cought short Order Vice Tropion! for Sprny S4..and Be wee you order encugh! 


| 


the original 45% BACPON’. 45% WORSTED blond 


ce et 


SHOT IN THE ARM—That’s what one 

retailer called Milliken’s Visa fab- 

bric in a letter reproduced in one 
of the trade publication ads. 


wearing quality—all of these were 
double-underlined in spreads in 
the Daily News Record, with other 
trade papers used later. 

With Visa thus successfully in- 
troduced, the company increased 
its production in 1952 and 1953, 
with unavoidable limitations due 
to the small supply of Dacron fiber 
at that time. For 1954 a 50% in- 
crease in sales was scheduled, in 
the face of growing competition 
from the Dacron-wool fabrics pro- 
duced by other manufacturers. 

Ely R. Callaway Jr., manager 
of the men’s wear division of the 
company, and the agency, con- 
fronted by the obvious necessities 
of the situation, reached the logical 
conclusion that vigorous advertis- 
ing, both trade and consumer, was 
the answer. The campaign that 
began in August, 1953, was the re- 
sult of that conclusion. 


@ The campaign was planned to 
meet the problem of the company’s 
increased output of Visa, and was 
designed in the business papers 
used—Daily News Record and 
Men’s Wear—to acquaint the trade 
with the merits of the fabric and 
the vigorous consumer advertising 
it would continue to receive. Also, 
during spring and summer of 1953, 
retailers across the country had 
placed over 1,000,000 lines of 
newspaper advertising on Visa 
suits and slacks. 

Trade paper advertising ran 
often in the period when clothing 
manufacturers’ salesmen were get- 
ting ready to go out with their 
spring lines. The advertising fea- 
tured strongly the established pop- 
ularity of the fabric, and the fact 
that newspaper advertising all 
over the country would back up 
the lines made of Visa. The names 
of the manufacturers of suits and 
slacks who would use the fabric 
were listed. 


@ One of the earlier pieces of copy 
was headed, “A message of vital 
importance to the buyers of better 
men’s clothing and sportswear.” 
Referring to the big summer 
business in 55% Dacron-45% wor- 
sted blends which the retail trade 
had presumably enjoyed, the copy 
suggested looking ahead to the 
next season and “to the myriad of 
new offerings you'll have to choose 
from.” It announced that “over the 
next few weeks, Milliken will run 
a series of advertisements to help 
you plan for an even more profit- 
able season in ’54 with the leading 
name in blends—Milliken’s Visa 
tropical fabric, the original 55% 
Dacron-45% worsted blend.” The 
copy warned that “there will be 
many imitations of this fabric,” 
-and suggested that such points of 
,essential merchandising value be 
‘considered as the following: 
“Milliken has delivered over 
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Advertising Age, September 27, 1954 


1,600,000 yards of Visa during the 
past 3 years. This is performance! 
Almost any type of fabric styling 
can be produced in sample form by 
almost any mill—but the real test 
is to produce huge quantities of 
varied stylings for prompt and re- 
liable deliveries. There’s no gam- 
ble with Visa. Milliken will deliver 
Visa in quantity—and on sched- 
ule.” 


® Further, after pointing out with 
emphasis that “Milliken’s experi- 
ence comes from producing more 
Dacron-worsted fabric than the 
rest of the industry combined,” 
and reminding the retail trade that 
suits of the fabric “can be pur- 
chased only from leading manu- 
facturers in grade +4 and up,” 
the advertising declared: 

“Visa has been from the start 
the most highly advertised, most 
highly publicized men’s wear fab- 
ric. And in Spring ’54, Milliken’s 
advertising program on Visa will 
be more extensive than ever. In- 
dicative of the tremendous sales 
success of Visa Tropical this past 
season, retailers everywhere report 
virtual sell-outs, with an absolute 
minimum of markdowns.” 

This sales message concluded by 
pointing out, “During the past 
three years 300,000 men have worn 
suits and slacks of this cloth, and 
have experienced something new 
and better in summer clothing.” 
“They like Visa,” it concluded. 
“They want Visa. And they’ll be 
back for Visa in ’54. Be sure you 
buy Visa—and buy enough!” 


= Succeeding ads in the Daily 
News Record and Men’s Wear 
stressed enthusiastic letters from 
dealers, telling of their success in 
Visa suit sales, without mark- 
downs; newspaper stories on the 
Dacron-wool blend; newspaper 
support planned for the retail 
trade; the basic reasons why Visa 
merchandise should appeal to the 
trade; the advertising planned for 
Life and in 100 newspapers in 60 
cities, as well as other promotion; 
the list of manufacturers whose 
goods employ the fabric; the as- 
surance based on experience that 
dealers handling goods made of 
Visa would have a bigger dollar 
volume. It was all summed up in 
a question heading a September, 
1953, page—““Why gamble? If you 
want proven’ performance for 
Spring 54, buy suits and slacks of 
Milliken’s Visa _ tropical.” 


= The campaign clicked so em-| 


phatically with the retail trade 
that, according to Walter T. Pol- 
lock, agency v.p., 


store after store where they called 
with their 1954 lines made of Visa 


wanting to buy only Visa gar-| 
ments, in their choice of Dacron | 
blends, both because of previous | 


“Manufacturers’ | 
salesmen were astonished to find | 


Scott, Hollingsworth Directors 
Approve Proposed Merger 

The proposed merger of Scott 
Paper Co., Camden, N. J., and 
Hollingsworth & Whitney Co. has 
been approved by the directors of 
both companies. Next step calls 
for the submission of the proposal 
to common shareholders of both 
companies at meetings to be held 
Oct. 26. 

Scott’s board has voted to split 
the company’s common shares two 
for one. Shareholders of record at 
the close of business on Sept. 24 
will receive one additional share 
for each share then held. If the 
merger is consummated, Scott di- 
rectors will declare a quarterly 
dividend of 45¢ per common 
share, payable in December on the 


increased number of shares out- 
standing after the split and the 
merger. 


Pro-Phy-Lac-Tic Boxes 
Child’s Toothbrushes in Ships 

Pro-Phy-Lac-Tic Brush Coa., 
Florence, Mass., division of Lam- 
bert Co., is offering newspaper co- 
operative ads, counter merchan- 
disers and counter display cards 
for three child-size toothbrushes 
packaged in Celanese acetate-sheet 
containers in the form of an air- 
craft carrier, transport and sub- 
marine. The tops of the containers 
are red, blue or yellow, with trans- 
parent under portions. 

The fleet sells for $1; the ships 
separately are 39¢. Lambert & 
Feasley, New York, is the agency. 


NBC Boosts Joe Derby 
Joe Derby, a staff writer in the 
network’s press department for 
several months, has been named 
manager of business publicity for! 
ee Broadcasting Co., New 
ork. 


John Hoagland Joins BBDO 


John Hoagland, who formerly | 
directed radio-tv activities of! 
Campbell Soup Co., has joined | 
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| Batten, Barton, Durstine & Osborn 
as head of radio-tv program and 
talent buying. 


SIMPSON-REILLY, LTD. 
Publishers Re “jemi 


LOS ANGELES HALL IBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


BERNARD P. GALLAGHER 


Nogotiater....__-__ 


for the purchase and sale 
lof publication properties 


147 West 42nd St., New York 


36, N. Y., LAckawanna 4-1631 


\\WXs 
WN 


Uae 


| 


experience with Visa and because | 


of the convincing quality of the 


campaign which had just preceded 


the salesmen.” 


“The big job was selling the 
trade and keeping them sold, start-| 


ing with a thoroughly tested prod- 
uct and backing it up with a 
powerful advertising campaign,” 
commented Mr. Callaway. “This 
campaign in the trade press did 
more to help us reach our sales 


quota for the year than anything 
else that was done—a real suc-— 


cess.” 


“This has been the ‘shot in the 


arm’ so long needed by our in- 
dustry,” said a New York retailer, 
quoted in one of the advertise- 


ments. His fellows all over the) 
country appeared to agree with. 


him. 


Leonard Corda Joins ‘finish’ 
Dana Chase Publications, Elm- 
hurst, lll., has appointed Leonard 


F. Corda circulation manager of, 
finish, appliance and metal prod- 
ucts manufacturing trade publica-_ 


tion. Mr. Corda formerly was with | 


B. F. Goodrich Co. and Elky Mfg. | 


Co. 


Ben preacher laments not so much the black 
sheep of his flock as the grey come-in-a- 
whilers who burst his church at the seams come 
Easter, Thanksgiving and Christmas. 


To round them up he takes to the air. Since 
most advertisers shy from Sunday mornings like 
poison ivy, station managers write off the time to 
public service, and offer their own prayers of thanks 
for something to fill their logs. 


Around Dallas, any way you turn the dial, you’re 


in church .. . unless 


you tune WFAA. 


ALEX KEESE, Station Manager 
GEORGE UTLEY, Commercial Manager 


EDWARD PETRY & CO., National Representative 


Radio Service of The Dallas Morning News 


SUNDAY’S 
SINNERS 


.. there areé-more of them! 


—Eny .0 


\ Ze 


4 


No sinner likes to be reminded of his sins, so 
we give em news and music on Sunday mornings. 
Being the only station that bothers no one’s con- 


science, we’ve gathered 
audience. 


a sizeable, appreciative 


If you’ve a product for Sunday sinners, you'll 


find them in our pen. Any 
choice availabilities . . . at 
plate rates. 


Petry man can point out 
buttons-in-the-collection- 
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—*” When you consider that the median income 
of Elks is a high $6,740, you can see why 


Pat ae hf 

® XA 
Se 
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Elks are sufficiently travel loose 


and time free—as a recent survey proves. 


For their vacations, Elks 
take an average of 19 days 
and travel an average of 2,164 miles. 


>) A large percentage go by car but an 


| impressive number travel by plane and train. 


Elks are tops for travel. 


YY, ks MAGAZINE 


When it comes to vacation travel, 1,078,590 


New York « Detroit « Chicago « Los Angeles | 


Blatt Co. Resu: es Newspaper 

Advertising Ai <r 3-Year Lapse 
| After a lapse .{ more than three 
‘years, M. E. Blait Co., largest de- 
partment store in Atlantic City, 
N. J., resumed advertising last 
'week in the Atlantic City Press, 
‘the community’s only daily news- 
paper. 

| The store had been using about 
700,000 lines of daily newspaper 
‘space annually when a 2¢ a line 
increase was put into effect July 
1, 1951. Since then, Blatt has con- 
centrated its promotional efforts 
on a semi-monthly circular mailed 
to 55,000 homes, saturation radio 
spots and programs, ads in weekly 
newspapers and insertions in a lo- 
cal weekly shopping news, which 
was discontinued in April. 


ANPA Newspapers Report 
‘Drop in ‘54 Newsprint Usage 

_ Newspapers reporting to the 
American Newspaper Publishers 
Assn. used 3,029,784 tons of news- 
print in the first eight months of 
(1954. In 1953 the figure for the 
same period was 3,037,566, and in 
1952 it was 2,941,987. 

| During August, 1954, consump- 
tion came to 360,825 tons com- 
‘pared with 359,133 tons in August, 
1953 and 341,571 tons in August, 
1952. Total estimated newsprint 
‘consumption in the U.S. last month 
‘was 474,770 tons, compared with 
_ 472,543 tons for August a year ago. 


‘National Can Elects Two 


Andrew M. Toft and Allen C. 
Staley Jr. have been elected exec. 
v.p.s of National Can Corp., Chi- 
‘cago. Mr. Toft has been a v.p. of 
| National Can, and Mr. Staley for- 
merly was assistant general man- 
ager of sales of American Can Co. 


YOU MIGHT GET A 103-LB. BARRACUDA*¥— 


CONLAN RADIO REPORT 
METROPOLITAN GRAND RAPIDS 
NOVEMBER, 1953 


BUT. e « YOU NEED WJEF RADIO 
TO LAND SALES 
IN GRAND RAPIDS! 


WJEF gets the biggest share of the Metropolitan Grand 


Morning 
WJEF (29.6% 
B 26.3 


Afternoon Night 
30.8%, 33.1% 
22.8 28.6 
46.4 28.3 


The Belyer Halions 


WKZO — KALAMAZOO 

WKZO.TV — GRAND RAPIDS KALAMAZOO 
WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 

KOLN.TY — LINCOLN, NEBRASKA 


Associated with 


WB — PEORIA. ILLINOIS 


Rapids radio audience, morning, afternoon and night. 
Latest Conlan figures show that of the area’s 116,870 radio 
homes, WJEF delivers: 


12.6% more MORNING listeners than the next station— 
25.2% more AFTERNOON listeners— 
9.6% more EVENING listeners! 


| ri What's more, WJEF costs less than the next station. On a 
— 52-time basis, a daytime quarter-hour will run you less 
than 25¢ per thousand radio homes! 


WJEF 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 
Avery-Knodel, Inc., Exclusive National Representatives 


*C. E. Benet caught one this size in the Bahamas, in 1932. 


Advertising Age, September 27, 1954 


Getting Personal 


Morton Mandel and his wife Shirley celebrated their tenth wed- 
ding anniversary Sept. 10 at the Fairmont Hotel, Mt. Freedom, N. J. 
He heads his own ad agency, M. Mandel & Co., Newark, to which 
he has returned after a nine-week stay at the Fairmont with Mrs. 
Mandel and their daughter Lesley... 

Joan Walker, who sang on “Your Show of Shows” (NBC) until 
Max Liebman split the Sid Caeser-Imogene Coca team in June, is 
now a sales representative with the Henry Hudson Hotel, New 
York. John Paul Stack, hotel general manager, reports “As a tele- 
vision personality, she sees executives that male members of our 
staff haven’t been successful in reaching for two years.”.. 

Robert A. Lawler has elected for a second term as New York 
Sales Managers’ Club president. He is sales manager of Minne- 
apolis-Honeywell Regulator Co.’s apartment house division... 

Robert E. Rouse, of West-Marquis’ San Francisco office, is the 
— father of a baby girl born to Mrs. Rouse on Saturday, 

ug. 28... 

Bryce L. Schuman, v.p. of Chester C. Moreland Co., Cincinnati 
agency, was given a surprise party on Sept. 11, at the home of Ches- 
ter C. Moreland. The occasion marked the 25th anniversary of his 
association with the company. Mr. Schuman is dean emeritus of 
Salmon P. Chase College, Cincinnati. . . 

William M. Baldwin, president of Baldwin, Bowers & Strachan 
Inc., has been named general chairman of the 1955 American Red 
Cross drive in Buffalo and Erie County... 


Gscheidle 


Larson 


Bangs Babcock McKittrick 


CELEBRATE PUBLICATION—This group gathered at the Tavern Club in 
Chicago to help Frederick Babcock, editor of The Chicago Tribune’s 
Magazine of Books, celebrate publication by Doubleday of his new 
book, “Hang Up the Fiddle.” Left to right are Don Larson, Sears, 
Roebuck; Robert Bangs, Marshall Field & Co.; Gertrude E. Gschei- 
dle, librarian, Chicago Public Library; Mr. Babcock; and C. E. 
McKittrick, advertising manager of the Tribune. 


Ever hear the story of how Joe Rosenwald acquired the title of 
executive secretary of Affiliated Drug Stores, the 28-year-old chain 
drug merchandising information organization? He relates, “Some- 
body called me in 1935 from Drug Topics, asked me what the or- 
ganization was, and what my title was. I had no title, but the re- 
porter said I should have one as ‘everybody has one,’ and I told 
him to pick any old one for me. He said executive secretary, I said 
it sounded fine, and I’ve had it ever since”... 

Mary Ford, ad manager and stylist of Diamond Hosiery Corp., 
New York, is chairman of the hosiery division for the annual Sister 
Kenny Foundation fund appeal now being conducted... 

Thomas J. Deegan, v.p. in charge of public relations for Alle- 
ghany Corp., was named national “publicist of the year” Sept. 13 
by the Publicity Club of Los Angeles. He was cited for the award 
as a result of his publicity job in the handling of Robert R. Young’s 
recent successful battle to take over the New York Central Rail- 
road’s management... 

When President Eisenhower made his address Sept. 23 in the 
Hollywood Bowl, Don Belding, Foote, Cone & Belding, Los Angeles, 
served as chairman of press, radio and tv activities. Assisting him 
were two FC&B staffers, Burt Oliver, in charge of radio and tv, and 
Jim Felton, in charge of press... 

Hal E. Short, president of Hal Short & Co., Portland, Ore., agency, 
has been appointed by the State Department as public relations of- 
ficer for R. W. Scott McLeod, chief of security. Mr. Short will be 
adviser on the refugee relief program as well as other aspects of 
the security bureau. Short is an Eisenhower supporter from years 
back and active on the Citizens for Eisenhower committee. The 
Portland agency will continue without change... 

George Weber, head of the Seattle office of Cole & Weber agency, 
has been appointed chairman of the public relations division of 
Washington state’s fourth international trade fair to be held next 
February. Mr. Weber is also a trustee of the Chamber of Commerce, 
public information chairman of the United Good Neighbor Fund, 
and member of the executive committee of the Seattle Symphony 
Orchestra. . . 

James T. Aubrey Jr., general manager of KNXT and the Colum- 
bia Pacific tv network, was named head of National Dog Week ob- 
servance in the Los Angeles area...Andy Armstrong, art director of 
Leo Burnett Co., Chicago, has taken a six months leave of absence 
to spend in Las Cruses, N. M., where he has built a home. The ad- 
dress is Box 27, Star Route, El Paso Rd... 

C, James Fleming Jr., Compton Advertising v.p., is vice-chairman 
of the United Hospita! Fund’s business and professional committee 
seeking to raise $78,150 in New York’s advertising, book publishing, 
~~ arts, magazine, newspaper, paper manufacturing, radio and 
tv fields... 
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NOW THIRD IN NEWSSTAND SALES! 
(a record of phenomenal growth) 


On April 3, 1953, TV GUIDE published Volume I, Number 1. 


One year later, TV GUIDE stood 3rd in newsstand sales 
among all magazines in America. 


Never before in publishing history has a magazine achieved 
so much in so short a time. 


NOW TWENTY-SIX EDITIONS 


Four important new areas augment network of regional 
editions. During the month of September, TV GUIDE is 
inaugurating four new editions covering: 


NEW YORK STATE... VIRGINIA... 
WASHINGTON STATE...ST.LOUIS 


Thus TV GUIDE expands its service to four more heavily 
populated television areas. 


INCREASES ITS GUARANTEE 
BY 900,000 


Effective October 1, 1954, TV GUIDE’s advertising 
rates will be based on a circulation of 2,000,000, 

an increase from 1,500,000. There will be no change 
in the rate. Thus, TV GUIDE is sharing with 
advertisers the benefits of a tremendous public 
acceptance, and .. . at its new basic cost of 

$2.10 per thousand per page. . . is delivering 

the soundest, lowest cost circulation in 

the weekly field. 


/ NEW YORK 


ADVERTISING OFFICES: / 488 Madison Ave. 
/ Plaza 9-7770 


CHICAGO 
6 N. Michigan Ave. 
WaAbash 2-0366 


FASTEST GROWING 
MAGAZINE 
IN THE WORLD 


As reported in Publisher’s 
Interim Statement to ABC, 3 


months ending March 31, 1954 tes 8 mouths 

LOOK 1. Ladies’ Home Journal 1,878,937 
2. Saturday Evening Post 1,742,311 

AT THE 3. TV GUIDE 1,708,015 
4. Better Homes & Gardens 1,567,336 

TOP 5. McCall’s Magazine 1,561,265 
6. True Story 1,460,796 

7. True Confessions 1,374,370 

TEN 8. Woman’s Home Companion 1,263,755 
9. Coronet 1,209,845 

10. Life 1,189,877 


SERVES YOU WITH ANY... 


Boston Kansas City Philadelphia 

Northern California Lake Ontario Pittsburgh 

Chicago Los Angeles Southern Ohio 

Cleveland Michigan St. Louis 

Colorado Minnesota Texas 

Detroit New York Virginia 

Florida Metropolitan Washington- 

Illinois-Iowa- New York State Baltimore 
Nebraska Northeastern Washington State 

Indiana Pennsylvania Wisconsin 


TV GUIDE’s week-in, 
week-out service to 
America’s television 
audience is best 
exemplified by the 

2nd Annual 

FALL PREVIEW ISSUE. 


In ten big comprehensive 
articles, TV GUIDE 
lays out in detail the 
prospects for the coming 
season in every category 
of television 
entertainment from Soap 
Opera to Spectaculars. 


PHILADELPHIA 
302 N. 13th St. 
LOmbard 3-5588 


LOS ANGELES 
1540 N. Vermont Ave. 
NOrmandy 2-3101 


DETROIT 
76 W. Adams Ave. 
WOodward 2-5115 
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be and newspapers throughout 


Sohio Schedules 
Major Push for 
New ‘Boron’ Gas 


CLEVELAND, Sept. 21—Introduc- 
ing the new Sohio Boron Supreme 
gasoline, Standard Oil Co. (Ohio) 
today put in geara campaign that 
will extend beyond Ohio as the 
firm makes its first pitch to gaso- 
line buyers in general across the 


country. 
In its home state, Sohio is spon- 
soring a_ saturation campaign, 


claiming its “new exclusive Boron 
gasoline discovery” gives greater 
mileage, reduces piston ring wear 
by 45% and improves combustion 
through aviation anti-knock fluid | 
used for the first time in auto fuel. | 

The first Sohio gasoline ad ever | 
to appear in a national consumer 
magazine is scheduled for the Oct. 
4 issue of Life. It will offer the 
new Boron Supreme gasoline for 
sale under license in other states. 

In Ohio, an intensive three- 
week push is using radio, televi- 
the state’s 88 counties. Color 
Spreads are scheduled in Ohio 
newspapers having color facilities, 
to be followed by b&w pages in 
these and other papers. Nearly 700 


24-sheet posters are to be dis- 
played. 
s Warming up its promotion car-| 
buretor, Sohio sent 1,000,000 letters | 
to Ohio motorists inviting them to! 
try Boron Supreme and mail in| 
comments on a return postcard. 
The replies, still being recorded, | 
will be used in campaign copy. 

Sohio said in the letters, and 
repeats in the advertising, that its | 
new motor fuel discovery was per- 
fected by four years of intensive 
research on the part of Sohio 
scientists. It replaces Sohio Su- 
preme, the firm’s former premium 
gasoline. 

The campaign will reach its peak 
Oct. 26, when Sohio will sponsor 
a half-hour on every Ohio tv sta- 
tion, showing a movie, “Milestones 
of Motoring,” with Joe E. Brown. 

McCann-Erickson is the agency. 


Arthur Gray Heads WITV 

Arthur L. Gray, formerly sta- 
tion manager for WIRK-TV, West 
Palm Beach, has been named gen- 
eral manager of WITV, Fort Lau- 
derdale-Miami. 


Buffalo has 


The 344,800 families in 
Metropolitan Buffalo average 
$5,597 spendable income .. . 
463,400 in the 8 Western New 
York Counties average $5,287. 
To reach the cream of them 
most economically, use the 
Morning Courier-Express. To 
reach nearly all of them, use 
the Sunday Courier-Express 
... the State's largest news- 
paper outside of Manhattan. 


FULL ROP 
COLOR 


Available both daily 
and Sunday. 


4. COURIER 
REPRESENTATIVES: 


SCOLARO, MEEKER & SCOTT 
Pacific Coost: DOYLE & HAWLEY 


MR. TOMATO—The Heinz Tomato Man greets young 


Phillip Benson, 

of Beaver, Pa., at the Allegheny County Free Fair, Pittsburgh. The 

80-foot Heinz booth featured souvenir pickle pins and a baby food 
consultation section. 


Advertising Age, September 27, 1954 


Maclean-Hunter Will 
Introduce Design 
Magazine in April 


Toronto, Sept. 21—Maclean- 
Hunter Publishing Co. has under- 
taken the development of a new 
publication which will serve 
Canadian men who are responsible 
for design, materials and methods 
in the production of consumer and 
industrial goods. 

The first issue of the publica- 
tion, to be titled Design Engineer- 
ing, will be published next April. 

The publication will be the first 
Canadian magazine in its field and 
will serve as a clearing house for 
information on Canada’s design 
engineering problems, achieve- 
ments and personnel. The maga- 
zine will present the latest infor- 
mation on materials, machines, 
finishes and techniques. 

G. W. Gilmour, advertising 
manager of Canadian Machinery, 
has been appointed manager of the 
new publication. 


N. W. Ayer Adds 3 Staffers; 
Transfers Robert Mortensen 

N. W. Ayer & Son, Philadelphia, 
has appointed Norman H. McMil- 
lan, formerly with George A. 
Hormel & Co., to its plans-mer- 
chandising department. The agen- 
cy also has named Virginia Anne 
Tardy, previously with WVEC-TV, 
Hampton, Va., to its radio-televi- 
sion time buying staff and Law- 
rence E. Sisson, formerly with 
ABC-TV, to the radio-television 
department, both in the New York 
office. 

Robert A. Mortensen has been 
transferred from the radio-televi- 
sion department, New York, to the 
Philadelphia service staff. 


Inland Newspaper Adds Four 
Four daily newspapers have ap- 
pointed Inland Newspaper Repre- 
sentatives Inc., Chicago, as their 
national advertising representa- 
tive. They are the Journal, Eldora- 
do, Ill.; the Press, Carthage, Mo.; 
the News, Neosho, Mo., and the 
Advocate, Artesia, N. M. 
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Second Prize, Spot News 

“Spy Drama’s Tearful End”. . . Mother of 
| Julius Rosenberg, executed for treason, bursts into 
tears as her son’s casket is lowered into grave. . . 
By Fred Morgan, who put in years with a news 
service until he came to The News in 1948. 


Second Award, Speedlite Sports 

“Drop Kick to the Kisser”. . . Pat O’Connor, 
New Zealander, opens attack on Angelo Savoldi, 
from New Jersey ... By Charles Hoff, who took 
the memorable picture of the Hindenburg 
exploding. News cameraman since 1933. 


“Swapping Punch Lines’”’ . 


Honorable Mention, Spot News 


Gallagher, winner of many photographic compe- 
tition awards, with The News since 1946. 


gy 


Honorable Mention, Sports 
. - Billy Martin’s slide 
forced Ray Boone to take to the air . . . By 
Walter Kelleher, with The News since 1927. He has 
many notable pictures to his credit, and is an 
excellent writer as well. 


“Mirror, Mirror on the Wall” . . . Material 
witness who shielded her face through vice trial, 
caught in mirror outside courtroom ... By Tom 


“Pro” Awards to 
New York News 


Each year in New York, the men who make 
the pictures for the newspapers pick their best 
. .. In the New York Press Photographers 
Association competition. In the 1954 Show, 
six awards went to News cameramen. 


The winning pictures are reproduced on these 
pages. As a matter of fact, equally good pictures 
appear in every issue of The News. Pioneer in 
the visual presentation of news, The News has 
a larger camera staff, and still spends more 
effort and expense to get pictures, than any 
other newspaper in the world. 


News pictures are only one attraction that 
helps this newspaper hold, year after year, the 
largest circulation of any newspaper in this 
country. And also help give The News a degree 
of continuous, page by page, reader interest 
that gets more visibility and attention for 
advertising—and makes News space worth far 
more per agate line and per line rate! 


To get the most in the country’s best 
market, there is no substitute for The News. 


THE & NEWS 


New York’s Picture Newspaper 
with more than twice the circulation, daily and Sunday, 
of any other newspaper in America... 


220 East 42nd St., New York City . .. Tribune Tower, Chicago . . . 
155 Montgomery St., San Francisco ...1127 Wilshire Blvd., Los Angeics 
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Duncan Hines Starts 
Travel Credit Plan 


ITHaca, N. Y., Sept. 21—Duncan 
Hines will launch a national trav- 
el credit card plan, the Duncan 
Hines Signet Club, starting Oct. 1. 

For a $5 annual membership 
fee, members will be able to ob- 
tain credit at more than 600 res- 
taurants, hotels and motels for 
food, beverages and lodging. 

Members will receive a direc- 
tory of all the places participating 
in the plan and will be billed 
monthly and receive itemized 
copies of all charges. 

A special feature of the new 
service, according to Roy H. Park, 
Signet Club executive officer, is 
a group plan for businesses. It 
provides for a single group mem- 
bership for businesses whose ex- 
ecutives travel and entertain. 


Grant Names O'Reilly to Head 

Its PR, Sternberg Consultant 
Grant Advertising has appointed 

John N. O’Reilly public relations 


GOLD MEDAL 


BACON 


i Trailmobile Offers 


Three Month ‘Loan’ 


of a Used Trailer 


CrincinnatTI, Sept. 21—Trailmo- 
bile, one of the country’s largest 
manufacturers of commercial truck 
trailers, is wagering that business 
will be better in the spring of 1955 
than it is now. 

It is backing up its belief by 
making this offer to truck-trailer 
operators who may be hesitating 
about investing in a new trailer 
until they’re sure that business is 
really on the upward trend. 

Trailmobile will provide a used 
trailer for 90 days, at no cost to the 
operator, if he decides within three 


FIND THE PRODUCT—Lewis & Gilman, Philadelphia, with pictures in which products are not shown but| months that his business is enough 
created these delivery truck posters for John J. subtly suggested. Felin’s driver-salesmen range the | better to justify the purchase of a 
Felin & Co., which confront the passerby with the countryside, the posters impressing dealers as well |new trailer. 


name of each of seven meat products, but tease him as potential customers. 


It works like this, explains 
Harry Eyler, Trailmobile v.p. for 


sales: A truck operator purchases 


director of its Chicago home office.) public relations counsel, O’Reilly,; Air Lines, American Airlines and|a used trailer from any Trailmo- 


Formerly with Conley Associates,| Doty & Sommer. 
management counselor, Mr. O’- 
Reilly at one time directed his own| Sternberg, forrnerly with Eastern| headquarter in Miami. 


other airlines, a consultant on air-|bile branch between Oct. 1 and 
The agency has named Walter) line advertising. Mr. Sternberg will | Dec. 31, 1954. He can then apply 


the full net purchase price of the 


Honorable Mention, Pictorial 


. The Manhatian 
skyline from Governor’s Island, with sentry on 
guard ... By George Torrie, Scotsman, 


“‘New York by Night’. . 


who started as a copy boy with The 
News twenty-one years ago. Has a 

* national reputation for his artistic 
subjects. 


First Award, Feature Class 
“Literary Interlude’’... By David McLane, 
who saw the situation pictured one noon- 


time in Bryant Park, as he was returning from 
an assignment. Self taught photographer, he 
spent a long term with United Press before 


joining News camera staff in 1950. 


used trailer on a new Traiimobile 
trailer at any time up to March 31, 
1955, returning the used trailer for 
credit. 

Should business generally be 
slow next spring, he points out, the 
operator will have only a low in- 
vestment in a used trailer and will 
| have no heavy fixed charges to 
“meet. 


Management Group to Study 
Marketing at Conference 


Case histories and small dis- 
cussion groups will be features of 
| the three-day special conference 
jon marketing of the American 
Management Assn., beginning Oct. 
4 at the Conrad Hilton Hotel, Chi- 
cago. 

Sales and market information 
sources, both inside business or- 
ganizations and outside of them, 
‘and the improvement of commu- 
‘nication will be the general themes 
of the conference, which will be 
‘opened by Wayne J. Holman Jr., 
/president of Chicopee Mills, New 
| York, and v.p. of the association 
‘in charge of the marketing divi- 
sion. 
| 


‘SUCCESS 
STORY 


This is how William R. Wilson, 
Public Relations Manager, Lock- 
heed Aircraft Corp., tells it in 
his own words: “In a _ recent 
savings bond sales campaign, 
we used a trip to Paris by TWA 
Constellation as the grand prize. 
| It created a great deal of inter- 
est in the campaign and un- 
doubtedly was the major factor 
' in its success. We added nearly 
16,000 employees to the savings 
bond payroll deduction plan.” 


FOR INFORMATION on how TWA 
Travel Awards can help you get 
action, write to Travel Awards Pro- 
gram, Dept. AA 9-27, TWA, 380 
Madison Ave., New York 17, N. Y. 


TWA travel awards get 
BUYING ACTION 
Fly the finest... FLY TWA 


saa? 
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Advertising Age, September 27, 1954 


Advertising Pages and Liaage in Farm Publications 


Official Figures tor August and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE 


Commercial Dis- 


Commercial Dis- 


play Excluding 
Rdg oes Poultry, Classified 
—— ca siee Unotec, Total, Advertising, In Payes—. ———Total_ Advertising, In Lines—— ae 
i a p. Aug. Aug. oat Saas Phau -Aug. Aug ual ary Aug. 5 Sgr gn Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug. 
u . bee . . 
1954, 1953. 19541953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
Michigan Farmer ..... 57.2 55.4 485.7 439.2 43,964 42,554 372,998 337,336 40,491 39,006 
Farm Magazines Missouri Ruralist ..... 51.8 62.4 375.8 395.3 39,381 47,400 285,630 300,370 33,314 38.635 
+Capper’s Farmer 44.5 45.6 433.2 468.0 19,089 19,582 185,826 = 207.818 18,414 18,905 | Montana Farmer-Stockman 83.4 89.9 520.6 5351 63,035 67,942 393,579 404509 41762 44.058 
Country Gentleman 47.3 58.2 617.0 717.5 20,292 24,983 264,677 319,183 19,660 24,346 | Nebraska Farmer ..... 95.6 865 668.6 620.9 oe ae yaa -* + Oss 60,821 
prety po A ~ Samay cs Ge #207 5195 Saal 53,424 399861 998.969 49/362 $0,086 
i to MOP cccccecs A 5 le a , . . x 
inn. one : 62.3 708.6 731.2 26,985 26,732 303,977 313,693 26,313 26,157 | oregon Farmer... 36.9 42.6 344.3 371.1 27,909 32,239 260,253 280,631 26,401 30,742 
Western Edition .. 636 623 704.2 ° 731.2 27,271 26,732 302,118 313,693 26,599 26,187 Pennsylvania Farmer... 45.9 458 4131 4086 35280 35187 317.299 313859 32680 32.448 
soy he ame ' aa pterist: eabiegh co Soe sai rreplltinots " Eaition 102.1 844 720.8 635.0 74,316 61,435 524,684 462,309 66,924 54,169 
h— n Agricu H > . e ls e ’ ’ ’ ’ ’ ’ 
“Guee aa tation .23.2 248 283.0 301.7 9,943 10,652 121,420 129,441 9,040 9,886 | = indiana Edition ... 99.8 84.9 701.1 637.1 72,618 61831 510,342 463,807 65.226 54.565 
#Lower South Edition 23.7 25.7 2920 321.4 10,184 11,018 125,281 137,865 9,262 10,211 Average 2 Editions . 101.0 84.7 711.0 636.1 73,467 61,633 517,513 463,058 66,075 54,367 
Kiet fie | 263 288 S29 30S 11274 12959 138228 140.054 lossy 12'5e3 | Aurel Newcvorter -... 228 205 266.0 267.0 17.849 16.043 208,564 200.281 15,767 15.909 
tn eee eee ee ee | aes ee oe ee ee oe oe oo 
#Carolina-Va. Edition 65.5 72.2 732.9 764.6 44,521 49,091 498,351 519,913 43,354 46,944 | Washington Farmer 37.6 41.9 350.4 370.8 28,410 31,704 264,868 , 26,902 30,207 
#Ga.-Ala.-Fla, Edition 69.1 72.0 751.7 791.6 46,972 48,990 511,125 538,282 45,620 46,598 | Western Farm Life .... 29.6 41.5 248.2 283.6 23.224 32,574 194,612 222,358 21,422 30.747 
+ §Herdsmen Edition .. 11.8 14.1 184.7 252.7 9,247 11,060 144,814 ; 2,974 3,112 
Ficnem W.Va 685 72.0 707.0 741.1 46,602 48,935 480,758 503,949 45,565 46,896 | wineemais Agriculturist 
#Miss.-La.-Ark. Edition 65.2 72.1 713.7 743.2 44,350 48,997 azs.302 06.347 — <a & Farmer ....... 72.2 72.9 564.2 535.4 56,618 57,190 442,339 419,806 55,996 56,266 
#Texas Edition .... 68.7 14 bags bp Py -3 a aan Gann aan aan TOTAL GROUP ....1,283.11,311.8 10,228.6 10,225.1 982,6221,004,525 7826891 7.881.126 878119 891743 
Editions .. 67.4 ‘ J . ; , . ’ =e #Not included in totals. §This edition also carries all linase appearing in Western Farm Life. 
wae ‘tae _.. 63.2 668 667.7 691.2 28,448 30,049 300,477 311,052 27,980 29,612 ates ; 
TOTAL GROUP .... 315.3 335.4 3,464.6 3,716.1 152,058 163,828 1,682,893 1,819,818 147,548 158,556 : 
Changed from 680- line page to 429-line page in February, 1953. {National Less Western and Western editions were not e 
_ {Sharan frm 6o0-ine one to 29 an pam Febery, 1063 Farm Linage Trend Figures in thousands 
Monthlies A INES MONTHLIES 
American Fruit Grower 10.0 10.9 244.1 269.6 4,309 4,716 105,443 116,477 4,072 4,589 MAGAZ 
bo or > ala 29.3 268.3 2768 10,964 12,556 115,100 118,718 9,918 11,228 sae ‘Sal 
ition .. 25.6 29. : ' ; k : ; , ‘ ; 
Stentral Edition... 223° 27-4 221.6 2226 9576 1.750 97,624 95.490 9,021 10,494 AuG.[152 AUG. | 7 
ition .. 229 28.5 ‘ t ; ; ; , , 
Borin a at on 266 so ane — 10,391 ae sury[127 | jury | 369 | 
Average 4 Editions .. 24.7 28.4 2299 234.7 10,611 12,182 98,625 100,680 9,562 10, 1953 1953 
Arkansas Farmer ..... 126 19.2 1399 158.0 9511 14,521 105,748 119,454 9,246 14,159 : ree 
Better Farming Methods 22.8 24.5 250.3 272.3 9,767 10,501 107,360 116,802 9,767 10,501 «61 rea UG. 
a tam... Ss. 2 wis ua a a |e ae i 
*Broiler Growing ..... 25.9 339 305.5 3127 11112 14553 131,085 134,133 7, , 
*California Citrograph . 27.0 244 182.9 182.1 18,046 16,408 122,892 122,360 17,829 16,240 SEMI-MONTHLIES BI-WEEKLIES CANADIAN 
*California F Bureau 
“enthty ae, W2 10S 1029 939 10,752 7,952 77,700 72,015 10,220 7,196 1954 1954 1954 
coumarin” 28 2H Soe shah stat suey smarts aes | [AUC(83___] |) ave. (96) ave-(263_| 
*Cattleman, The ...... 5 137.7 ! . , ’ ’ ’ ’ ’ 
**Cooperative Digest 69 61 528 661 2,905 2652 22,193 27,882 2,870 2,536 wy [633 | JULY (92) sury[249 | 
* 
‘ie ae weeee 159 142 208.2 151.7 6.823 cons am cans ™ coms 1953 1953 Pea " 
*Electri theFarm 13.1 179 9803 931 4671 6, ; ; ; ‘ ; 
vrunWesement..109 98 1268 122 4656 4410 54376 52201 4656 4419 | | AUG. aus. [EJ AUG. AY : 
Farmer-Stockman ..... 36.5 33.6 379.2 382.6 15,657 14,410 162,681 164,170 14,712 13,393 SE ee | 
*Florida Cattleman ... 54.4 61.1 518.6 597.7 22,868 25,652 217,901 243,417 16,288 15,260 
* i rower . 
a ......... 158 185 1802 162.3 10,718 12,560 122,511 110,410 10,139 12,180 | Bi-Weeklies 
Kentucky Farmer .... 20.6 27.0 197.5 209.0 16,120 21,150 154,811 163,863 15,144 20,135 | Arizona Farmer ..... 67.1 103.1 612.7 659.9 50,756 77,961 463,171 498,881 49,643 75,487 
*Michigan Farm News. 2.3 18 £191 225 5,478 4,178 44512 52,849 5,418 4,056 ard h 
gan California Farmer: 
“Mississippi Farmer ... 82 182 914 84.5 6,205 13,729 63,921 6,149 13,384 | “Northern Edition .. 46.0 54.2 413.5 461.1 34,770 40,977 312,609 348,559 33,000 39,275 
*Missouri Farmer ..... U6 1235 95 73:9 8010 8.462 63,132 50,961 7,634 8,003 | southern Edition .. 45.7 525 407.2 450.3 34557 39,709 307,828 340,497 32.787 38,007 
National Live Stock Average 2 Editions .. 45.9 53.4 410.4 455.8 34,664 40,343 310,219 344,528 32,894 38,641 
Preduer ws--cocee 92 01 SL BG GOL 7,965 69,258 E1629 = AKL 7138 | tenairymen'sLengueliews 139 120 966 97.0 10129 8720 70453 70898 9471 8.088 
yay ny lla ll gala — a oo oe) on ae... ae ae T1197 L227 95,549 127,026 43843 514,008 32,008 i22,183 
GOGO cecccsecces 35.1 29.7 401.2 381.1 15,791 13,383 180,509 171,537 13,616 12,903 | #Not included in totals. {Three issues in August 1954; two issues in August 1953. 
*Ohio Farm Bureau News 9.9 10.7 842 80.5 4445 4,828 37,878 36,313 4,303 4,528 went 
Poultry Tribune: eeklies 
#Eastern Edition ...24.5 217 310.7 299.5 10,503 9,298 133,269 128,492 9,059 8,235 alts Sie Penta: 
— o.oo eee, ee ee ae eee 15.2 16.5 170.7 175.4 37,553 40,718 420,579 432,125 28,002 30,470 
#Western Edition .. 24.1 15.0 289.5 2219 10,333 6,453 124,176 95,217 9,146 5,907 Steet Gilioe las 170 1688 1775 35426 41844 415866 437228 25381 s0'908 
#Pacific Edition ... 30.0 261 3335 279.7 12,852 11,186 143,084 119,986 10,289 8,255 Okla-Ark. Edition .. 133 148 1598 1634 $2786 3651S 993997 402S7L 20'573 arssr 
Average 4 Editions .. 25.4 20.3 301.3 266.0 10,892 8697 129,251 113,991 9,354 7,306 7 , , ‘ ’ , ’ ’ , 
*Southern Farm & Home 64 88 55.4 746 6,443 8839 55,443 74,590 5,249 7.573 
Southern Planter ..... 24.8 299 2442 2588 17,328 20,933 170,969 181,179 16,902 20,478 | Dailies 
*Turkey World ....... 31.7 34.0 ses 367.9 ase 14,589 154,537 157,875 12,509 13,289 | chicago Daily Drovers 
swore Gelry dowree 637.7 287 85 8 290. 720 114.696 123,233 7,522 5,922 | Journal... 2. ee ee 24.3 25.2 289.2 282.8 51,813 53,642 615,424 601,862 34,305 29,191 
*Western Livestock Journal 63.3 72.3 729.7 870.3 27,188 30,380 313,170 365,561 10,227 10,815 | Kansas City Dally ‘Drovers » 
See toae SS ES Se eS I BE MS MAS TL | tape ......... 21.0 268 280.5 321.3 44,728 57,026 597,026 683,405 33,272 35,532 
TOTAL GROUP .... 726.6 798.6 7,009.1 7,334.8 375,008 412,648 3,555,944 3,677,439 286,317 307,333 | Omaha Daily Journal 
‘July, August 1954 issues combined. *Southern edition started in January 1954. *Changed from semi-monthly to monthly SUMED cc ccccccte 241 30.7 311.6 324.7 51,283 65,300 662,892 690,991 35,647 45,281 
in January 1954. ‘Changed from 450-line page to 429-line page in August 1953. ‘Changed from 420-line page to 429- | St. Louis Daily Livestock 
line page in August 1953. #Not included in totals. ¢August-September issues combined. Reporter .......... 1448 194 201.9 227.9 31,487 41,280 429,464 484,812 24,039 25,777 
TOTAL GROUP ..... 84.2 1021 1,083.2 1,156.7 179,311 27,248 2304806 2,461,070 127.263 135,781 
Newspaper Monthly Farm Sections 
*lowa Farm & Home 37.2 34.3 206.4 «175.7 38,325 36,137 212,618 + 185,287 34,582 34,551 | Canadian 
*Rural Gravure ...... 7.0 65 63.8 56.0 6,959 6AG4 63,746 56,001 6,959 6,464 | 1B itictin des 
*Texas Ranch & Farm 124 128 1314 141.7 12,978 13,398 138,110 148,792 11,186 12,810 emai s...é<ss 36.5 393 401.8 412.7 25,520 27,447 281,263 288,807 25,429 27,352 
TOTAL GROUP .... 566 53.6 4016 373.4 58,262 55,999 414,474 390,080 52,727 53,825 Country Guide ........ 29.9 324 355.9 349.3 22,506 23,354 256,285 251,606 21,506 23.354 
Family Herald & Weekly Star: 
Semi-Monthlies #Eastern Edition .. 63.7 64.9 667.3 728.5 63,653 64,909 667,134 704,235 41,401 44,053 
American Agriculturist . 27.9 36.5 2424 251.7 20,312 26591 176,494 183,244 18,644 24,855 |  #Western Edition 51.6 4 ons 612.4 51,552 56,308 563,154 612,284 36,828 42,156 
Giannis 312 fis 22 3S Bae Se were Br ase wel|Merrameie | Oo, oes OP GOR GSI Gez@ Fu Gas 
jorado Ranc armer . - . . . ’ , ’ ’ ’ “ 
Dakota Farmer ....... 69.7 59.8 560.8 $52.9 54.616 46,568 439,693 417,780 53,675 46,223 ‘ hae <2 os a: as —_ mon meets ny a2.190 24,087 
Farmer, The ........ . . . ; 61,276 535,007 487,184 68, , zi . . . . ; t , ; , : 
Hoard’s Dairyman ..... 35.5 35.2 3717 347.5 25,876 25,636 270,604 252,974 20,106 18,781 | Free Press Prairie Farmer pad a. yl med 80,312 100,978 866,645 898,738 48,034 63,988 
Idaho Farmer ........ 39.0 44.9 339.9 395.2 29,499 33,940 256,993 298,750 28,082 32,443 | Western Producer ..... 38. . 41,064 48,168 440,884 473,713 21,669 26,928 
Kaudiana Farmer's Guide 26.2 2.7 2212 226.6 29,925 32,682 173,827 177,505 21,010 21,360 | TOTAL GROUP .... 299.9 334.4 3,253.2 3,357.5 263,240 299,957 2847118 Z5e0178 186576 217,022 
Kansas Farmer ...... 42.6 51.3 370.3 373.7 32,381 39,023 281,409 284,105 30,531 36,503 | #Not included in totals. 


Businesses Most 
Likely to Fail in | 
First Five Years 


Cuicaco, Sept. 21—The first 
five years are the hardest, as far as 
making a go of a business is con- 
cerned, according to Dun & Brad- 
street Inc. 

In a study of businesses that 
failed with loss to creditors in 
1953, 58.5% had been in business 
less than five years, the financial 
consultant discovered. 


The report, entitled “The First 
Five Years Are the Hardest,” gives 
the failure rate per 10,000 com- 
panies for 1946 and 1945-1953 by 
line of industry and for 1940, 1952 
and 1953 by region and state. 

Since 1900 an average of 75 out 
of every 10,000 companies listed in 
Dun & Bradstreet Reference Book 
have failed with loss to creditors 
each year. 


® After a gradual upswing in 
failures follewing World War II, 


1950 at 34 per 10,000 businesses, 
dipped slightly in 1951 and 1952, 
but rose to 33 in 1953. 

The largest single underlying) 
cause for failures of 8,862 busi- | 
nesses in 1953 was incompetence. | 
This accounted for 57.9% of the 
failures among manufacturers, 
50.7% among wholesalers, 46.6% 
among retailers, 49.3% in the con- 
struction field, 53.8% in commer- 
cial services. The least important 
underlying cause was disaster, 
which accounted for less than 2% 


according to Dun & Bradstreet, the of all failures. Dun & Bradstreet 
failure rate leveled off in 1949 and points out that some of these disas-| cial services, 7.5%. 


| 
| 


ters could have been provided 
against by insurance. 


= Dun & Bradstreet says that in 
97.8% of the cases, the underlying 
| reasons for failure were directly 
related to identifiable human 
weaknesses of the individuals who 
owned the businesses. 

Of total failures of businesses in 
1953, retailers accounted for the 
greatest number, 49.4% of the 
total. Next were manufacturers, 
21%; the construction field, 11.€%; 


_ wholesalers, 10.5%, and commer- 


Leo Burnett Names Nicholson 


Leo Burnett Co., Chicago, has 
appointed Emrich Nicholson West 
Coast art director. Mr. Nicholson, 
who at one time headed his own 
company, Nicholson-Maier, for- 
merly was art director of 
Universal International Pictures, 
Hollywood. 


Nat Goss Joins Kling Studios 
Nat Goss, formerly merchandise 
manager of Schenley Industries, 
has been appointed an account ex- 
ecutive of Kling Studios, Chicago. 
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Advertising Age, September 27, 1954 


How Agency Helped 
Pullman Pick Agency 


(Continued from Page 1) 


that still bears their name—headed 
a team of “experts” that screened 
agencies for Campbell Soup [AA, 
March 15], and was instrumental 
in the selection of Batten, Barton, 
Durstine & Osborn to handle 
Campbell’s soup line.) 


a The agency-helps-select-agency 
story started back about May, 
when Buchanan-Thomas first 
learned that Pullman Co. might 
part company with Young & Rubi- 
cam. (Jesse McMillan Harding, 
member of Pullman’s executive 
committee, who was assistant pub- 
lisher of the Omaha World Herald 
between 1937 and 1944, is the 
father of Charles Harding, one of 
the Buchanan-Thomas partners. 
Neither is related to Carroll Rede 
Harding, Pullman president.) 


s Buchanan-Thomas never actu- 


ally made a pitch, as such, for the 
Pullman Co. account, the agency 
told AA last week. Actually, the | 
sequence of events last May went | 
something like this: 

After hearing that the account| 
would eventually make an agency 
switch, three partners in the agen- 
cy—Charles Harding, Bob Savage | 
and Ray Dun- 
dis—came_ to 
Chicago to dis- 
cuss with Pull- 
man officials just 
what their agen- 
cy requirements 
would be. 

The Pullman 
gTtoaup was 
headed by Jud- 
son T. Nolan, 
v.p., traffic, who 
was the Pullman 
official involved in the agency 
screening process that ensued. 

During the course of these ex- 
ploratory talks it became apparent 
that Pullman was not exactly sure 
how it was going to go about se- 
lecting an agency. 


Charles Harding 


® The Buchanan-Thomas partners 
then suggested that Pullman re- 
tain the agency, for a fee (unan- 
nounced), and let it set up a pro- 
posed method for screening agen- 


Ss 


10 OPEN THE DOOR 


| TO THE 
CONSTRUCTION 
MARKET 


_ Multi-Billion Dollar 
= INDUSTRY 


Associated Construction Publications 


Construction Construction Bulletin 
Construction Digest Constructioneer 
Construction News 

Monthly Dixie Contractor 
7 Contractor Mid-West Contractor 
Mississippi Vall New 
ppl ey England 
Mountain Southwest Builder 
Rocky a 
Texas Contractor Western Builder 


For Information Write: 
G. L. ANDERSON, Sec’y. 
Exchange Bidg., 


1022 Lumber Minn, 


cies and narrowing the choice to 
those it found best suited to han- 
dle the account. 

Harding, Savage and Dundis re- 
paired to Omaha, met with other 
members of the B-T plans board, 
and sent its agency-selection plan 
to Pullman. The company ap- 
proved it, and the agency went to 
work. 

Following is one of the most in- 
teresting and exhaustive accounts 
of agency-screening that ADVERTIS- 
ING AGE has ever published. It is 


Bob Savage Ray Dundis 


a detailed description, in Bucha- 


nan-Thomas’ own words, of the) 


step-by-step procedure the agency 
followed: 


® The Pullman Co. hired the 
Buchanan-Thomas Advertising 
Co., Omaha, in May to screen 


To move 

warehouse inventory 
in the Quad-Cities 
advertise where 57% 
of Quad-Citians live: 
Rock Island, Moline 


and East Moline. 
They read these newspapers: 


oe oe oe oe 


The MOLINE Dispated 
Zhe ROCK ISLAND igus 


He RUIN LAPP CO National Representative 


—but you can sell it ALL thru a single, low-cost medium! 


Just picture the potential for your prod- 
uct on Florida’s booming Gold Coast . . . 
a year ’round market with a million per- 
manent residents .. . a bonus market with 


214 million visitors to swell sales all year 
long . . . a booming market with a billion- 


and-a-half in buying power and the 
nation’s highest construction rate. 


JOHN S. KNIGHT, Publisher 
STORY, BROOKS & FINLEY, National Reps. 
Affiliated Stations — WQAM, WQAM-FM 


But the fact that makes the picture really bright is 
this: You can use the blanket coverage of The Miami ee 
Herald to sell the entire Gold Coast area at one low ea 
cost! prey 


Get the 


complete 


picture 
from your SB&F man today. 


The Miami Herald ALONE sells the Greater Miami Market. 
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Section 


Give...as one connoisseur to another 


Re-usable 


$995 


Christmas 


20 LUSCIOUS 
Packed 


VINTAGE CHEESES 


Plastic 


Case 
ONLY 


Potspaid 

Here’s a gourmet’s bounty... 
a gift to please the palates of 
your most discriminating friends 
and business associates. 

A fascinating assortment of 20 
hearty, mouth-watering cheeses, 

) beautifully packed in attrac- 
tive, ruby-red plastic case. 
Delicious, exciting blends of 
superb processed varieties: Sharp 
Aged Cheddar, Smoked Cheddar, 
Wine Cheddar, Aged Gruyere 
Swiss, Munster, Brick, Limburg- 
er, Swiss and Tomato, Swiss 
and Kummel. Each __Iscious 
wedge individually jacketed in 
gold foil to preserve intact its 
delicious flavor. 


Order Now By Mail. Unconditionally Guaranteed. 
delivery guaranteed £. of Miss. 


ce 


orders received up to Dec, 22nd.; West, Dec. 20th. 


Old World Cheese House, Inc. 


10%.Evans Turn, Hillside, N. J., Elizabeth 4-0068 
ad 


Ps 


. ) First come-First served! 


ORDER YOUR CARYA HICKORY 


SMOKED HAM—WHILE THEY LAST! 


If you’ve ever tasted real Louisiana Cajun 
country Carya Hickory Smoked Ham, you 
know there’s nothing like it anywhere! 
The meat’s firm, fine-textured, extra deli- 
cious, because it’s dry-cured the careful 
meticulous Southern way, slow-smoked 
with Carya Smokin’ Hickory and basted 
with Sherry Wine. Just 2500 government 
inspected hams, fruit-garnished, vacuum- 
sealed, and wrap n Reynolds wats 
now ready for shipment. No more th 

year! Order today for yourself, or for 


gifts. Pre-cooked. Wt. 8 to 14 lbs., $1.60 


per Ib. Ppd. 

Carya Hickory Smoked Bacon, 8 to 12 
Tb. slabs, $1.20 oy Ib. " 

Mail your gift list to us by Nov. 30 for 
guaranteed Xmas delivery. 


SMOKIN Hicxony HANK 


118 Briar Brae Road, Lafayette, Louisiana 


Year’s Most 
UNUSUAL 
Executive Gift 


PRICE 
$595 
THE NEW 

PLEWS 
Fireplace 


and 
Barbecue 


LIGHTER 


Starts log 
and char- 
coal fires quickly and safely with- 
out paper or kindling. Uses kero- 
sene or lighter fluid. Available in 
brass or antique black finish. 
Packaged in attractive gift box. 


Write for illustrated catalog sheet. 


PLEWS OILER INC. 


701 SEVENTH ST. SOUTH 
MINNEAPOLIS 15, MINN. 


| Chicago agencies for them, and to 
|make recommendations as to 


which agency, or agencies, would 
do the best job for Pullman. 

The idea of an agency selecting 
an agency is not entirely new. It 
has been done before, but to the 
best of our knowledge, not for an 
account as large as Pullman. 

It is entirely logical, however. 
For who can better judge an 
agency than another agency? 

There is considerably more to it 
than that, however. The agency 
doing the selecting must also have 
some basic understanding of the 
client’s problems, and from that 
knowledge decide what kind of 
agency service that client needs. 


s Did the participating agencies 
like the idea? 

This is something we cannot 
honestly answer. It appears that 
they did. Some of them specifically 
told us they thought it was one of 
the smartest moves an advertiser 
had ever made in a search for a 
new agency. They were all com- 


pletely cooperati’ . Several even 
voluntarily offer: | to allow Bu- 
chanan-Thomas .ccountants to 
come in and look over their books. 

We think one of the reasons 
agencies liked this method was be- 
cause as fellow-agency men they 
could talk to us on a ground of 
common understanding. There was 
a remarkable lack of “hocum” and 
“show.” We simply took off our 
coats, rolled up our sleeves and sat 
around the table and discussed the 
Pullman account. 


a Furthermore, from the very be- 
ginning we took an openly objec- 
tive approach. We had no preju- 
dices, no hard-bitten preconceived 
opinions about any of the partici- 
pating agencies. We dismissed 
from our minds everything we had 
ever heard anyone say about any 
particular agency—and decided to 
go have a look-see for ourselves. 
Names meant nothing to us. We 
weren’t looking for glamor and 
glitter. As a matter of fact, when 
we commenced the assignment we 


had a sneaking suspicion that 
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a 


relatively unknown “dark horse” | b 


might be the first across uie finish 


line. 
So we started out by taking 


look at every agency in Chicago. 
Each member of our own plans 
board checked the entire list, and 
named those he thought would 


bear further investigation. 


= There were a number of fine 
agencies which couldn’t compete, 
however, for the reason that they 


served competing accounts or 
railroad account. 


were automatically out. 


The Pullman Co. is owned by the 
railroads, and it wouldn’t be quite 
cricket for one railroad to have 


an agency which was serving 


firm owned by it and all of its 
competitors. That is just a little 


too complicated for comfort. 


= How did we arrive at the agen- 
cies we selected and invited to 


participate? 


Agencies with 
airlines, bus, or railroad accounts 


After the members of our plans 
oard put in their individual se- 


lections—which was made on the 
basis of the size of the agency, the 


a| staff, the background, types of ac- 


counts handled, general reputa- 
tion, etc.—we started a prelimi- 
nary investigation of that list. 


We talked to dozens of people. 


Asked confidential questions about 
each agency. The latest financial 
reports available were checked, 
and we took a good look at the 
competitive position of their ac- 


a] counts—because we wanted to 


know what kind of sales job they 
were performing. 


a 


Shopping 


Section 


Here Are the 44 Questions Buchanan-Thomas Asked 


What date was your company or- 
ganized? : 


If your Chicago office is a branch, 
does the final responsibility for plan- 
ning and submission of creative ideas, 
etc., rest in Chicago or does head- 
quarters give the final O.K. on major 
plans for accounts you handle in Chi- 
cago? 

3 


If your agency is a partnership-type 
organization, please give the names 
of the principal partners. 


4 


If your agency is a corporation-type 
organization, please give the names of 
the major stockholders. 


5 


What provisions have been made 
for the continuance of the agency if 
something should happen to the prin- 
cipal owner or owners? 


Please give us a description and 
chart of your agency organization 
showing departments, lines of au- 
thority and responsibility, flow of 
work, etc. 

7 


Do you have a plans board, and if 
so, what are the names and positions 
of the personnel that make up this 
board? 

8 


What are the duties and responsi- 
bilities of this board? 


Do you have a public relations de- 
partment within your agency or do 
you use the services of independent 
organizations? 

10 


If you have a public relations de- 
partment within your agency, will 
you tell us a little about the size, 
qualifications of top personnel, and 
the types of services rendered to some 
of your accounts during the past sev- 
eral years. 

ll 


If you engage the services of an 
independent public relations organiza- 
tion, would you tell us something 
about the type of service they have 
been doing for you and some of your 
clients. 

12 


What methods are used in control- 
ling costs of public relations services 
rendered by independent organiza- 


tions? 
13 


If you have a research department 
in your organization, will you describe 
it briefly, telling something about the 
background and experience of the 
person who heads this department. 


14 


Does your agency engage the re- 
search facilities of independent re- 
search organizations, and if so, what 
types of projects do they handle for 


you? 
15 
What type of research, if any, would 
you use in planning an advertising 
campaign? 


16 


What types of research are rendered 
free to your clients and for what 
types do you bill the client? 


17 


About how many of the fulltime 
people on your creative, planning and 
production staff (other than clerical) 
have been with your company for less 
than 18 months? Between 18 months 
and three years? More than three 
years? 


18 


Would it be necessary for you to hire 


additional personnel if you were 
awarded the Pullman account? 
19 


About how many fulltime creative 
people do you employ in the copy, 
radio and television departments of 
your organization? 


20 


Please give us a brief outline of the 
qualifications and experience of the 
top people in each of these depart- 
ments. 


21 


Do you have a media department, 
and if so, does it give counsel or 
make the final decision in the selec- 
tion of media? 


22 


Please give us a list of all accounts 
handled, in your Chicago office. We 
would appreciate your arranging these 
in order of decreasing importance or 
billing and also state the length of 
time you have had each account. 


23 


Does your agency have a minimum 
billing limitation with respect to cli- 
ents and prospective clients? 


24 


If you were awarded the Pullman 
Co. account, who would you appoint 
from your agency as account execu- 
tive? 


25 


Does this account executive partici- 
pate in agency ownership? 


26 


What accounts is he handling at the 
present time? 


27 


Please tell us something about him; 
that is, his age, background, experi- 
ence, and length of time with your 
organization. 


About what per cent of his time 
would he be able to devote to the 
Pullman Co. account—half, three- 
fourths, full? 


What other accounts, if any, would 
he continue to handle? 


Who would be the number two man 
on this account? 


31 


What accounts is he working on at 
the present time? 


32 


What accounts would he continue 
to work on in addition to the Pullman 
account? 


33 


About how much time will he be 
able to devote to the Pullman ac- 
count—half, three-fourths, full? 


34 


Will you tell us something about his 
background, experience, and tenure 
with your organization? 


35 


Who would be the chief copywriter 
on the Pullman Co. account? 


Please tell us a little about his 
background, experience, accounts he 
has been writing for, etc. Please at- 
tach samples of his recent work. 


37 


Who will be the art director on the 
account and what is his background 
and experience? Please attach sam- 
ples of his recent work. 


38 


Who from your radio and/or televi- 
sion departments would be assigned 
to work with the account executive 
on the Pullman Co. account? Please 
tell us a little about their back- 
grounds and experience. 


39 


Who are some of the other people 
that might contribute to the planning 
and creative thinking on the Pull- 
man Co. account? 


40 


Do you have a merchandising de- 
partment or do you feel that your 
account men have sufficient merchan- 
dising background to originate sound 
plans along this line? 


41 


Please give us a synopsis of the 
progress of three or four of your key 
accounts who have been with you for 
some time. (If you have a choice, 
we would prefer that they not all 
be in one particular field such as 
food, etc.) 

42 


Briefly describe your accounting 
and billing procedures to the ac- 
counts. Please include your basis for 
professional charges not relating to 
commissionable media. 


43 


Based on your present knowledge 
of the Pullman Co. problems, piease 
present how you might possibly go 
about the task of increasing the sales 
of Pullman service. This can be done 
in generalities. Do not make a formal 
presentation with layouts. Be as spe- 
cific as you wish in your recom- 
mendation, The general idea here is 
to get a rough approximation of the 
approach you might make towards 
the solution of this company’s sales 
problems. The budget for 1955 has not 
been definitely set. You may wish to 
recommend the amount you consider 
essential to do the job. 


44 


What, in your estimation, do you 
feel that your agency has to offer the 
Pullman Co. that is unique and that 
4gn’t covered in this questionnaire? 


y4 sortment of world-famous foods 
from every quarter of the globe — 

‘S* 
SF 


# ree Catalo 


RARE and EXOTIC 
~, FOODS FROM ALL 
OVER THE WORLD 


» Exquisitely Packaged 
, for Christmas Giving 


> 


( 


e@ spicy hors d'oeuvres from Paris CG 
@ delicious sauerbraten and wild- 
" boar roast from Germany tsa 


@fragrant fruit preserves from 
Hawaii 

@savory partridge from Ireland 

@ luscious candies from Italy 

@wine-drenched cheeses from 
Holland : 

@ tangy smoked shrimp paté from 


apan 
@and a thousand more mouth 
watering delights! 
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Imagine how thrilled your friends, 
clients, business associates, etc.,' 
will be to receive a delectable as- 


beautifully packaged for Xmas giv- 
ing by Bonne Chose! This year— 4 
give the gift that is truly different, & 

exciting to receive, delightful to 
consume — never forgotten! Send ¥ 


 ¢ 


> for our free catalog at once. ee 3 
| Bonne G ope 
h.j 1199 Broad St., Newark 5,N J. = >Y 
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BONNE CHOSE, Dept. 20 


1199 BROAD ST , NEWARK 5, N. J. 

Please send me your free catalog of gourmet ‘ 
delights from all over the world. 
Name 1 
Address. 
EEE a 


IT’S UNIQUE AND 
USEFUL...GIVE THE 


PENSCOPE SIX 


YOU'LL BE CREDITED WITH smart 
“know-how” when you give 
the amazing Penscope Six for 
Christmas. This six-power tele- 
scope, a powerful precision op- 
tical instrument weighing 2 oz., 
has a 315 ft. field of view at 
1000 yds. Superbly-built, the 
Penscope Six meets every need 
for a compact, top-performance 
telescope at low cost. 


Send for catalog 
and quantity 
. prices 
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One agency asked us if we had 
looked at the readership reports 
on their ads. We said, “Absolutely 
not—we just consulted the cash 
registers. That’s the only copy 
testing machine we recognize.” 


s By this method, and dozens of 
hours’ discussion, the list was fi- 
nally boiled down to twenty. Then 
we wrote each of these agencies a 
letter (see Page 56) and invited 
them to meet with us at the Pal- 
mer House in Chicago. 

Only two agencies declined to 
participate. One was the agency 
that was serving the account 
[Young & Rubicam]. The other 
said they would be happy to talk 
to us if first we would reveal the 
account—and then if they were 
interested they would talk to us 
in their offices. 

We wouldn’t do this, because we 
had a firm policy that each and 
every agency positively must com- 
pete on the same basis. 


a Why didn’t we reveal the name 
of the account when we wrote the 
letter of invitation? 

We knew that from the very be- 
ginning if we were going to be 
successful in this assignment we 
had to control the situation. If we 
revealed by mail the account 
name, we shudder at the stampede 
that might have ensued. 

We had a responsibility to the 
Pullman Co. It was our job—and 
we didn’t want to embroil the cli- 
ent in a lot of needless and un- 
necessary solicitations. 

At our first meetings with the 
agencies we handled each inter- 
view identically. First we _ told 
them the name of the account... 
and proceeded to outline the 
problems of the account as well as 
we knew them. 


= Were they surprised to learn 
what account was involved? 

The word surprise would be ac- 
curate in some cases—a tremen- 
dous understatement in others, for 
a few of the agencies had solicited 
the account, and had no idea it 
was open. 

The idea that someone from out 
of town—well, let’s face it, from 
Omaha—had to come to town to 
tell them to start working on an 
account with the prestige and im- 
portance of Pullman had the same 
effect as pulling a chair out from 
under one’s maiden aunt. 

As one of our boys put it, “First 
we had to pick them up off the 
floor before we could go on with 
the story.” 


= What was our procedure in 
screening the 20 agencies? 

We gave each agency a brief, 
and we might say sketchy, resume 
of the Pullman Co. and its prob- 
lems. Along with this went a ques- 
tionnaire which was designed to 
give us a worm’s-eye view of their 
organization, how they operate, 


THE PERFECT HE-MAN GIFT 


ALL PARTS STAINLESS STEEL 


Personalized with 3 Inlaid Initials 
Highest quality, crafted of Stainless Steel; 
brass-lined, rust and tarnish proof. A beautiful, 
versatile tool. Attractively Gift-packed, 
KNIFE—3” BLADE e CAN OPENER 
SCREWDRIVER « BOTTLE OPENER 
FILE e FISH-HOOK DISGORGER 
PHILLIPS SCREWDRIVER e REAMER 
LEATHER PUNCH e WIRE STRIPPER 
TWEEZERS e SCISSORS 
LANYARD SHACKLE 
Sorry, no €.0.D.’s © POSTAGE PAID $6.95 


MODEL B (no scissors) POST PAID $8.95 
Complete Satisfaction Guaranteed or Money Back 
Quantity Prices on Request 


ADVANCE CUTLERY CO. 
P.O. BOX 86, L.I.C. 4, N.Y. 


and—importantly—how they 


think. 

We asked them to have their 
answers to the questionnaire to us 
by July 1. The questionnaire (see 
Page 54) has 44 questions. This 
allowed each agency two weeks to 
fill it out. 


RX for that (Tiina gu f heiebiithel 


Prescription: Solomon’s for all gifts 


= What was the attitude of the 
agencies toward such a question- 
naire? 

There is no question that it was 
a rather revealing set of questions. 
One agency wrote us, “We want 
to congratulate you on assembling 
the most penetrating set of ques- 
tions ever submitted to this agen- 
cy.” The same agency, which in 
our opinion is one of Chicago’s 
leading agencies, told us verbally 
that we had their men cussing and 
damning us at every question. 

Another agency said, “We were 
happy to answer the questionnaire 
because it was an excellent guide 
to us in assessing and re-evaluat- 


QUICK! Gifts for everyone in one location—liquor, wines, liqueurs, exotic 


smallest budget. 
SURE! You can depend on Solomon’s—the Midwest has since 1912! Highest 
Solomon’s is sure to please. 
PERSONALIZED! Give that top executive the personalized Old Fitzgerald 
gifts are cherished gifts—choose yours now from Solomon's wide variety. 


are 
Dosage: Take as soon as possible to avoid the rush and insure delivery. 
ing our own operations.” 


Nobsaen Drugs, oo 
One of them hit the nail on the 


of Fine 


1121 N. Rush St., Chicago 10, Ill. 
Phone DElaware 7-5111 


foods, perfume, compacts and many others—and all specially priced for even the 


quality always, beautiful wrapping and guaranteed on-time delivery—the gift from 


Connoisseur Bottle—give his (or your) secretary her favorite perfume. Personalized 
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so...GIVE THE GIFT THAT GOES HOME 
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Milani Hostess Tray No. 31 
“UNE MERVEILLE”...A Marvel $9.95 . 

prepai 
This elegant gift idea combines a thrilling assortment of 14 
Milani products... Dressings, Spreads, Sauces and delicious 
Hot Entrees too...picturesquely set in a smart all-purpose 
HOSTESS TRAY. Made of expanded iron with natural bam- 
boo handles. A constant reminder of your thoughtfulness. 


Milani’s GIFT OF GOOD TASTE 
says “Merry Christmas” not only 
to your customers and dearest friends 
but to their families as well. 


Milani Gift Assortments are individually 
gift-wrapped and mailed anywhere in the United 
States, at no additional cost to you. Just mail 

us your list, personalized cards will be enclosed 
with your gifts. GUARANTEED SAFE ARRIVAL. 


Mail the coupon today for your free copy 
of our beautiful 1954 Christmas Gift Brochure. 


A ea a 
Louis tie ae Ine. 


12312 W. Olympic Blvd., Los Angeles 64, Calif. 


( ) Send Free Christmas Gift Brochure 
To Order Gift Assortments Shown Above, 
Please Use Space Below: 


Gift Assortment #31 @ $9.95 each, prepaid 
Gift Assortment # 33A @ $5.50 each, prepaid 


(Enclose your list of names and addresses, together with 
your check or money order) 


Milani Gift Assortment No. 33A 
“QUEL TRESOR!”’...What A Treasure $5.50 

prepaid 
7 tempting Milani Food Products packed in a handsome 
California Redwood Treasure Chest, ideal for re-use as chest 
for jewelry, handkerchiefs, cigarettes, etc. Assortment 
includes Milani’s Buccaneer Dressing, 1890 French Dressing, 
and other gourmet favorites. 


©L.M.F.1. 1954 


MILANI ‘GIFT ASSORTMENT -- 
at For Every Taste And 
. Every Gift Purpose 


Your Nene __....._. Company... 


Address___— 


Zone___State 


ISP 


City 
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SS 


Christmas 


Sg 
ping Section 


May a 30-year 


BBDO alumnus 


make a Christmas suggestion 
By George I. Bushfield 


On January 1, 1952, after twenty- 
nine years and nine months with 
BBDO. I forsook Madison Ave- 
nue to live the good life in the 
green hills of Hunterdon County, 
New Jersey. 


One of the delights of living here 
are friends and neighbors like 
Hu Hilder and Hi Ely, who run 
a little business called Jugtown 
Mountain Smokehouse. They are 
small enough and stubborn enough 
to still practise the vanishing art 
of the old-time country smoke- 
house. 


On his twenty acres on Jugtown 
Mountain Hu personally cuts soft 
pungent sassafras wood, and 
mixes a touch of it with hard 
hickory logs cut at nearby Quak- 
ertown. e sassafras and the 
hickory together give their 
smoked products a rare and de- 
licious flavor that will drive you 
nuts. Their stuff is really good. 


They still follow the ancient rit- 
ual of hand rubbing with brown 
sugar, salt and spices, followed 
by slow curing right on the 
premises. Hi raises their turkeys 
— Jersey buffs specially devel- 
oped yA Rutgers to produce a 
small frame, small legs, more 
meat to the pound and more 
white meat, tender as butter, and 
weighing only 6 to 12 pounds 
fully grown. 


Their firm fine-grained hams and 
old-style slabs of bacon start as 
prime corn-fed western pork, 
carefully selected as to size and 
type, not too big and not too fat. 


As an experiment I persuaded 
Hu and Hi to run this ad. I know 
the problem of finding really 
thoughtful and distinctive Christ- 
mas gifts for clients and friends. 
And the gift packages suggested 
below are a perfect answer or I'll 
never show my face on Madison 
Avenue again. 


$ 5.25.. 1 |b. each smoked bacon, 
$ 7.50.. 7-lb. slab smoked bacon 
$10.00.. 5-lb. slab smoked bacon, 
$12.00. .10-lb. smoked country ham 
$14.00.. 8-lb. smoked turkey 


sausage, cheese 


cheese, beef chips 


Sample Sassafras-Hickory-Smoked Gift Packages 


$15.00. .10-lb. smoked country ham, 1 Ib. each smoked bacon, 
$20.00.. 8-lb. smoked turkey, 1 Ib. each smoked bacon, sausage, 


$25.00.. 6-lb. smoked turkey, 10-lb. smoked country ham, 1 Ib. 
each smoked sausage, cheese 


sausage, cheese; 1 Ib. beef chips 


4 Ibs. smoked sausage 


Hu and Hi guarantee safe delivery and full satisfaction or your 
money back. Reference: Flemington National Bank. Just send 
them your gift list with check and they’ll do the rest in time for 


Christmas, including a gift card 


in every package and paying 


the postage. P.S.—If west of Mississippi add 5% to bill. That’s 
what you get for living so far from Hunterdon County. Write 


Jugtown Mountain Smokehouse, 


Flemington D4, New Jersey. 


warmest greetings 
you can give... en 


FLIGHT -LITE 


Exciting new textured feel 
and handwoven appear- 
ance... alternate squares 
of lacy and closely woven 
100% virgin wool create 
a blanket of all-season 
weight, create a thought- 
ful, practical gift. 


FARIBO BLANKETS ¢ Faribault, Minn. 
BLANKETS * BABY BLANKETS * PAK-A-ROBE 


extensive range of 
Please send me complete information on 


NAME 


colors, styles, prices 


the Flight-Lite. 


Aa ——____. 


a 
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Texi of Letter to 20 Agencies 


agency. 


We have ruled ourselves out. 


the advertiser in an effort to help him locate the agency that 


would do the best job for him. 


unt has a top Dun & Bradstreet rating and carries with 
oageteey th It is considered a "blue chip" account. 


it considerable prestige. 


The billing for the past several years has been between 


and $1,000,000. 


For a number of reasons this account is experiencing a downward 


sales trend. 


we believe this trend can be arrested and reversed by the ‘application 
of sound advertising, good merchandising ideas, plus the right 


the top thinking and creative ability of seasoned advertising men 
who are eager to make @ record and not afraid to work for it. 


It is our opinion and the opinion of the advertiser that this 
account would fare best in a medium-sized, hard-worki 
We believe the agency shoul 
in Chicago in order to give the kind of service this account needs. 


staffed with capable men. 


| 
We have made a preliminary confidential analysis for the advertiser i 
of all the agencies in Chicago which we think might possibly qualify. ' 
If you are interested in accepting the challenge that this oppor- 
tunity presents, we would like to talk to you about it further. I 


have been asked by one of the nation's oldest and best-known 
Fives 18 ite field to assist them in selecting a new advertising 


Our job is solely to counsel with 
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$600,000 


It requires 


agence 
oe Sepeted 


--- at the Palmer 


would like to meet with you at 
House. 
suite number as yete 


of the account may be arranged for 


reason you can't meet with us at this specified time, please let 


me know at once. 
head, though: They said, “It really 
strips an agency naked,” and that 
was our intention. 


m One of the other reasons for 
such a questionnaire was to gather 
facts. We insisted on NO SPECU- 
LATIVE PRESENTATIONS... 
NO LAYOUTS...NO DOG AND 
PONY SHOWS. 

What we wanted to know was 
simply, “How does each agency 
operate in the interests of its cli- 
ents...how does it think...how 
does it plan its campaigns...how 
would it approach the problems of 
the Pullman Co....did it have a 
business-like approach to adver- 
tising-selling problems...and... 
importantly ... was it a civil serv- 
ice type of operation, or did they 
go at their client’s problems tooth 
and toe-nail with vigor, enthusi- 
asm, and the sweat of their brows.” 


m Of agencies we invited, and 
which met with us, four then de- 
cided not to participate further. 
Generally the chief reason was 
that they were loaded up with 
present accounts or recently ac- 
quired accounts and honestly did 
not think they could do a good job 
of servicing the Pullman account 
at this time. 

One agency declined because 
they didn’t think they could im- 
prove on the ads prepared by the 
agency which has had the busi- 
ness. 

Some of the agencies which at- 
tempted to answer the question- 
naire and found it too difficult 
simply wrote a_ general letter 
which evaded most of the answers. 
But these were in the minority. 
The rest did a most comprehen- 
sive and splendid job of it. 


s From their answers to the ques- 
tions we narrowed the field to six 


Ask for me at the front desk, since I don't know our 
We will give you a preliminary briefing on 
the account which should not take more than 30 to 45 minutes. 
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Following this meeting, a meeting with you and the principals 
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a later date. If for any 


- ---4 


agencies. 


Three members of our staff 
{Charles Harding, Bob Savage and 
Ray Dundis] then spent three days 
in Chicago interviewing them. Af- 
ter this investigation we narrowed 
the field to three. Then we re- 
turned to Chicago and revisited 
each of the three agencies. 

Following this we made a com- 
prehensive report to the Pullman 
Co. After studying the report, the 
Pullman Co. selected two of the 
three finalists to personally visit. 

Executives of the Pullman Com- 
pany spent approximately half a 
day at each agency, and then had 
several informal visits with each 
agency. 

They then decided they would 
like to work with the MacFarland, 
Aveyard Co. 


= Which question do we think was 
the toughest? 

The answer to this would de- 
pend on the particular agency an- 
swering the questionnaire. In our 
opinion the one that stumped most 
of them was Question 43, which 
asks: “Based on your present 
knowledge of the Pullman Co. 
problems, please present how you 
might possibly go about the task 
of increasing the sales of Pullman 
service. 

“This can be done in generali- 
ties. Do not make a formal presen- 
tation with layouts. Be as specific 
as you wish in your reecommenda- 
tion. The general idea here is to 
get a rough approximation of the 
approach you might make towards 
the solution of this compdny’s 
sales problems. 

“The budget for 1955 has not 
been definitely set. You may wish 
to recommend the amount you 
consider essential to do the job.” 

In many instances the answer 
simply was, “We would conduct 
some research—and ther on the 
basis of that we would prepare 


Ce ase esesseeeeereeese 
e o ¥ 
» Personalized magnetic 1 
1 DASH TRAY and 40 } 
e e 
| other unusual gift items! . 
Two lifetime magnets hold this ' 
§ handsome tray on the car dash. ' 
‘ Keeps glasses, pipes, combs, pen- 
ils, coins, cigarettes and matches 1 
c . , 
£ within instant reach of driver. 
Metallic, silver perma-plastic. 714” ‘ 
§ x 3%”. Will put two black and 1 
i chrome initials on it for you. $1.25. 
t Flashlight That Shines Plastic Floating Minnow in a maroon cover with i 
in 3 Colors. The newest Bucket. Saves space, handy cil. Can be Jj 
1 thing for salesmen who easy to inflate, light and personalized with name 
are on the road, camp- sturdy. $2.00. or initials. $1.50. | 
§ ets, Boy and Girl Scouts. Folding Sports Seat 
Shines in red, green and °° my we. P Holds up oad Map Measurer and | 
§ white. $2.69. y Try. P Compass. A handy litiie i 
Cc Back-Seat Writi to 250 Ibs. Ideal for 
1 ar c a ng rts ovente d adget for everyone who 
Desk. Fits all cars. Can cnies. $2.29. parades, likes to travel. Quickly § 
ft be used for eating, writ- ? . — tells you exactly how 
ing, card games. Folds Personalized Jumbo many miles your map- t 
i out of the way, easy to Note Pad. Over 400 planned trip involves. i 
install. Surface 30” x sheets 314” x 3” of good Accurate, dependabl 
B12”. $5.95. writing paper. Encased compass on back. $2.60. § 
: 40 more unusual gift items. Write for tree The BURGESS HOUSE ! 
catalog and special quantity discount. 424 So. 6th St., Minneapolis 15, Minn. § 


some ads.” The procedure may be 
all right in an oversimplified way, 
but it hardly went deep enough 
for our satisfaction. 


a What were the significant fac- 


GIVE 6 LIVE 
MAINE LOBSTERS $9.92 


Tender, sweet lobsters fresh from the 
ocean, chicken size ‘‘one-claw-winners”’, 
ship in free cooking kettle with sea- 
weed, ready to cook. Or 8 two-claw selected 
lobsters for $12.84. 12 lobsters and pck. 
steamer clams $19.19. 6 TWO POUND 
GIANT lobsters $14.95. Steamer clams 

. $5.76. Cherrystone clams pck. $9. All 
.o.b. Camden, but will prepay express and 
bill you. Gift Certificate sent if desired and 
shipment le when recipient requests. 
Have a shore dinner Xmas or New Years. 


BIG MAINE PHEASANT 
$14.95 per brace 


Wonderful pheasants of the Mongolian 
breed averaging about 4 lbs each. ““Wild- 
Raised” for finest flavor. Brace feasts eight. 
Shipped frozen, oven ready. Postpaid unless 
air shipment necessary when extra charges 
will be billed you. Also fine canned foods. 
Homemade BEACH PLUM JELLY, 6 jars 
$5.58. Maine CIDER CAKE $2. is rich, 
white, fruity and tangy. LOBSTER & 
SALMON STEW 6 20-o0z tins $7.50. 
CHICKEN LIVERS asst. gravies and sauces 
6 20-0z tins $10.50. 


CAP'NS CORNER 


Camden 7, Maine 


: Pm 
“THANK YOU” 


Salesmen 
Distributors 
Representatives 
for making your busi 4 Show 
your appreciation for their services by giv- 
ing individual Christmas gifts of citrus 
fruits or Kumquat Kitchen delicacies. 

We ship only tree-ripened, naturally col- 
ored fruit. 

We specialize in: bushels, 4% bushels or 
% bushels of ges, grapefruit or mixed 
oranges and grapefruit. Also Kumquat 
Marmalade, preserved whole Kumquats, 
kumquat conserve, Calamondin marmalade, 
guava jelly, bake and serve orange slices. 
Individual gifts ranging from $1.95 to 
$11.05. Prices include all express charges 
guarantee delivery in first-class condition. 

To assure delivery in time for Christmas 
all orders must be in our hands by Decem- 
ber Ist. Our colorful circular describes gift 
selections and prices . . . write for your 
free copy today. 


ST. JOHN BEST CITRUS 


Dept. AA Umatilla, Fla. 


Ideal Good Will and 
Remembrance Advertising 


GIFT! 


CHRISTY 
Sliding Blade 


with your name 
or message 


etched on blade y 
Handiest 2" 
Pocket Knife 3° 
Ever Designed . . . ee 
Finest Quality zz 
Razor Steel Blade, se 
Chromium Plated. sx 
Stainless Steel Frame 
(Also 3 Deluxe Models 
with rolled gold plate) 
Gift 
Boxed 
Write for details 
and prices 
The CHRISTY Co. 
912 Dickinson St. 
Fremont, Ohio 
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tors in judging the agencies? 

The problem of analyzing and 
judging the tangible details of 
agency organization was not a dif- 
ficult task. 

The bases of comparison were: 
Is the agency large enough to 
capably give the Pullman Co. the 
service it needs? Are the people on 
the staff qualified to handle an 
account with the problems of Pull- 
man? Do they reveal an under- 
standing of what Pullman must 
have in the way of service—and 
are they prepared and able to de- 
liver? 

The intangibles we looked for 
were depth of understanding, en- 
thusiasm and positive thinking. 

There was a wide difference in 


For those you 
want to remember -. . 


 f 


a 


STEAKS 


they’ll never forget! 


Truly . . . here are America’s Finest Steaks 
... from Pfaelzer Brothers, Chicago. These 
Boneless Strip Sirloins are the same famous 
Pfaelzer Steaks served at America’s exclusive 
clubs, leading hotels and fine réstaurants. 
Graded U.S. Prime and aged to mellow 
perfection, these Blue Ribbon Steaks are a 
unique gift that will make a favorable 
impression. Packed 8 superb steaks, each 
114” thick, to attractive personalized gift 
box. Quality and perfect condition on 


arrival guaranteed. 
BOX OF 8 STEAKS $2 500" 
SHIPPED PREPAID 
*5°% discount allowed on shipments of 
12 or more boxes shipped to one address 
ORDER TODAY 


For other distinctive Pfaelzer gift items 
write for Catalog G-70 


Qe Pfaelzer Brothers, Inc. 


UNION STOCK YARDS © CHICAGO 9, ILL. 


the degree of understanding of 
Pullman’s problems. Some agen- 
cies seemed simply to want to add 
the Pullman Co. name to their list 
of accounts, rather than want to 
see more people traveling by Pull- 
man. 


= We were looking always for 
people filled with vitality and the 
enthusiasm of SELLING...more 
interested in hearing the client’s 
cash register ring than in making 
ads. 

We looked for an agency whose 
basic philosophy is that the prep- 
aration of good ads is a means to 
an end and not the end itself. 
Making the SALE is the objective 
and good ads are one of the means 
to that end. 

Many agencies have this outlook 
toward sales, but few—very few— 
have the overwhelming enthusi- 
asm to meet the challenge. Espe- 
cially when the solution of the 
Pullman Co.’s sales problem is a 
man-size job. 


ws We believe in positive thinking. 
We definitely looked for positive 
thinking. You’d be surprised at the 
many agencies which stressed the 
negatives. Some indicated that a 
number of Pullman Co. policies 
would have to be changed before 
effective advertising could be pre- 
pared. 

Three agencies pointed out all 
the negatives everyone else noted 
—but took a positive stand on the 
basis of what we have to sell to- 
day. 

They realized that the people at 
Pullman are good, sound business 
men aware of their own problems, 
difficulties—as well as their def- 
inite advantages. 

We don’t know of any company 
that doesn’t have.problems or dis- 
advantages. Pullman has their 
share, too, but they also have some 
very strong advantages over air, 
bus, and transportation by private 
automobile. 


= What was our impression of 
most of the agencies? 

We were happy with the splen- 
did cooperation which we re- 
ceived from all agencies. Only 
two tried to make an end run and 
circumvent our efforts. But by 
and large, we are sure they all 
understood our problems and did 
their level best to help us do the 
job to the best of our ability. 

The extreme openness, straight- 
forward attitude, and complete 
honesty of almost every agency in- 
volved was remarkable for a pro- 
fession that comes in for so much 
adverse criticism from _ sideline 


s 


If you want to increase the sale of your fruits. 
nuts, candy, or other Christmas items during 
the Holiday Season, your best bet is to pack- 
age them in colorful Chase Christmas bags. 
Attractively designed in any shape, size, or 
from a variety of different 
materials, colorfully printed Chase Christmas 
bags will help you sell your product—faster 


style and made 


Or—if you are looking for an advertising 
premium or a tie-in gift for a merchandising 
program, consider the complete line of Chase 
pot- 
holders, dust cloths and specialty bags of all 


cotton specialties. Aprons, caps, weskits, 


styles and shapes are available. 


or complete information on the Chase Cot- 
ton Specialty line and the colorful Christmas 


holiday packages, mail the coupon today. 


CHASE BAG COMPANY 


309 West Jackson Boulevard, Chicago 6, Iilinois 
30 Branches and Sales Offices—Strategically Located 


Christmas: 


Chase Bag Company 
Premium Bag Department 55-1 
309 W. Jackson Bivd., Chicago 6, Ill. 


() Please send samples and prices on 
Chase special Christmas bags. 


Quontity Approx. Size 


([] Send information on specialty bags. 


() Send information on textile premiums. 


Nome 


Company. -___ 


Street___ 


re 


SS Oe 


hooligans. 

To the best of our knowledge | 
we didn’t see a huckster in me 
lineup. We were impressed by 
the soundness and the razor-sharp | 
thinking of many of the account 
executives, research men and copy | 
men we interviewed. | 

Frankly, if we gained nothing| 
more from this project than the) 


feeling that we are proud to be | , 
members of a truly great business | * 


profession, that would be enough 
for us. 


= Do we feel completely satisfied 
in the way that we have handled 
the assignment? 

Positively. One important thing 
to consider is that we kept people 
from standing on their heads, do- 
ing a toe-dance and all of the oth- 
er things that make asses out of 
otherwise fine agencies. 

Nobody had to spend a pot full 
of money to make a presentation. 
They simply had to tell us the facts 
about themselves—tell us who 
would be put on the account and 
why—and demonstrate how the 
wheels go around in their respec- 
tive craniums. 

Agencies are often criticized for 
the way in which presentations are 
made. Many of them deserve such 
criticism. But we all know it isn’t 
always the fault of the agencies. 

Most of the time the show be- 
comes a grotesque farce because 
the client involved doesn’t have 
the slightest idea how to go about 
getting something which he doesn’t 
understand or isn’t sure he wants. 

Clients confuse the issue, not 
agencies. 


LOUIS RANGNO, general manager of 
Jaffe Publications, Los Angeles, 
has been elected president of the 
Western Society of Business Pub- 
lications. Other new officers are 
Nat Wood, Western Metals, v.p., 


Louise Simonson, Lab World, 
treasurer, and Janet Marshall, 
Rangefinder, secretary. 


MAXIMILIAN H. LEISTER 

PHILADELPHIA, Sept. 21—Maxi- 
milian H. Leister, 63, retired gen- 
eral manager of Sun Oil Co.’s mo- 
tor products department and for- 
mer advertising manager of the 
company, died here Sunday. 

Mr. Leister began his business 
career with Katz Advertising 
Agency here, and later engaged in 
advertising and promotion work 
with The Saturday Evening Post 
and other magazines. 

In 1921 he joined Sun Oil as spe- 
cial assistant in the motor oil de- 
partment a few months after the 
first Sunoco service station was 
opened at Ardmore, Pa. Three 


Now available in the 
distinguished new Bon- 
nie Prince Charlie gift 
box. Price, slightly under 
$10. 


Imported by 
W. A. Taylor 
& Company, 
New York, N. Y. 
Sole 
Distributors 
for the U.S.A. 


“If he’s your most important client, we suggest giving Drambuie.”’ 


DRAMBUIE 


The cordial with the 
Scotch whisky 


base 


80 Proof 


57 


years later he became manager of 


-|motor products sales in Philadel- 
'|phia, and at the end of 1924 was 


advertising manager and general 
manager of the motor oil division. 
When Walter C. Pew, then gen- 


| eral sales manager, went into serv- 
lice in 1942, Mr. Leister became 


acting general sales manager. He 
served in that capacity until 1946, 
when he became general manager 
of the motor parts department. 


MORTON H. STURTEVANT 

HartFrorD, Sept. 21—Morton 
H. Sturtevant, 76, retired former 
publisher of the Transcript, North 
Adams, Mass., died Sept. 16 after 
a long illness. 


~ — 


Christmas 
Shopping 
Section 


UNIQUE...YET 
SO PRACTICAL 


WARING BLENDOR 


Perfect gift for the “specials” on 
your list! Makes wonderful drinks 
... does food preparation jobs that 
were once impossible. You'll be re- 
membered by the whole family... 
for the Waring Blendor will be in 
use every day, giving new pleasure 
to meals and parties. Waring Duo- 
Speed Blendor (shown) $43.50, 
others from $38.95. 


WARING 3-Speed 
Portable MIXOR 


Not everyone has 
one... but you can 
betjustaboutevery- . 
one wants one! / 
Does just about © 
everything a big 
mixer can do! A 
thoughtful gift ap- 
preciated by every- 
one. Just $19.50. 


SEE THEM AT YOUR WARING DEALER... 
OR WRITE US FOR FULL INFORMATION 
ON QUANTITY PURCHASES. 


WARING PRODUCTS CORPORATION 
A subsidiary of Claude Neon, Inc. 
25 West 43rd St., New York 36, N.Y. 
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|tance of quality goods in table], 
silver. This came first, as it always | j 22 2s. 
has with the company. It has been| i 8 — 


Selling to Institutions ... 


YOU LIKE 


AD AGE? 


Then you know why THE CONTRACTOR gets 
the vote of heating-plumbing-airconditioning 
contractors and wholesalers. We're tabloid 
: size too, twice-monthly, the industry’s one 
i and only newspaper. 


™ Contractor 


PLUMBING ¢ HEATING 
AIR CONDITIONING ¢ APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17,N.Y. 


International Silver Ties Service to 
Quality Silver to Sell to Restaurants 


MERIDEN, CONN., Sept. 21—In- 
cluding its predecessor companies, 
International Silver Co., the world’s 
largest manufacturer of table sil- 
ver, has been in business for over 


During virtually that entire pe- 
riod it has done a highly effective 
promotion job with the hotels, res- 
taurants and institutions in gen- 
eral where mass feeding is a part 
of the service. A prized booklet 


a hundred years. 


issued in 1888 happens to indicate 


a general sales and promotion pol- 
icy so consistent that Cunningham 
& Walsh, the agency handling 
the account since World War II, has 
good reason for liking to show it. 

William Hutchinson, manager 
of the company’s hotel division, 
and Charles E. Straus, account ex- 


ecutive at the agency, point out 
that the company’s advertising to 


the hotel and related groups in re- 
cent years has been based on a. 
carefully considered idea of edu-| 
cating these groups to the impor- 


followed by the identification in| ~- 


the advertising of the several 
grades suggested for use accord- 
ing to the type of the institution. 
After this, and beginning in the 
past year, emphasis on some of the 
outstanding institutions where In- 
ternational Silver products are 
used employs effectiveiy the tes- 
timonial idea. 


# It is exceptionally interesting 
and significant to note how strong- 
ly the introductory chapter of the 
1888 booklet stresses all of these 
ideas. Entitled “Hand-Book of Ho- 
tel Furnishing,” it has an explana- 
tory sub-title informing the read- 
er that it contains “numerous prac- 
tical hints and suggestions on var- 
ious matters relating to the dining 
room, more especially upon silver- 
plated wares.” Then comes the fol- 
lowing, which might well be ac- 
cepted as the company’s view of 
the situation now: 

“Silver-plated ware is one of 


THE MATLAS 


MARKET! 


Fully effective merchandising of big 


CRESMER & WOODWARD, INC., 


Texas’ biggest market — the 72- 
county Dallas Market — demands 
no less than the complete coverage 
of Texas’ largest daily newspaper: 
The Dallas Morning News! 


TEXAS’ LARGEST DAILY N 


Houston Chronicle (£E) — 190,568 © Houston Post (M) 


Dallas Times Herald (E) — 155,852 © Fort Worth Star Telegram (E) — 129,513 
Houston Press (E) — 124,256 e Fort Worth Star Telegram (M) — 116,880 

San Antonio Light (E) — 101,992 © San Antonio Express (M) — 72,144 

San Antonio News (E) — 63,668 © Fort Worth Press (E) — 54,246 


National Representative *« New York © Chicago © Detroit * Atlanta 


Ghe Hallas Morning News 


CIRCULATION 192,229 « SUNDAYS 200,701 


Publisher's Statement: March 31, 1954 


© Los Angeles 


EWSPAPER 


© San Francisco 


“ 2 Barer 
inter nstional Makes Site Bays wf Your Pro 


QUALITY—The psychological effect 

of quality silver on customers is 

stressed in ads like this by Inter- 

national Silver Co. In many of the 

ads, famous restaurants which use 

the silver are made a part of the 
ad message. 


the few industrial products which 
the buyer must accept wholly up- 
on trust. An inferior metal cov- 
ered with a thin film of silver has 
the same appearance, when new, 
as the most superior grades. The 
only test is that of time and use. 
In no situation is this test more 
completely applied than in the ex- 
traordinary wear which follows 
the exigencies of a hotel dining- 
room. Cheap and inferior objects, 
which by careful handling might 
withstand the uses of a private 
family for a few weeks, would 
hardly last the same number of 
days upon a public table. It ne- 
cessarily follows that, in order to 
give perfect satisfaction, silver- 
plated ware for hotel use should 
be of the highest quality in every 


respect, and this quality can be 
depended upon only in wares bear- 
‘ing the brand of responsible man- 
‘ufacturers, with a reputation that 
is derived from practical exper- 
‘ience.” 


. “In addition to this excellent 
statement of policy, the booklet 
contains lists of silverware needed 
in hotel service,” Mr. Straus told 
‘ADVERTISING AGE. “It reproduces 
‘some very flattering letters from 
leading hotels and _ restaurants 
‘telling about their satisfaction in 
‘the use of the company’s goods. 
And it prints some gorgeous menus 
of outstanding dinners. The testi- 
monials are exceptionally interest- 
ing, and can be considered as a 
'66-year advance use of the same 
|idea we are following in some of 
the advertising today.” 

For example, a piece of copy 
‘which ran in February of this 
_year featured a well-known New 
York restaurant in the following 
‘terms: “Part of the reason people 
talk ‘The White Turkey’ is the 
handsome table setting you see 
here. It is a fact that uniform and 
|attractive table silver helps to 
fomey and maintain a more profit- 
able restaurant operation. Cus- 
tomers are flattered by attention 
to this important detail of good 
dining, feel they have had full 
value of their money, pay the 
check with a smile.” 


s With specific and expert atten- 
tion to the requirements of every 
kind of restaurant operation, the 
company has set up five different 
grades of silver, described in a 
piece of copy addressed to res- 
taurant equipment dealers in these 
terms: 

“International Silver Co.—Extra 
Heavy Hotel Plate—This is the 
finest hotel silverplate made. 

“International S. Co. XII Triple 
—The quality silverplate for better 
restaurants. 

“Victor S. Co. IS—Ideal low- 
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cost silverplate for busy restau- 
rants. 

“Insico Stainless—The finest 
graded heavy weight stainless steel 
flatware. 

“Silco Stainless—Many quality 
features make this stainless steel 
the outstanding budget buy.” 

As a company executive pointed 
out, recent emphasis on the im- 
portance of giving the customer a 
sense of satisfaction in quality and 
good service grew out of the dif- 
ficulties which during the war and 
immediate postwar period led 
to a deterioration in hotel and 
restaurant service. Since the use 
of good silver is involved, Interna- 
tional felt it worth while to under- 
line this factor, as in such copy as 
this: 


s “Silver means money—two 
ways. Silverplated flatware on 
your table, for instance, plays an 
important but sometimes neglected 
role in making money for you. 
This kind of ‘silver’ in uniform 
and attractive place settings flat- 
ters your customers by showing 
respect to their taste and judg- 
ment, and helps insure their re- 
peated patronage and your contin- 
ued profit.” 

Here is another message on this 
theme: 

“How well do you serve the 
‘Sixth Sense’? The ‘Sixth Sense’ 
is your customer’s sense of being 
important. How well you serve 
the ‘Sixth Sense’ frequently de- 
termines the prices you can charge, 
the amount of patronage you get, 
the profit you make.” 

A footnote to the latter copy 
underlines this comment: “Surveys 
show that the cost of the finest 
silverplate is less than one-fifth 


of 1% of gross sales.” | 
=" The company works largely 
through the restaurant equipment, 
dealers. The salesmen who work, 
with the dealers and with impor-| 
tant individual customers are 
themselves experts in all phases of 
the company’s business, from man- 
ufacturing to the details of table) 
service, and can thus speak with} 
authority on what the customer 
ought to have. Reliance on the 
advice of the sales force is there- 
fore general and well founded. 
A comparatively new approach | 
to the institutional market by the; 
company is a public relations pro- | 
gram which got under way during | 
the last year, designed to under- | 
line the value of tasteful service. | 
Work with such groups as the) 
Gourmet Society and the various! 
chefs’ organizations, where awards | 
for good service are given, en-| 
ables the company to make its| 
sound point, on which rests a busi- | 
ness now over 100 years old, re-| 
garding the importance of appro-| 
priate silverware. 


| 


= It is no wonder, therefore, that 
the company could point out, as it 
did “with pardonable pride” in 
the 1888 booklet, such examples 
of outstanding customers as “the 
complete furnishing of ex-presi- 
dent DeBarrios’ place in Guate- 
mala, the patronage of the royal 
families of Spain and Portugal, 
from whom we have received 
titles,” and the fact that “a large 
number of hotels, etc., in Europe, 
South America, Australia, Mexi- 
co, and, in short, nearly every 
country on the globe, carry upon 
their tables plated-wares emanat- 
ing from our Meriden works.” This 
is still the case, with emphasis. 
Credit for much of this continuing 
outstanding success is given to the 
advertising, which with the full 
cooperation of the equipment deal- 
ers through reprints and booklets 
reaches virtually all of the thou- 
sands of institutions with which 
the company does business. 
George Morrison, director of ad- 


with this important department 
of the company. The publications 
used are American Restaurant, 
American School & University, 
Club Management, Fountain & Fast 
Food, Hospital Purchasing File, 
Hotel Bulletin, Hotel Management, 
Hotel & Restaurant News, Insti- 
tutions, Institutions Catalog Direc- 
tory, Institutional Feeding & Hous- 
ing, International Steward, Res- 
taurant Equipment Dealer, and 
Restaurant Management. 


Chock Full to Introduce 
New Coffee in the East 

Chock Full O’Nuts Coffee Corp., 
New York, will launch a $1,000,000 
campaign soon to introduce its 
new all-method coffee grind. Ini- 
tial distribution will be in New 
York, New Jersey, Connecticut and 
Massachusetts. 

Full page ads have been sched- 
uled in more than 60 newspapers 
in 52 cities. This will be supple- 
mented by saturation radio and tv 
spots. Donahue & Coe is the agen- 
cy. 


NOW... 


SOUTH BEND IS 


INDIANA’S 


ZZND 


LARGEST 


CITY CORPORATE 


AREA 


POPULATION... 148,824 


It’s official now! The Audit Bureau of Circulations in- 
cludes Mishawaka in the City Corporate Area of South 
Bend — making this the 2nd largest City Corporate 
Area in Indiana! Nothing has changed except the fig- 
ures. For years South Bend and Mishawaka wee been 
as one city —divided only by an imaginary line running 
down the middle of a street. The citizens of both cities 
work together, shop together, play together, carry out 
civic enterprises together. 

The South Bend Tribune is the only daily news- 
paper here. It saturates this rich market. Write for free 
market data book, “Test Town, U.S.A.” 


South Bend 


South Bend is Indiana's 2nd 


Largest Metropolitan Area, Too! 


The South Bend, Ind. Market: 


= Cri bu un eg | 7 Counties, 1/2 Million People 


F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and T'reas. 
STORY, BROOKS & FINLEY, INC. « NATIONAL REPRESENTATIVES 


In the ’20’s—squeezing tomatoes in the kitchen 


A fad is turned into 


Today. in 
18,940...supermarkets 


70,660...superettes 
273,000...small stores 


and in 17 countries 
around the world 


this “food fad” of the twenties 
is supplied daily to millions 
because it tastes good and 

is good for them 


a multi-million dollar staple 


vertising for International, and E. 
B. Hogan, assistant director, work 
closely with Mr. Hutchinson and. 
the agency in all matters connected | 


Back in the twenties, a few food cultists took 
to squeezing the juice from tomatoes for its 
new and mysterious “‘health-sustaining”’ benefits. 


Watching this new use for a familiar vegetable, 
Libby, McNeill and Libby decided that a mass 
market for tomato juice could be created—once a 
uniformly pure, rich-tasting product was perfected. 


Libby food scientists and production men worked 
out a unique method of producing a “twice-rich” 
tomato juice—rich in flavor, rich in vitamins. 

To create a mass market, Libby took the news 
of this better tomato juice to millions . . . telling 
people everywhere, again and again, that Libby’s 
tomato juice tasted good and was good for them. 
The result was that between 1939 and 1953, while 


the market for tomato juice grew from 13,659,000 
cases to 37,754,000, Libby’s share of this market 
more than doubled. 


Today, tomato juice has become a staple in 
millions of homes. Libby’s T'wice-Rich Tomato Juice 
is the undisputed sales-leader. 


This is just one of many Libby, McNeill and 
Libby products which the J. Walter Thompson 
Company has helped to introduce to the public over 
the past 55 years. 


Are the advantages of your products being made 
known, fully, to the millions of families added to 
today’s market because of their greatly increased 
income? If you will write or call, we shall be glad to 
discuss the opportunity in these expanding markets. 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 
New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, 


Sao Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 
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Automatic Control to Jenkins 
Automatic Control Co., St. Paul, | 
has appointed Ray C. Jenkins Ad-,| 
vertising Agency, Minneapolis, to 
handle its advertising. 


ORLANDO vs ST. PETERSBURG 


(St. Petersburg, Florida, that he 


™ Orlando selena 


Population Fifth Fourth 
Gross Bank Deposits Sixth Fourth 
Per Capita Bank Deposits Third Sixth 
Per Family Bank Deposits Fourth Eighth 
Post Office Receipts Fourth Fifth 
Per Capita Post Office Receipts First Ninth 
Retail & Gen. Mdse. Sales Third Eighth 
Per Capita Wise Sales Third Tenth 
Per Capita Automotive Sales Second Eleventh 
Per Capita Food Sales Sixth Eleventh 
Per Capita Apparel Sales Fifth Eleventh 


BUYING POWER $5,522. $3,974. 
(Per household spendable income) 


ORLANDO is the 4th FLA. MARKET! 


*U.S. Dept. of Commerce 
ORLANDO SENTINEL-STAR 
Orlando, Florida 


Nat. Rep. Burke, Kuipers & Mahoney 


Outdoor Posters Win 
$2, 200 in Prizes in 


“Scotchlite’ Contest 


St. Paut, Sept. 
Products Co., Traverse City, Mich.., 
and Stanford & Inge, Roanoke, Va., 


have each been awarded $500 as . 


first place winners in a national 
outdoor sign contest sponsored by 
Minnesota Mining & Mfg. Co. 

The contest was for signs sur- 
faced with “Scotchlite”’ brand 
reflective sheeting which makes 
them brightly visible at night un- 
der automobile headlights. Entries 
were divided into two groups: 
signs from 25 to 250 square feet, 
and signs larger than 250 square 
feet. The Bayart entry was in the 
smaller sign group; the Stanford 
and Inge sign was in the larger. 

Other winners in the smaller 
sign group inciude: Snyder & Dale 
Outdoor Advertising Co., Harleys- 
ville, Pa., second prize, $300; 
Naegele Advertising Co., Minnea- 
polis, Minn., third prize, $200; 


SAVE 


Jo” 


Parcel Post Costs 


in your next 
Premium Campaign 


HERE’S HOW: Instead of mailing premiums from 

one geographic point and paying the tremendous 
dollar volume on postage across the U. S. and Canada — 
let ADofA mail them for you from our strategically 
located warehouses at local parcel post zone rates. 


YOU SAVE TIME AND MONEY when your supplier 
ships your premium material direct to our local zone 
offices. ADofA is fully equipped to handle packaging 
and wrapping to meet the need of any premium — make 


sure of undamaged delivery. 


And, advertisers tell us 


their premiums are delivered into the hands of 
the consumer in less time than any other 


service they’ve ever used! 


These savings reflect only part of 
ADofA’s progress in the premium 
field. Why not let us show you how to 
plan and complete your next premium 
offer — more effectively, far more 
economically! Just phone or write 

the office nearest you. 


Advertising Distributors of America, Inc. 


NEW YORK 17 

400 Madison Ave. MUrray Hill 8-6500 
ALBANY, N.Y. 

268 Central Ave. Albany 5-2431 
CHICAGO 5 

624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 

509 W. Third St. MAin 6062 

DETROIT 26 
834 Bagley Ave. WOodward 2-1174 


PHILADELPHIA 47 
N. E. Cor. Broad & Washington Ave. 


HOward 8-9610 
PITTSBURGH 22 
243 First Ave. GRoant 1-1100 
SAN FRANCISCO 3 
809 Mission St. GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St. PRospect 3064 


CANADA: TORONTO, ONT. 
WB Coxwell Ave. GErard 7568 


Serving many of the leading 
manufacturers throughout 
the United States and Canada 


21—Bayart 


ie ee 43 30% 


SIMPLICITY IN SIGNS—These were the winning signs in 
the competition for outdoor advertising using 


‘Scotchlite,’ each winner of a $500 


Minnesota Mining & Mfg. Co., St. Paul. Bayart 


Lowry and Parke Signs Co., Yaki- 
ma, Wash., fourth prize, $100. 


winners include: Wetmore and Co., 
Houston, second prize, $300; Roche, | 
Williams & Cleary, Chicago, third 
prize, $200; Durango Sign & Neon 
Co., Durango, Colo., fourth prize, 
$100. 

Entries were judged by D. R. 
Swormstedt, v.p. of Signs of the 


VERTISING AGE, and Thomas F. 
Barnhart, University of Minnesota 
professor of journalism and adver- 
tising. 


CLEM RANDAU 

LITCHFIELD, CONN., Sept. 22— 
Clem J. Randau, 59, publisher and 
owner of the Litchfield Inquirer, 
a former v.p. of the United Press, 
and one-time business manager of 
the Chicago Sun, died here yes- 
terday as the result of a stroke 
suffered several weeks ago. 

A native of Ames, Ia., he was 
graduated from Stanford Univer- 
sity and also studied at the Sor- 
bonne in Paris. During World War 
I he was a lieutenant in the U.S. 
Air Force. He joined the United 
Press in 1919 as a reporter in San 
Francisco. Later he was a bureau 
manager, salesman and business 
manager. He served as a v.p. in 
New York from 1936 to 1942. In 
that year he joined Marshall Field 
as business manager of the Chica- 
go Sun, and became a v.p. and a 
director of Field Enterprises Inc. 


= Entering the radio field, he 
served in various capacities with 
WJJD, Chicago; Buckeye Broad- 
casting Co., Cincinnati; KOIN, 
Portland, Ore.; Totem Broadcast- 
ers Inc., Seattle; KFBI, Wichita; 
WNEW, New York, and KXOB, 
Stockton, Cal. 

Mr. Randau entered the weekly 

newspaper field in 1948 as co- 
publisher of the Times, New Mil- 
ford, Conn. In 1951 and 1952 he 
was executive director of the Civil 
Defense Administration. Last May 
he bought the Inquirer here. 
He was a former president of 
Illinois-Wyoming Co., Chicago, and 
a member of the National Press 
Club, Washington. 


ARNOLD C. RAMLOW 


Cuicaco, Sept. 21—Arnold C. 
Ramlow, v.p. of A. C. Nielsen Co., 
died following a heart attack last 
Friday. He was 47 years old. 

Mr. Ramlow was born in Mil- 
waukee and attended the Univer- 
sity of Wisconsin. After gradua- 
ting, he worked for the Wisconsin 
Telephone Co. and joined Nielsen’s 
Food-Drug Index staff in 1935. — 
At the time of his death, Mr. 
Ramlow was an executive in the 
field and client service depart- 
ments of the marketing research 
consultant. He was elected a v.p. 
in 1953. 


BERTRAM J. GRIGSBY 


Cuicaco, Sept. 21—Bertram J. 
Grigsby, 70, inventor and radio 
manufacturing pioneer, died fol- 
lowing a heart attack Sept. 19 at 
his home in suburban Barrington. 
Mr. Grigsby was the owner of 
Grigsby-Grunow Corp., predeces- 
sor of Majestic Radio & Television, 


Times; S. R. Bernstein, editor, AD-| ® 


Brooklyn. 


cocktails 


» MARSHALL 


first prize from 


Products Co., Traverse City, Mich., placed the small 
sign award winner (at left). The winner among 
large signs was one for Roanoke stores by Stanford 
& Inge, Roanoke. 


FCC's Lee Opposes Network Regulation, 


(Continued from Page 3) 
national advertising field—and 


networks are responsible entirely 


for only a portion of this 20%. The 
dominant industries are still the 
printed media. 


“In addition to my general be- 
lief that the commission already 
has sufficient authority to indi- 
rectly control the networks, I do 
not see how direct legislation 
could do this without including 
such outlets as advertising agen- 
cies, talent agencies, program 
packagers, motion picture com- 
panies, etc. Any other course 
would be inequitable and unfair,” 
he said. 

At another point in his talk he 
warned stations that they will 
bring on stricter government con- 
trol unless they move rapidly and 
effectively to tighten their own 
adherence to the NARTB radio 
and tv codes. 

“These codes have laudabie ob- 
jectives,” he said, “but you and I 
know they are not observed by 
some segments of the industry. 

“The small segment is sufficient 
to bring the walls of the temple 
crumbling down on the heads of 
the vast majority of the industry.” 
he declared. 


# “In addition to the matter of so- 
called bait advertising and exces- 
sive advertising, there is the fur- 
ther matter of good taste,” he 
said. “Despite my strong convic- 
tions with respect to self regula- 
tion, I cannot, in good conscience, 
ignore repeated violations of ac- 
ceptable standards and I do not 
think that a sweating armpit in 


In the larger sign group other But Warns That Codes Must Be Observed 


obvious need of deodorant or a 
hairy leg in need of a depilatory 
meets the public interest, conveni- 
ence or necessity.” 

While he said he does not pre- 
tend to know the answer, he said 
broadcasters might consider estab- 
lishment of local or regional coun- 
cils to decide what is acceptable 
advertising before it is put on the 
air or on the screen. Clearance 
with better business bureaus 
might tend to bar access to the 
“fly-by-night and swift moving 
shakedown artist,” he said. 


Parker Pen Sets $1,200,000 
Budget for Christmas Drive 


Parker Pen Co., Janesville, Wis., 
has allotted $1,200,000 for its 
Christmas campaign, scheduled to 
begin Oct. 8. This represents an 
ad budget increase of more than 
50% over the company’s holiday 
expenditures last year, and follow- 
ing Parker’s largest fall (back-to- 
school) promotion, will complete 
its biggest advertising year. 

Newspapers, magazines and con- 
tinued co-sponsorship of the tv 
show, “Four Star Playhouse,” will 
be used to promote both the elec- 
tro-polished fountain pens and the 
ball-point pen line, introduced 
early this year. J. Walter Thomp- 
son Co., Chicago, is the agency. 


Fox to ‘Materials & Methods’ 


George L. Fox Jr. has been 
named a district manager of Ma- 
terials & Methods, a Reinhold pub- 
lication. Formerly with Jack & 
Heintz Co. and Midwest Acoustical 
& Supply Co., he will headquarter 
in the magazine’s Cleveland office. 
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James M. Cecil, 
Agency Head, 


Dies in New York 


NEw York, Sept. 21—James M. 
Cecil, 63, board chairman of Cecil 
& Presbrey, died at his home here 
Sept. 17 after a short illness. After 
working as a newspaper reporter 
and serving as an officer in the 
Naval Air Corps in World War I, 
Mr. Cecil began his advertising 
career in Richmond, Va. 

With his brother John, and 
another partner, he founded the 
advertising agency of Cecil, Bar- 
reto & Cecil in Richmond, with 
branches in New York and Balti- 
more. 

In the early 1920s Mr. Cecil 
moved his family and the agency’s 
headquarters to New York, when 
the company became Cecil, War- 
wick & Legler. In 1939 Mr. Cecil 
became president of the original 
Frank Presbrey Co. from which 
Cecil & Presbrey evolved. 


@ In 1952 J. D. Tarcher & Co. was 
merged with Cecil & Presbrey, 
with Mr. Tarcher becoming a 
member of the board and a v.p. 
(AA, Dec. 1, 52). The following 
year Mr. Cecil became board 
chairman of the agency (Charles 
Presbrey had been inactive for 
about ten years) and Thomas J. 
Maloney, exec. v.p., was named 
president (AA, Nov. 23, ’53). 

Mr. Cecil was active in civic and 
philanthropic work. He was twice 
chairman of the Red Cross Fund 
Campaign of Greater New York. 
In addition to serving as a trustee 
of New York University-Bellevue 
Medical Center, he was a member 
of the council of New York Uni- 
versity, v.p. of the Travelers Aid 
Society and board chairman of the 
National Hospital for Speech Dis- 
orders. He was a member of the 
executive committee of the Nation- 
al Civil Service League and the 
Arthritis & Rheumatism Founda- 
tion. 

He was also a v.p. of the Nether- 
land-America Foundation, and a 
former chairman of the New York 
Council of the American Assn. of 


Advertising Agencies. 


CHARLES CAMPBELL 


NEw Haven, Conn., Sept. 22— 
Charles Soutter Campbell, _ 67, 
president and treasurer of J. B. 
Williams Co., Glastonsbury, Conn., 
manufacturer of toilet prepara- 
tions, and president of Durham- 
Enders Razor Corp., Mystic, Conn., 
died at his home here yesterday. 

After graduating from Yale in 
1909, where he was intercollegiate 
pole-vaulting champion for two 
years, he became the first general 
secretary of the Young Men’s 
Christian Assn. Deciding to study 
for the ministry, he was graduated 
from Yale Divinity School in 1917, 
but instead of entering the minis- 
try he went into business and be- 
came assistant to the president of 
Durham-Duplex Razor Co., Jersey 
City. Shortly afterward he became 
president of Index Invisible Inc., 
here, which was later absorbed by 
Remington Rand, and Mr. Camp- 
bell became a v.p. of that organi- 
zation. 

He was elected president of 
Durham-Enders in 1926 and be- 
came head of the Williams Co. in 
1937. He was president of the 
Assn. of American Soap & Glycer- 
ine Producers for the 1953-54 
term. 


WILLIAM HUCKEL 

New York, Sept. 21—wWilliam 
Huckel, 53, v.p. in charge of ad- 
vertising and public relations of 
the Chase National Bank of New 
York, died Sept. 19 of a heart 
attack at his home in Great Neck, 
L. I. Born in Manhasset, L. I., Mr. 
Huckel was graduated from Wil- 
liams College in 1922. Two years 
later he joined the advertising de- 
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‘partment of the Equitable Trust!as an associate of Prudden, King 


Co. When the Equitable and Chase 

“were merged in 1930 he was named 
an assistant cashier. In 1952 he was 
“appointed a v.p. of the bank and 
made head of the advertising and 
public relations department. In 
1946 he served as president of the 
New York Financial Advertisers 
Assn. 


MILO W. WHITTAKER 
NEw York, Sept. 20—Milo W. 


& Prudden, newspaper advertising 
representative, died yesterday in 
Physicians’ Hospital. Earlier in his 
career, Mr. Whittaker had pub- 
lished the Patriot, a daily in Jack- 
son, Mich., and later another daily 
newspaper, the Times, Altoona, Pa. 


Charles Vais Joins KSOO 
Charles Vais, formerly in the 

sales department of KOIL, Omaha, 

has joined the sales staff of KSOO, 


Whittaker, 87, who retired in 1930 


Sioux Falls, S. D. 


flashes, wipes, etc., at this low price 


10 SECONDS $10 FIL 


PLUS SMALL COST 
OF REPRODUCING YOUR ART 


Send For + ye 
Sample Reel Today 


1323 So. Wabash, Chicago, Ill. 


ten years! 


tion . 


and manufacturing . . . 


\mpressions Make Sales... 


} 
HEHEH! 


sap YOUR BRAND on 
WESTERN MINDS... ECONOMICALLY 
WITH PACKER OUTDOOR POSTERS 


Salt Lake City commands one of the largest trade terri- 
tories in the United States—with a population of nearly 
2 million. In fact, well over a half million reside within 
one hundred miles of the city, and Metropolitan Salt 
Lake is growing at a remarkable rate—a 29.9% gain in 


Salt Lake City Chamber of Commerce. 


. makes sales— 


ooo eS anu 


TL 


This is an area rich in mining, agriculture, stock-raising 
a prosperous people in the heart 
of a billion dollar market. Utah industry is expanding 
at a rate in excess of $5,000,000 a month! 


Reach these people outdoors, on the way to buy, through 
large, colorful Packer “Heart of the City” Posters. 
Remember—short copy outdoors wins instant recogni- 
. builds consumer acceptance . . 
economically! 

“THE SPOKEN WORD IS LIKE THE AIR... 
BUT THE POSTED WORD IS ALWAYS THERE!" 


For information on industrial advantages in this area, write Gus P. Backman, 


“HEART OF seer 
OTHE CITY” ae 
POSTERS. ) 


a Harry He OECD Co. Cnlerfirise 


Your Advertising Agency has all the facts 
33 EAST NINTH SOUTH ST., SALT LAKE CITY 1, UTAH 


Ken Rector, Manager, Utah Division 
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Says Relations with Public 
Have a Long Way to Go 


To the Editor: Why is it that so 
many advertising and public re- 
lations men handling million dol- 
lar accounts seem to lack common 
sense? Discourtesy and plain stu- 
pidity in social relations often- 
times must be tolerated in others. 
But it is rather incongruous to 
find these traits common among 


8,675 PER MONTH 


| pjauremen Deven 


IN NEW ENGLAND 4 N. Y. 
Only y Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 
AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. e Est. 1947 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


those who preach betterment of 
relations with the public or who 
practice selling to the public. It’s 
a pretty shoddy animal which can 
turn angel or monster at short 
notice, and too many ad and p.r. 
people are of this breed, me- 
thinks... 

Around a conference table, or 
in a client’s office, he argues for 
improving relations with the pub- 
lic... He’s always pulling for the 
Little Guy, consumer of corn flakes 
and soap that floats. 

But just let this Joe leave the 
conference room and watch his 
smoke! Philosophy of this stamp 
carries no weight in the back of- 
fice, on the street, or at home. Joe’s 
always busy, late for appointments, 
creating misunderstanding. 

Take the day that Joe found 


himself in need of a new assistant 
...The resumes arrive. Spotting a 
handful that interest him, Joe 
throws the rest out. He tells his 
secretary to start phoning. Mean- 
time Joe forgets the resumes. 

The job applicant comes in at 
the appointed hour, when Joe is up 
to his neck in a rush job. His desk 


is a mess. The jobhunter waits for | im 


a half hour, is finally ushered in 
by sweet and understanding sec- 
retary. Postpone the appointment? 
Not Joe. 

“Make self at home. Be with 
you in a minute.” 

Fifteen minutes pass. At last Joe, 
who has forgotten the man’s name 
and qualifications, looks up. He 
asks for a resume, scans it, de- 
cides man isn’t It. Sorry. Inter- 
view lasts three minutes, two 


In air conditioning and refrigeration ‘ 


The Big Inning! 


Scattered hits produce occasional runs in baseball—but it’s 
hits in clusters that bring home the runs in bunches to win the 


ball game. 


Champions play for The Big Inning. 


Smart advertising buyers operate that way, too. 


They don’t scatter their shots—they bunch them in the 
publication with readers who ean and do buy. They too, play 


for The Big Inning. 


Mere circulation totals aren’t the answer. Not “how many”, 
but “who” is of more importance. If you are selling Cadillacs, 
advertising to a million janitors could be wasteful. 


Advertising buyers who invest wisely read the publication 
itself—get to know its editorial content and the purpose it 


serves. 


They find the “reason why” a publication attracts so many 
readers and swings such effective influence with its subscribers. 


* 


*& 


The “Big Inning” publication for air condition- 
ing, commercial refrigeration, household refrig- 
eration, freezers, component parts, and materials. 
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loaded with apologia. Man’s resu- 
me looked good yesterday, bad to- 
day. 

Job applicant walks out cursing 
Joe, agency, clients and whole ad- 
vertising business. What manner 
of man is this Joe? Who’d entrust 
him with a million dollar account? 
Anyone who’d look down his nose 
at any man can’t be really good 
at his work, can’t be worth work- 
ing for. 

Moral: Sometimes the public is 
made up of those Little Guys on 
the other side of the desk. Some- 
times those Little Guys get bad 
pressions. Bad impressions don’t 
make good advertising or public 
relations. They won’t seil prod- 
ucts or services. 


SHELDON J. KARLAN, 
New York. 
- + . 
Disagrees with Woolf on 
Power of Shell Copy 

To the Editor: Something’s 
wrong some place. 

Ninety-nine out of a hundred 
times I agree with James D. Woolf. 
But not on the enclosed column 
(AA, Aug. 23). 

JWT’s news release tells how 
they explained TCP convincingly 
to millions of motorists. That’s 
great—except that they never con- 
vinced me. 

“TCP—The greatest gasoline de- 
velopment in 31 years” sounds so 
much like the same old baloney, 
I never read any further, except 
for a couple of times when I 
tried to find out what happened 
31 years ago. As far as I could 
discover, they left this convincing 
fact out of many of their ads. It 
was only when I read the enclosed 
copy that I really found out that 
something really did happen 31 
years ago—and this was not a 
date picked out of the writer’s 
imagination. 

“Increases power up to 15% 
spark plug life up to 150%.” Un- 
fortunately, I’m always the guy 
that always gets the minimum. 


I should like to know how they 
increased spark plug life 150%— 
and on what type car, under what 
conditions. These figures may be 
facts—but, brother, that “up to” 
is one helluva qualification. 
“Controls pre-ignition and spark 
plug fouling caused by lead and 
carbon deposits.” 
What the heck does this mean? 
“Controls” is a word that could 
mean anything. How much does 
it control pre-ignition and spark 
plug fouling? A great deal—a lit- 
tle bit? You figure it out, I can’t. 
SHAME ON YOU, Mr. Woolf. 
Did you really read SHELL’s 
ads, or just JWT’s news handout? 
PuHILtip KESSLER, 
New York. 


e e b 
Classified Ad Throws Reader 
into a Fast Spasm 


To the Editor: I appreciate 
that your control over your adver- 
tising, display or classified, is 
limited to judgment of what vio- 
lates taste or morals. But—just as 
one wage slave to another—doesn’t 
the attached stimulate a fast spasm 
of the alimentary tract? 

Maybe it’s the weather, maybe 
it’s the irascibility the medics 
tell me is symptomatic of progres- 
sive senility. But, apart from the 
non sequitur in the lead paragraph, 
it strikes me that these guys are 
doing business with the same atti- 
tude that characterized the coal 
mine operators Dickens wrote 
about. 

I don’t know who they are, but 
I wish I did, in order to be able 
to warn any friend of mine away 
from them. The principals, I’m 
sure, would be sanctimonious as 
all get-out about pitching for an 
account on a_ speculative basis. 
But you, you poor, bespittled slob, 
if you’re looking for a better spot, 
take 15 or 20 hours away from 


...| Wrestling with your financial, 


parental and other assorted prob- 
lems, including your laudanum 
pipe, and toss off four or five 


“Believe it or not buddy, we’re travelling 
in Newark Sunday Newstown. They got 
118% coverage ’way out here in Far Hills.” 


Represented nationally by O'Mara & Ormsbee, Inc. 
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Advertising Age, September 27, 1954 


Some Questions for a 
COPYWRITER 
Who Wants to Make a Gaod Move 


Let's face it—you must either be unhappy or feel you're ready for 
you wouldn’t have noticed this 
can answer “yes” to all these 


better. Otherwise 
Especially if you 


something bigger and 
ad. So perhaps we should get together. 
questions: 


Can you turn out copy that sells as well as sings—end can you prove it? 

Can you consistently come up with dramatic, really original ideas, to get across the 
sales points of the product or service you're promoting? 

Have you a highly developed visual as well as verbal imagination? 


Would you like to work in a friendly, informal organization, 
toes—for money right in line with that paid to 


sociates who'll keep you on your 


,» among talented as- 


other capable advertising writers in Boston? 


Still with us—and still interested? Then instead of writing the usual letter, we're asking 
you to do this: Send us copy and your own rough layout for a folder selling yourself 
to us. Plan it to fit a #10 envelope. Copy can be long or short as you see fit . . . just 
so it’s adequate and tells us what we need to know. Including your selling price. 
Don't hurry to get the folder off to us tonight. Take enough time to do your best work, 
because we can afford to wait. And you may be glad you spent a little extra effort on 
"s that kind of opening. Box 968, ADVERTISING AGE, 480 Lexing- 


this application—it 
ton Ave., New York 17, N. Y. 


pages of lilting prose that asks, | 


begs, pleads, beseeches, implores, believe we have a legal right to 
importunes us to grant you the) @¢t as the price czar of an industry 
privilege of beating your brains ©V€m though morally we think 


out for the greater glory (and 
profit before taxes) of ol’ Muck & 
Fuss. 

Oh, yes! While you're at it, 
throw in a copywriter’s rough. 
Nothing comp, you understand— 
just something the compositor can 
set from. 

Let me be the first to propose 
that all self-respecting creative 
men add these guys to their black- 
list, with the added admonition: 
Look, fellas, things ain’t that 
tough. There’s always that filling 
station job, where you aren’t ex- 
pected to exhibit the combined 
lubricity of Apollo and Venus. 

BERNARD LUNDY, 

Account Executive, Netedu 

Advertising Inc., St. Joseph, 

Mich. 

Maybe it is the weather, or 
irascibility. We can’t develop any 
feelings of righteous indignation 
about the ad. In fact, if we were a 
copywriter looking for a job, we’d 
be inclined to take a crack at writ- 
ing that folder (on our own time, 
of course). 


Better Wiring Subject 
‘Timely and Important’ 

To the Editor: We read with a 
great deal of interest your edi- 
torial, “Better Wiring Boosts Busi- 
ness” (AA, Aug. 30). May we com- 
mend you on the timeliness and 
importance of your subject. Bring- 
ing it to the attention of top ex- 
ecutives in industry is a vital serv- 
ice. 

Apropos of this, we are enclos- 
ing some material for your interest 
from Bernard Eichwald, chairman 
of the code committee on adequate 
wiring of the Commerce and In- 
dustry Assn. of New York, and 
president of his own electrical en- 
gineering and contracting firm, B. 
Eichwald & Co., 237 E. 39th St., 
New York... 

JEROME V. MEKLER, 

Public Relations, New York. 


Where Do Publishers Stand 
in Off-List Ad Picture? 


To the Editor: I have been read- 
ing with much interest Mr. Weiss’ 
series of articles on “The ‘Off- 
List’ Revolution.” Discount selling, 
particularly by national mail order 
firms, has come into the hobby 
field in recent years and has had 
its effect particularly in the model 
railroad hobby where larger items 
such as scale model locomotive kits 
are often purchased at a discount 
by mail while the hobbyist still 
looks to the local dealer for the 
smaller nuisance items. The ques- 
tion is: What will become of the 
local dealer, and the functions only 
he can fulfill, if his real money- 


making items are cut out from! 


under him? 

Because of its thorough and al- 
most exclusive coverage of the 
model railroad field the Model 
Railroader magazine has become 
the target of both individual and 
concerted campaigns to force us to 
refuse “off-list” advertising of any 
sort. We have had numerous boy- 
cott threats, and some advertising 
has been withdrawn because we 
have accepted advertisements of 
“off-list” houses. Yet, we do not 


| 


there is much to be said for the 
maintenance of list prices. We also 
feel that in this particular hobby 
discount selling can hurt our busi- 
ness in the future. 

I would like to knew if other 
publishers have had this same 
problem and what their attitude 
is toward “off-list” 


| 


Does a publisher, in either a gen- 
eral or a specialized field, have 
any moral right to police prices in 
his advertising pages? Does he 
have a legal right, especially after 
the Supreme Court decision in the 
case of the Journal, Lorain, O.? 
A. C. KALMBACH, 
President, Kalmbach Publish- 
ing Co., Milwaukee. 


e * » 
Weiss Reprint Orders 
Come in Steady Stream 


To the Editor: Enclosed find our 
check to cover the cost of three 


‘is must reading for them. 

| NIcK SIEGEL, 

_ Eastwood Printing Co., Den- 
ver, Colo. 

To the Editor: Please send me 
the reprints of the discount-house 
articles. I found them interesting 
and certainly thought-stimulating. 

IRVING K. MARKS, 

John H. Breck Inc.. New York. 

* 

To the Editor: ...I have read 
_the four instalments in ADVERTIS- 
Inc AcE and Mr. Weiss is to be 


‘reprints of Mr. Weiss’ excellent congratulated on his thoroughness 


| 


articles on discount selling. We 
would appreciate receiving these 
just as quickly as you can send 
them to us. 
ROBERT V. O’BRIEN, 
Executive Vice-President, The 
Brady Co., Appleton, Wis. 
e 


To the Editor: After reading the 
articles on the Off-List Revolu- 


tion by Mr. Weiss, we have de-| four Weiss articles on the off-list| 


cided to order ten copies for some 


in reporting on this subject. Many 
‘of my friends and customers are 
‘interested in having a reprint, and 
it is my intention to supply them. 
In this connection you will receive 
_an order for the required quantity 
_in the near future. 

| W. VANCE ROEDER, 

| Frank Best & Co., New York. 

| A 20-page AA-size reprint of the 


revolution is available from the 


advertising. |of our customers. We feel that it! Library, ADverTIsING AGE, 200 E. 
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Illinois St., Chicago 11, Ill. Price 
is $1 per copy, 20% off for five or 
more. Please send check with 
order. 
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< © IN ADVERTISING 

' LINEAGE IN 
QUAD-CITIES and 
IOWA 


MORNING Evening 
pemocrar DAILY TIMES 


Sunday DEMOCRAT & TIMES 
HEADQUARTERS: DAVENPORT, IOWA 


almonds 

cake flour 

sugar 

peppermint extract 
food coloring 
canned soup 

curry powder 

dried prunes 
peanut butter 
pineapple juice 
catsup 

walnuts 

graham crackers 
vanilla wafers 
strawberry ice cream 
canned fruit cocktail 
maraschino cherries 
Worcestershire sauce 
barbecue sauce 
quick-cooking oats 
vinegar 

crushed pineapple 
confectioners’ sugar 
canned salmon 
cracker crumbs 
cooking chocolate 
smoked ham 

dates 

salt 

pepper 

vanilla extract 
cream of tartar 
canned baked beans 
tabasco sauce 
American cheese 
oranges 

flour 

pineapple tidbits 
baking powder 
shortening 

soda 

corn meal 

brown sugar 

chili powder 

garlic salt 

nutmeg 

caraway seed 
canned chili beans 
tomato juice 
marshmallows 
cream cheese 
chocolate cake mix 
popcorn 
stick candy 
applesauce 
salad dressing 


The above items 
are ingredients in 
. recipes published 


in one issue of... 


Y 


“9 


grocery in town. 


top customers for food. 


‘@ 
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These SuccessFUL FARMING 
families live well because 
they can afford to live well. 
Their average cash income 
is close to $10,000. They are 


families are larger, eat more because 
they work outdoors. They also eat 


Do you think that farmers 


And their 


grow ALL their own groceries ? 


They don’t. True, many farm families 
put away some dressed beef, pork and 
poultry in freezers, and freeze or can 
some vegetables and fruit. 

But farmers are in business to make 
money. Crops such as corn, grains, 
soybeans, grass, steers and hogs need 
a lot of processing before they are fit 
for food. So the farm family depends 
on the supermarket and the 


more at home than the urban families. 

These SF families are rebuilding, 
remodeling, and refurnishing, adding 
kitchens, bathrooms, central heating, 
major appliances, new furniture and 
furnishings; and are prime prospects 
for anything for their homes. 


Wirn over 1.300.000 circulation, 
Ree. SUCCESSFUL FARMING represents 
~ a bloe of buying power equal 
to another national suburbia 
—a market no manufacturer 


new volume, and to balance 
national advertising schedules, 
there is no effective substitute for 
SUCCESSFUL FARMING. 
Any SF office can tell you more! 
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Just who does wear the pants in the family, 


these days? 


It takes a heightened vigilance 
To tell, today, who wears the pants. 


For folks and kids with equal ease 
Disport themselves in dungarees. 


Unless you check the height (or spread) 


You’re very apt to be misled. 


Don’t let your eyesight worry you, 
But do assess your point of view. 


For family life, like family dress, 
Has found a new togetherness. 


Where once the members laissez-faired 


Today their interests are shared. 


And this togetherness applies 
To what the family wants or buys. 


Before they realize a dream, 
They huddle—like a football team. 


No longer is it ‘‘he”’ or “she,” 
But “‘you and I,” or “‘they,” or “‘we.” 


This also goes for what they read— 
It must resolve a family need. 


And in the entire U.S.A. 
One magazine does this today— 


Not simply things about the house, 
But what affects the kids or spouse. 


So—if you wish to sell your wares 
And reach the family that cares, 


The moving finger plainly scrawls, 
“The place to do it is 


McCalls 
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Advertising Age 


Weiss Spies a New Ad Consulant 


C. M. Comments on Hot-Weather Copy 


‘Too Much Litigation,’ Crain Says 


Tips on Handling Company Histories 


Salesense in Advertising... 


Copywriters Can Learn Much from Study 
of Mail-Selling Techniques 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Many times, in this column and else- 
where, I have suggested that advertising 
of mail-sold products and advertising of 
store-sold products are, like the Colo- 
nel’s Lady an’ Judy 
O’Grady, sisters under 
the skin. Both have a 
common ultimate goal 
—sales. 

Both, in the well- 
said words of H. K. 
Nixon, seek to “arrest, 
inform, impress, im- 
pel.” Both work with 
the same vehicles for 
the transmission of 
ideas. 

My own formula for sales-making copy 
enlarges somewhat on the Nixon defini- 
tion. The proper advertisement, whether 
the product is mail-sold or store-sold, 
has five objectives, as follows: First, it 
should attract attention (stop the reader, 
listener, or viewer); second, it should 
arouse interest (warm him up); third, it 
should create desire (give him a hanker- 
ing); fourth, it should inspire confidence 
(make him believe the sales pitch); and 
fifth, it should induce action (prod him 
into doing it NOW). 

The end result in both instances is that 
of making the prospective buyer WANT 
the advertised product—and want it ar- 
dently enough to purchase it; in short, 
SALES. 


James D. Woolf 


s Not so, say a considerable number of 
letters I receive from reluctant readers 
of this column. “These two kinds of ad- 
vertising,” writes a dissenting agency ex- 
ecutive, “are poles apart. The store-sold 
product is bought in stores, where the 
prospective buyer can see it, feel it, taste 
it, smell it, and have it fully explained 
and demonstrated by the retail clerk. Ad- 
vertising is only a first introductory step 
in the transaction. I am not talking about 
candy bars, cigarets, and needles and pins, 
but about such substantial things as re- 
frigerators, air conditioners, automobile 
tires, kitchen ware, rugs and carpets, fur- 
niture and mattresses, clothing, appli- 
ances, etc. Since the advertisement alone 
and unaided cannot hope to effect the 
sale, I see no advantage in cluttering up 
the space with encyclopedic information 
that can be better explained by the sales- 
clerk.” 

I do not deny that there are many 
products—lawn mowers, for instance, or 
window draperies—that are bought usual- 
ly only after the purchaser has examined 
them in the store. But note that I say 
“usually” and not “always.” Sears and 
Ward’s move thousands of carloads of 
“store-sold” products through the sole 
medium of the printed page. And we can- 
not overlook the further fact that addi- 


tional carloads are sold by discount 
houses where retail salesmanship is total- 
ly absent. The discount houses are pat- 
ronized in the main by pre-sold buyers 
who do not expect point of sale explana- 
tion and demonstration. 

But my main point has nothing to do 
with the presence or absence of person- 
to-person persuasion. The question I pose 
is this: “What have we to lose by em- 
ploying mail-selling copy techniques in 
the advertising of store-bought products?” 

The most we have to lose, as I see it, 
is the opportunity to be cute. Fact-packed 
“hard sell” copy certainly cramps a fel- 
low’s style when he seeks kudos for his 
“cleverness.” 


= The Armstrong Temlok four-color 
half page, shown here, is cute as all get 
out, and I have no doubt that a lot of 
dads will read it to the kiddies at bed- 
time. They’ll just love the third verse: 
“These are Jack’s kids; he keeps them 
quite happy; Fuel savings buy toys— 
‘Hooray for old Pappy!’ ” 

Just darling, too, is the full-color Pabco 
page, also shown here, addressed to the 
young in heart: “You want your home 
gay! Alive with color, style, new ideas. 
But simplified, so she can dance through 
chores in jig-time.” Even though her 
floors were paved with solid gold, can you 
imagine any woman, unless she is a nit- 
wit, dancing through her chores? 

I cannot for the life of me understand 
what these two advertisers have gained 
with their entertainment devices. Higher 
Starch ratings? Perhaps so. But of what 


ARMSTRONG'S TEMLOK 


HANDS PLAY TO DEALER—I hear that Arm- 
strong’s Temlok is a splendid product. 
Hence it should offer the copywriter a 
chance to tell a strong story, mail order 
style. But he passes up this opportunity 
and advises the reader: “Your lumber 
dealer will be glad to give you complete 
information.” 


avail is a Starch rating if the copy doesn’t 
inform and sell? 

These two advertisements violate al- 
most every principle of effective sales- 
manship in print; they are exceedingly 
short on factual product data and, worst 
of all, they give the reader no price in- 


formation whatever. Would either of 
these advertisements, if inserted in a mail 
order catalog, produce enough sales to pay 
for the paper and ink? The answer, of 
course, is no—in my opinion. Next ques- 
tion: does the mere fact that these two 
products are store-stocked automatically 
make the ads effective instruments of 
salesmanship? I maintain that an im- 
potent, vacuous ad is an impotent, vacu- 
ous ad regardless of how the product is 
distributed. 


= Now, by way of contrast, note the Ol- 
son full-color cover, here. Olson rugs are 
strictly mail-sold; the reader can’t get 
them in stores or through agents, but only 
from the Olson factory. Olson sales vol- 
ume is determined entirely by how ef- 
fectively Olson copy “arrests, informs, 
impresses, impels.” I have no sales fig- 
ures to prove it, but it is my understand- 
ing that the Olson operation is highly 
successful, and I have no doubt that the 
page shown here is pulling requests for 
catalogs at a profitable rate. 

Now let us suppose that the Olson prop- 
osition was marketed through the same 
retailers that handle Pabco linoleum. 
Would this mean, now that we have deal- 
ers and clerk-selling in the picture, that 
Olson should abandon its hard-hitting 
mail-selling copy style and for it sub- 
stitute the techniques employed by Pabco 
and Temlok? Hardly! If the Olson page 
you see here is a potent sales-maker, and 
I believe it is, the matter of how the rugs 
are sold—by mail, in stores, or through 
agents—is academic. 


# Since we are engaged in suppositions, 
let’s suppose that motor oil and gasoline 
are mail-sold instead of station-dispensed. 
Let’s suppose that the Shell ad and the 


dime the 


a 


Count in baat 


CHANCE TO SEtL—This color page tells its 
readers: “Ask your dealer to show you.” 
Appearing in a national magazine with at 
least 12,000,000 readers, it seems to me 
that this ad wastes a golden opportunity 
to pre-sell homemakers before they step 
into the dealer’s store. 


THE NATIONAL NEWSPAPER OF MARKETING 


Texaco ad, shown on Page 66, had to pro- 
duce sales at a profitable rate—or else. 
Which of the two ads makes a serious 
and determined attempt to arrest, inform, 
impress, impel? Which of the two, if in- 
serted in a Sears or Ward’s catalog, would 
sell the most product at the lowest cost? 
My supposition is absurd? Gas and oil 
aren’t sold by mail! Yes, I know. But 
again I pose my question: What have the 
oil companies to lose by employing mail- 
selling techniques? What has Shell lost 
by addressing an adult audience with this 
fine piece of adult salesmanship in print? 
The advertisement isn’t cute, to be sure, 
and maybe the puppies will out-Starch 
it, although that remains to be seen. 
Over the years, as well as currently, I 
have had a hand in a great deal of mail 
order and direct mail advertising. I have 
seen it proved time and time and time 
again that only one kind of copy pays 
dividends. Yes, you’ve guessed it: copy 
that arrests, informs, impresses, impels; 
copy such as you see in the Shell and 
Olson ads herewith. Cute ads—ads that 
are silly, vacuous, giggly, juvenile—are 
invariably failures in mail-selling. 


= I once sold exclusively by mail several 
thousand dollars’ worth of lampshades, 
at a fantastically low selling cost, with 
the following piece of 112-line Sunday 
newspaper copy: 


Made by Village Craftsmen in New Mexico 
the gift DIFFERENT for Christmas 
PARCHMENT LAMPSHADES OF 
NAVAJO GOATSKIN 
Tied with rawhide thongs to wrought 
iron frames...will last a lifetime 
Here is a shade that will excite ‘‘Oh’s’”’ and 
“Ah’'s"” from your guests. Really lovely, it 
really glows with charm and character. 
The goatskins are treated by village arte- 
sans wise’ in old-world techniques of 
making fine parchment. Translucent, it’s 
the color of desert sand in the sunlight. 
100% handmade! The frame is hand- 
wrought in iron (not wire)—an old Span- 
ish custom. THREE sizes—ONE: i2-in. di- 
ameter across the bottom, screw-in-socket- 
bridge-type, only $11.45. TWO: 14-in. di- 
ameter. (reg. screw-top, see picture), 
$13.95. THREE: 16-in. diameter (reg. screw- 
top), $15.95. Some well-known shops 
charge up to twice as much for compar- 
able quality. Check or M.O., but no 


cond Ye Will Sead You... ~< om 


Like these for LESS MONEY 
than You Thought Possible / 
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EXPLAINED—Here is a fine example of “hard 
sell” in copy. Hard sell does not mean 
brag-and-boast, exaggeration, dishonest 
promises. It means a detailed explana- 
tion, factual and credible, of why the 
product will deliver the promised bene- 
fits. 
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with Texaco FIRE CHIEF gasoline... 
1OO® CLIMATE-CONTROLLED 


TYPICAL OF PATTERN—This page is typical of 
a pattern seemingly much admired by 
some of my correspondents. “It cannot 
jail to attract attention,” they say, “and 
what good is copy that nobody sees and 
reads?” If “100% climate-controlled” is 
an important benefit, I think the idea 
should be explained. 
aoe C.O.D.’s. Short supply, order now. Navajo 
goats, like village craftsmen, are rare. So 


hurry, please. We pay shipping. Your 
money back if not satisfied. 


A certain large department store, its 
eye caught by the product, took it on, 
and twice in one week gave it about 200 
lines of space in its full-page newspaper 
ads. But this store wasn’t having any of 
my mail order copy. Its 200-line box 
consisted mostly of white space, chaste 
and lovely, and about 20 words of pret- 
tily worded—but decidedly uninformative 
—text. The ads failed to create a ripple 
of interest, and the shades finally were 
disposed of at a loss. 


= When you set out to sell something by 
mail you are doing it the hard way. What 
my dissenting correspondent said is true. 
The mail-buyer purchases the product 


MORE ‘SELL’7—Most motor oil, of course, is 
not mail-bought, but if it were, this ad 
would surely sell more product than could 
be sold by the Cow-Jumped-Over-the- 
Moon campaigns characteristic of so much 
oil company advertising. 


“blind”; he can’t see it, feel it, taste it, 
smell it, or have it demonstrated. Now 
here, in the case of the lampshades, was 
a piece of copy that sold the hard way 
with highly profitable results. Now why 
would not this same copy, selling the 
easy way over the signature of a reputa- 
ble store, be even more successful? 

Another correspondent, an advertiser 
of an appliance, writes me in part as fol- 
lows: “I don’t expect my copy to sell. If 
it creates for me a strong degree of con- 
sumer familiarity with my brand name 
and a reasonable degree of friendly con- 
sumer acceptance, I think I ought to be 
satisfied.” All right. But why won’t he 
get what he expects from ads, such as 
the Shell and lampshade examples, that 
sell hard—plus a dividend of a lot of 
prospects who are 75% sold before they 
walk into the store? 


Looking at Radio and Television... 


Reorganization of Radio-T V Departments 


As the networks move toward consoli- 
dation of stations, and as the one-station 
market becomes historical, the ability to 
offer a network specified by the advertis- 
er, restricted only by the minimum re- 
quirements, is becoming commonplace. 
This minimizes the job of the time buyers 
in advertising agencies and the station 
relations departments of the networks. 

A parallel trend is taking place in pro- 
gramming. As the advertiser is able to buy 
one third of Imogene Coca, Sid Caesar, 
Jackie Gleason, Red Skelton, etc., the sta- 
tions come with the program and the ad- 
vertiser has only a third voice in their 
selection. Since this is apparently a trend 
in the future of television, from the basis 
of affordability if nothing else, the organ- 
ization of agencies, clients with large ad- 
vertising staffs, and networks is chang- 
ing in focus and responsibilities. For the 
purpose of simplification the advertising 
agency television and media departments 
can serve as a pilot analysis. 


ws In most agencies, the media section is 
autonomous and, for the most part, is 
divided into time buyers and space buy- 
ers. The head of the department and his 
supervisors make over-all media deci- 
sions, but the buyers are divided. In radio 
the job was extremely simple and the 
money earned by time buyers was small 
compared to relative jobs in other divi- 
sions of the agencies. When television 


came, with the complexities during the 
FCC freeze of the one-station cities, the 
time buyer for television became very im- 
portant to the success of a show. 

Conversely, the radio and television de- 
partments of agencies were formerly com- 
pletely absorbed in producing programs. 
They had little interest in the stations se- 
lected or negotiations with networks. 
They built, produced, and serviced pro- 
grams. With the advent of the time and 
talent deals, the network-controlled 
shows, the participations, and the part 
ownership deals, the television depart- 
ment was catapulted into full-scale net- 
work negotiations on every score and the 
negotiating personnel at the network level 
became top management because policy 
was being made. 

In many agencies a battle is now raging 
for power between the television and 
media departments for control of the time 
and talent on participation deals. As in 
the case of all battles the strongest man 
will win. But, laying aside the struggles 
for power and personal aggrandizements, 
what is the logical solution of this prob- 
lem of future organization? 


a Assuming that the necessary markets 
are routinely deliverable and regulated 
by minimum standards the following 
procedures seem indicated: 

1. Over-all media responsibility: The 
head of the media department and his 


The Creative Man’s Corner... 


the more cooli 


raw. 


back. 


presses your shirt. 


cigarets. 


Wonder Beer 


When models in advertisements suffer from the heat, brother, they really 
suffer. The corners of their mouths drop. They develop canyon-like lines from 
the nose down to the jaw-line. Their eyelids look like car ports. And their 
foreheads take on the appearance of a squeeze box. 

A lot of those heat-sufferers have appeared during the summer—not a few 
of them in ads for air conditioning equipment. Invariably the heat-sufferer, if 


make BALLANTINE BEER 


: 4 Meow ter Bebentine Beer compere 
wth athor iow-caterte beverages? 

nd ome 
\ ae Ralbeertin Beer rey AME oaherten 
} \ BEER Ji Shen ihe. cvcneces cake 
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he is a male, tugs at his collar—as if the thing is choking him. It can be his 
shirt collar or his pajama collar. He tugs at it. If he had any sense, he’d sleep 


If he’s wearing a hat—which he seldom is when he’s suffering from the 
heat in pajamas—he always wears it on the back of his head. What this ac- 
complishes, we don’t know. When our head gets hot it gets hot both front and 


Having lived through a number of summers and summer advertising cam- 
paigns, we are aware by this time that beer is a cooling drink when the heat 
gets you. However, this Ballantine ad acquaints us for the first time that 
drinking beer not only helps cool you off, but pushes your hat forward on your 
head, buttons up your shirt collar, puts your tie on for you and ties it, and 


This is news to us and our feeling is that, if Ballantine can really do this, we 
can’t for the life of us see why it is advertised solely for cooling off. We can 
attest to the fact that getting up on hot humid mornings is bad enough, but 
having to dress oneself is even worse. Consequently, if we could be assured 
that Ballantine could dress us completely—including pulling on our socks and 
lacing our shoes—we’d keep it in the bedroom, right beside our pack of 
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statisticians from research analyze the 
market requirements and budget of a 
brand and recommend a media alloca- 
tion to suit those requirements. Product 
groups, account executives and plans 
boards—or whatever they may be called 
—sift this recommendation and reach a 
conclusion. 

2. Television program buying: The 
head of the television department and 
his producers and executives assigned to 
the account in question recommend. a 
program or participation or spot program 
buy depending on the available funds and 
the available opportunities. The research 
departments analyze these and the rec- 
ommendation is made to the same groups 
delineated above. 

3. Network negotiation: If the program 
is a network-controlled program, or if 
the buying of the program is dependent 
on network acceptance, the television de- 
partment representative conducts these 
negotiations as a whole with the network 
representative who, in a single motion, 
delivers the stations to go with the pro- 
gram. 

4. Spot programming: Spot program- 
ming should be set by the television de- 
partment but the stations should be or- 
dered by the media time buyers, who also 
handle straight spot placement. 


5. Billing: Network billing, time and 
talent, should be handled by the television 
department comptroller and the spot bill- 
ing by the media comptroller. 


ws If it were not for the great rumbling 
around the agency business these sug- 
gestions would have kindergarten over- 
tones. The alternatives are for the tele- 
vision department to completely absorb 
all buying of network and spot television 
me and talent, or for the media de- 
partment to absolutely control them, 
since almost no shows are now being di- 
rectly produced by advertising agencies. 
Of the two, the latter is the more drastic 
because it would reduce the buying of 
shows to the slide rule, and while the 
technique might work for a while, atro- 
phy of creative television would un- 
doubtedly set in. 

Now is the time for a rational reexam- 
ination of the functions and duties of all 
agency departments because of the sharp 
inroads made by television. Whether it 
is done by an outside management con- 
sultant group or a top level agency com- 
mittee, the problem exists and must be 
rescived. The wise agency heads will or- 
ganize for the long haul benefit of the 
agency. The expedient committee will re- 
solve the problem by personalities. 
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All of you sales and advertising managers—as well as agency execu- 
tives—have seen the grocery business go self-service. 


Under today’s self-selection, the consumer has little chance to request 
your product or protest its absence. The housewife, influenced by your 
advertising, will buy your product, if she sees it; if she doesn’t, the 
chances are she will buy your competitors. More and more of her 
buying is based on impulse decisions at the point of sale. 


To take advantage of impulse buying in today’s supermarket, you need 
good shelf position to catch the shopper’s eye. You must have proper 
display to move your product into her shopping cart. You must rely 
on retail cooperation to keep your product continuously in stock. To 
attain these goals, you’ve got to “sell” the supermarket operator and 
keep him “sold” on your products and promotions. But, before you 
set out to accomplish your trade objectives, evaluate al! industry pub- 
lications because 


THE SUPERMARKET OPERATOR HAS CHANGED HIS READING HABITS 


Today’s high speed and volatile supermarket business emphasizes the 
need for complete, up-to-date, timely news information. SUPERMARKET 
NEWS—The Industry’s Only National Weekly Newspaper—is the 
supermarket operator’s answer to this need. 
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HERE ARE THE FACTS! 


e More supermarket executives 
e More independent and voluntary supermarket operators 
e More wholesale grocers 


in more different companies are paid subscribers to SUPERMARKET 
NEws than any other industry publication. Every week more than 
29,000 paid readers depend on SUPERMARKET NEWS for information 
that can not be found anywhere else. 


SO DON'T RELY ON LAST YEAR'S MEDIA SCHEDULE TO DO THIS YEAR'S SELLING JOB. 


Your supermarket customers have changed to SUPERMARKET NEWS. 
Have you? Your supermarket customers get more out of SUPERMARKET 
NEWS... and so will you. 


Supermarket News e The Industry’s Weekly Newspaper 


A Fairchild Publication e 7 East 12 Street, New York 3, New York 


Times have changed in the grocery business: | 


@ 21,500 STORES DO 50% OF BUSINESS 

@ IMPROVED COMPANY SELLING METHODS 
@ EXPANSION—ADDITION OF NEW LINES 
@ SELF-SERVICE SUPERMARKETS 

@ TWICE AS MANY ADVERTISED BRANDS 

@ MORE “DECISION MAKING” EXECUTIVES 
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Employe Communications... 


The Company History Needn’t Be Dull 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting service in 
employe relations.) 

The company history, otherwise referred 
to as the phenobarbital of corporate 
journalism, is undergoing a refreshing 
change, and it is high time. The under- 
writers of self-glorification in industry 
for years have been turning out cold 
and severe volumes to mark anniver- 
saries, salute corporate growth or simply 
gratify their vanity, and the reader re- 
sponse to these epics has been apathetic 
beyond description. 

The typical company history is fat, 
poorly designed and unimaginatively il- 
lustrated. Its greatest fault, however, is 
that it is hopelessly dull. 

A few years ago, someone began to 
wise up to the horrors of these auto- 
biographies. Shelli Oil Co., with its sup- 
port of “The Oilmen,” a tremendously 

. colorful job of industrial reporting, was 


77? sens the ice-breakers. Since its publi- 


cation there have been several other 
good works, and a host of bad ones. 


s Companies have pounced upon the 
belief that all a history needs is a “name” 
writer, but it doesn’t necessarily follow 
that the author of a best-selling history 
can impart drama and interest to a 
foundry, a machine shop, or a chicle 
works. Companies continue to believe 
that a history must be swathed in genuine 
limp leather, stamped in gold leaf and 
encased in an impressive box—conceiv- 
ably in the belief that people will keep 
it because it looks too expensive to throw 
away. These are all dangerous, costly and 
somewhat ridiculous delusions. 

A short time ago the Wm. S. Merrell Co. 
of Cincinnati, which describes its func- 


On the Merchandising Front... 


tion straightforwardly as “supplying 
physicians with the finest medicines for 
treating and preventing illness,” issued a 
company history marking its 125th year. 
It was no special printing, in special bind- 
ing, ceremoniously fabricated for a spe- 
cial occasion. It was simply a somewhat 
enlarged issue of the company’s employe 
magazine, called “Since 1828,” and it 
clearly cost no fortune to produce. 


@ The Merrell company history won't 
walk off with any prizes for design, but 
it is neat without being overpowering, 
and it should impress its reading audience 
without terrifying it by the cost. It is a 
charming, homespun type of periodical 
written with warmth and good humor. It 
was created, not by some outside profes- 
sional, but by the magazine’s editor, Alice 
Van Pelt, who has an affectionate eye 
for the little, human incident that can 
enrich and enliven any historical docu- 
ment. She has contrived—with a skill 
approaching brilliance—to present the 
assorted chieftains of the Merrell clan 
as lovable, flesh-and-blood individuals 
rather than as corporate stone images 
posing stiffly for their eulogies. This in 
itself is a masterpiece of accomplish- 
ment, because nine out of ten company 
historians become so abashed by the 
thought of the founders that they forget 
what they started out to say. 

When the rich, luxurious history ar- 
rives on the desk of the customer, the 
stockholder or the public servant, the 
recipient feels honor-bound to write the 
company’s president, thanking him for 
this impressive gift, which he promises 
to read at the first opportunity. What the 
company president fails to realize is that 
this opportunity is probably never going 
to occur. 


Electroencephalographers Have 
Things in Store for Admen 


By E. B. Weiss 
(Mr. Weiss is Director of Merchan- 
dising, Grey Advertising Agency, 
New York.) 

Will advertising agencies—and perhaps 
even some of our larger national adver- 
tisers—some day retain electroencephalo- 
graphers as advertising consultants? 

Will copy research, within a few years, 
include tests with electroencephalograms, 
brain wave analyzers, and Toposcopes? 

I ask these questions in all seriousness, 
and I particularly hope that AA’s senior 
columnist, Jim Woolf, will turn one of his 
columns over to an answer to them. 


s My foray into this realm of science, 
where I really have no warrant to tread, 
came about this way: 

During my study of the now generally- 
recognized concept of automation, I ar- 
ranged several years ago to get Scientific 
American regularly. The more I read it, 
the more fascinated I became; I’ve always 
had a deep layman’s interest in science. 

Over the last year, Scientific American 
has carried some truly remarkable ar- 
ticles, written by recognized scientific 
authorities, on the amazing progress that 
is finally being made in the study of the 
human brain. These articles have re- 
ceived my rapt attention, both as a kin- 
dergarten observer of scientific progress 
and as an advertising man. 

From the advertising viewpoint, these 
progress reports on the comparatively 


new science of electroencephalography 
sent my imagination soaring. It suddenly 
struck me that, although advertising’s 
first and last function is to make an im- 
pression on the human brain, yet it is 
quite obvious that advertising men know 
precious little about our grey matter. 
Only now is the curtain being lifted by 
scientists and, at the moment, only a tiny 
corner of that curtain has been raised by 
our scientists. Advertising men and psy- 
chological consultants are hardly better 
informed than our electroencephalo- 
graphers. 

But enough has been learned by scien- 
tists to raise serious doubts concerning 
the validity of a good deal of the reason- 
ing that underlies a great deal of ad- 
vertising research and an equal percent- 
age of our psychological studies. This is 
not to say that the end result of this 
newer approach to the brain may not 
lead to precisely the same conclusions 
that are now accepted as gospel, if and 
when the new techniques of brain study 
become available to the study of advertis- 
ing. But if that turns out to be the case, 
it will have been sheer coincidence that 
our present-day techniques gave the right 
answer, because science appears to be 
telling us that much of our advertising 
research, including the psychological, has 
started off on the wrong foot. 


= In advertising research, the assumption 
appears to have been that the human 


Lady headed 
right 


She's shopping bound and sure of 
herself. This newspaper keeps her 
informed about improved or en- 
tirely new protiucts, and guides 
her to the dealers who carry them. 
She knows that manufacturers 
compete constantly for her favor 
. . . that they spend fortunes in 
research, development and qual- 
ity control to induce her to buy 
their brands instead of their 
rivals’. 

And she makes a point of learnieg 
which manufacturers’ brands 
for them by brand name. 


Se, whether she’s buying “little” 
or buying “big”... things that 
she can tuck into that shopping 
bag, or things that take two 
strong men just to lift... she 
knows where to head to get her 
money's worth. 
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WANT CONFIDENCE? PATRONIZE THE DEALER WHO PROVIDES YOUR FAVORITE SRANDS 


Advertising Age, September 27, 1954 


This paper keeps you posted on 

latest improvements, and entirely 

new items, in manufacturers’ 

brands in every field. 

It's smart. to watch such develop- 

ments, because manufacturers are 

constantly competing with each 

other to offer you better values than 

their competitors. 

So watch those trademarks for F xt 
better and better things, and stand 
by the brands that give you most 
for your money. 


imComromaree 


WANT VALUE? PATRONIZE THE DEALER WHO PROVIDES YOUR FAVORITE BRANDS 


FOR BRAND NAMES—Two of the ten ads developed by H. B. Humphrey, Alley & Richards, 
New York and Boston, for the 1954-55 newspaper campaign of Brand Names Founda- 
tion. They are included in Portfolio No. $ which the foundation has just mailed to 


newspapers throughout the country. 


brain, as a memory-storing device, is 
selective. In other words, most—if not all 
—advertising research is premised on dis- 
covering advertising techniques that will 
induce the brain, in its assumed process 
of selectivity, to select a particular ad- 
vertising message for permanent record- 
ing. The aim is also to find basic motiva- 
tions that presumbaly will encourage the 
brain to select and record a message. 


But today, the electroencephalographer 
seems pretty well satisfied that the 
human brain, willy-nilly, permanently 
records absolutely everything to which it 
is exposed through sight, sound, feel, 
smell, etc. It is not selective in what it 
records. This would appear to shatter 
some rather fondly coddled advertising re- 
search beliefs. 


# I read this not only in Scientific Amer- 
ican, but also in news reports of scientific 
meetings appearing in the daily press. For 
example, just a few weeks ago at a sci- 
entific meeting in Montreal, Dr. Wilder 
G. Penfield, director of the Montreal Neu- 
rological Institute, told his scientific col- 
leagues that experiments he had made 
suggest that “there is a nerve center ir. 
the brain that makes a record of the 
stream of consciousness—and that this 
record may be continuous and complete 
during waking hours.” (Some scientists 
believe that the brain is equally active in 
recording all impressions to which it is 
exposed while we are asleep.) 


= Dr. Penfield told about experiments 
that involved electric stimulation of parts 
of the brain which promptly induced the 
patient to “bring back into the present 
some earlier experience with a startling 
degree of vividness and detail. He is as 
keenly aware of that state of his own 
mind at the time of that earlier experi- 
ence as he would have been had he closed 
his eyes 30 seconds after the event and 
had made a voluntary effort to recall 
all those things to which he had just been 
paying attention.” 

More and more it appears that ad- 


vertising’s basic problem is not registra- 
tion on the brain; if the eye sees it, even 
for a fleeting fraction of a second, or the 
ear hears it, the message is recorded, and 
permanently. 

The basic problem is recall—not regis- 
tration. 

And, unfortunately for advertising, sci- 
ence as yet has only a dim notion of the 
functioning of the recall mechanism of 
the brain. The scientist is hopeful; it may 
not be long before he can tell us, at least 
in part, what it is that stimulates the 
brain to recall. 

But as scientific knowledge now stands, 
it isn’t even certain that depth of im- 
pression is the sole or even dominant 
basis for ultimate recall. On the contrary, 
there is plenty of scientific evidence for 
believing that at least several other fac- 
tors in no way involving depth of impres- 
sion may stimulate recall. 


® Most advertising research attempts to 
measure impression. Some advertising re- 
search seeks to measure depth of impres- 
sion. But apparently, this is not at all the 
real, basic problem of advertising. 

Nobody currently knows how to meas- 
ure the factors that most directly and 
certainly stimulate recall, because those 
factors have not yet been isolated. 

But when the mechanism of that large- 
ly unexplored frontier of the human anat- 
omy—the brain—has been fully charted, 
when our scientists can tell us precisely 
how the brain is best stimulated to recall, 
then advertising will be on the high road 
toward becoming a science. And, I might 
add, so will our social sciences which, at 
the moment, are anything but sciences! 

And when that happens, then indeed 
my opening question may be resolved. For 
then advertising agencies and advertisers 
may turn to the electroencephalographer 
for advertising guidance, and it could even 
be that our advertising research depart- 
ments and services will be equipped with 
electroencephalograms, and brain wave 
analyzers, and Toposcopes. 

Hasten the day! 
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Ie. the city of the Main Line, of the 
Benjamin Franklin Parkway, of the Devon 
Horse Show .. . and it’s the city of rapidly 
expanding, highly diversified industry. 


Unexcelled transportation facilities are 
part of the reason why Philadelphia keeps 
growing and growing. This city is a great 
railroad center (headquarters of the na- 
tion’s largest railroad), a great seaport 
(America’s second largest), a great airport 
(newest of the major metropolitan airports) 
and it is the hub of a vast, all-directions 
highway system. 


Name any ten manufactured products— 
and Greater Philadelphia’s 8500 factories 
produce nine of them. The people who 
work in Philadelphia’s highly diversified 


industries have one thing in common. They 
are home-owning, home-loving family folks. 
They buy carefully, wisely. Once convinced 
of the worth of your product, they remain 
steadfastly loyal to it. 


These are the people who read The Evening 
and Sunday Bulletin—the newspaper that 
reflects the character, needs and interests 
of the entire region. 


The Bulletin is Philadelphia’s favorite 
newspaper— Philadelphians buy it, read it, 
trust it and respond to its advertising. 


The Bulletin is Philadelphia. 


“Tuts ts GREATER PuiLapevpnia,” a 64-page brochure 
about the Greater Philadelphia Market—its people and 
its industrial growth—is now available. Please use your 
business letterhead in requesting your free copy. 


In Philadelphia 
nearly everybody 
reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert and Juniper Sts. ; 
New York, 285 Madison Ave.; Chicago, 520 N. Michigan Ave. 


REPRESENTATIVES: Sawyer Ferguson Walker Company in 
Detroit + Atlanta + Los Angeles + San Francisco 
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Tips for the Production Man... 


Production Story in Narrative Form 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 


As I opened my mail on this particular 
morning there was a plaintive letter, un- 
perfumed, from a lady of my acquain- 
tance. It seems that she had just been 
elected to an important office in a wom- 
en’s society. She was to gad about the 
country organizing new chapters. The 
Press would be wanting cuts of her. Since 
I was in publicity and knew about such 
things could I be of help to her? 

Always glad to come to the rescue of a 
lady in distress, I told her to have her pic- 
ture taken, send me the glossy and I 
would do the rest. Based on my early 
years in the newspaper business and han- 
dling of publicity assignments today I 
knew the answer, of course. 

I would have a one-column halftone 
made, newspaper screen, order out a sup- 
ply of mats and send them to her. Easy 

carry around, light, inexpensive, com- 
pletely expendable. Not only that, but 
having them would make her look like a 
professional—one who knew her way 
around in newspaper shops. 


s All this I did and the lady was very 
grateful. I heard nothing from her all 
summer, except that, from a mutual 
friend, I knew she was in Florida, Geor- 
gia, Arizona, and Missouri. I figured she 
was going great with the local press. 
Then back home, she wrote me again. 
A little hesitantly but still as a lady 
should write, she complained: “You know 
those mats you made for me. Hardly any 
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of the newspapers would use them. Do 
you suppose they are the wrong size, or 
of imperfect material, or something like 
that?” 

You can see where that left me. This sort 
of thing is my bread and butter. Not only 
that, but my standing with a lady who 
trusts me is at stake. “Send me one of 
the mats and also a list of some of the 
papers who turned you down,” I replied. 

I checked the sample mat. Nice and pink 
and clear-cut. Nothing wrong with the 
mat. I wrote a few of the papers. “Don’t 
you guys use mats any more? Do you 
prefer glossy photos so you can make 
your own cuts? Why didn’t you use my 
nice pink mats?” 


a Editors are not given much to writing. 
At least, writing letters. The most poig- 
nant reply was managed with a big black 
copy pencil. The editor circled my ques- 
tion about preference for glossy photos, 
and down in the margin he wrote, big 
and clear, ‘‘Yes.” 

Other inquiries brought out the same 
answer. Newspaper shops pretty generally 
now have their own engraving plants. The 
small papers have Fairchild Scan-a- 
Graver machines to make plastic plates. 
At no more expense or work than casting 
a cut they can make their own halftone. 
They get the column width they want, the 
screen they want, and a clearer result. 
Some editors think that plastic plates hold 
up better than lead casts. 

So I am now sending the lady a supply 
of glossy prints. This, apparently, is the 
new medium for personality photos. 
Every day you learn something. 


There's Too Much Litigation 


The legal part of every business is 
considerably more important and volu- 
minous now than it has ever been. Ad- 
vertisers particularly must operate with 
one eye on the market and the other 
on the legal restraints and limitations 
which have been imposed upon them 
by government through direct legisla- 
tion and the rulings of administrative 
agencies. 

That being the case, it is worth while 
to consider the possibility of avoiding 
litigation when this is possible and 
when those directly concerned are will- 
ing to meet each other half way. Law- 
suits are expensive and time-consum- 
ing, and just as nobody wins a war, it 
might almost be said that in most cases 
nobody wins a lawsuit. Both sides ex- 
pend energy, time and money that 
could have been used much more prof- 
itably in constructive effort in behalf of 
their businesses. 

These remarks are suggested by the 
recent comment of a company president 
who had found that a competitor had 
issued material which was obviously 
unfair, since it was based on a statement 
of facts which had been true in the past 
but no longer represented the actual 
state of affairs. The executive who had 
been offended planned immediately to 
hale his competitor into court, obtain 
an injunction against repetition of the 
unfair act, and also to require the dis- 
tribution of a letter to all those who had 
received the earlier material, disavow- 
ing it and stating the facts correctly. 


= This action could be justified from 
the standpoint of the legalities of the 
situation, but hardly from the stand- 


point of its value to the business. It would 
be mainly an emotional satisfaction, 
based on his belief that his competitor 
was trying to damage his business, and 
that publicity about the legal action 
would be a retort in kind. For that reason 
he was unenthusiastic about the possi- 
bility of sitting down with his rival and 
reaching an agreement regarding the 
amenities as they could be observed in 
future promotion by both companies. 

Contrasting with this situation was 
another in which two business publish- 
ers were at loggerheads regarding the 
name of a new magazine which one of 
them had announced, and which in the 
opinion of the other was an infringe- 
ment on his own title. This is a fre- 
quent cause of dispute, especially in the 
business field, where many generic 
names find their way into the titles of 
media circulating to the same field. 
(Note the various forms in which the 
words “automatic” and “automation” 
have been employed in the titles of the 
several new magazines covering this 
field.) 


These two publishers could have en- 
gaged in a lawsuit which would have 
lasted for several years, given gainful 
employment to a number of legal ex- 
perts, and finally been decided long 
after the importance of the issue had 
been reduced to absolute zero. Fortun- 
ately they were advised by their attor- 
neys to get together for a discussion, 
which proved to be much more friendly 
than might have been anticipated. It 
ended in agreement calling for a slight 
change of title, which satisfied the 
owner of the older magazine and still 
permitted the publisher of the new 


entry to describe his medium as he 
wanted to. 

There are frequent lawsuits between 
former salesmen and executives of com- 
panies and their principals, based on 
misunderstanding or lack of clear agree- 
ment as to terms of employment, particu- 
larly as to termination of contract, the 
nature and amount of bonuses, territorial 
rights, etc. It is highly important to spell 
out all of these things when a contract of 
employment is entered into, and those 
who have learned by experience that a 
brief statement of duties and compensa- 
tion is not adequate to cover all future 
contingencies now take no chances, but 
have their contracts written or outlined 
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by competent legal counsel. 

One lawsuit involving a _ salesman’s 
compensation was recently disposed of 
after five years’ litigation which almost 
certainly cost the contending parties 
more than the amount in dispute. In 
another case an employer and a former 
employe agreed to arbitrate their dif- 
1érences, and the matter was disposed 
of to their mutual satisfaction in a few 
months and with little expense. There 
seems to be no question as to which is 
the more desirable method; but, as sug- 
gesied, where emotions are engaged 
and reason does not prevail, litigation 
seems to be the only possible method of 
settling a dispute. 


Looking at the Retail Ads 


At Kenneth Lord’s... 
You Pay No More | 
For Custom-Made Furniture 


Custom Made Love Seat aa 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

It is doubtful if important businesses 
spend as much money loosely in any 
other way as they do in advertising. 
What business would buy tables and use 
them if each had a leg missing? Or tea 
kettles without spouts, or salt cellars 
without holes? What business would buy 
shirts to sell, with required buttons 
missing? Or slacks without zippers, 
lawn mowers with a blade missing, fans 
without motors, or hose without coup- 
lings? 

Yet good businesses consistently and 
repeatedly run ads that are missing not 
only principles of persuasion, not only 
missing good selling qualities, but even 
missing the most elementary details. 

Horder’s advertises a Vornado fan at 
$25. But it doesn’t tell the size, or state 
the capacity in CFM. There is no signifi- 
cance whatever to a fan price if you 
don’t know how big it is and how much 
air it will move. 

Thalhimer’s advertises lamps at a re- 
duced price, but whether they are mini- 
atures or good size, or average size isn’t 
even hinted. Most women who may ke 
attracted by the price would like to 
know how big the lamps are. 


= Carson’s offers cord suits at $35. Type 
inversion reduces the number of readers 
who will know their distinction is deep- 
tones. And in this day of cords made of. 
a considerable miscellany of fibers, copy 
doesn’t mention fiber at all. You can 
guess they’re cotton, but the ad says 
they “resist wrinkles to stay fresh-look- 
ing and fresh-feeling all day.” Doesn’t 
sound like cotton. 

Nicholas Ungar takes big space to talk 
about cotton lingerie, lavishly embel- 
lished with ribbons and lace. But he 
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keeps it a secret whether they are all 
white all over, or white and pastels, or 
whatever. 

Miller & Rhoads offers a $20 pool at 
$13.98. Most intelligent parents with 
kids want to know if such a pool can be 
repaired if a leak develops, or a snag. 
But it’s a secret, and many prospects 
must hang back. 

Sears, in a half page of blankets, 
of which a fragment shows, treats color 
as though it were of no importance. Not 
a single color is mentioned in the entire 
ad. 

Kenneth Lord starts off well, but 
winds up with “priced from $135.50.” 
500 fabrics are available. But whether 
that price buys a cheap piece of calico 
for upholstery or any of half a dozen 
decent fabrics in 20 patterns, advertiser 
sayeth not. So the price has little signifi- 
cance. 


@ These lazy ads are numerous. I can 
pluck them out of papers by the score. 
The stores that pay for them expect 
housekeeping people not to sweep dirt 
under the rugs, and to sweep both right 
and left aisles. They expect elevator 
operators to stop at all floors designated. 
They want delivery men to take parcels 
up to the door, not halfway up the side- 
walk. 

But ad people can run ads with essen- 
tial parts missing and no one thinks 
anything of it. These stores are not 
singled out as especially bad. These ads 
appear in all cities and they come out of 
most all stores. Only where there are 
rigorous training and high standards to 
be met by all ads are they avoided ex- 
cept in very rare instances. When they 
ececur they should be lamentable acci- 
dents, not regular happenings. 

It is doubtful if important businesses 
spend as much money loosely in any 
other way, as they do in advertising. 
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HENRY G. FOWNES, supervisor of ra- 
dio and tv accounts for MacManus, 
John & Adams, has been named 
v.p. in charge of the agency’s New 
York office. He succeeds Reginald 
A. Brewer, who has retired. 


53 Grocery Store 
Sales Reach Alltime 
High: ‘Food Topics’ 


NEw York, Sept. 21—Grocery 
store sales during 1953 totaled 
$32.8 billion, according to a study 
released last week by Food Topics. 
This is an alltime high, and rep- 
resents a sales gain of 4.7% over 
1952 figures. 

Non-food sales in grocery stores 
during the year increased at a rate 
of 8.2%, almost double the per- 
centage gain achieved by food 
sales. Nevertheless, the survey 
points out, almost $7 out of every 
$8 taken in by retail groceries was 
made up of sales of foods or gro- 
cery products. 

The study, conducted by Paul C. 
Olsen, the magazine’s research di- 
rector, covers 21 food departments 
and eight non-food departments, 
and shows the share of total sales 
obtained by grocery stores for 
each of these items as compared 
with sales of the same products 
through other retail outlets. Copies 
of the report are available at Food 
Topics, 330 W. 42nd St., New York. 


ADVERTISING BOOSTS 
FOOD SALES: WILLIS 

CLEVELAND, Sept. 21—Advertis- 
ing was credited by Paul S. Willis, 
president, Grocery Manufacturers 
of America, with an important 
part in the continuous sales gains 
being made by retail food and gro- 
cery stores. 

In a speech yesterday before the 
28th anniversary national conven- 
tion of Clover Farm Stores, Mr. 
Willis told his audience that “re- 
tail food and grocery store sales 
reached a new alltime high on July 
1, 1954, for any single month and 
a new alltime high for the first 
seven months...We have learned 
to make our advertising sell 
goods.” 


= Noting that purchasing power 
and population trends had their 
effects on increased retail sales, 
Mr. Willis pointed out that these 
factors prevailed for all retail 
stores. Thus, he stated, “the food 
and grocery industry must have 
done some extra things which 
stimulated this phenomenal 
growth.” 

More advertising, better sales 
promotion, improved merchandis- 
ing and more attractive displays 
were among the factors cited by 
Mr. Willis in creating record- 
breaking retail grocery and food 
sales. 


Weldon Farm to Platt, Zachary 
Weldon Farm Products, New 
York, has appointed Platt, Zach- 
ary & Sutton, New York, to handle 
advertising for Alba non-fat dry 
milk. Doyle Dane Bernbach, New 
York, was the previous agency. 


Elliot, Jaynes Moves Office 
Elliot, Jaynes & Baruch, Chicago 

agency, has moved into larger 

quarters at 520 N. Michigan Ave. 


Advertising Age, September 27, 1954 


Gulton Appoints Fred Wittner 

Gulton Industries, Metuchen, | jij 
N. J., has named Fred Wittner Ad-| jj 
vertising, New York, as advertis-| iii] 
ing and public relations counsel for | |] 
its associated companies, Gulton |! 
Mfg. Corp., Glenco Corp., Grei-|| 
bach Instruments Corp., Vibro- 
Ceramics Corp. and Thermistor 
Corp. of America. These compa- 
nies handle electric materials re- 
search, electronic components, 
precision measurement instru-|! 
ments and electro-mechanical sys- 
tems engineering. 


OCA 


Serving some 
of The Nation’s finest 
advertising agencies 


ELECTRO-MATIC 


attention to detail photo-engravers 


Two Join Kudner Agency 
Donald H. Grady and Joseph 
Creamer, both formerly with Bat-|f 
ten, Barton, Durstine & Osborn, 
have joined the copy department 


of Kudner Agency, New York. 


10 w. kinzie st., chicago « delaware 7-1277 


‘ 


phone or write for your grey scale and color tint 
guide... it’s yours for the asking... FREE! 


WSAU-TV Joins CBS-TV | 
WSAU-TV, Wausau, Wis., will 
affiliate with the television net- 
work of Columbia Broadcasting 

System, effective Oct. 1. 
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se pags? 
PARENTS’ MAGAZINE'S | 
This is PAUL LEE, 
Advertising Manager, 
The Bib Corp. 
E FOLDS another diaper and 
muses: 


“With three kids at home, | just 
can’t get away from Bib Orange 
Juice. Can't get away from 
PARENTS’ MAGAZINE either!” 


But we're not going to cluck 
sympathetically, Mr. Lee. 
Yours is not a bad existence. 
We know 1,625,000 other 
fathers who find PARENTS’ on — 
the living room table when 
they get home at night. 


FAMOUS FATHERS AGREE: Women are wonderful, 
...but MOTHERS are better and bigger customers! 


ERY PL RGAR YE 


Feigenbaum & Wermen Set 
Drive tor Clothing Makers 

Feigenbaum & Wermen, Phila- 
delphia, will kick off a “Philadel- 
phia made means better made” 
campaign for its new account, the 
Philadelphia Clothing Manufac- 
turers Assn. and the Philadelphia 
Joint Board, Amalgamated Cloth- 
ing Workers of America, Oct. 11 
with a double spread in the Daily 
News Record. 

A heavy schedule in other men’s 
apparel trade papers will follow, 
featuring the 250th anniversary of 
Philadelphia as a men’s apparel 
center. Copy also will stress the 
harmonious relationship between 
manufacturers and the union dur- 
ing that time. Carl Erbe Associ- 
ates, New York, is handling pub- 
licity for the group. 


Perfumer Names Albright 

Caswell-Massey Ltd., New York 
perfumer, has named Albright 
Associates, New York, to handle 
its advertising. 


<* Advertising Age, September 27, 1954 


After Forty Years, | 
Scones Move from 


Fairs to Groceries | 


SEATTLE, Sept. 21—The Scots are | 
a traditionally cautious race, and | 
hence it may not be surprising | 
that nearly 40 years of testing 
should have gone into a ready- 
mixed form of Scotland’s famous 
scones before they were put on the 
market. 

The packaged products division 
of Fisher Flouring Mills Co. this 
month is putting out its Scone Mix 
in a bright red, yellow and blue 
package, with a can of raspberry 
jam tucked inside. Color ads in 
newspapers called attention to the 
new package, but the mix has been 
known in the West for a couple 
of generations. 

The story goes back to 1915, 
when Fisher had a staff making 
scones at its booth at the Panama 
Pacific Exposition, in San Fran- 
cisco, to advertise the company’s 


how onev 
in color will show you how son 


fret snapabows comers 
Meet eo take You just oad Yous Ss eieith Kadechrome 


BOTH SPEAK THE 
SAME LANGUAGE! 


Both these advertisements—one in LIFE INTER- 
NATIONAL, one in LIFE EN ESPANOL—speak 
the language of sales. 


They speak with unusual impact. For LIFE’s two 
international editions not only have the largest 
page size among international magazines but, 

like LIFE in the U. S., stand out in quality of 
printing and fidelity of color reproduction. 


They speak to the right people. For the over half 
million people overseas who buy these two edi- 
tions every fortnight enjoy incomes and posi- 
tions far above average. (Better than 9 out of 10 
are in business, government and the professions. ) 


They speak with ever-increasing effect ... a8 
copies of the magazines are passed on . . . aS 
shoppers see tie-in displays at point of sale. 


No wonder so many leading international com- 


PASE GT DG EN A EET ct REE I 


panies—liké Eastman Kodak—are speaking to 
their best customers and prospects around the world 
in LIFE INTERNATIONAL and throughout Latin 
America in LIFE EN ESPANOL. 

If you also are interested in speaking the lan- 
guage of sales, please write for the booklet, **More 
Facts about LIFE International Editions.” 


LIFE 


INTERNATIONAL EDITIONS 


ini Spanish for Latin Amertea 
n English around the world 


Time-Life Building, 9 Rockefeller Plaza, N. Y. 20, N. Y. 
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HOOT MON—Fisher Flouring Mills 

Co., Seattle, will bring out a new 

mix—for scones—as a result of the 

popularity of the company’s scone 

presentations at fairs. The red, yel- 

low and blue package contains a 
can of jam. 


all-purpose flour. The biscuit-like 
wedges were a hit, and Fisher con- 
tinued to build its booths at west- 


ern fairs around the delicacy— 


Exposition Scones, as they soon 
became known. 


# “You love Scones at the Fair— 
Now a quick, easy way to make 
Scones at home,” is the ad theme 
for the mix. Pacific National Ad- 
vertising is the agency. 

Besides the use of newspaper ads 
and retail display materials, pro- 
motion of the scone preparation in- 
cludes—that’s right, booths at 
western fairs. 

Hoot, mon, it’s been a guid way 
since 1915. 


Columbia Pacific Network 
Boosts Swafford, 3 Others 

Thomas J. Swafford, assistant 
general sales manager of KNX, 
Los Angeles, and the Columbia 
Zacific Radio Network, has been 
named eastern 
sales representa- 
tive for the sta- 
tion and the net- 
work. He is suc- 
ceeded as assist- 
ant general sales 
manager by 
Richard Jolliffe, 
formerly an ac- 
count executive 
for the station 
Thomas J. Swafford and network. 

Fulton Wilkins, 

sales representative for the two 
organizations, succeeds Mr. Jol- 
liffe as account executive and Ro- 
land H. McClure, formerly pro- 
gram promotion manager, has 
been named to succeed Mr. Wil- 
kins. 


Blue Seal, World Importers 
Name Jimmy Fritz Associates 

Blue Seal Agency, Los Angeles 
insurance representative for Con- 
tinental Casualty Co., has named 
Jimmy Fritz & Associates, Los An- 
geles, to direct a campaign for 
Continental’s new $5,000 accident 
and sickness plan. Tests will be 
made before the drive begins. Ra- 
dio and newspapers will be used. 

Fritz also has been appointed to 
handle advertising for World Over 
Importers, Los Angeles sales agen- 
cy and distributor of whiskies, 
wines and beer. Initial promotion 
will be for Karl’s beer, a product 
of Schneider Brewing Co., Trini- 
dad, Colo. Radio and tv spots will 
be used. 


Stackbin Names Louttit 


Stackbin Corp., Pawtucket, R. ) 
has appointed T. Robley Louttit 
Inc., Providence, to handle adver- 
tising for its line of materials han- 
dling and storage equipment. 
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Advertising Age, September 27, 1954 


Advertising Pages and Linage in National Magazines 


Official Figures for August and Year-to-Date as Compiled by Publishers Information Bureau 


Publications with an * report directly to ADVERTISING AGE. 


Pages —_ - Lines. | 
Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug, dan.-Aug. Jan.-Aug. | 
1954 1953 1954 1953 1954 1953 1954 1953 

Weeklies, Bi-Weeklies, Semi-Monthlies 
t*Capper’s Weekly ........... 13.7 4.3 139.8 58.4 13,672 9,554 139,649 116,643 
t*Christian Advocate ........ 13.0 12.1 143.3 148.5 5,385 4,994 59,312 61,415 
PE bulbecedben css Seeee 59.4 60.6 658.6 796.7 40,392 41,247 447,916 541,575 
SS S340 wetaes > aa ceeds 53.5 74.3 564.6 605.3 22.952 31,839 242.214 259,575 
WE ta cacdvieddus. Ficma eae 21.0 20.1 170.0 144.0 21.000 20,055 170,000 144,025 
Be 6s a8s tedden «theses ees 254.2 266.1 2,600.0 2,616.4 172,586 180,835 1,767,730 1,779,152 
a a ere tae 82.4 $2.3 885.2 $91.2 56,032 55,950 601,868 605,796 
cB” Sears ery ee 185.5 194.9 2,287.7 2,201.1 79,580 $3,491 981,467 943,159 
A Se ee 194.8 220.3 1,794.9 1,927.8 $1.816 92,426 753,816 808,702 
*Presbyterian Life ........... 5.3 8.0 106.4 157.8 2.216 3,352 44.503 66,276 
\|{Saturday Evening Post ..... 192.0 270.0 2,400.5 2,692.4 130,560 183,578 1,632,340 1,830,181 
'|!*Saturday Review .......... 324.4 48.7 492.3 498.4 14,448 20,454 206,766 209,328 
CBperting MEWS 2... ccc cscscs 26.0 28.1 225.0 221.8 28,206 30,437 244,097 240,642 
pa ENE 2 Aaa Se ee 210.3 227.0 2,129.2 2,315.9 $8,326 95,216 $94,264 971,092 
U. S. News & World Report ... 161.4 169.7. 1,709.0 1,640.9 67,788 71,249 717,780 688,737 

. 2 Aree 1,506.9 1,686.5 16,306.5 16,916.6 $24,959 924,677 8,903,722 9,239,298 


+Changed from 2,240-line page to 1,000-line page in January, 1954; 5 issues in August, 1954. 4 issues in August 1953. 
$4 issues in August, 1954; 3 issues in August 1953. ||! 4 issues in August, 1954; 5 issues in August 1953. 


Women’s 
EN eS E55 cascenees 30.0 
tBride’s Magazine .......... — 
po, eee 30.3 
SRO GHG csc ccecciess 48.3 
Good Housekeeping .......... 92.4 
Ladies’ Home Journal ........ 49.9 
McCall’s Magazine ........... 48.2 
Parents’ Magazine .......... 60.8 
Se Sse oi 5 6.u% car'sia 192.9 
*Western Family: 
Southwest Edition ......... 22.9 
#Mountain Edition ....... 20.9 
#No. Calif. Edition ....... 22.7 
#Northwest Edition ....... 23.2 
> ll ee 41.6 
Woman’s Home Companion 43.8 
The Workbasket ............ 22.9 
. | ere 684.0 


31.6 
36.6 
50.6 
117.0 
55.9 
41.4 
54.2 
208.8 


26.6 
23.1 
25.6 
25.1 
53.1 
46.9 
34.6 


757.3 


289.5 
427.0 
320.3 
528.9 
874.1 
642.6 
499.2 
458.7 
836.8 


232.6 
215.0 
233.4 
232.3 
457.1 
404.7 
212.0 


6,183.5 


6,559.2 


12.870 
12,999 
20,721 
39.640 
33.932 
32.776 
26,083 
131,172 


9.817 
8.961 
9.718 
9.963 
17.846 
29.784 
4.463 


372.103 


tPublished quarterly. {See note at end linage tabulation. #Not included in totals. 


General 
*American Forests ........... 9.3 
American Legion ............ 16.3 
American Magazine ......... 17.0 
EE KS 4 bo AWk cies dionady cae 36.2 
RR eee, oe eee 13.7 
ee eee 28.3 
I 5 Gd oa diane s cps 454 4.0 
SO ere reer 18.0 
IE fo oc as craks cele s a 18.9 
+#t*Eagle Magazine ......... 5.2 
POET Pre ree rereere 448 
eee ee 7.3 
ee ar ee 22.7 
error err re 9.1 
PRIN 6 4,550 bai be Waceccele ks 2 158 
ED Ree ea ades ses eveds 11.5 
Harper’s Magazine .......... 15.9 
ee eee 39.8 
*Improvement Era ......... 24.0 
a 8 eee 11.1 
<r 74.3 
National Geographic .......... 23.8 
> eee 21.2 
MEU. Ake cdcc sce ckewaes 11.5 
6 Oa ee ree 9.4 
Redbook Magazine ........... 17.4 
eee ep 4.8 
a rec 8.9 
tTown & Country ............ 51.7 
Stem Qh. nak kea ki vs 34.3 
POD. sMth cad Si nnsiincetens 4s 18.1 
PU 86. 9 cei senn evs 79.4 
PC ree 647.5 


"716.7 


"7,480.7 


7.552.2 


~ 361,579 


13,554 124.196 127,572 
—— 20,566 215,406 
15.701 137,408 147,041 
21.707 226 898 216.662 
50.100 375.032 410.602 
37.999 436,968 476.108 
28.146 339,524 357,488 
23,213 196.782 204,462 
141,942 569,024 581,033 
11.390 99,747 113,329 
9.894 92.318 100.907 
10,995 100.091 108.557 
10.751 99.661 108,581 
22.780 196.096 217,588 
31.879 275.196 323.284 
6.763 41.552 44,766 
405.174 3.288.287  3.619,457 
5.502 47.922 50,470 
7.774 64.176 67.279 
7158 79 674 81,656 
6715 65.809 70,010 
9170 78.414 80 629 
11.025 108.537 112,655 
3279 22.261 27.856 
4.368 35,308 37,674 
10.159 79.065 106,282 
2 526 16.772 18,306 
28 560 287.504 300,832 
3.656 37,795 35,598 
12.984 260,100 282,078 
4.686 52,878 47,037 
12.140 101,136 100,740 
6,077 67,740 73,543 
6,552 67,536 61.446 
23.197 368,084 350,317 
10.073 95,133 94,855 
4891 62,463 34.320 
39.249 526.633 457,575 
5,450 67,425 79,045 
15.128 130,934 144,390 
5.041 60,796 59,760 
1,859 28,683 20.935 
7,992 68,726 63.547 
2 798 25.200 32.532 
8,144 30,253 35,283 
41,447 309,947 323,140 
14,017 128,477 125.126 
11,414 101,244 114,854 
41,924 458,933 459,285 
372,562 3,935,558 3,943,067 


tJuly-August issues combined. tChanged from 672-line page to 632-line page in July, 1954. §Changed from 420-line page 


ta 429-line page in November 1953. #Current month pages are not included in tota's: 


included in totals. 


Home 
eee 41.2 
Better Homes & Gardens ..... 59.0 
See NE ais keds bs ba 37.0 
House Beautiful ............ 49.7 
House & Garden ............ 31.3 
SEER: S04 Wewh 6p bn v5 tebe 27.9 
BEE HGAGSBALA sds dey cts cals 29.9 
Pee 100.2 
, f WAR ewer 376.2 
Fashion 
Ea tee 68.4 
Glamour 123.6 
Harper's Bazaar axecaneukGna 92.2 
MED. ovccécucsccesen 264.0 
.  . Yor ee. eerie es 161.1 
5 ee eee ee 709.3 
Movie-Romance-Radio 
Dell Modern Group: 
Modern Romances .......... 26.6 
Modern Screen ............ 28.2 
Screen Stories ....... deeee 25.0 
Fawcett Women’s Group: 
Motion Picture & TV Magazine 16.4 
True Confessions ........... 18.8 
Hillman Women’s Group ...... 12.6 
Hillman Romance Group ...... 2.1 
Ideal Women’s Group: 
Intimate Romances ......... 13.2 
ee ree 17.3 
Movie Stars Parade ........ 17.4 
Personal Romances ... 13.3 
+TV Star Parade ... 11.0 
Pines Women’s Group: 
Screenland-Silver Screen .... 14.2 
tTrue Life Stories ... .... 10.2 
*Quality Romance Group ..... 6.0 


510.2 483.7 26,038 
976.8 1,164.8 37,288 
494.0 484.1 15,540 
813.3 823.5 31,410 
558.6 635.5 19,782 
348.5 322.2 11,969 
457.1 448.0 18,897 
1,060.5 921.8 42,084 
5,219.0 5,283.6 203,008 
585.1 627.6 29,344 
683.5 672.7 53.024 
650.4 704.2 58,270 
772.5 783.5 113,256 
978.4 1,000.5 101,815 
3,669.9 3,788.5 355,709 
230.7 260.3 11,411 
224.3 267.2 12,098 
189.4 217.2 10,725 
148.6 207.1 7,036 
182.8 249.1 8,065 
106.4 80.4 5,153 
27.0 46.1 859 
128.3 143.8 5.662 
157.3 148.2 7,422 
157.4 148.5 7,465 
128.9 138.0 5,706 
112.2 —_ 4,719 
133.1 149.0 6,092 
87.5 — 4,376 
48.0 36.0 2,268 


25.785 
50,813 
13,020 
38,678 
24,332 
12,999 
14,520 
37,508 


“217,655 


cumulative pages and lines are 


322,446 305,698 
617,338 736,154 
207,480 203,322 
514,005 520,452 
353,035 401,636 
149,549 138,224 
288,887 283,024 
445,410 387,124 
"2,898,150 "2,975,634 
251,051 269,191 
293,264 288,546 
410,989 444,999 
331,403 336,192 
618,349 632,238 
1,905,056 1,971,166 
98,970 111,668 
96,225 114,640 
81,253 93,166 
63,793 88,927 
78,421 106,873 
45,393 34,639 
11,541 19,808 
55,041 61,803 
67,482 63,577 
67,568 63,841 
55,341 59,307 
48,134 me 
57,143 63,834 
37,581 ont 
18,144 13,608 


1 inec 


Pages -_———_—. _ -— 
Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. 
1954 1953 1954 1953 1954 
*Secrets Romance Group: 
Revealing Romances ........ 14.7 16.4 125.4 128.4 6,255 
OED ic cabelecinessct-crce 15.3 16.9 144.7 158.7 6,591 
True Story Women’s Group: 
Ba ee 318 30.6 295.8 281.8 13,642 
Radio-TV Mirror ........... 24.1 21.3 183.4 178.3 10,338 
True Experience ........... 25.4 22.3 196.4 195.8 10,897 
True Love Stories .......... 26.0 21.8 192.5 190.7 11,154 
. Sf ee 25.0 22.0 192.0 192.3 10,725 
WI IN ih bins 05 S656 0% 44.9 40.9 347.7 378.4 19,262 
(rrr re 439.5 452.6 3,739.8 3,795.3 187,922 


i Jan.-Aug. Jan.-Auy. 


Aug, 

1953 1954 1953 
7,020 53,807 55,091 
7,265 62,028 68,115 

13,133 126,855 120,859 
9,112 78,679 76,402 
9,556 84,256 83,983 
9,355 82,625 81,783 
9,420 82,368 82,511 

17,557 149,163 162,211 

193,911 1,605,811 1,526,646 


Started publication in September 1953; no advertising carried until October 1953. {Started publication in October 1953. 
NOTE:Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include all advertising carried by the 


group as a whole PLUS additional advertising carried by each individual publication. 


Magazine Linage Trend Figures in thousands 


AUG. 


GENERAL 
1954 


— 


JULY | 407 


1953 
373 


Business 
+Business Week ............. 315.5 
tDun's Review & Modern Industry 57.2 
*Financial World ............ 23.5 
SOOT 27.1 
so  . BEEEET COREE ee 106.0 
Nation’s Business ............ 21.3 
errr ee eo 550.6 


3,578.3 
658.1 
322.7 
345.2 

1,053.0 
316.9 


6,274.2 


3,703.9 
648.1 
300.9 
310.9 

1,094.8 
296.2 


6,354.8 


FASHION 
1954 


ave. [356—] 


sury[] 72 
1953 
auc. EE 


132,510 


253,934 


186,927 1,502,844 1,554,459 
84,200 276,402 272,202 
9,239 135,534 126,350 
10,932 144,984 130,425 
73,944 665,496 691,882 
12,343 135,993 126,855 
“377,585 2,861,253 2,928,584 


tFour issues in August 1954; five issues in August 1953. {Dun’s Review and Modern Industry combined effective August 1953. 
Figures for January-July 1953 are for Dun’s Review only; August 1953 figures are for the combined publication. 


Youth 

American Girl .............. 322 413 1809 181.0 £13,814 ~&# 17,717 77,606 77,683 

RR SRS 21.1 18.0 1798 165.8 14,348 12,248 122,196 112,844 
Total Grows ..saccccescess 533 593 3607 3468 28162 29,965 199,802 190,527 

Outdoor & Sports 

*American Rifleman ......... 61.1 56.4 4480 4185 26,198 24,180 192,207 179,467 

Field & Stream ............ 47.5 40.6 517.1 4864  #$=(20,378 + +((17,411 221,879 208,614 

*Fur-Fish-Game ........... 15.5 15.0 1634 158.5 6,667 6,435 70,026 68,007 

*Hunting & Fishing ........ 14.1 147 139.1 190.5 6,043 6,298 59,620 81,724 

Outdoor Life .............. 463 458 5239 4916 19,863 19,642 230,754 210,826 

Snorts Afield .............. 385 329 443.7 4266 16517 14119 190,391 182,892 
Tele Grew .....00.... 223.0 205.4 2,235.2 2,172.1 95,666 88,085 964,877 931,530 

Mechanics & Science 

Mechanix Illustrated ........ 47.3 563 5159 6027 10,595 12,606 115,561 135,000 

Popular Mechanics .......... 108.8 1048 1,117.8 1,210.6 24,371 23,464 250,409 271,179 

Popular Science ............ 91.8 94.2 988.2 1,005.5 20,563 21,094 221,357 225,236 

Science & Mechanics ....... 64.7 74.0 365.4 429.2 14,493 16,580 81,827 96,148 
Teted Group ............- 312.6 3293 2,987.3 2,242.5 70,022 73,744 669,154 727,563 

tAugust-September issues combined. 

Detective & Fiction 

Dell Men's Group .......... 99 10.2 1021 1268 4,247 4,384 43,801 54,563 

*Macfadden Men's Group ..... 38.4 50.0 3568 454.3 16,478 21,430 153,047 194,895 

*Thrilling Fiction Group ..... 6.3 7.9 65.6 78.1 1,421 1,779 14,694 17,494 
Total Group ............ 54.6 68.1 5245 659.2 22,146 27,593 211,542 266,952 

Farm 

Capper’s Farmer .......... 446 45.7 4335 463.6 19,133 19,582 185,971 198,861 

Country Gentleman ....... 47.3 582 617.0 7146 20,291 24,982 264,693 306,578 

eG Ne Oe reer 63.0 623 708.3 730.7 27,027 26,727 303,861  ## 313,471 

tFarm & Ranch—Southern 
Agriculturist. ............ 26.0 285 310.2 337.6 12,154 12,206 133,19 144,816 

+Progressive Farmer ........ 67.5 72.9 728.0 766.2 45,900 49,615 495,040 521,207 

Successful Farming ......... 63.3 668 667.8 6914 28,485 30,049 300,510 311,052 
UEP GIMNE Gis sv cucscccee 311.7 ~3344 3464.8 3,704.1 151,991 163,161 1,683,194 "1,795,985 

+See note at end of linane tabulation. 

Newspaper Sections (I) 

(Nationally distributed 

with Sunday newspapers) 

American Weekly ........... 39.3 39.7 340.4 385.2 33,405 33,757 289,255 327,271 

= ae 41.9 462 3959 375.4 35,615 39,281 336,515 318,861 

This Week Magazine ......... 556 53.1 5525 5435 47,260 45,054 469,625 461,759 
Bie GN ivccscssedi 1368 139.0 1,288.8 1,304.1 116,280 118,092 1,095,395 "1,107,891 

Newspaper Sections (II) 

(All other newspaper 

sections and comics) 

First 3 Markets Group ...... 25.6 39.7 2885 299.0 21,760 33,698 245,310 254,097 

New York Mirror Magazine .. 30.1 252 2949 3163 29,498 24,668 289,002 309,994 

New York Times Magazine ... 162.4 149.3 1,420.7 1,339.0 159,152 126,882 1,228,707 1,138,163 

Puck—The Comic Weekly .... 2 69.1 94.0 17,326 23,070 131,756 179,474 
eS a ee 227.2 226.3 2,073.2 2048.3 227,736 208,318 1,894,775 1.881.728 

All figures in the following groups were compiled by Advertising Age 

Comics Magazines 

#tAmerican Comics G ov”: 
(Total 2 Units) .......... 125 123 50.5 33.8 4,725 4,662 19,089 12,789 
“w 57S See 6.5 75 25.5 17.5 2,457 2,835 9,639 6,615 
gt” Rea 6.0 48 25.0 16.3 2,268 1,827 9,450 6,174 
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74 Advertising Age, September 27, 1954 
—Pages—_———_—.__ Lines. —Pages———__——._ -— interes, : — 
Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug, Jan.-Aug. Jan.-Aug. Aug. Aug. Jan.-Aug. Jan.-Aug. Aug. Aug, Aug. Jan.-Aug. 
1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
i i , : a 1. 3, 457 10,207 7,938 | Newsweek-Pacific: 
pie sand oy = teil = = oe ye EES IR Manila’ Edition .......... 648 405 391.2 2893 27,230 17,010 162,360 121,520 
National Comics Group: fe Es oe 76.7 78.0 562.7 511.1 32,200 32,760 236,320 214,620 
EP Fiwx ies, 10.0 12.5 81.2 87.7 3,780 4,725 30,620 33,138 | Popular Mechanics: 
piste pall hiebiaas 55 63 403 462 2079 2363 13106 17,329  Mecanica Popular (Spanish) 24.6 30.2 1891 2043 5516 6769 42,357 45,754 
- ae 45 6.2 40.9 42.2 1,701 2,362 13,734 15,817 | Mecanique Populaire (French) 14.3 13.8 198.5 185.1 3,192 3,083 44,436 41,452 
Quality Comic Grows ........ 6.0 6.0 48.0 48.0 2,268 2,268 18,144 18,144 Reader's Digest: 
#+tStandard Comics Group ... 4.0 4.0 25.5 33.3 1,512 1,512 9,639 12,099 | Arpetim ............... 41.5 39.0 278.5 293.0 7,553 7,098 50,707 53,326 
— sl. eee 42.5 38.0 370.5 345.0 7,735 6,916 67,431 62,790 
Total Group .........-..: a. POT ey Oe OS RT | puttion. soe esssee 28.0 260 2650 1820 5096 4732 48,230 33,124 
Wet tncladed in totals. féuly-Auquet ‘comes commiaee. IR aan ea 70.0 44.0 5335 4308 13,020 8184 99,371 80,124 
. : CY scdcewh sn dad sews c 66.0 85.0 551.0 548.5 12,012 15,470 100,372 99,827 

Canadian National Weekend Newspapers (Rotogravure Linage) BN yas cvsaacias 30.0 335 250.0 2745 5,100 5,695 42,500 46,665 

DE a cwew ees UNkees 47.7 54.0 518.3 445.0 47,702 53,972 518,366 444,971 SE eres 8.0 9.0 67.0 70.0 1,488 1,674 12,462 13,020 

tla CN oi diye gard aaa oa EO 43.3 45.9 468.7 404.2 43,323 45,900 468,641 403,929 French (Belgium) Sah ee 33.0 34.0 321.0 348.0 5,775 5,950 56,175 60,900 

+Star Weekly COG esc vee eens 58.6 74.2 665.7 593.7 55,674 70,464 632,467 563,744 French (Paris) i Aes 32.0 28.0 585.0 518.0 5,600 4,900 102,375 90,650 

tiWeekend Magazine ........ 46.0 60.0 672.5 558.8 = 47,229 58,544 658,363 544,891 French (Provincial) ....... 40.0 36.0 588.0 476.0 7,000 6300 102,900 83,300 
Vote Grete oc. ccc ec sesse 195.6 234.1 2,325.2 2,001.7 193,928 228,880 2,277,837 1,957,535 — French (Swiss) ........... 13.0 20.0 136.0 134.0 2,275 3,500 23,800 23,450 

+Four issues in August, 1954; five issues in August, 1953. {Changed from Weekend Picture Magazine to Weekend Magazine. German (Germany) ....... 54.0 47.0 522.0 394.0 9,828 8,554 95,004 71,708 

July 1, 1954. German (Swiss) .......... 10.0 17.0 127.0 123.5 1,820 3,094 23,114 22,477 

WY Satcicnwsasescaee 22.0 15.5 220.5 178.0 4,004 2,821 40,131 32,396 

Canadian #§lIndian ...........46. 27.0 oe 165.0 a 4,914 canoe 30,030 ae 

Canadian Home Journal ...... 31.3 24.8 325.4 306.4 21,278 16.877 221.221 208,260 WEN. 64ins aSh aes tudes 44.0 45.0 483.6 427.5 7,568 7,740 83,162 73,530 

Canadian Homes & Gardens 30.5 37.7 369.2 382.8 20,742 25,625 251,028 260,258 ME ae cAKA de ohenn 26.5 29.5 267.5 221.5 4,452 4,956 44,940 37,212 

CRUE. cc thGneemdoweves 19.1 26.3 326.1 321.6 12,975 17,866 221,797 218,666 Japanese Troop tenses tees 35.0 25.5 236.0 194.5 6,370 4,641 36,673 35,399 

Ee Pe rer rere 52.7 56.4 620.8 595.4 35,830 38,356 422.429 404,926 Latin American (English) 4.0 5.0 32.0 49.5 492 615 3,937 6,335 

| ERA GO irer yee rer ic 28.1 29.8 304.3 378.2 19,136 20,246 206,961 257,177 Mexican... . ss. eee e eee 51.0 69.0 469.0 495.0 9,282 12,558 85,358 90,090 

Reader's Digest: New Zealand ............. 17.5 22.5 160.5 186.0 3,185 4,095 29,211 33,852 
English Edition ......... 56.2 53.0 616.7 574.0 10.237 9,646 112,239 104,468 I ch cess casa cas 28.0 20.0 241.0 140.5 4,760 3,400 40,970 23,885 
French Edition ........... 55.7 54.5 632.3 590.0 10,146 9,919 115,069 107.380 Portuguese .............. 107.0 95.5 620.0 603.4 18,725 16,713 108,499 105,601 

Revue Moderne 15.9 20.1 189.5 196.0 10.779 13,679 128.844 133,282 South African ............ 65.0 56.0 476.0 477.6 11,635 10,024 85,204 85,488 

Revue Populaire ............ 148 158 1941 2060 10.341 11,063 135,882 144,113 Southern Hemisphere ...... 405 49.5 336.5 330.0 7.371 9.009 61,243 60,060 

"eee 199 283 2681 257.5 13,937 19,756 187,693 180,316  _ Swedish ................. 19.0 23.0 295.5 262.6 3.534 4,278 54.963 48,852 

¢Saturday Night ............ 42.2 53.1 512.1 559.2 17,720 36,149 278,149 380,232 Time-Atlantic te eteeeeeeees 89.1 88.3 579.0 572.3 37,145 37.065 242,910 240,310 

Time-Canadian ............. 1318 139.7 1,319.9 1,313.8 55,370 58,660 554,365 551,740 Laan a4 American ........ 103.8 1048 730.2 762.7 43,610 43,995 306.705 320,320 
Total Group ............ W962 5395 56785 56809 23841 “277842 2835677 2950817 ying ; “a ke. anak ae | ae 

Vonage Don GUb-Hee gue to SISSes gue hy Sy eee. NN ies cxg ics 520+ ches 34.7 40.5 304.3 368.0 ©4420 17,010 -—«:127.680 154,580 

2 Total Group ............. 1,776.8 1,779.1 13,533.0 12,438.7 495,612 459,799 3,736,825 3,458,380 
Foreign Not included in tota's. §Started publication in January 1954. 

Life International: NOTE: All sectional advertising of Everywoman's, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist and 
English Edition 49.6 49.5 381.1 404.1 33,745 33,660 259,165 274,720  Proaressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation of the 
Spanish Edition .......... 84.0 65.0 437.9 378.6 57,120 44,200 297,625 257,380 particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page advertisement 

Newsweek-European ......... 33.0 32.2 265.9 243.9 13,860 13,510 111,650 102,480 


appears in an edition representing 25°, of the tctal circulation of the magazine, it is counted in the totals as .25 pages. 


CBS Transfers Peritz 


Marthens, Galloway Moves 


Raymond M. Peritz has been 


shifted from the Chicago office to| Chicago agency, 
the New York office of CBS Tele- | larger quarters in the McGraw- 
‘Hill Bldg. 


vision Spot Sales. 


NBC Film Division Names Two 
Marthens, Galloway & Simms, | 
has moved to 


John W. Kiermaier, now ad- 
ministrative sales manager, has 
been named to the new post of 
administrative coordinator for the 


"MEET THE 


NBC Film Division, New York. 
John M. Burns Jr., a member of 
the division’s Chicago sales staff, 
has been appointed administrative 
sales supervisor. 


KGA Names Venard, Rintoul 

KGA, Spokane, has appointed 
Venard, Rintoul & McConnell as 
its national representative. 


mY 


“Cigarette Making Machine Inspection” —Courtesy The American 
Tobacco Company 


873 Million For Uncle Sam! 


North Carolina is the nation’s largest tobacco growing and 
tobacco manufacturing state. (Last year, for example, Tar 
Heel tobacco manufacturing companies paid $873,453,277 
for excise tax stamps, according to the Federal Internal Rev- 
enue Department.) And that’s only one reason why North 
Carolina rates more firsts in recognized market surveys than 


any other Southern state. 


Selling this big, buying market is no mystery. More 
North Carolinians listen to W PTF than to any other station. 


Free & Peters, national rep. 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 


NORTH CAROLINA’S NUMBER ONE SALESMAN | 
IN THE SOUTH’S NUMBER ONE STATE 


Saw, 


WPIF 


50,000 watts 
680 KC 


Gossard Adds Five 
Magazines to Fall 
Advertising Drive 


CHICAGO, Sept. 22—H. W. Gos- 
sard Co. has expanded its fall ad- 
vertising schedule to include five 
additional consumer magazines 
and more newspaper linage. 

This summer Gossard had sched- 
uled six magazines—Country Gen- 
tleman, Harper’s Bazaar, Ladies’ 
Home Journal, Mademoiselle, Mc- 
Call’s and Seventeen (AA, July 
5)—and newspapers from coast to 
coast—to sell its regular line of 
girdles and bras. 

American Girl, Charm, Good 
Housekeeping, The New Yorker 
and Vogue have been added to 
promote, in addition, a line of 
pantie girdles, Lace Longerlyne 
bras and a new group of girdles 
'during October and November. 
| Newspapers will also be used for 
these lines. 


U. S. Gypsum Boosts Gray 

R. F. Gray, formerly commodity 
advertising manager of U. S. Gyp- 
sum Co., has been named sales 
manager of roofing products in 
the western region. Mr. Gray, who 
|has moved from the company’s 
Chicago office to Los Angeles, suc- 
ceeds R. H. Seitz, who has been 
named to handle other sales re- 
sponsibilities. 


Harold Miller Names Malagold 
Harold Miller Co., New York 
agency, has appointed Raphael 
Malagold copy chief and a mem- 
ber of its plans board. He former- 
ly was an account executive with 
Jamian Advertising, New York. 


JUST ASK FOR MARIE: 


Call WAbash 2-8655 and ask for 
Marie Maize on your next multi- 
graph, yo gs 9 addressin 
mailing job. Quick pick-up an 
livery, fast and accurate work, 
of experienced rsonnel, 
always in line. E LETTER S A 
Inc., 431 S. Dearborn St., Chicago 5.~ 
(Now in our 25th successful year.) 


or 


lenty 


Weiss & Geller is the agency. 


INC. 


Americas 
FINEST 


photoengraving 
plant 


CHICAGO | 
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Sylvania Confirms 
Appointment of JWT |; 


New York, Sept. 9—Now it’s 
official. 

J. Walter Thompson Co. gets | 8€ 
the Sylvania Electric Products ac- ic 
count effective Nov. 3 (AA., Aug. thi 
23). The agency has room for this | the 
kind of account because of the re- pl 
cent exit of Radio Corp. of Ameri-| & 
ca. Wil 
JWT replaces Cecil & Presbrey tri 
and Roy S. Durstine Inc. and will 
handle all the company’s product 

s. When AA reported the ha 


Se : 
ptember 13, 1954 ent a couple of weeks | tO 
as denied by Sylvania. | pro 


Volume 25 - Number 37 

ompany spends approxi- | SPP 
mately $9,000,000 a year on com- 
missionable advertising. Its sales 
are approaching the $300,000,000 | say 
mark annually. The company says | dix 
it is one of the stop tw mw 


agency handl 


panies Publi 


yesterday. 


Advertising Age Doesn’t Print Rumors 


| Last Minute News Flashes 
Reported Ready to Name Agency , 


nth search for a new agen- n 
k, when Pullman directors 

- MacFarland, Aveyard & Co., 4 

i py Buchanan- ch 
es Yess 


Pullman Co. 
o—Puiiman Co.’s two-mo 


cy (AA. July 9) is expected to en 


meet to approve 
Ciricago, is in the lead, : 
Thomas agency, Omaha, which assiste 
tion on the $750,000 account: 


Ellington Gets Sunbe 


New YORK, Sept. 10—Elli 
-ertising for Sunbeam Air ‘ 


September 13,1954 ARN 
Volume 25 - Number 37 TRYp: 


d Pullms 


New YORK, Sept. 10—Na 
spreads in The Saturda} Ev 


- - 


September 20, 1954 
Volume 25 « Number 38 


Packard Going to Ruthrauff & Ryan? 


Detroit, Sept. 3—Altho 


ker-Packard Corp. will & 
or problems still un 


Oe re ‘AcE learned tod 
. Walter Thompson veRTISING AGE learn Oo 
ae y created Volume 25 +» Number 34 formed Studeba 

pe week if relatively min 


If points under discussio 
Inc., the present agency, 


Flower Heads 
New York, Sep 


has taken over a 
tions agency, headin 


New Atom Wing a 
_3—Vincent R. Flower, 

dditional duties in the aq 
g the nuclear energy 
es the public relations progra 
of America, Washington, D 


tural Gas Assn. 
c Information Program, New 


Anti-F air Trade Suits F iled with H 
Sept. 3—Two suits attackil 
ir trade laws were filed 
Sam Goody, New York phonos 


WASHINGTON, 
federal and state fa 


suit against Raxor Corp 
challeng a lila jane 


200 EAST ILLINOIS STREET * CHICAGO 11; ILLINOIS 


Last Minute News Flashes psa 
Volume 25* Number 36 


ugh no confirmation 
ay that the Packard portion of the newly-| 


i der discussion can be solved. || 


n cannot be resolved, it is likely that Maxon 


will retain ihe account. 


‘52 Dodge Replaced..-- Inc., 
— Fede 


Ruthrauff & Ryan|*,; 
Gets New Car— 
It's a Packard! 


Ability to Provide 
Experienced Auto Men 


September 13, 1954 Helps Land Account 


Volume 25 + Number 37 JR RO eaalae 10—Ruthrauff & 
Ryan has been named to handle 
advertising for Packard automo~ | oi, 
biles, as exclusively reported in | a 
ADVERTISING AGE last week. The oad 
change is effective Dec. 15, with 

Inc., which 


, Soria Sales Corp. 
ity of the Mc 


R&R replacing Maxon eotial 
resigned the account yesterday. wal 

The agency switch will not af- | tune 
fect the Studebaker end of the te 


Studebaker-Packard Corp. (which piso 
7 O . 1) nde 2 


t read 
Bu eco ers of AA are accust 

omed : 
the news fast, often before it is official eo 


For 

Ape fe the agency appointments reported in 

Ws ylvania, Packard and Pullman anticipated th 
uncements of action tak : 

en and made | 

pena e later on b 
a a vey AA knew the facts were correct; oth : 
se the news would not have been published dee 


s 54 & , h 
g, 


Thus, r 
pitas Sa of AA among advertisers, agencies 
an and do rely on.this newspaper for the 


important news i 
Mer as it happens and for authoritative 
ations of developments to come 


When you see it in Advertising .Age, it’s so 
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Miss Wormser Joins Cabot jee 
Dorothea Wormser, formerly aj|joined the copy 


cy. 
GUESS which ad is cheaper Fluffy Frosting in Drive 


JAY P will set you right... it’s yours free. | 


WALK anvertising TYPOGRAPHY |ads in leading cities to push its 7- 
Telephone MO 4-6134 @ 11 E.Hubbard, Chicago1i | Viinit Fluffy Frosting. The media 


Boston specialty store, has) 
department of 
copywriter for Wm. Filene’s Sons| Harold Cabot & Co., Boston agen- 


THE ONE THAT’S FREE | National Selected Products, New 


or the one that you pay for gettingit | York, will use fractional pages in| 
set up? Before-and-after pamphlet ten magazines and four supple- 
ments and 1,000-line newspaper | 


eae y: (Le ea 


Betty Crocker 


Got Enough Troubles 4 = 


— For TWO? uch \ 


Then you’re probably looking for a 
partner. Well, the place to look first 
is in the Advertising Market Place, 
Advertising Age’s weekly classified 
section. With over 29,000 subscrib- 
ers to choose from, your “Partner 
Wanted” ad is almost sure to find 
the kind of business helpmeet you’re 


looking for. 
Send in your copy today. Address: Classified Department, Advertis- 
ing Age, 200 E. Illinois St., Chicago 11, IIl.—or call DElaware 7- 1336. 


ANIMATED COMMERCIAL—An abstract typewriter (left), 
‘its clacking set to music, pecks out the sales story 
lin panels at right for Betty Crocker’s new Instant 
Frosting Mix, in this soon-to-be released tv com- 


agency. 


mercial. General Mills, Minneapolis, will use anima- 
tions, produced by Transfilm, as sales boosters in tv 
spots. Batten, Barton, Durstine & Osborn is the 


list includes Better Homes & Gar- 
dens, Better Living, Everywoman’s 
Magazine, Family Circle, Good 
Housekeeping, Ladies’ Home Jour- 
nal, McCall’s, Western Family, 
Woman’s Day, Woman’s Home 
Companion, Metropolitan Group, 
Parade, American Weekly and This 
Week. Duane Jones Co. is handling 
the campaign. 


Variety Chains Have Added Few Stores, 
Much Space in Last 15 Years, Study Shows 


New York, Sept. 21—The typi- 
cal variety chain store today han- 
dles five times as many items as 
it did 15 years ago. 

Although the ten largest chains 
operated a total of only 13 more 


Hartford, Connecticut. 
Madison, Wisconsin R 
Sacramento, California 
Asbury Park, New Jersey 
Springfield, Illinois . . 
Spokane, Washington . 


SAN DIEGO, caurornia 


Data Copyrighted 1954 Sales Management, Survey 
of Buying Power; further reproduction not licensed. 
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San Diego Avocado production 
totaled $10,000,000. Lemon, celery, 
orange, grape; sweet corn, tomato, 
dairy product, poultry and livestock 
production account for the balance 
of the total figure of $62,514,000. 


- $62,424,000 
54,146,000 
50,972,000 
46,322,000 
40,597,000 
27,523,000 


$62,514,000 


You get more for your advertising 
dollar with the “SATURATION” circula- 
tion of these two great newspapers... 
complete, authenticated, “asked-for” 
coverage of over 90% of the Billion 
Dollar San Diego Market. 


stores in 1953 than they did in 
1938, says Chain Store Age, ex- 
pansion has been internal rather 
than external. W. T. Grant, for 
example, increased the number of 
its operating stores only 3% be- 
tween 1946 and last year, but dur- 
ing that same period, the average 
Grant store increased its counter 
space by 36%—providing addi- 
tional space equivalent to 202 
stores of average 1946 size. 
Woolworth, says the magazine, 
is actually operating fewer stores 
than it did in 1938, but its aver- 
age sales per store have jumped 
from $151,000 to $362,500. 


s Chain Store Age lists five major 
methods used by the _ variety 
chains to accomplish this increase 
in business without adding to the 
total number of outlets: 

1. Demolishing existing prewar 
units and rebuilding to triple or 
quadruple available selling space. 
2. Acquiring real estate adjacent 
to existing stores and expanding 
floor space conventionally. 

3. Converting former non-selling 
stock room space to sales areas. 

4. Closing down outmoded 
neighborhood stores, and replacing 
them with larger self-service 
shopping center units. 

5. Refixturing with newly de- 
signed counters and shelves to in- 
crease sales areas within existing 
spaces. 


s The magazine cites the case of 
a McCrory store in Orange, N. J., 
which refixtured a 1,400-ft. con- 
ventional store to a 2,200-ft. self- 
service store, “without adding an 
inch of real estate.” 

Such expansion moves, it says, 
make more space available for so- 
called strong lines, so that as- 
sortments and variety formerly 
restricted to “A” stores can now 
be accommodated and sold in “B”’ 
and “C” stores. There is more 
room, too, Chain Store Age points 
out, for displays sponsored by 
manufacturers, which help to sell 
more merchandise. 

Internal expansion policies are 
continuing, says the publication, 
and “most variety chains have 
already earmarked near-record 
sums for store construction and 
conversions in 1955.” 


Atlantic Syrup to Town 
Atlantic Syrup Refining Corp., 
Philadelphia, has appointed Town 
Advertising Agency, Philadelphia, 
to handle advertising for its Qua- 
ker Maid line of syrups and juices. 
Newspapers will be used. 


Doherty Joins Burns Lee 

Felix Doherty, formerly press 
representative for Rexall Drug 
Co., Los Angeles, has joined the 
Los Angeles office of Burns W. 
Lee Associates, public relations 
counsel. 


‘Parade’ Moves Offices 

Parade will move to 285 Madi- 
son Ave., New York, Oct. 15. The 
supplement’s Detroit office has 


moved to 28 W. Adams. 
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Coming 
Conventions 


Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
hual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

Sept. 30. Magazine Publishers Assn., 
one-day fall meeting, Westchester Coun- 
try Club, Rye, N. Y. 

Oct. 3-7. Affiliated Advertising Agen- 
cies Network, annual meeting, Glades 
Hotel, North Redington Beach near St. 
Petersburg, Fla. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Federation of 
America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 11-13. American Photoengravers 
Assn., annual convention and machinery 
exhibition, Hotel Jefferson, St. Louis. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 14-15. American Assn. of Adver- 
tising Agencies, central region, Drake 
Hotel, Chicago. 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, 
Hotel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers 
Assn., annual convention, Chicago Ath- 
letic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 20. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society 
of America, Emory University, Atlanta. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 22-24. Midwest Inter-City Confer- 
ence of Women’s Advertising Clubs of 
the Advertising Federation of America, 
Chase-Park Plaza Hotels, St. Louis. 

Oct. 28-29. National Conference of Busi- 
ness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 30-Nov. 2. Screen Process Printing 
Assn., annual convention and exhibit, 
Hotel Jefferson, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 5lst annual convention, 
Boca Raton Hotel and Club, Boca Ra- 
ton, Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 

Nov. 22-24. American Assn. of Adver- 
tising Agencies, annual eastern confer- 
ence, Roosevelt Hotel, New York. 


General Foods Names Three 
to Export Manager Positions 
General Foods Corp., White 
Plains, N. Y., has named Robert H. 
MacLachlan advertising manager 
of international operations, A. 
Joynes Beane Jr. export sales 
manager for Lat- 
in America and 
Peter H. Skala 
export sales 
manager for the 
European area. 
Mr. MacLach- 
lan has been 
General Foods’ 
assistant export 
advertising man- 
ager since early 
this year. Mr. Robert Maclachlan 
Beane has had 
sales and administrative respon- 
sibilities for the past nine years 
with McCormick & Co., Baltimore, 
and Mr. Skala has been with the 
National Sugar Refining Co., New 
York. 


Cormac to Spend $135,000 
Pushing Photocopy Machines 
Cormac Industries, New York, 
will spend $135,000 to advertise 
and promote its Cormac Compact, 
Cormac Senior and Model No. 14 
photocopying machines. The budg- 
et includes $27,000 for consumer 


Advertising Age, September 27, 1954 


tive newspaper, radio and tv ads 
and $76,000 for point of sale 098 

direct il and - " . ° 
2 pr epptimabaeieana ogc to better serve the most influential group of independent 


in Octoper Dan's Review & Mod advisors to business .. . THE JOURNAL OF 

Tock nick tal cnaee tx Hoven ACCOUNTANCY will appear in a new format 
beginning January 1955. The new “standard” size 

JOURNAL will have three columns and a 


Week, and half-pages in Novem- 
7” x 10” advertising page. Your 1955 advertisements 


To keep pace with the fastest-growing profession . . . 


ber Forbes and Nation’s Business. 
Also on the list are b&w pages in 
September Geyer’s Topics, Aug- 
ust and October Office Appliances, 
Office Magazine and Office Man- 
agement and a half-page and a 
page in November American Busi- 
ness and Integrated Office. The 
ads will stress user testimonials. 
B. R. Doerfler Co., New York, is 
the agency. 


directed to public accountants and corporate executives 
will be easier to prepare... and will appear in a 


N. Y. Central Names Deegan | 

Thomas J. Deegan Jr., v.p. and 
director of Alleghany Corp. and 
chairman of the Federation for 
Railway Progress, also has been 
named v.p. of staff of the New 
York Central Railroad. 


more attractive surrounding in the “new” 
JOURNAL OF ACCOUNTANCY 
270 Madison Ave., New York 16, N. Y. 


(Circulation 67,41 5 ABC) 


HOSPITALITY 
CANNOT BE 
“MASS 
PRODUCED” 


Devotion to service and 
pride in management one . | 

characterize these ; TIMORE - CINCINN ATl 
independently owned | | . q zi 
hotels, creating for a he ii 

each traveler a truly ) 
distinctive and 
enjoyable visit. 


NEW YORK 


Netherland Plaza & 
Terrace Plaza 


Nationally Represented by 


ROBERT F. WARNER, INC. 


NEW YORK 
588 Fifth Avenue, 
JUdson 6-5500 


CHICAGO 
77 W. Washington Street, 
RAndolph 6-0625 


BOSTON 
73 Tremont Street, 
LAfayette 3-4497 


WASHINGTON 
Investment Building, 
REpublic 7-2642 


..-ffices in Los Angeles, 

San Francisco and Seattle— 

Glen W. Fawcett Associates 
- 

NOT A CHAIN... 

Individually Owned 


Call the hotel nearest you for 
free teletype reservation service. 


_.. also—BOSTON—the Parker House, LOS ANGELES—The Biltmore, 


magazines, $12,000 for business 
publications, $20,000 for coopera- 


SAN FRANCISCO —The Mark Hopkins, SEATTLE — The Olympic. 
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PHOTO REVIEW 
OF THE WEEK 


x 


OOF WOOF—The dogs—and wolves, too—will howl when they see 
LaVerne Muuss, who has been selected “Miss Billionth Can” by 
Rival Dog Food, Chicago, which has undertaken an ad campaign to 
mark the production of its billionth can of dog food. The ad drive 
will include insertions in 250 newspapers, tv in 100 markets fea- 
turing Liberace, Amos ’n Andy, the Lone Wolf and Florian Zabach 
shows, spot tv and radio and outdoor. Charles Silver & Co., Chicago, 
is Rival’s agency. 


Robbins 


Orthwein Anheuser Barsi Krings 


TO THE OUTDOOR—Toasting the installation of Budweiser’s new 12- 

bulletin cut-out rotary display in St. Louis are P. J. Orthwein, chair- 

man of the executive committee, D’Arcy Advertising Co.; Eberhard 

Anheuser, board chairman, Anheuser-Busch; Burr L. Robbins, pres- 

ident, General Outdoor Advertising Co., and James E. Barsi, v.p. 

and general sales manager, and R. E. Krings, advertising manager, 
both of Anheuser-Busch. 


AE LOT IIE GEE! 


Belding 


Whitney Koretz 


BUSINESS IS GOOD—Opportunity “grows apace, and so does competition,” said Fairfax 
M. Cone, president of Foote, Cone & Belding, as members of the agency’s board of di- 
rectors journeyed from London, New York, Chicago and San Francisco to hold their 
first Los Angeles meeting this month. In addition to Mr. Cone, the group included Rob- 


Kimball Fongen Gullaksen 


NORSE ViSiITORS—Five Norwegian admen, here to 
study U. S. advertising ways, get the lowdown from 
Abbott Kimball, president of Abbott Kimball Co., 
New York. His audience: Trygve C. Fongen, adver- 
tising manager, Norske A/S Barnengens Tekniske 
Fabrik, Oslo; Frank J. Gullaksen, advertising man- 
ager, A. S. Sundt & Co., Bergen; Fredrik Neeb, ad- 


ee 


Kirkvaag 
Neeb 


LeQuatte 


vertising consultant, Oslo; H. B. LeQuatte, v.p. of 
Kimball Co.; Torolf E. Becker, co-owner and man- 
ager, Alfsent & Becker, Oslo; Ola A. Kirkvaag, di- 
rector, Newspaper Publishers Assn., Oslo, and Z. B. 
Hyde, group guide of Foreign Operations Adminis- 
tration, which is sponsoring the Scandinavian ad- 
men’s information-gathering tour. 


PROSPECTIVE WINNER—Bess Myerson, 
former Miss America, seems 
pleased to learn that all she has to 
do to receive the services of a maid 
free for one month is to buy a pair 
of Pioneer Rubber Co.’s Bluettes 
rubber household gloves and tell 


ANNIVERSARY—Shown passing the food to a client, Ben Lebow, v.p. 
of Lebow Clothes, center, is Henry J. Kaufman, right, and Account 
Executive Bill Sigmund. The occasion for the party was the 25th 
anniversary of Henry J. Kaufman & Associates, Washington agency. 


¥ 


Lek 5 SRE IE 


Carney Cone 


Cabe reported for FC&B International; 


Delano Pringle . Campbell 


ert F. Carney, board chairman; Don Belding, chairman of the exec. committee; A. E. 
Rood; Elwood Whitney; Brian McCabe; Milton H. Schwartz; Robert Koretz; Frank 
Delano; William J. Pringle; Roy Campbell Jr.; Ford Sibley and John F. Hunt. Mr. Mc- 


the company why she likes them. 

Ten housewives will be named 

winners in the contest which closes 
Nov. 30. 


Sibley 
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§ Frazar B. Wilde, President of Connecticut General Life 
{i Insurance Co., is also Chairman of the Research and Policy 
a Committee of the Committee for Economic Development. 
Connecticut General’s $10 million home office, now under 
construction on a 268 acre site in suburban Hartford, was 
designed by architects Skidmore, Owings & Merrill. Turner 
Construction Company is the general contractor. 
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| THE TEAM 
INSURES THE 
| INVESTMENT 


“Building new offices is something the average 
company does once—perhaps twice—in a life- 
time. Take, for instance, our new $10 million 
home office building now under way on the 
edge of Hartford. As a major capital invest- 
ment, its planning has demanded not only the 
ss best thinking we could give to it, but the best 
thinking of the finest professional talent we 
could bring together. We have had a working 
. partnership every step of the way as architect 
oo and contractor translated our requirements 
into detailed plans and construction schedules. 
As Chairman of our six-man Building Com- 
a mittee, I have witnessed the lively exchange 
of ideas—about design, about construction, 
about products, about equipment. In meeting 
| after meeting with our professional advisors, 
| I have seen the team at work. I have been 
part of that team, and I know from experience 
| that any building project of any consequence 
| today must be a team operation to be success- Tear eis heme & 3 ees ia oi 
; ful. As our new building moved forward from aa BE rc Gack 2 
: earliest concept to final plans, Forum has | | 
been a frequent source of ideas and examples 
of products-in-use. And, from the references 
I have heard, Forum has been of value to each 
and every member of our building team.” 
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¢ Frazar B. Wilde, President 


Connecticut General Life Insurance Co. 


- forum 
| | is first with the men-of-decision 
- in the big business of big building 
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General Mills Introduces 
New Marble Cake Mix 


General Mills Inc., Minneapolis, 
is introducing a new marble cake 


|mix, which it says is the first to 
|be distributed nationally. Four- 


color spreads will run in the 
October issues of Better Homes & 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


What are you promoting. . 


dy? whatever It'ls, if it's 
te, dairy products, candy er s 
er consumer tem and children use it too, you'll 


never believe the downright magnetic — 
have, 


de . with parents, too! You'll see here the 


ultimate in’ store-traffic stimulation. 


AP is very inexpensive compared 
be interest you will create with any ‘Sauer prize. 


Everything Complete... 
You're money to Go 


2-color 41 x 54 eee 
— —* newsep 
. * handbilis kK © 


entry 


own special imprint. 
Please state type of product or business you’ 
planning a promotion for... 
One or a thousand available immediately. 
Get the full story today .. . write or phone 


Fashion Club Shetland Pony Sales Co. 


DEL. 17-7566 


749 Rush St. + Chicago 11, Ml. «+ 


to the amount 


. 2 color y he x hy streamers 


bag- 

‘ -_ “tor 6 
“) a successful contests. Purnished at a frac- 
type of your cost of preparation. Ready for your 


Ladies’ Home Journal, 
Progressive Farmer, Successful 
Farming, Sunset Magazine, and 
Woman’s Home Companion and in 
the Nov. 3 issue of The Saturday 
Evening Post. 

Single pages will run once in 
October and once in November in 
The American Weekly, First 3 
‘Markets Group, Parade and This 
Week Magazine. Radio and tele- 
vision will also be used. Batten, 
Barton, Durstine & Osborn, Minn- 
eapolis, is the agency. 


Gardens, 


League Elects 4 Agencies 
| Galland Advertising, Ovesey, 
Berlow & Straus, Richard-Lewis 
Advertising and Marwell Adver- 
tising, all New York, have been 
elected to membership in the 
League of Advertising Agencies. 


Mitchell Gets Koh-i-noor 

Koh-i-noor Fifth Avenue, New 
York costume jewelry company, 
has named W. Robert Mitchell Inc., 
New York, to handle its advertis- 
ing. 


Advertising Age, September 27, 1954 


Beam Blum Terkel 
BEAM SPECIALS—T. Jeremiah Beam, v.p. of James B. Beam Distilling 
Co., Clermont, Ky., holds a yin bottle shaker, one of the company’s 
» new holiday bourbon packages. 


YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE 


i 
“iid AAT csi “aera lNes 


ines 


ea 


Switches are for railroads... 


They work best there. With ease and efficiency. 


*Jan.-June 1954 


On the other hand, “switches” in consumer brand preferences come hard-—and costly — 
for advertisers addressing sales messages to those with established brand preferences. 


Too many one-track, one-brand minds. Too many switches locked. 


This is precisely why more and more advertisers 


are turning to Redbook for its exclusive concentration on Young Adults. 


These are the 18-to-35-ers . 


with immediate buying needs . . . 


Redbook 


America’s ONLY Mass Magazine for Young Adults 


2,048,407 Circulation . . . Highest 


Advertising Linage UP 10.7% for the same period 


. with unformed brand loyalties . . . 
with clear track ahead. 


1st 6 mos.* in Redbook history 


Harry Blum, Beam board chair- 
/man, smiles over Beam Pyrex 
‘carafe, and Studs Terkel, radio 
‘and tv performer, holds another 
| shaker, at company’s annual sales 
meeting in Chicago. 


Beam Makes First 
Use of Magazines in 
New Bottle Campaign 


CuHicaco, Sept. 21—James B. 
Beam Distilling Co. is using maga- 
zines for the first time in the ’54- 
.’55 campaign for its whisky. 

Color pages are scheduled in 
Collier’s, Esquire, Fortune, Holi- 
day, Newsweek and Time for new 
Beam holiday packages. The dis- 
tillery will use Christmas bottles 
with a functional re-use value. 

Bonded Beam will be marketed 
‘in a carafe that is designed for 
later use as a coffee warmer or 
utility household container. Beam’s 
pin bottle has been redesigned for 
use as a cocktail shaker and will 
be used with two whiskies, a 10- 
year-old and 8-year-old liquor. 

Backing the new bottles will be 
the biggest ad program in the 
company’s history. In addition to 
Magazines, an increased newspa- 
per schedule, outdoor and mer- 
|chandising programs will be used. 

Weiss & Geller, Chicago, is the 
/agency. 
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PIONEER 
— 


Smart ee =~ 
use Balloons to... 


@ swell sales in sagging 
areas 
@ give new models a 
ig sendoff 
@ boost dealer en- 
thusiasm every- 
where 


PIONEER Qualatex Balloons 


@ are inexpensive, easy to use 
@ have real toy value as 
premiums 


© carrying printed adver- 
tising far and wide 


Cu, ideas, samples 
d imprint information 
from our Premium Dept. 


Witte — 


THE PIONEER COMPANY 


1G x 
“ny mat he 


BALLOONS 


Sh a et a RR RE RR ERIE 
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Advertising Age, September 27, 1954 


First Reactions 
to Cigaret ‘Code’ 
Are Smooth, Mild 


(Continued from Page 1) 
cigaret industry.” 

On the specifics of the stand- 
ards proposed, Mr. Hahn reserved 
comment for later, when there has 
been more time for study. 


® His letter to the commission con- 
cluded with this hope: “I should 
like to add a few words on the 
reference in your letter to ‘recent 
scientific developments with re- 
gard to the effects of cigaret smok- 
ing.’ I hope I may rightfully gather 
from your generous comment on 
the spirit in which the industry is 
dealing with the subject of smok- 
ing and health, that you do not as- 
sume that there has been estab- 
lished any scientific basis for the 
widespread, repetitious, sensation- 
al charges and theories alleging a 
connection between smoking and 
certain bodily ills. The fact is, as 
many scientists of high repute and 
unchallenged integrity have pub- 
licly stated, no proof of such con- 
nection has been produced.” 

Lorillard endorsed the commis- 
sion’s proposal as an excellent idea 
and said the company’s executives 
would be happy to discuss the 
matter. But Lorillard’s letter also 
pointed out that there are several 
clauses and paragraphs in the list 
of suggested prohibitions that need 
clarifying. 

(For example, is the clause pro- 
hibiting mention of various organs 
of the body contradicted by the 
provision permitting claims sup- 
ported by impartial scientific 
data?) 


s E. A. Darr, Reynolds’ president 
and the first tobacco man to give 
general public endorsement to the 
FTC suggestions, wrote that his 
company is ready to thresh out the 
details at any time. He has reser- 
vations about some of the specific 
standards as outlined by the com- 
mission, but he did not go into 
these. ‘“‘We are and always have 
been in accord with the idea that 
false and misleading claims should 
not be used in cigaret ads,” he 
told ADVERTISING AGE. 

Liggett & Myers wrote the com- 
mission a three-line letter, ac- 
knowledging receipt of its letter 
and promising to give the proposal 
“careful consideration.” 


DETAILED CRITIQUES 
NOW AWAITED BY FTC 

WASHINGTON, Sept. 23—Federal 
Trade Commission officials say 
they are encouraged by the initial 
response received from. cigaret 
manufacturers. 

The next step in the process will 
be taken after detailed comments 
are submitted by the industry, said 
Charles Grandey, chief of the bu- 
reau of industry cooperation. Once 
there is an indication of the 


amount of agreement or disagree- 
ment, new drafts can be prepared 


or industry-wide meetings called. | | eC 


Holt Elects Klaner V. P. 

Fred Klaner, director of adver- 
tising for Field & Stream, a divi- 
sion of Henry Holt & Co., New 
York, has been elected v.p. of ad- 


vertising for Holt. Ben Wright, 


publisher of the magazine and a} 


v.p., has been named to the board | 
of directors. 


Priesing Heads Sales Group 
Carl W. Priesing, v.p. of Amer- 
ican Lead Pencil Co., New York, 
has been named chairman of the 
educational committee of the Sales 
Executives Club of New York. He 


will be in charge of the organiza- 
tion’s education projects, includ- 
ing its weekly luncheon programs. | 


Lorillard Launches | 
Filter-King Old Gold | 
in New England | 


NEw York, Sept. 22—P. cae) 
lard Co., which helped set off the | 
present trend toward filter cig-' 
arets with its big Kent promotion, 
wants to be doubly sure of getting 
its share of this market. 

To capitalize on this swing (re- 
ported in AA last week), Lorillard 
is putting its major brand, Old 
Gold, into the competition. Priced 
in line with the other popular- 
priced filters—Viceroy, Winston, 
L&M, Herbert Tareyton, Marlboro 
etc.—the cork-tipped, filtered Old 
Gold will go on sale next week in 
six New England states. 

(Tobacco sources indicate that 
Viceroy has the lead in the filter 
sales race, with Winston as run- 
ner-up and Kent in third place.) 

In the test area Old Gold will be 
billed as a family of three—reg- 
ular, king-size and _ filter-king. 
Distribution will be expanded as 
soon as production warrants. 

Advertising—1,400-line and full 
page newspaper ads—will break 
early in October. Morning radio 
participations and tv spots also 
will be used. Copy emphasis will 
be on “a famous brand name with 
a true filter and a true flavor,” 
but the traditional “treat” theme 
will be retained. (The “treat in- 
stead of treatment” line was re- 
cently modified to a “‘treat you can 
trust.”’) 


s Explaining the reason behind 


the move, William J. Halley, 
Lorillard’s president, said: “For 
some time to come, until the 


brand situation stabilizes, there 
will be a sizable demand for three 
main types of cigarets—the reg- 
ular size, which still holds the 
loyalty of more than 60% of all 
smokers, and the growing filter 
and king-size types. 

“To give the Old Gold smoker 
whatever type he wanted, there- 
fore, we decided that the answer 
was a ‘family’ of cigarets. With 
this decision made, we started the 
research work which culminated 
in the new filter king.” 


Admiral, Shulton Team Up 
in World Series Promotion 

Baseball fans will be able to 
watch the World Series on tv sets 
in drug store windows throughout 
the U. S. through a _ promotion 
tie-up between Admiral Corp., 
Chicago, and Shulton Inc., New 
York, maker of Old Spice shaving 
lotion. 

Admiral dealers will provide 21” 
sets for neighborhood drug stores. 
In return, druggists will give tv 
dealers a $10 gift certificate for 
Shulton products and will put up 
window signs promoting set sup- 
pliers. An estimated $50,000 in 
such merchandise certificates will 
be issued by participating drug- 
gists. 


PARKER H. ERICKSEN has been ap- 
pointed to the new post of exec. | 
v.p. of the Crosley and Bendix 
home appliances divisions of Avco 
Mfg. Corp., Cincinnati. He former- 
ly was an Avco v.p. and general | 
manager of appliances for Crosley 
and Bendix. 
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Ack Your Sinclair Dealer fer the Mew Super Fue! 


3,000 M.P.H.—You won’t get the old 
jalopy up to that speed, but Sin- 
clair will start advertising its 
“rocket fuel” gas starting Sept. 28. 
Copy says it’s same stuff that sends 


V-2 rockets into the stratosphere | 


at 3,000 miles an hour. Newspapers 

in 42 states (387 papers), 160 radio 

and 34 tv stations will carry the 

story, prepared by Morey, Humm 
& Johnstone. 


Fireworks Over; 
Duane Jones Case 
Sputiers to End 


(Continued from Page 1) 
posed to the mutual satisfaction of 
all parties, and all litigation be- 
tween the parties has been ter- 
minated.” 

Neither side would enlarge on 
the cease-fire announcement. Both 
Duane Jones and Joseph Scheidel- 
er let it be known that “by mutual 
agreement, there’s to be no com- 
ment.” Attorneys for Jones and 
Scheideler were equally tight- 
lipped. No information was forth- 
coming about who took the initia- 
tive which resulted in the new 
agreement. 

Agency men, however, conclud- 
ed that the announcement indi- 
cated the Jones Co. and SB&W 
both had felt their new-business 
potentialities to have been im- 
paired by the threat of a legal ac- 
tion. 


a Last January, when the court 
of appeals undnimously awarded 
Jones $300,000 from eight defend- 
ants, who were charged with un- 
lawfully conspiring to ruin the 
Jones Co.’s business, Jones im- 
mediately declared he planned to 
bring a $1,000,000 equity action 
against SB&W and the three prin- 
cipals of that agency. 

The planned suit was to have 
sought “an accounting for com- 
missions and profits on all adver- 


'tising business and accounts ac- 


cepted” by the defendants about 
which the latter “learned while in 
Jones’ employ.” The equity action 
would have involved all profits 
that SB&W made over and above 
the $300,000 awarded by the court. 

The SB&W side, meanwhile, 
had been making threatening legal 
motions against Jones, with pen- 
sion and stock suits that sought 
about $75,000 to $100,000. Nine 


individuals were aligned in the) 


stock case, saying they owned 
about $45,000 worth of Jones Co. 
stock which Jones “refused to 
purchase.” In seeking pension 
money they said was owed them, 
Scheideler’s side contended that 
Jones “tried to wipe out our in- 
terests in the trust by ‘firing for 
cause.’ ” 


Cuicaco, Sept. 22—Should gro-' 
cers aid and abet the trend toward, 
department store operation they 
seemingly are now involved with? | 
Or should they return to the days! 
when the food merchant just sold 
food? 

And furthermore, just what are 
the responsibilities of the food, 
wholesaler in selling, anyhow—in| 
his vantage point between the 
manufacturer and the _ retailer, 
both also with an interest in mov- 
ing merchandise? 

These and other questions were 
debated by advertising agency 
merchandising directors who took 
part here today in a panel discus- 
sion at the National-American 
Wholesale Grocers Assn. clinic on 
|store engineering and merchandis- 
, ing. 
| Lashing out against diversifica- 
tion, E. B. Weiss, Grey Advertising | 
Agency, New York, said that during | 
the last 10 years, food wholesalers | 
and retailers have had a poor net’ 
profit record despite the fact that) 
it has been a boom period. He 
added that within this decade the 
diversification trend has _ been 
gaining momentum. 


a “Drug stores, department stores 
and variety stores have all been 
running away from the merchan- 
dising of their prime products,” 
Mr. Weiss said. 

“Meanwhile, grocery stores seem 
to be running away from the mer- 
chandising of food—the thing 
which they can do best. Grocery 
stores should specialize in the han- 
dling and selling of food. 

“In the South, for example, small 
food specialty stores have opened 
near the sites of large supermar- 
kets. Because they deal exclusively 
in food, the specialty stores are 
competing on more than even 
terms with the supermarkets.” 


s Speaking in favor of the diversi- 
fication trend, Dan Shea, Lennen 
& Newell Inc., New York, pointed 
out that of the $3,250,000,000 worth 
of health and beauty aids sold in 
1953, food stores chalked up a 
larger portion of the total sales 
than drug stores. 

Mr. Shea said health and beau- 
ty aids accounted for slightly more 
than 3% of grocery store sales, or 
about the same percentage of total 
sales as soaps and canned meats. 

William Holden, Doherty, Clif- 


against his former boss. The 
charge was that on seven occasions 
Jones “wickedly uttered” false 
statements about his former em- 
ployes with malice and “intent of 
destroying their reputations.” 

The Jones-Scheideler difficul- 
ties trace back to mid-1950, when 
Jones fired five top executives be- 
cause they were part of a group 
that served him with “an ulti- 
matum ... that I sell my business 
at an absurdly low price.” 

When Jones filed a conspiracy 
complaint in January, 1952, he 
asked $4,500,000 from Scheideler; 


/hattan, and other former Jones 


|quently exonerated, and the com- 


Joseph Beck; Paul Werner; Man- 
hattan Soap Co., a former client; 
Frank G. Burke Jr., v.p. of Man- 


employes. Manhattan was subse- 


|plaint against Burke was dis- 
missed. A jury trial, an appeal to 
\the appellate court and a further 
appeal to the court of appeals—the 
\highest New York tribunal—re- 
‘sulted in a $300,000 award to 
| Jones. 

Named as liable for the damages 
| were Scheideler, Beck, Werner, 
Philip Brooks, Lawrence Hubbard, 
‘Eugene Hulshizer, Robert Hughes 
‘and Robert Hayes. All are with 
\SB&W now except Mr. Hubbard, 


research director of Doherty, Clif- 
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Agency Men Debate Selling of Drug Items by 
Food Stores at Wholesale Grocers’ Meeting 


ford, Steers & Shenfield, New York, 
turned the discussion to whole- 
saling responsibilities when he 
stated his belief that wholesalers 
should see to it that retailers mer- 
chandise products in proportion to 
their sales importance. 

To illustrate his point, Mr. Hol- 
den said canned soup is given far 
more display space than instant 
coffee, yet the latter outsells 
canned soup. 

Mr. Holden said he is optimistic 
about the future of the food in- 
dustry, pointing out that it is ex- 
pected that General Foods will in- 
crease its sales 50% in the next 
10 years. 


= In another address, Remus Har- 
ris, Biow Co., New York, told the 
food wholesalers that advertising 
is the initial way of informing the 
housewife that a product exists. 

“The average housewife walks 
by an item on the store shelf in 
from 8 to 12 seconds,” Mr. Harris 
said. “Within that time, she must 
be attracted by it, and of course, 
if she has become acquainted with 
it through advertising, it will get 
her attention more easily.” 

Mr. Harris said too many gro- 
cers expect advertising to do the 
whole selling job for them, point- 
ing out that they must “follow 
through by merchandising the ad- 
vertising.” He urged wholesalers 
to persuade retail grocers to use 
point of sale material, post news- 
paper ads and use “as advertised 
in” signs. 

Referring to self-service in gro- 
cery stores, Mr. Harris listed the 
following reasons for its success: 

“1. The housewife likes to buy 
but does not like to be sold. 

“2. The housewife likes to help 
herself. 

“3. The housewife likes to see 
the price of each item. 

“4. The housewife likes to buy 
known and familiar brands. 

“5. The housewife likes to buy 
according to her needs, time and 
moods.” 


s Regarding in-store promotions, 
A. B. Crampton, Hilton & Riggio 
Inc., New York, said there is too 
much dependence on store person- 
nel to set up display material. 

“Store employes get busy, and 
forget to arrange displays,” he 
said. “The wholesaler is in a posi- 
tion to see that point of sale ma- 
terial is used properly, and he can 
do this through standardization of 
in-store promotions. 

“The wholesaler, manufacturer 
and retailer must realize that they 
have one big interest in common— 
to move merchandise.” 

Communicating with retailers on 
in-store promotions was discussed 
by C. R. Kopp, Needham, Louis & 
Brorby Inc., Chicago. He said that 
not even the largest food com- 
panies have large enough sales 
forces to do this job without aid 
from wholesalers. 


= Mr. Kopp told the wholesalers 
that they must be informed about 
all promotions, must sift out the 
most effective ones, must see that 
their staffs know about the best 
promotions and must see that their 
salesmen make retailers aware of 
the existence of promotions. 

He suggested that wholesalers 
follow these devices for communi- 
cating with retailers: 

1. Bulletins, written so they at- 
tract the attention of retailers. 

2. Direct mail. 

3. Meeting at least once a month 
with customers. 

4. Use of merchandisers special- 
ly hired to sell promotions to re- 
tailers. 

5. Seeking information on pro- 


|motions from manufacturers and 
iL At one point, Scheideler also ford, Steers and Shenfield, and | 


Slapped a $3,150,000 slander suit |Mr. Hayes, a v.p. at Doherty. 


agencies, to be passed along to re- 


| tailers. 
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Marquette Paper Moves 

Marquette Paper Corp., Chicago, 
has moved its offices to 333 W. 
Lake St. 


how your silk screen printer 
can deliver your posters 
in 48 hours or less 


Screen process is a champion for really 
fast reproduction. On small, simple | 
jobs, your screen printer can work | 
right from your layout and produce | 
finished printed pieces in just a few 
hours! 


If you aren't using screen process print- 
ing, yeu should get acquainted with it! 
See the classified telephone directory | 
for the screen 
printer nearest 
you. Published in 
the interests of 
screen printing 
by a group of 
members of SPPA. 
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(Continued from Page 3) 
cause of bad experiences with the 
meat department. 

He said, “Everything about this 
|/promotion was good, but markets 
‘have to be in condition to attract, 
and hold new business.” 
| The premium promotion was of- 
fered King Markets by Deluxe 
Premium Corp., New York. 


| 
} 


'@ A current premium promotion | 
'the supermarket chain is offering 
‘customers is nylon hosiery, at 33¢ 
a pair, through McMahon & Morse, 
‘New York supermarket counselor. 
With $30 worth of cash register 
‘receipts, a woman shopper gets 
a pair of stockings at that price. 
Mr. Bildner told the PAAA that 
‘this promotion, which started a 


'week ago with a 1,050-line ad in) 


"From ANY Angle 
We Like It!" 


That’s what the experts say—those experi- 


enced co-ordinators of advertising produc- 
tion—about ROGERS’ service e ‘Mature, 


co-operative; 


understanding of time and 


budget limitations; consistently dependable 


for the quality of engravings that mean 


more readers per dollar of space invest- 


ment” e 


It’s significant that so many 


nationally known products continuously 


appear in advertisements originally photo- 
engraved by ROGERS. 


cn: @ £2 Yee 

‘ Oo M P A N Y 

Waster Craftsmen of Photo- Engraving 
Member of 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE * CAlumet 5-4137 * CHICAGO 16 


Premium Ad Group Told Only Quality © 
Items Are Acceptable to Retailers 


| the Newark News, is being backed 


‘up with 50,000 bag stuffers, spe-_ 


cial yellow register tape, window | 
signs, shelf markers, banners, | 
40,000 handbills and “red hot food | 
values.” 

He told AA he needs a 7% in- 
erease in sales to make the pre- 
'mium self-liquidating, and that 
the promotion should be a success 
“because women buy stockings 
‘like men buy cigarets. They are 
products that have continuity.” 

“Every day vendors ask for 
newspaper, display and shelf space 


|to promote their premiums,” he 


told the manufacturers. “If they 
pay cash, they get. If they pay in 
kind, they get. If they don’t pay, 
they don’t get. But not always— 
there are other factors.” 


® He listed these factors as: 

1. “The personal angle, the feel- 
‘ing that exists between the com- 
| pany or salesman and ourselves. 

2. “Is the item new or different? 
Does it carry an advertising or 
display allowance? Or is it a dog 
that the manufacturer wants us to 
exercise? 

3. “Is the item presold? Season- 
able? Is it profitable? If the item 
being promoted is not profitable, 
is there any sugar in the premium 
for us? Even if the item and pre- 
mium are not profitable, there 
may be other factors that will out- 
weigh mere money. Will the pre- 
mium bring store traffic? Can we 
get it before the next Dutchman?” 

“Sometimes,” he said, “Some 
advertising men get the idea to use, 
a mail-in premium that will make 
a profit on their merchandise, plus 
a profit on their premium, and on 
top of that get the supermarket 
operators to promote their business 
for free. You’ll never get me to 
promote your business unless you 
promote mine first.” 


a Mrs. Brownie Wise, v.p. and 
general manager of Tupperware 
Home Parties, Orlando, Fla., told 
the conference how her organiza- 
tion uses premiums. 

“Direct selling long ago reached 
the stage where premiums can and 
should be used as a banner instead 
of a crutch,” she said. “It is a 
travesty on today’s salesmanship 
that in some quarters, a premium 
instead of the salesman is expect- 
ed to make a sale. Premiums are 
being used to hold up the weak- 
kneed sales talk, the ill-prepared 
salesman, the sick basic product.” 

But premiums, she added, are 
as vital to Tupperware’s Home 
Party selling as the quality of the 
organization’s merchandise itself. 

“The premiums we use are actu- 
ally hostess incentives, awards to 
hostesses who provide us with our 
customer audiences and with the 
cordiality of their open homes,” 
Mrs. Wise said. 

She said Tupperware’s sales peo- 
ple are not professionals, and that 
they must sell not only a tangible 
item but an actual one. 

“The continuity of their business 
depends not upon the way they 
sell Tupperware, but upon the suc- 
cess with which they sell their 
premiums,” she said. “An impor- 
tant part of our training program 
is showing them how to demon- 
|strate convincingly the important 
‘points about their premiums.” 


= She explained that Tupperware 
can’t afford to put into the hands 
of its dealers some merchandise 
offered it, “the so-called premium 
line, stepchildren of many com- 
panies.” 

“It is important that we have 
reputable brand-name merchan- 
dise from reputable firms,” she 
| said. 
| The greatest service that the 
‘premium industry can offer com- 


Advertising Age, September 27, 1954 
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MISS SOMETHING EXTRA—That’s the 
title members of the Premium Ad- 
vertising Assn. of America voted 
to give singer Paula Stewart as 
a tie-in with the PAAA four-day 
convention in New York last week. 


panies in direct selling, and more 
specifically those in the Home Par- 
ty Plan selling, is more complete 
product information, Mrs. Wise 
said. 

“It is to our advantage to do a 
good selling job on your product,” 
she said. “Give us the information 
to work on. We need your best 
products, rather than the items on 
which you affix an unknown brand 
name.” 


# James Groebe, v.p. in charge of 
sales and advertising, Cook Chem- 
ical Co., Kansas City, Mo., manu- 
facturer of Real-Kill bug killer 
and similar products, outlined how 
his company developed a coupon 
premium plan with three other 
companies. 

This plan, worked out with a 
Chicago premium house (Belknap 
& Thompson), started with Cook, 
Wilbur-Suchard Chocolate Co., 
American Beauty Marcaroni Co. 
and Meletio Sea Food Co. 

“Because of the seasonal na- 
ture of our product and the rate 
of turnover per store, we felt that 
a premium plan for the dealer 
based on packing coupons in our 
products would not be too inter- 
esting to most dealers since it. 
would take him too long to accum- 
ulate enough coupons to get a 
worth while premium,” he said. 


# But several non-competing 
manufacturers could get together 
with a coupon premium plan so the 


coupons from all manufacturers, 
he said, and Cook finally discov- 
ered three manufacturers with 
similar problems. 

Out of this came the Display-It 
Prize Club premium plan and cat- 
alog, which lists 1,000 items for 
which coupons can be redeemed. 


|The original four companies which 
- |helped pioneer the plan have since 


been joined by ten other non-com- 


-|peting manufacturers. 


On the inside cover of the cata- 


_|log all manufacturers are listed 
\|with merchandising copy slanted 
*|to keep the dealer aware of all 


participating companies and their 
products. 


= In two years of operation, the 
program has accomplished these 
results, Mr. Groebe said: 

1. Obtained greater shelf space, 
tie-in advertising, displays and 
dealer support. 

2. Saved time of merchandising 
men on callbacks to open cases, 
price merchandise and_ stock 
shelves. 

3. Obtained new dealers and in- 
creased sales at no extra cost be- 
cause each manufacturer’s sales 
force helps sell the other cooper- 
ating manufacturers’ products. 

Briefly, the salesmen earn one 
Display-It coupon for every case 
of Real-Kill they sell, and they 
report on a special report form 
which Cook mails direct to the 
sales manager. 


s Gordon C. Bowen, president of 
Premium Service Co. and also of 
the premium advertising group, 
opened the conference, saying, 
“Perhaps the most significant in- 
crease in the use of premiums in 
any particular industry during the 
past year has been taking place in 
the supermarket field. Here the 
trend is away from the single pur- 
chase idea and toward efforts to 
build a continuity of purchases by 
the same customers.” 

He said that he considers an- 
other important trend the upgrad- 
ing in the quality of merchandise 
being offered in premium plans. 

“The future of the premium in- 


‘dustry and where it goes from 


here depends on several factors,” 
he said. “Premium use is gaining 


in stature and importance. Let us 


see that it is not misused. As new 
suppliers and new users of pre- 
mium merchandise enter the pre- 
mium field, it is up to us to give 
them proper guidance—to see that 


dealer could accumulate enough premiums are properly used.” 


Q| ies dete ts. 
SELF- CONTAINED 
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ROANOKE © 
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Write for complimentary copy 


Roanoke and its test market 


OANOKE 


7 TIMES J AND WORLD-NEWS. 


SAWYER - FERGUSON - wanes CO, National Representatives 
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dont let your haw 
grow wild 


don't despaw about 
your har 


spray it set 


with 


LANO-SET 


spray it set 
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GLAMORLESS ALLURE—Off-beat art, with no emphasis on glamor, is 
characteristic of this series of ads prepared by The Rockmore Co. 
for Ogilvie Sisters’ hair spray test campaign. 


No Glamor in Their 
Art, but Admen Hope 
That's the Answer 


New York, Sept. 21—Ogilvie 
Sisters, New York cosmetic maker, 
is introducing a hair spray via a 
series of unusual newspaper ads. 

The campaign was launched 
here last week and is to run dur- 
ing a two-month test period. One- 
column newspaper ads will be 
used, with cartoon-type art as the 
keynote. 

Each of the ads carries three 
illustrations of varying types of 
unruly hair. Copy explains tha. 
the product controls the illustrated 
problems. Drawings are the work 
of Joseph Low, Burmah Burris, 
Dick Green and Joseph Schindle- 
man. 


= The theory behind the small- 
space approach, according to 
Charles L. Lewin, v.p. of Rock- 
more Co., agency on the campaign, 
is that “we felt that the idea of 


a hair spray is no longer new; 
therefore, we don’t have to sell 
the concept of spraying—-all we 
have to do is create demand for 
our product.” 

Although the light touch vio- 
lates traditional glamor standards 
of toiletry advertising, the agency 
believes that the off-beat approach 
is the best answer to competing 
with big advertisers when its cli- 
ent has only a small budget. If 
the test campaign succeeds, Mr. 
Lewin said, Ogilvie Sisters will 
extend distribution nationwide. 


Klau-Van Pietersom Adds One 


The Milwaukee Federal Savings 
& Loan Assn. has appointed Klau- 


Van Pietersom-Dunlap, Milwau- 
kee, to handle its advertising. 


5138 Police Chiefs buy: 
Paint and Signs 


1475 Broadway, New York City 


! MEET THE heal “S33 A 


ee Sas 


IN ADVERTISING AGE NEXT WEEK 


...send a driver 


for a pick-up... 


Blue Seal Bread Bows in 
North California Groceries 


Blue Seal bread was introduced 
to grocery markets in northern 
California Sept. 20 by Interstate 
Bakeries Corp. The new product is 
being announced with full-color 
newspaper pages scheduled 
throughout the area. Extensive use 
of television and radio also is 
planned by Elliott, Goetze & Boone, 
San Francisco agency handling the 
account in cooperation with E. T. 
Goyne Inc., Sacramento, and Dan 
B. Miner Co., Los Angeles. 


V-M Corp. Names Miller A. M. 

V-M Corp., Benton Harbor, 
Mich., maker of hi-fidelity phono- 
graphs, record changers and tape 


recorders, has appointed Gene 


Miller, formerly assistant ad man- 
ager of Hotpoint Co., Chicago, ad- | 
vertising and sales promotion man-_ 
ager. 


Henderson Joins NADA 


Horace E. Henderson, formerly. 
national president of the U. S. | 
Junior Chamber of Commerce, has | 
joined the staff of the National 
Automobile Dealers Assn. as a lia- 
ison executive between the na- 


tional association and the local and > 


state dealer groups throughout the 
country. 


Ross Roy Boosts Miss Dehn 

Carol A. Dehn, staff member of 
Ross Roy Inc., New York, has been 
promoted to manager of the agen- 
cy’s traffic department. 


FOR THE 3rd 


STRAIGHT YEAR 


CARRIED MORE 
LOCAL GROCERY 


LINAGE ... 
THAN ANY OTHER 


IOWA DAILY 


| WATERLOO DAILY 


1 601 


| 
| 
| 


a Write. 


COURIER 
372 LINES 


The Big difference between the Waterloo Courier 
and every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 1953, thru De- 
cember 13, 1953, the Courier's merchandising 
staff solicited 354,197 linus of tie-ins . . . in 
11,080 insertions. 

Let our advertising and merchandising department 
show you whet can be done with your product. 


SCHEDULE 
HET it Wall 


speed! 


. 


MATRIX COMPANY 


v . 


-ELECTROTYPE COMPANY 


Not quite this fast .. . but almost! 


e No delay when you call ws for pick-up or delivery! The phone will still 


be warm from your hand when one of our drivers pops up at your desk! 


That’s why production men all over the city call ws when minutes count. 


They know our radio-dispatched fleet of trucks is routed with electronic 


Radio-dispatching and FLUROTY PING, combined with 24-hour mat pro- 


duction, provide you with the fastest service in the industry! 


bi 


HA 7-0150 


pare Naat a * 2 nS Sea) a ty af Saal SSUES Sak ie nt hades epee nage a ee ts ibis dae SoA, Picode acters oe ees ip pied Gi eas he pital Mare A pes eee. § 4 Ea octt ed | AE eg ee) Bey 
res wane Mp os oy eh abe ey eee So tage es ae ae “ai eet Sat Je oe eck. Cs 3 gy ale fag aad tw Sy fo et Mee ja 2-2 EY ib Wc Foe Beg i ives yes ott A Re aa a 3} ir Mie f aes ys SS 
wire ar hi Gt A as «i P a 2 . x : - 3 Yee Be, OEY BT OS et he BOR oN dai corer a Fy dea C0 och ey! Mediat h GREE FERS ERP eS 8 TE aa 
te ee SA i, a eS i pew! rr) Soh 4 Ree ai Cae b j Ce KeEE AC} Maton Tua e eee. nen” f ede ina Be eA : phn hem y Pr ae TN e ee EM ee ae) Ce Be wee et wae | Peary ou sich wi (WRN TSS 
oat ate RRL: San Phe aa ae ee Soy, oUt ns Meare DT ie 2 tow y "wkd Wet oy bie Rey Saget ars eh ; atin’ bate Fe Sieh ce he pe t2 ry Fees A Reba EN Rae i tet Oe ae rom ey a Oi: (UGA BR aia Seer 2 ea a he A SN Seat erin Aa DA wai Sere do Syd ‘ Waddle SN SY air a ae a ee 
SL Ae | PED ay eS aera A tie, © noe eA teen ae Sa TT ee pene BA Oe 4 Ae aie a : BS ers ames, Sees a ro tideaegh RG oe ays 2 EERE GRR coe AS iat 4 oem amen. eS ORM Si AR ae Ret th TUR Rate AT gh Coo Kr aha Rea ek har shee 
Be Se gree Oe) yk EF ap Rey Sh UT Cea ade, hee oii s ~ ohm 2 Renae ue uM eerie: MM NE tte Spar Nee eae a ere RO peo gt a a Mice eae ae pte is: LR a ee py te dy Wem aa Rape Tn eas Sake FC Fett 
EN Mf Pres ’ ie fae aR if aed oe Re ae eg j “e <a Fs ig Ske ne i baru pita r ‘yet, Sete o Rt peo ins amet A Oy WAS aS 3 » Be, é io ie wie Bers ere Pie METS oO aU, ane ‘ TRI , aan 3 pe sass qs See pe, f Lahonr SOBEL ‘i oi 
5 = PESSE oc eter aves Hirao, nceitueniaaane tS © sipeteg re ieaate: re ie: Seay Sa, ae ce spree as PERE. oi ane at pets teen Sal ree SSE ST < EPG a at ip ee Ne pe ea 
PAS Fer ey Mi tag eS Bl as epee CN Ben Serta: oe Me, oa, 8 Bae ee me Tey 7 sa aN 2 aI Mie Ding e : Bee) as icin : YRS 2 ae ay Gea 8 eM a CRY oe ae at ‘ eet 2 f Vga Soa aie wey oh eRe a4 oe ‘ 
oi , ms 2 
7 ose 
ic \ 2 eae 
ie Advertising Age, September 27, 1954 83 Ae 
a - 
ee ¥ ; 
- : “Zi : : ] H : sy hi H : “ae 3 
i ; : (i : : Ae. i i AVR : 
{ : es : ; “i xf i 3 ; GUL. SN ; : his SI Te en ~ 
: B-.- : : : Bea) : > ARE: 
2 H ae : : i : ak ‘e H : : ~ he H rit 
! : ° ; : i vals. wets : i : 3 3 S, 
* : "- H ; Jn : : di : ; : a 
_— : : : Lae : ; : : = : : 
i VE Parr = 
of © Cnt Tatts “Pag Dal Drop Wang ill Hap? : Shag Pg Prep? "i i 
a i ; : a : : De 
a ) : : 4 3 $ Ed $ ; | H } ‘ ar 
oe ; ; He ee os : a3 > [AA : “ ce) a 
ie! j : a > (fetes ; Ak : 3 Sse ba : —— a 
{ : : a : oO : : (Le Bes : age ers eee" i 
i : $ é, : : a P : : aa ; : Ae ie B “d ee ais “. 
is i : 2 : 5 Dee rf 3 : en : : PE ~ +) $ y Re - 
fy q $e : : 2 \ : : > adh : : ‘ \ $ noe = -ege 
2 a 3 ge a Le > 3 : a : : Ue . * : AN . oy 
: : : d 4: 3 AY a : 3 or H A> eA f - 
a ; tae 3 ae i ‘om 
| : tly, ieee ae fw: Ff OR D E 
} : : : As 4 : H ; ¥ “ i * 
Quads Tail é Wed ‘Pea, G Thistle Tob? : £ Spiel Straggle ? } ry Fe edie ek 
£ i opt : re _, ‘a = = Ss 
; 3 ; —= se, 3 ; : > Fee ie, : = & Sais 
| $ : ; Se. : gare : Htc ay a : . : 
Se ; WS: : Aco - 
: Se <a : Pao Bee : : rs : : DN c : 
4 He ol ~ : > 2 : ; vA ves ee 3 Me . Si>% 
: se $ : Ee v » 3 : » ¥; $ $ Ae ne 
; i ¥ $ : : i > 3 ; Yr H 3 gS ai Cf ee NR RE a A A NTE TCC 
: —— ; ; ie so i 3 : ee : 3 e- J 3 jreetersrererter reese ees eee eee Set ee 
| 3 \ (eo ; i de : ; rR ; : jw” | | 
: : $ : 3 “ \ $ 3 ie H | ue 
: r $ ; VE : Q : : s3 | = 
iB Bramble? : : Sear CrowCrop 2 : Zw iq H i Tex es po): ? ee, RT ee 
: al es ; +3 : Zag‘ : : enrien Thaleh “ : | (—  ( i fw * i 
4 3 ree : : : ae ; raveeesaah scene tarantaes § gtetseeneesenssssscesooees § a Sha 
: a oes : s.. - ee 
a : : : 3 : $ i - Fr fe er 
: ; : : : : : ; R : : : : : nie Sef 
; H ; : : : : : ee ies ee 
: : : : ; : : : ' Se 
; ey 3 3 , oS 3 : 7 : : , 3 ie 
{ 3 wey s g Lib. $ : a : : : 3s..." H i 
; | ; : & j ; ; 1, 3 $ Uy; | ; A ae 
i WANOSET : WMS: : west: : | hANOSE = 
ee ee ; i fe | : = | : MANOSET i 
1 ; Pls Saw : : ae : ; yo : : Tet 3 - oF ; 
: : aa ; hase H Pb See : : RE a 3 ‘ 
: : : : : : — H : ——” ; o* 
‘ $s and ony haw spray with ot 3 kote ewet at 3 Font ant stew spray oth oath. 3 i eamtieioenwian § - 
| Sewapdieras 3 i rte cert dtertee ; ; meee at eee | : eine “6” Sane 
3 6 every tree ot haw —even 3 ORS a te a te~on 2 2 ders for every type of haw even ¢ Gets for every type of haw even > 
‘ 2 damaged haw Pevtect as an after 3 = damaged haw Pertect as an after : quit haa < : ceusenecu. | 
ina namooo mave set Gariy groomng = T DNempoo wave set. daily grooming + © seeeeenet Gia. Geman ¢ : Ganages a op H 
i Sie Gael ame | St ee } bea tar coanone’ tat ot 3 Eade tar tonttae! nt os | : 
S iciy tee fe to i sow tenes ef ; Sen eee. eae § jcocer gee! | a 
: 3 eiwe Siters Contams nolacquer 3 g Seen Seatac 3 gine Ssters Cootamsnatacquer 3 3 Qghne Sisters Contomsentareer = | ae 
+ At rug and 0 3 3 Mt an 3 a : H : ss oe 
Toc f meron S50. j Sas Opes | Seas ej coe 
2 : one meme § 3 wowen ser enon : a meng : ene? aaa 
e | is 
| 7 ¢ ‘a ee 
s } i Sco 
“ | * es 
= | -_—s - a hae 
ms | eae 
; / Ba 
nN 1) saan 
are 
eet 
a Bee, 
; ee ae 
a ’ ’ ra ra rq a Sate 
ag er 
Ree | = - : 
: | till Hil ! 
% | ¥ i * : 4 
' - Loe “Zs oa 
: ry r ’ ; gee 
“ ony — <i : eine ait = tp 
= é eee ie os. oS 
"a . ° ae eeadle 
2 i” & . Fie. 
: ‘ ¥ ; \ rite? 
: er es Thee 
f re 
os | 4 ORAS 
a eae 
f. : 4 pian D 
‘ , ae eee 
a | ee 
: | —. a ay ae 
ee. aa a. 
= | a 7 ee 
! fom rth 
b: | SZ ele. ici % 
. ee | Q = eae 
sid Of <i 
1a} | = ‘ 
. i A 
: pe ee —_ a 
‘ { ee ‘ * 
a, } . 
| </ au $ ‘ 
45 ee a 
ss | ge 
a; Se a 
aban: 
es SED 
se cues 
| ‘ 
4 ( s 
er “Md 
’ 
. Be x SERV, es sae : i . : epee ‘ oss ace y 5 ; : 
: 3 : : sas py Sie a aa ee ; { § 
z eS 2 Doe = ed « a f/ Vd 7 ‘4 < #S 
: i . : “as b ar ners A - 
. ai o 7 ote Z q e ; ; 
oe se ‘ + ‘ Be, ses ~~ tie a id 
* pe is oie ce os <r mie ‘ne = bs ee ee 
seen ces ier Le RE IC ND are ee a } Ce 
J poet cae igs ap as a 
is aire a er Sa ; ; 
2 | hs r M sia : eo oe 
aterloo LJaily Conrier | SS | — 
F CAL Fgh Lge ad apa ek” Re aye oe ‘6 Syren Malem es ood) te ar A ee ea - Se eine a COU RAR cody hare eae ate a li NS ag = bie 7 i - ‘ % 
ae Roy on LL a eee a > : ee ar eh 
ir. Sicryp Webabt bf idlng Notions Masts dg Bop -esenretted ee | Pa , ‘ t's : : 
ig . oe ue 
ie ‘ ws, ‘ ’ 5 aa 


Your ad dollar when 
spent in the Times Net- 
work of Service Publications, 
which reach the U.S. Armed Forces 
everywhere... SPANS MORE OCEANS 
AND CONTINENTS and does more work 
for you than any dollar spent in any other 
publication anywhere. For rates and data, 
write ARMY TIMES PUBLISHING CO., 
3132 M St., N.W., Washington 7, D.C. 
U.S. Offices: Boston, Chicago, Los Angeles, 
New York, San Francisco. Foreign 
Offices: Casablanca, Frankfurt, 
London, Paris, Rome, Tokyo. 
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‘Tea Promotion Bubbling Briskly, but Needs 
More Dollar Sweetening, Trade Group Told 


BreTTon Woons, N. H., Sept. 23 

_—Food advertising has nearly 
'quadrupled since 1939, measured 
'in the sums spent to influence one 
‘family. Ad spending for tea has 
| grown, too, but not enough. 
' Donald A. Wells, Leo Burnett Co. 
account executive, emphasized the 
first of these points in reviewing 
the advertising program of the Tea 
Assn. of the U.S.A. at its conven- 
tion here. - 

Food advertisers spent $1.80 per 
family on advertising in 1939 and 
$6.84 last year—3.8 times the ’39 
sum—he said. Advertising ex- 
penditures have increased 50% in 
the past five years alone, the time 
when the Tea Council’s program 
has been in operation, he aaded. 


s Another speaker, Anthony Hyde, 
executive director of the council, 
said the organization is spending 
about $1,500,000 a year in promo- 
tion and reaching about 40% of 
the potential hot tea market. An- 
other $1,000,000 would increase 
coverage to 50% and a total of 
about $6,000,000 would reach the 
entire U.S. market, he said. 

Mr. Hyde added that in the past 
20 years tea producing countries 


‘have spent a total of $24,400,000 


throughout the world te premote 
‘their product. In contrast, U-S. 
citrus growers will spend $15,000,- 
/000 on promotion in this country 
alone this year, he said. 


4 aMr. Hyde credited the Tea 


Council promotion campaign, sup- 


The hoary riddle about why people cross rivers was solved to 
our complete satisfaction recently by a leading frozen foods 
manufacturer. He said, in part: “I grew up ina marketing era 
when you could cover most of Eastern-New Jersey with a 
Philadelphia paper. Try that today, and you’re passing up a 
whale of a sales potential. In my business, complete coverage is 
a must, and the only way I can get it is with THE TRENTON 
TIMES and THE CAMDEN COURIER-POST. 
I buy them both for 57¢ a line, and consider it 


a bargain.” We couldn’t have said it better 
ourselves. 


MARKET FACTS on request. Write for official portfolio compiled by 
State government. Most helpful in sales planning. Address COURIER- 
POST, Camden, N. J., or TIMES, Trenton, N. J. 


The one way to cover 
EXPANDING SIDE 
of the Delaware Valley ... 
the eastern half ..... + 


CAMDEN 


Courier-Post 


TRENTON 


Times 


ported by the U. S. tea trade and 
the tea-producing countries (India, 
Ceylon and Indonesia), with in- 
creasing U. S. consumption be- 
tween 20,000,000 and 25,000,000 
pounds in the past five years. He 
predicted that if the campaign is 
increased to the $6,000,000 he re- 
commends another 25,000,000 to 
50,000,000 pounds will be added to 
the U. S. consumption. 

Samuel Winskur, out-going 
president of the Tea Assn. of the 
U. S. A. and v.p. of Seeman Bros., 
said: 


a “Since 1951, the total investment 
producers and the U. S. tea trade 
have made in our industry cam- 
paign is about $6,000,000. 

“For the same period, the retail 
value of the increased tea sales 
amounts to over $28,000,000. 
Roughly, the gross dollar value to 
the producing countries of this in- 
crease has been about $8,000,000. 
Similarly, the U. S. tea trade’s 
gross profit went up about $6,400,- 
000. Measured by any standard, I 
believe that is a fair return on an 
investment.” 


Ad Specialty Men 
Hope for Year-End 


Spurt in Business 


Cuicaco, Sept. 21—Despite 
words of optimism spoken by 
leaders of the Advertising Special- 
ty National Assn., the general 
feeling among exhibitors at the 
annual fall show and convention 
this week was that 1954 sales 
would lag about 10% behind last 
year. 

Those exhibitors with many ad- 
ditions to their lines appeared to 
be doing well at the show, but 
others who had added only one or 
two gimmicks complained of spot- 
ty or sluggish business. Neverthe- 
less, members of the industry ex- 
pect a strong spurt in sales in the 
last three months of 1954 and still 
hope to catch up with last year’s 
figures. The November political 
election may prove a sales stimu- 
lant, they figure. 

A number of exhibitors blamed 
their “slow business” on continued 
apprehension on the part of in- 
dustry that a depression may be 
in the offing. 

Regarding the lack of interest of 
buyers at the show, many exhibi- 
tors expressed belief that the as- 
sociation should return to the one 
a year show routine. They indi- 
cated that it is impossible to bring 
forth a line of fresh items twice 
a year. 


WALTER R. HINE 


New York, Sept. 24—Walter R. 
Hine, 78, a retired v.p. of J. Walter 
Thompson Co. and a founder and 
first treasurer of the American 
Assn. of Advertising Agencies, 
died yesterday at his summer 
home at Pocono Lake, Pa. He 
started in the advertising business 
as an office boy with the old 
Frank Seaman agency, and became 
its president before joining the 
Thompson agency about 1926. He 
retired about two years ago. 


GORDON THOMPSON 
ROCHESTER, N. Y., Sept. 24—Gor- 
don Thompson, 54, media buyer 
for Eastman Kodak Co., died yes- 
terday after a long illness. A na- 
tive of New York City, he was 
graduated from Columbia Univer- 
sity. After leaving college he was 
associated with Stephen S. Whit- 
man -Co., Huyler’s, Borden Co., 
and Park & Tilford in various ad- 
vertising and sales promotion posi- 
tions. Before joining Eastman Ko- 


ponte 2 Page dak in 1944 he was advertising 
GEORGE A. McDEVITT CO., INC. manager of the Snyder Packing 
omens oy Eo Corp. He had been media buyer 
of Eastman Kodak since 1950. 
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Advertising Age, September 27, 1954 


Lazarus Says 
Stores Must Cut 
Their Prices, Too 


New York, Sept. 24—Fred Laz- 
arus Jr., president of Federated 
Department Stores, and a staunch 
supporter of fair trade, suggested 
today that fair trade laws be 
amended to allow retailers to cut 
their prices to meet discount house 
competition. 

Mr. Lazarus told a meeting of 
the National Industrial Conference 


Board that if manufacturers do| 


not protect their prices, retailers | 
will concentrate on buying from) 
those suppliers who do police! 
prices. 

“Stores must realize,” he said, 
“that if they are undersold on 
refrigerators, percolators, furni- 
ture and rugs, customers will lose 
confidence in the prices of wom- 
en’s suits, men’s clothing, chil- 
dren’s wear, shoes and hosiery.” 


= He said that department stores 
should determine whether or not 
their customers prefer to buy arti- 
cles without service, guarantee or 
even delivery at a lesser price, and 
if so, to provide them with the 
article at the lower price. 

It was at this point that Mr. 
Lazarus suggested that manufac- 
turers permit their fair trade re- 
tailers to cut prices, and advertise 


them to meet the discount house 


| 
| 


Last Minute News Flashes 


Three J's Weighing McCann, Weintraub 


New York, Sept. 24—Three J’s Inc., manufacturer of Spot-A-Car, an 
-auto identification light, is considering McCann-Erickson or William 
_H. Weintraub & Co. as its agency, with the former reportedly to get 
the final nod. The item will be advertised in state AAA publications, 
starting Oct. 15 with a half-page back cover ad in the New Jersey AAA 


paper. 


‘Robertson Potter Handles Savoy Foods 


Cuicaco, Sept. 24—Walter S. Morton, president of Savoy Foods, to- 
'day announced the appointment of Robertson Potter Co., Chicago, to 
handle sales supervision and advertising for its 64 food products, in- 
cluding the newest, Savoy Holland dressing. Savoy heretofore has had 
| distribution in 20 midwestern states, but now plans national sales. The 
company has not previously had an agency. 


| 


ae © 
iy 
» 


ss 
JUST BAKE ‘EM—Pillsbury Mills, Min- 
neapolis, is using heavy newspaper 
schedules to push testing of these 
canned ready-to-bake cinnamon 
rolls in southwestern cities. Anoth- 
er new Pillsbury product, Orange 
Cake Miz, is being tested in Mans- 
field and Dayton, O.; Muscatine, 
Ia., and Erie, Pa. Leo Burnett Co., 

Chicago, is the agency. 


competition “so. that customers 
will know we do not intend to be 
undersold.” 

(For another department store 
executive’s views on discount sell- 
ing, see story on a speech given 
this week by Louis Goldblatt of 
Goldblatt Bros. on Page 37.) 


Frankfort’'s Closed-Circuit Sales Meeting 
Out of Focus with PR Department's. Vision 


NEw York, Sept. 23—As observ- 
ers of the Frankfort Distiller’s 
Corp. closed circuit telecast at the 
Guild Theater stumbled out into 
the afternoon sun today, “news- 
boys” thrust copies of “The Frank- 
fort Reporter” at them. It recount- 
ed how 35,000 package store oper- 
ators, tavern keepers and distribu- 
tors across the country had seen a 
large-screen telecast for the first 
time in the history of the liquor 
industry. 

But “The Frankfort Reporter” 
had apparently covered a show 
somewhat unlike the one seen by 
the audience. 

For one thing, the company pa- 
per had seen an ice show, “a real 
spectacle complete with a full 
troupe of skating  girls...lively 
skaters personifying Four Roses 
were surrounded by jealous com- 
petitors representing unknown la- 
bels.” 

The New York audience (and 
presumably the national audience) 
was denied this pleasure. There 
wasn’t any ice show. 

For another thing, “The Frank- 
fort Reporter” had seen Jimmy 
Savo do his talking dog act, after 
a pantomine “depicting the light- 
ness and quality of Four Roses.” 


= The New York audience didn’t 
get to see Savo do the talking dog 
act. They saw him sing “Three 
Coins in the Fountain,” and test 
whiskies. He was never on after 
that point. 

“The Frankfort Reporter” says 
the audience was “completely en- 
thralled” by a picturization of the 
care and skill that makes possible 
the production of Four Roses. This 
was a commercial film, called 
“Water of Life,’ and principally 
remarkable for the short time it 
was in focus during its eight-min- 
ute (estimated) run. Hard on its 
heels came part of the Life-For- 
tune film on the all-American 
market. About 20 minutes were 
consumed on the two films. 

The first half of the show was 
devoted to Hunter and Wilson 
whiskies, tied together with a 
brisk commentary from John Daly, 


ABC v.p. and newscaster. It was 


slick, fast and persuasive. 

But from that point on, the 
show deteriorated. What it lacked 
in interest it made up in execu- 
tives, nearly all of whom squinted 
in the glare of the lights, and (ob- 
viously unfamiliar with the Tele- 
prompter) read dutifully while 
ignoring the audience. 


# According to “The Frankfort 
Reporter,” which obviously saw 
quite a show, the closing seconds 
consisted of a chorus “which sang 
Christmas carols and the audience 
saw a typical middle-class Amer- 
ican home where a father opened 
his present to find Four Roses in 
the brilliant holiday bottle.” 

In the show, Sam Bronfman, 
boss-man of the Seagram combine, 
filled the screen until John Win- 
gate, another news commentator, 
stepped hastily in to bid the audi- 
ence goodbye. 

The one and three-quarter hour 
show stressed Christmas packag- 
ing and advertising and sales pro- 
motion. Hums of approval were 
heard when the Hunter counter 
gift-wrapper was shown. When a 
voice cried out from the screen 
that to conceal a brand like Four 
Roses behind unknown brands was 
nearly a felony, the camera was 
unfortunately wandering over var- 
ious other brands of the Seagram 
line. 

The change in the show’s format 
was apparently due to bad produc- 
tion timing. The ice show and the 


closing sequence had to be omitted. 


as the production ran some 15 min- 
utes over schedule. 

A Frankfort man said the show 
—which starred Robert Cummings, 
Guy Lombardo, Judy Lynn and 
Savo—cost “between $150,000 and 
$200,000.” 

He failed to specify the cost of 
the “Reporter.” 


Emerson Electric to Gardner 
Emerson Electric Mfg. Co., St. 
Louis, has appointed Gardner Ad- 
vertising Co., St. Louis, to handle 
its advertising, sales promotion 


and merchandising. Winius-Bran- | over-emphasis on deals, etc., H 


| 


Carling Offers to Buy Griesedieck Western 


CLEVELAND, Sept. 24—If stockholders approve, Carling Brewing Co. 
will take possession of Griesedieck Western Brewery Co., St. Louis, 


son Nov. 1., for a price of $10,000,000. The merger, approved by direc- 
>| tors of Griesedieck Western, will make Carling’s one of the top 10 beer 


producers with an annual capacity of 3,300,000 barrels. Erwin, Wasey 
& Co., Chicago, told AA the merger will not affect its appointment, ef- 
fective Oct. 1, as agency for Griesedieck’s Stag beer, replacing Maxon 
Inc., Detroit. Benton & Bowles is the Carling agency. 


U.S. Filter Launches New Holder; Other Late News 


e U.S. Filter Products Corp., Newark, N. J., will introduce its new 
Aquafilter—a cigaret holder which filters the smoke through water— 
with a saturation radio and tv campaign starting Sept. 27 over WOR 
and WOR-TV, New York. Fifteen radio and five tv participations on 
the stations’ top shows have been scheduled for the next 26 weeks 
through Adolph F. Gottesmann Advertising Agency. 


e Chatham Health Products, New York maker of Appedrin, a weight 
reducer, and other products, has named Duane Jones Co. to handle 
its advertising. Chatham is a new advertiser. 


e Marsteller, Gebhardt & Reed, Chicago, has been appointed to handle 
advertising for the Fox River Tractor Co. Appleton, Wis., pioneer 
manufacturer of forage harvesting equipment. 


e First answer to the new Quality Radio Group is the National Satur- 
ation Group, New York, a combination of the 45 stations represented 
by John Blair & Co. Blair is offering 24 participations on the person- 
ality shows on these stations, which cover 75,000,000 people, for $13,- 
940 weekly on a 52-week basis. (At the gross rate this would cost 
$26,342.) So far the group sales plan includes only this saturation buy, 
but Blair would not say no if an advertiser wanted to buy time signals, 
for example, on the group. A sponsor can leave out a few of the 45 
stations if he has no distribution in their territory. 


Gillette Replies 
to Hazel Bishop 


New York, Sept. 24—The Gil- 
lette Co. today denied that its 
Toni division was guilty of false 
representation in order to acquire 
trade and other secrets of Hazel 
Bishop Inc. The denial came in a 
reply to a $3,000,000 damage suit 
filed recently with the federal 
district court by the Bishop com- 
pany (AA, Aug. 23). 

Gillette denied it had acted in 
bad faith in negotiating to buy 
Bishop. (Bishop had charged Gil- 
lette with using this device to pry 
into its secrets.) 

Furthermore, said the Gillette 
reply, the negotiations really fell 
through because (1) Bishop’s own- 
er, Raymond Spector, was unable 
to deliver all the shares of stock 
and (2) the price was not right. 
The reply said Gillette already was 
testing Viv lipstick while the 
Bishop deal was being discussed, 
and Bishop was fully aware of the 
project. 

Answering the Bishop charge 
that Gillette had promised not to 
enter the lipstick field, the reply 
stated no such promise had been 
made because, for one thing, it 
would have been “against public 
policy and in restraint of trade.” 


More Consistent, 
Honest Advertising 
Is Needed: Perine 


Cuicaco, Sept. 22—America 
needs “miracles” in advertising ef- 
fectiveness such as it has had in 
the past, but those miracles must 
be built around consistent, honest 
advertising, and not around exces- 
sive puffery, poor taste, gadgets, 


don Co. formerly handled the ac-| Ford Perine, assistant director of 


count. 


advertising of Life, told the Wom- 


en’s Advertising Club of Chicago 
last night. 

Mr. Perine showed the animated 
film, “The Changing American 
Market,” produced by Life and 
Fortune, to demonstrate the dra- 
matic rise of the middle class in 
America in recent years, and to 
emphasize the broadened markets 
which have been developing. 

Then he ran through a list of 16 
things that “often get lost in the 
mad rush of advertising competi- 
tion”—which he defined as basic 
principles which are too often for- 
gotten or overlooked. 

He emphasized the need for 
making sure that “puffery doesn’t 
turn into plain untruth”; that care 
must be exercised in not over- 
stepping the bounds of good taste; 
that campaigns should be planned 
to do a balanced year-round job; 
that advertising practitioners 
should not overlook their teaching 
and public service functions, etc. 


EDWARD KLAUBER 


NEw York, Sept. 23—Edward 
Klauber, 67, a former newspaper 
man, advertising agency and radio 
network executive, died today in 
New York Hospital. 

Mr. Klauber was born in Louis- 
ville, Ky., in 1887, and attended 
both the University of Louisville 
and the University of Pennsylva- 
nia. 

He was a reporter for the New 
York World between 1912 and 
1916, and from 1916 was a re- 
porter and an editor of the New 
York Times. 

In 1928, he joined Lennen & 
Mitchell Advertising Agency as 
public relations director. From 


1930 until his retirement in 1943, 


he was with Columbia Broadcast- 
ing System as exec. v.p. He be- 
came a CBS director in May, 1937, 
and chairman of the executive 
committee in March, 1942. 

After his retirement from CBS, 


.|Mr. Klauber was associate direc- 


tor of the Office of War Informa- 
tion for two years. 


ABC Boosts, Drops 
Thirteen Executives 
in Radio-TV Shifts 


New York, Sept. 24—American 
Broadcasting Co. this week was in 
the process of its biggest personnel 
shift since the company merged 
with United Paramount Theaters. 

The changes find some depart- 
ments re-integrated and several 
top executives off the payroll. In 
some quarters this realignment 
was interpreted as a money-saving 
move; in others, as the first step 
toward assumption of the top man- 
agement reins by the United Para- 
mount forces. 

On the management level United 
Paramount installed Robert 
O’Brien as exec. v.p. and Robert 
M. Weitman as v.p. in charge of 
programming and talent early in 
1953, but the president’s chair has 
continued to be occupied by 
Robert Kintner, who held it in 
the pre-merger days. 


s This week’s cutback order af- 
fects several big names on the old 
ABC team. Two v.p.s are leaving: 
Alexander Stronach Jr., who was 
in charge of the tv network, and 
Charles Underhill, who headed the 
program department. Also depart- 
ing is Charles Holden, assistant na- 
tional director of the program de- 
partment. 

Within a couple of weeks the 
network is expected to announce 
the appointment of an “outsider” 
to a top television post. In the ra- 
dio department, Robert F. Lewine, 
eastern program director for ABC- 
TV, has been elevated to director 
of the department. 

Consolidation is the new policy 
for the advertising and promotion 
department, which will operate 
under Gene Accas, who has been 
director of sales promotion for the 
radio network. Mr. Accas now 
takes over as director of advertis- 
ing, promotion and publicity. Out 
as a result of this move are Jack 
Pacey, director of public relations 
and public affairs, and Mitchell 
DeGrott, director of tv advertising 
and promotion. 


s Also getting added responsibil- 
ities is Don Durgin, formerly di- 
rector of tv sales development, who 
becomes director of sales develop- 
ment and research for radio and 
television. 

Reported leaving the sales-sta- 
tion relations staff are William 
Materne, assistant national sales 
manager for tv; Donald Buck, di- 
rector of operations for station 
sales and traffic, and William A. 
Wylie, manager of the station re- 
lations department. 

John Daly, named v.p. in charge 
of television news and _ special 
events last August, will take over 
the same responsibilities for radio. 
Thomas Velotta, who previously 
was Mr. Daly’s counterpart for ra- 
dio, now will be administrative of- 
ficer of the combined radio-tv 
news and special events depart- 
ment. 


Mrs. Donnelley Heads Agency 


Mrs. Edna I. Donnelley has been 
elected president of Lee Donnelley 
Co., Cleveland agency, succeed- 
ing her late husband, who estab- 
lished and headed the agency until 
his death July 16. Norman R. Cross 
was elected v.p. of the agency, 
which handles accounts in the 
plumbing, architectural and metal- 
working fields, and Frank Hassler, 
formerly with Fuller & Smith & 
|'Ross, has been named an account 
executive. 


Seaboard to Fuehrer-Williams 


Seaboard Screw Co., West War- 
wick, R. I., has appointed Fuehrer- 
| Williams Co., Providence, to han- 
‘dle its advertising and sales pro- 
/motion. Trade publications and di- 
rect mail will be used. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


LET ee BURP TRAY ELIE IN IIR SE A IS OILERS GS DLE OLE TIN EEOC TIES, 


HELP WANTED 


POSITIONS WANTED 


RESEARCH GAL FRIDAY 
Needed by largest agency in South. You'll 
need experience in questionnaire writing, 
IBM sorter, survey tabulation. Dept. is 
small (only 4 people) but you'll go fast 
if the talent is there. We're a 4-A agency, 
have a wonderful mixture of Yankees and 
Rebels to work with, and it hasn’t snowed 
in New Orleans since 1942. Write: Re- 
search Director, Fitzgerald Advertising | 
Agency, Lee Circle Building, New Or- 
leans, La. 


HOTSHOT 

Ad and/or sales promotion man available. 
Also wash windows, play clarinet, and 
can be unique humorist at annual com- 
pany party. Bubbling with ideas (mostly 
lousy). 35 yrs. Not certain could run 
Wards better than Avery. Need 100 bucks 
week and willing to accept more. (No 
conscience!) Can furnish usual exagger- 
ated references. 

Box 7094, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


POSITIONS 
WITH TOP AGENCIES 
AND ADVERTISERS 


4 Copywriters to $20,000 | 

Radio-TV Com’! Writer open | 

Copy Chief, indus. exp. 10,000 | 

Ass’t. Ace’t Exec, food exp. 10,000 | 

Pub. Rel & Some Adv. Exp. 8,400 | 
30-35 yrs. petro exp pref. 

Ass't to Creative Director open 
copy and art, pkg gds exp 

Ass’t Prod. Mgr, agcy 6,000 


MANY OTHER JOBS NOT LISTED 

BOTH MEN AND WOMEN 
FRED J. MASTERSON 

185 N. Wabash Fr 2-0115 Chicago 

Over 20 years of advertising experience. 


SECRETARY TO ADVERTISING 
MANAGER 
9-5, 5 days per week, Near North Chi- 
cago. Shorthand beginner acceptable if 
you have initiative and above average in- 
telligence. Telephone: Michigan 2-0244. 
4 


BARNARD’S 
ALERT EMPLOYMENT SYSTEM 
Call M. L. Barnard—Frank Vell 
202 S. State Wa 2-2306-07 Chicago 


SPACE SALESMAN to represent promi- 
nent farm paper in Mid-West territory. 
Must have good record as sales producer. 
Knowledge of farm field desirable. State 
age, experience and salary desired. 

Box 7093, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


CREATIVE PROMOTION GAL 
wanted for circulation and advertising 
promotion work on growing national con- 
sumer magazine. Prefer media promotion 
sapiens, UNiversity 4-1141, Evanston, 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 17-1991 Chicago 


CREATIVE COPYWRITER WANTED 
Small, growing mid-South agency offers 
excellent opportunity to outstanding crea- 
tive copy man. Must be able to develop 
fresh, sound campaign ideas and copy for 
all media on all types accounts. Must be 
of potential management calibre. Some 
production know-how and previous con- 
tact experience or ability desirable. Please 
send complete resume, including salary 
requirements. Your letter will be kept 
confidential. 

Box 7070, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


“Our 43rd Year” 
TO GO WEST 


frequently means to “die”. If you 

ve food experience it may mean 
to “live” as a creative copywriter 
in a large West Coast agency. 
Whither bound? 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


'FARM COPYWRITER and photographer 


previously with major farm implement 


| co., desires to leave own business and re- 


enter advertising field with an agricul- 
tural co. or agency. 

Box 7091, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


PUBLISHERS REPRESENTATIVE 


| Chicago Territory. Can adequately repre- 


sent one more good Trade Paper. Proven 


|record. Box 7096, ADVERTISING AGE, 


200 E. Illinois St., Chicago 11, Il. 


NEED CHICAGO ASSISTANTS? 

If you require on-the-spot supervision of 
Chicago TV programs or commercial 
treatment, a staff of competent producers 
and writers solicits your consideration. 
Successful experience at both agency and 
staion level. Complete knowledge of the 
local scene. 


Enjoy the equivalent of a Chicago branch 
office for your TV business at a nominal 
fee. Let us service and supervise your 
Chicago accounts the way you would like 
it done. Contact: 

Box 7097, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

AUTOMOTIVE COPY PLUS... 
“Ac-sellerating” self-starter - sales pro., 
dir. mail - P.R. - B. S. jounr, M.A. Radio 
- 3 yr. own agency - 1 yr. sales pro. & 


mfr. - familiar ins., petroleum, jlry., 
dresses, electronics - opportunity over 
salary. 


Box 7098, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


QUALIFIED ADVERTISING MANAGER 
Seeks opportunity with agency or mfr. 
Strong on ideas, copy, production, plan- 
ning, direct mail. Now earning $7500. 
Box 7092, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, II. 


SOUTHEAST SALES REP., experienced, 
can handle sales promotion and _ space. 
Box 7095, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, II. 


REAL LIVE 
ACCOUNT EXECUTIVE! 


No copy or art, but real talent in servic- 
ing accounts! Ability to sell Agency’s 
ideas without allowing client to hack life 
from right campaigns! Same ability to 
convey client’s story to agency! Age 33. 
Now servicing accounts top-flight agency. 
Desire locate east. 
Box 112, ADVERTISING AGE 

480 Lexington Ave. New York 17, N. Y. 


WHERE TO FIND 


ABLE EXECUTIVES 
Here in New York’s largest, most 
selective pool of finely-screened, 
high-calibre executive rsonnel, 
you'll find men of tested abilities for 
every business and industry, in all 
phases of administration, manage- 
ment, finance, research, engineering, 
ae egg advertising, sales, mar- 

eting, merchandising, distribution, 
public relations .. . and at no cost 
to you. Phone or write us about 
our requirements. 

here is no substitute for experi- 


ence. 
The famed 
FORTY PLUS CLUB 
in its 15th year 
220 Broadway, New York 38 
BE 3-6086 


One of the most desirable 
account executive jobs 
in Chicago is open 
dvshied ua dns is atc 


It is the key spot ona multi-million-dollar food account. 
It calls for fundamental understanding of food mer- 


chandising and advertising. 


It calls for exceptional initiative and imagination 
rather than routine competence. 

It offers the right man a chance to shape basic mar- 
keting plans for one of the most intelligent and aggres- 
sive advertisers in the country. 

It offers the backing of one of the strongest creative 
teams in the advertising business. 

The account executive who qualifies for this impor- 
tant job is headed for prosperity and security. 


If that appeals to you, submit your credentials in 


writing as soon as possible 
president. 


Needham, Louis 
135 South LaSalle Street 


to Maurice H. Needham, 


& Brorby, Inc. 


Chicago 3, Illinois 


BUSINESS OPPORTUNITIES 


FOR SALE 

Two small regional trade publications, | 
both in growth fields, both past produc- 
tion break-even. Excellent potentials, lib- 
eral terms arranged for reputable, experi- 
enced publisher. 

Box 7090, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


OPPORTUNITY IN LIVESTOCK FIELD 
Because of necessary retirement of presi- 
dent, substantial interest is offered in 
long-established livestock publication, 
leader in field, most important livestock 
raising area in country. Entire property 
or controlling interest may be sold at at- 
tractive price to right party. 

Box 7087, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


REPRESENTATIVE WANTED 


EXCEPTIONAL OPPORTUNITY FOR 
PUBLISHERS’ REPRESENTATIVE 
Florida Speaks, The Magazine of Florida 
Living, is converting from quarterly to 
monthly. If you’re located in New York, 
Boston, Philadelphia, Chicago, Detroit, 
St. Louis or other large city and can vis- 
ualize potentials of representing the hard- 
est-hitting, most promising regional 
household, travel, garden magazine since 
Sunset first appeared—write full details 
immediately to Louis J. Boeri, publisher, 

P. O. Box 755-A, St. Petersburg, Fla. 


MISCELLANEOUS 


A complete NEW catalog process from 
layout to positives, at a page price you 
can’t afford to overlook. Service as you 
need it. Grafic Productions, 920 N. Michi- 
gan, Chicago 11, SUperior 7-4631. 


FLORIDA ORANGE GROVES 


Investors get 18-22% net yearly 
profits from groves managed by 
strong Frozen Concentrates Co-op. 
We offer small groves for a modest 
sum or larger ones for the capitalist. 
Ask us for details. C. W. Walters, 
c/o NEWMAN-HARGIS, Realtors, 
31 W. Washington, Orlando, Fla. 


PUBLICATION WANTED 


Trade magazine publisher in- 
terested in buying trade mag- 
azine with gross around 
$250,000. 

Publication must be operating 
profitably or have a good po- 
tential. 

Send sample copies and de- 
tails to Box 913, Advertising 
Age, 480 Lexington Ave., New 
York 17, N. Y. 


CONSIDER THIS “PROVEN” 
YOUNG ADVERTISING 
MANAGER 


Energetic, clear thinking 
creative man, a_ capable 
manager with grasp of mar- 
kets and distribution. Fa- 
miliar with all mediums of 
production. 


This man is known for 
getting the job done—AND 
RIGHT! Desires industry or 
agency connection. At pres- 
ent he is employed as Ad 
Mgr. for one of the coun- 
try’s leading Mfgr. Can fur- 
nish the best of reference. 
Married, 30, College Grad. 
Résumé upon request. 


Box 110, Advertising Age 
200 E. Illinois St. 
Chicago 11, Ill. 
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AD MAN'S WIFE 
can boost husband's morale, billings, by tak- 
ing 2-4 weeks’ course in principles of fine 
cookery, executive entertaining with Barbara 
Morrow Davies, teacher, author, food expert, 
at her home on Cape Cod beginning October 
1. Creative vacation in incomparable season 
and setting. Extra-curricular oystering; scal- 
loping, beach combing, antiquing. Classes 
limited, car required. Open fires, conversa- 
tions, no TV. For rates, details. 

Box 116 ADVERTISING AGE 

480 Lexington Ave. New York 17, N.Y. 


ADVERTISING - SALES PROMOTION 


Ex-Agency man heavy on industrials with 20 
years in graphic arts, media, space, copy, 
art, publicity, sales pr ti an ieal 

ls desi i in the Midwest. 


Handled sales promotion and advertising for 

home appliances, machine tools, soaps, con- 

struction equipment, flavors, chemicals, tex- 

tiles, worked with and developed s#!es offices, 

dealer and distributor organizations. Age 41. 
Box 996 ADVERTISING AGE 

200 E. I 


linois St. Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


Executive 


Placement 
Counselors 


PR EXEC, WRITER, EDITOR, FORTY 
& FED UP WITH FAT HEADS 


who give only lip service to PR. Will work 
tail off for organization really wanting 
workable PR program. Where experience, 
ability & common sense outweigh college 
degrees & screwy stunts. Best qualifica- 
tions & references. Detailed résumé on 
request. Need $9000. For $15,000 wi!! work 
for oy Fee 


x 114 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ml. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cAris 


L DOUG SMITH 


A complete placemeni service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years e 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


GOOD 
FAST 
EXPERIENCED 


Do these words describe you? 
They outline the qualifications of 
a copywriter-supervisor we need 
in our Chicago office. 


They also seem to indicate a 
mature man who’s been in the 
ae business, or a good-sized 
advertising department, long 
enough to reach the age of wis- 
dom (which varies, considerably 
—so years aren’t the only 
measure.) 


The job is writing newspaper 
advertising and supervising a 
creative group, for a national ac- 
count. The advertiser ranks high 
in one of the nation’s fastest- 
growing industries. The agency 
you'll work with is one of the 
oldest, largest and (we think) 
the friendliest in the world. All 
this ought to mean opportunit 
enough for anyone! But you won't 

paid in “opportunity.” The 
salary is more than comfortable. 


A letter, first, please. Then per- 
haps we can get together and talk 
more about it. x lll, AD- 
VERTISING AGE, 200 E. Illinois 
St., Chicago 11, II. 


200 E. Illinois St. 


IF YOU CAN 
WRITE TV COMMERCIALS, 
THIS IS IT 


Largest agency TV biller in Chicago, probably 
sixth or seventh in country, wants real pro TV 
commercial writer. Great opportunity—wonder- 
ful variety of TV accounts to work on, including 
live and film. The man (or woman) who can fill 
this slot is on a real mainline in creative TV. 


Address Box 115, ADVERTISING AGE 


Chicago 11, Ill. 


BRUCE E. ELLITHORPE has been named 
director of advertising and public 
relations of Axelson Mfg. Co. divi- 
sion of Pressed Steel Car Co., Los 
Angeles. Formerly an account ex- 
ecutive with Grant Advertising, he 
will direct activities for Axelson’s 


four divisions: petroleum equip- 
ment, lathes, aircraft components 
and foundry. 


Don’t Judge Color 
by Ratings Alone, 
Says NBC's Eiges 


(Continued from Page 3) 


extra for the full network with 
color added. Prime evening time 
costs about $60,000 an hour, so this 
means an increase of about 5% 
for network facilities. A program 
with color added costs from very 
little—for a simple panel show, for 
example—to 25% more to pro- 
duce than its b&w counterpart, 
Mr. Ejiges stated. 

The network official said NBC- 
TV has sold a schedule of 33 spec- 
taculars for $14,000,000 (time and 
talent) and urged that they not be 
judged on a viewpoint of ratings 
alone. 


s Without mentioning the fact 
that the ratings on the first (Betty 
Hutton) spectacular were gen- 
erally considered a_ disappoint- 
ment, Mr. Eiges said: 

“It would be fallacious to judge 
the success of this show or that of 
any of the other spectaculars from 
the rating viewpoint alone. There 
are other equally valid and equal- 
ly important indices. 

“First is an assessment of what 
the program has done for color 
and the progress of color, and on 
that basis the Betty Hutton show 
has made a great contribution by 
focusing audience and _ industry 
attention on the advent of a new 
era in color television. 

“Secondly comes an assessment 
of what the spectacular concept 
will do to invest television broad- 
casting with new excitement and 
prevent it from becoming a repe- 
tition of imitated and imitable 
stereotypes.” 


PUBLISHERS’ 
REPRESENTATIVE 
WITH AGRICULTURAL 
BACKGROUND 


Michigan—Ohio territory 
Give full particulars as to ex- 
perience, age, marital status, 


etc. 


Box 117 
ADVERTISING AGE 
200 E. Illinois St. 
Chicago 11, Ill. 
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Three British 
Dailies Launch 
Papers for Kids 


(Continued from Page 2) 
rivals had little to worry about. 
The first issue of the Junior Mir- 
ror claimed nearly 1,200,000 read- 
ers rising to 1,465,000 in the sec- 
ond week. The first issue of the 
Junior Express, a two-color pa- 
per, sold “around the million 
mark.” 


= They are newspapers in both 
name and fact. Layout is in the 
conventional tabloid pattern and 
editorial content includes up-to- 
the-minute news with special em- 
phasis on airplanes, racing cars, 
ships and like subjects. 

Sport has a generous share of 


“growing up gracefully,” movies 


Advertising Age. September 27, 1954 


such things as science, nature, 
and the make-it-yourself craze. 
Lean, handsome science-fiction | 
heroes dominate the comic strips, | 
which fill 25% of the Express and 
Sketch but, inexplicably, only 
some 12% of the Mirror. i, 
Ads have a direct and immediate 
appeal broadly falling into two 
categories—goods children can. 
buy with their own weekly allow-. 
ance and more expensive products | 


they can harass Pop to buy for + / 
them. | foug h us parent) P 


Yes, some of your best friends are parents— 

but you have to bring ‘em up ght! If you don't 
tell Mum, for instance, that it's KOLYNOS 
Toothpaste you want — well she's likely to come 
home with any old thing. And what's life 


= As yet, there are virtually no 
ads placed on a long-term basis 
to create a desire in children for)! without that delicious, fresh flavour to enjoy in 
goods they will buy later as wage- | ach apey ses nat ee) on 
earners. Some agencies, handling ~ nee phnge — La 
such things as cereals and toilet) Be strict — insist on KOLYNOS. 
goods, have made a “get Mom to 

buy it for you” approach. 

Candy easily leads the field. 
Two of the 16 pages of The Ex- 
press are filled with ads for candy. 
Encyclopedias, wrist watches, chil- 


space and there are features on| dren’s clothing and beverages— 


Notice how all dog food ads 
look alike—except those 
for Ken-L-Ration. 


Yes, Needham, Louis & 
Brorby*® has a touch 


for making distinctive ads 
that do a bang-up 
selling job! 


* Here are the clients of Needham, Louis & Brorby... 


Campbell Soup Company 
Cummins Engine Company, Inc. 
The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Monsanto Chemical Company 


Morton Salt Company 
The Peoples Gas Light and 
Coke Company 
Phenix Foods Company 
The Quaker Oats Company 
State Farm Insurance Companies 
Wieboldt Stores, Inc. 
Wilson & Co., Inc. 


Wilson Sporting Goods Co. 
NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


135 South La Salle Street, Chicago 3, Illinois 
Chicago 


New York « Hollywood 
Toronto 


| Kelynos wich chlorophyll 


| (green pack) | Noa (yellow pack) 1/74, 


RTO) 54 


AS THE TWIG {tS BENT—Catch ‘em 
young is the underlying theme 
of three children’s newspapers 
launched in Britain this month. 
This toothpaste ad in the Junior 
Express shows one way of going 
about it. Colman, Prentis & Varley 
is the agency for Kolynos. 


notably an energy-giving drink— 
form the bulk of other goods ad- 
vertised. 


= The Junior Express has wider 
advertising support than the other 
two papers, probably because it is 
most likely to be bought by mid- 
dle-income families who read the 
adult paper, which sells some 4,- 
200,000 copies. The Daily Mirror, 
with the biggest circulation in the 
English-speaking world (4,500,- 
000 copies), appeals more to the 
lower-paid workers. 

Both these mass-selling newspa- 
pers threw all their resources into 
making a hit with their junior 
editions. Top executives, editorial 
men and cartoonists were assigned 
jobs. Publication dates were jug- 
gled around to insure one paper 
did not beat the other to the draw. 
Extensive publicity campaigns 
were launched in the columns of 
the parent papers. 


|= These old rivals even departed 
from tradition to gently jibe each 
other. A headline on the front 
page of the Mirror’s second edition 
proudly announced: “ ‘Junior Ex- 
press’ artist joins ‘Junior Mirror’ 
team.” 

They also quietly dropped the 
gentleman’s agreement not to re- 
vive the cut-throat days of the ’30s 
by offering new readers various 
gifts. All three children’s newspa- 


/pers boast “prizes galore”—rang- 
\ing from a fountain pen to “a free 
‘holiday on a reali ranch in Britain.” 


DANA FERNALD (left), advertising 
manager of Farm Journal, Phila- 
delphia, has been named assistant 


| 


\to the president. Wayne Hall 
(right), formerly advertising man- 
ager of Town Journal, has been, 
appointed advertising manager of 
the “Country-Side Unit,” com- 
prised of the Town Journal and 


Farm Journal. Both men fill new 
posts. 


Which 


design 


publication 


professionally 


edited by 


men who are 
themselves 
design 


engineers? 


Ask the man from MACHINE DESIGN to ex- 
plain the unique qualifications of MACHINE 
DESIGN’s editors and how this results 
in editorial content that earns highest 
readership among design engineers. 
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so they can get started doing this! 


@™)) __—s Already more than 500,000 sports-minded families weekly 
> { are enjoying the pages of SPORTS ILLUSTRATED. 

And many SPORTS ILLUSTRATED advertisers 

have told us of the specific effect this new and 

vital medium has already had on their sales. 

Call William W. Holman, Advertising Director, 

for further information. 
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